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Dear readers,

In July this year, China reported its GDP grew by 3.2% in the second quarter - a sign of recovery from the
pandemic-induced contraction. Economists predict that China will be the only large economy that will see growth
in 2020. But the verdict is still out whether the automotive industry in China will participate in this recovery
across all sectors.

Despite the global economic crisis, the auto industry continues on its transformation journey. In a few years,
autonomous cars will be a reality for general use, and along with it, we will experience entirely new business
models. New technologies will enable fully connected vehicles, new service models, and lead to different usage
patterns. The quality of mobility services will probably become more important than the car itself. Using a car
will not be about driving, keeping pace, and lane discipline, but it will be a relaxing, entertaining experience on a
completely new safety level.

Nevertheless, this beautiful new digitalized world does not come without risks. First, the legal framework
for autonomous driving still has to develop. Autonomous driving leads into entirely new territory concerning
responsibility and liability. Second, there are significant cyber risks that have the potential to compromise not only
data privacy and governance, but also impose a threat to safety. The protection of an individual's data should be
addressed appropriately by all players involved to make the new mobility ecosystem secure and resilient.

Look into the future; the post-COVID-19 mobility could be different than we know it today. For example, continuous
social distancing needs could lead to a shift from public transportation toward new mobility services. In this issue
of the German Chamber Ticker, we will investigate not only the current structural changes of the industry, but also
deep-dive into aspects of innovation, electromobility, and future service models. Finally, you will find insights into
the risk management of the newly connected mobility world.

The automotive industry remains a crucial driver of global innovation. The successful application of technologies
will, in the end, determine the benefits—and costs—for business and society. It may take some time for us to get

used to, but our future roads are set to be safer than ever.

Buckle up and start onto this journey with us!

Yours sincerely

Clas Neumann
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China’s Passenger
Vehicle Industry: New
Strategies for a Better
Tomorrow
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The COVID-19 pandemic struck China's passenger vehicle
industry at a time when sales and margins were already going
down. Despite a seemingly quick market recovery starting in
April 2020, the long-term impact of COVID-19 and additional
challenges require automotive companies to develop new strat-
egies and to implement fundamental structural shifts immedi-
ately.

The lockdown in the first quarter of 2020 led to a major collapse
in passenger vehicle demand in China, resulting in one of the
bleakest sales periods in the past decade. According to the China
Association of Automobile Manufacturers and other sources,
January sales figures were down 20 percent, February down over
80 percent, and March down nearly 50 percent, compared to the
respective months in 2019. Starting in April 2020, the market
has seen a strong recovery, showing sales figures nearing those
of the previous year. However, this positive development should
be taken with a grain of salt: the strong numbers in the second
quarter of 2020 are, in part, compensation for the sales dive in
the first quarter. Aggressive sales promotions, including special
shopping days arranged by local governments, incentivized
automakers and customers, while dealers also rebuilt their
stocks.

Lower Vehicle Demand for the Year(s) to Come

That said, the COVID-19 pandemic continues to affect local
and global markets. Until an effective vaccine or treatment is
developed, sporadic outbreaks are to be expected. The spike in
infections in Beijing in June 2020, though swiftly controlled,
is a salutary reminder of this reality. Consequently, the volatile
nature of the current economy leaves many consumers and
companies concerned about the future, with the risk of many
canceling or postponing planned new vehicle purchases. As a
result, vehicle demand over the foreseeable future could be
lower than expected before the start of the pandemic, and
demand fluctuations may be high.

However, the pandemic is not the only factor to affect
demand: automotive companies have been facing numerous
challenges, some of which have existed for some time.
Passenger vehicle sales in China had been slowing well before
COVID-19, with monthly factory shipments of passenger cars
declining year-on-year since July 2018. This was due to a
variety of reasons, including market saturation in some areas,
as well as improving alternatives to car ownership: hugely
popular mobility services like ride-hailing and the develop-
ment of efficient subway and long-distance railway systems
have supported this trend.

