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DANIELA D’ERRICO_ ARCHITECTS AND INTERIORS



By 2060, world population is expected to increase by about

2.67 billion people

v 2000, 70% World population

will live and'work in‘urban environments

Architecture 2030 — Edward/Mazria
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> By 2060, global buﬂdmg floor area W|II increase by

230 billion m? s s

-About 40% in the next 15 years

Ry 3 Urban environments are responsable for the

7. 5% gloioai gas emi.ssi'c.)ns

Architectur.é--2030 — Edward Mazria
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| B "B THE WELLNESS COMPANY

Alessandri’s family garage _ ¢ /




MISSION: HELP PEOPLE LIVE BETTER

The future offlight

The B ltussia broken democracy
Economist T.“.'“;,,,.u..ﬂ,h P
A SURVEY OF FOOD

R 13TH-19TH 2003 www, economist.com AFTER PAGE 50

The shape of things
to come

Nodata 0% 5% 10% 15% 20% 25% 30% 35% >40%

1 | | | | I

Prevalence of obesity _ World Health Organization (WHO)



MISSION: WELLNESS LIFESTYLE

= Culture of prevention and sustainability
= Healthy people, healthy planet

WELLNESS FOUNDATION

= — =N

éQ . Ortunity 3 : Iqui e :

= Wellness® as a social and ecc




WELLNESS LIFESTYLE REAL ESTATE

Healthy eating
Exercise

Walking

Air & water Family
Safety Friends
Prevention Neighbors

.A
ENVIRON-
MENTAL

)

COMMUNITY

WELLNESS

LIFESTYLE REAL

ESTATE ¢

Time
Culture
Interests ! '
Hobbies
Nature
Animals

Spirit
Mindfulness
Purpose
Solace
Rest
Beauty

MENTAL
EMOTIONAL

SPIRITUAL

€9¥

ECONOMIC

S 134 b i I I iO n industry in 2017,
projected to reach S 197 bi I I iO n by 2022

Minimizing environmental impacts on human health.
Supporting behavior change and healthier lifestyles

Fostering a sense of place, community and belonging






TOTAL WELLNESS SOLUTION

H ® ®

Apps, Devices Interior Marketing
& Content Design Support

& Branding

After Remarketing Programs

Sales & Education

Smart Financial
Equipment Services

Health Risk Assessment
Body Analysis

Nutrition
EULESREIGIGWELS
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Cust-ar'ﬁ'érs-ean-_u_r)_derstand quickly and clearly the

distribution of space-fhFﬁugh--a._layout provided by the
interior designer in collaboration with
an Interior Design specialist.

The more effort architects put in detailing the spa
the more our idea will influence final users.



GOLDEN RULES

CARDIO EQUIPMENTS
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EQUIPMEN'E§ §= § LIGHT DIRECTION co G MACHINES ) <

Strictly private & confidential



The Technogym Interior Design specialist will examine
the Architect’s plan and create

a proposal for the distribution of Technogym products
in a 2D color plan with list of all products and power to
the customer in the proposal.

The 3D perspective is a useful instrument to display a
preview of the final

result. It’s easy to show the customer the
characteristics of the different areas.

a0 .

Strictly private & confidential
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<2 0800 316 2496 Who we are Interior design Mewsroom Contact us

o
OUR PRODUCTS FOR YOUR HOME B =

TECHNOGYM INTERIOR DESIGN

A private wellness corner, a complete gym, a specialized fitness studio. Whatever your project
is, its challenges will be specifically related to the area it will fit, and the people that will use it.
We are here to help you.

Design your own gym

Welcome to Technogym interior design, a comprehensive hub of resources and tailored
services to help you plan the perfect space for physical fitness and mental well-being.

Download 2D and 3D models of our equipment and see how they fit into your ambiance. Seek

advice from our team of designers. With thousands of fitness and wellness areas created over

the years, you can count on our E",‘-\'.pF‘_l'iEI'lCE‘,




DOWNLOAD AREA PRINTED MATERIALS

Browse our complete library containing 2D and 3D Explore posters and images for print, as well as
models (dwg/max/3ds). product catalogues and brochures.
Log in to download > Log in to download >

A high quality project for every need

We take each single customer project in the same consideration as one of our Technogym
Showrooms. Whether it's a house, a hotel, a gym or a medical centre, in each layout we take
care of every detail, the final result being a showcase of Technogym's expertise.

HOSPITALITY AND HOME AND YACHT CLUB AND STUDIO HEALTH, CORPORATE
RESIDENTIAL AND PERFORMANCE




“It’s a lot harder to sell a lifestyle than workout equipment.
Equipment is tangible. You can see it and try it . It has a function and a
purpose that is easy tu understand. A lifestyle, is a combination of habits
and attitudes, a culture. Changing culture is a long and complex job. It
involves trying to explain a concept that needs deep understanding before

it can sink in. ”

NERIO ALESSANDRI



THANK YOU

DANIELA D’ERRICO
Wellness Consultant - Architects and Interiors
+39 3491068173
dderrico@technogym.com

JEchNGGym)

The Wellness Company
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