After passenger vehicle sales of 24.7 million in 2017 in China,
23.7 million in 2018, and 21.4 million in 2019, we expect
sales for the current year in the region of 18.5 to 19.5 million,
assuming no further lockdowns will be imposed. Considering the
above-mentioned challenges, significantly higher sales numbers
are hard to imagine in the next few years - unless automotive
companies and the government make bold strategic decisions
now.

Diminishing Profit Margins

Decreasing margins is another major challenge in the Chinese
automotive industry. Costs have been steadily creeping up on
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automakers. For example, material costs - the most important
cost factor of practically all automotive companies - have
recently seen a steep increase. Key reasons for this include the
integration of new and improved vehicle features and technolo-
gies, as well as the need to comply with tightening government
regulation. Labor and land costs have been on the rise as well.
Concurrently, on the sales side, overcapacities in the market
have caused price erosion for some time.

The Evolution of Chinese Customers

We also need to consider the shift in customer structure and
demand preferences. A key trend is the growing importance of
sales to companies and organizations. As an example, the rental
and fleet segments could grow to 18-20 percent of total sales
in China by 2025. With this growth, fleet customers are gaining
bargaining power to increasingly shape the development of
features and functionalities they desire. Some bigger players,
such as large-scale mobility companies, even think about whether
to sell vehicles to consumers through their own platforms.

Retail sales are also affected by changing customer profiles.
The next generation of young adults, for example, tends to be
more individualistic than its predecessors. They prefer niche
and differentiated products rather than viewing cars as a status
symbol.

Technological Shifts Require Funds

Together, the triangle of market, customer, and cost trends is
leading to lower vehicle sales and declining profit margins. This
comes at a time when the automotive industry needs huge funds
to finance technological shifts, especially for the development
of electric vehicles, autonomous driving, and automotive soft-
ware. In today's economic climate, practically no carmaker can
afford not to invest in tech.

On the other hand, it is not at all clear whether the investments
will pay off. For example, the fact that China has the largest
electric vehicle car park in the world does not mean that selling
electric vehicles has led - or will lead - to superior returns for
automakers in China. Besides, the relatively high sales numbers
in this segment are still not primarily driven by delivering supe-
rior customer value, but rather through government incentives,
which will most likely be discontinued at some point in time.

New Strategies and Structural Shifts

Now is the time for automotive companies operating in China
to make bold decisions on future strategies. Although every
company is unique and must define actions in accordance with
its specific situation, there are several key strategies relevant to
many automakers in China.

a) Fully understand changing customer requirements and master
demand forecasting
The times of highly profitable growth in China have been
replaced with lower demand, overcapacities, and more sophis-
ticated customers. To cope, automotive companies should
invest in better understanding the changing customer require-
ments and adapting their sales approach and organization
accordingly. This includes marketing and sales strategy on
the B2B side to respond to the growing power of larger fleet
customers. On the B2C side, however, automotive compa-
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nies must cope with new retail channels, while reforming
traditional sales channels. For example, Chinese customers
have a higher willingness to buy vehicles online, compared
to consumers in other countries. This changes the roles and
responsibilities of conventional dealers, with automakers
having to accommodate retail store concepts and online
sales platforms. For both B2B and B2C, developing accurate
demand forecasting skills using the latest analytics will be a
key success factor in the future.

b) Modify product offering balancing customer value and cost
Until recently, most vehicles offered in China were similar to
the ones provided in other parts of the world. Some vehicles
had a limited number of China-specific adaptations, but the
overall vehicle architecture, its features, and detailed tech-
nical realization were the result of a global concept.

Given the current changes in the Chinese market and its
consumers, it will be important to thoroughly review the
product offering: Which functions and features are really
needed for Chinese customers? Which existing ones can
be omitted, and which new ones will be crucial for future
market success? To balance material and development costs
with revenues and margins, it will be crucial to test new
approaches early-on in the product development process,
with potential customers. Applying advanced consumer
research techniques should be a major prerequisite for fast
and efficient market testing. Product development and sales
need to collaborate even more closely than in the past.

c) Take operational excellence and cost management to the next
level

Automotive companies in China have done a tremendous job
in resuming operations after the lockdown. Many measures
have been introduced to enable production under new hygiene
restrictions. However, production processes, equipment, and
layout have gone largely untouched in the hope that the
pandemic will soon pass. As a result, efficiency and produc-
tivity have suffered a blow, while capacity utilization has
become quite low for many companies. As it becomes clear
that COVID-19 is here to stay, many companies have to reduce
resources and capacities. Besides adapting capacities on a
site and company level, partnering and outsourcing may be
fostered as well, given the high overcapacities in the Chinese
automotive sector.

In addition, production processes, equipment, layout, and
the entire production system need to be aligned to the new
volumes and hygiene restrictions. Companies must check
which automation and digitalization tools can be utilized
to combine efficiency improvement with social distancing:
specific examples include digital quality control, automated
in-plant transportation, preventive maintenance, and digital
shop floor management. High-performing networks play a
crucial role in the implementation of such tools, and automo-
tive companies may need to speed up their 5G strategies.

As more fluctuations in demand can be expected, companies
may put more emphasis on achieving higher degrees of flexi-
bility. This can relate to products, volumes, or processes. More
specifically, companies must be able to smoothly produce a
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variety of different vehicles and parts. Being able to quickly
adapt production to changing volumes, and to launch new
vehicles in the best possible way, will be key for gaining a
competitive edge in the future.

Another interesting strategic direction is the shift of produc-
tion from locations with high labor and land costs, such as
the areas around Shanghai, Beijing, and Guangzhou, to lower-
cost sites in the less developed regions of China. The govern-
ment's interest in encouraging the economic development of
these regions to counter the slowdown of export-led growth
provides a further impetus to evaluating this option.

d) Review organizational and ownership setups

Over the past few years, many automotive companies oper-
ating in China have built up large, complex organizations
with many production sites. Considering the new business
environment, the company structure needs to be reviewed,
simplified, and consolidated. Many companies could benefit
from improving the ownership setup: regulatory changes have
made it easier for foreign automotive carmakers to change
shareholders, roles, and responsibilities in existing joint
ventures, or to establish new joint ventures or wholly foreign-
owned enterprises.

All in all, these are challenging times for the automotive
industry. On the positive side, however, companies can
leverage multiple strategies to make use of the many oppor-
tunities available today. By fully understanding current and
future options and by taking bold decisions with rigorous
implementation, companies can now set the foundation for
business success in the years to come.

Leo Li is a Partner in the Shanghai office of Oliver Wyman
and the head of the Automotive and Manufacturing Industries
practice in Greater China. He consults Chinese clients on
strategy planning, organization transformation, and digital
innovation. Mr. Li can be reached at leo.li@oliverwyman.com

Heiko Rauscher is a Partner in the Munich office of Oliver
Wyman and a member of the global Automotive and
Manufacturing Industries practice. He lived in China for over a
decade, building up and leading two companies as a CEO. He
consults the management of automotive OEMs and suppliers
on operations strategies, focusing on production, logistics, and
purchasing. Mr. Rauscher can be reached at heiko.rauscher@
oliverwyman.com

Srinath Rengarajan is a Senior Automotive Research Specialist
in the Automotive and Manufacturing Industries practice of
Oliver Wyman, where he provides expertise and advisory on key
industry topics. He was previously part of the China strategy
team at a leading automotive OEM. Mr. Rengarajan can be
reached at srinath.rengarajan@oliverwyman.com
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China’s New Energy
Vehicle Industry

China has been trying to promote electric vehicles (EV) for
various reasons:

1. Reduce the import dependency on oil

2. Improve the environment in the cities

3. Electric cars could be a chance to "leapfrog” the interna-
tional OEMs

While the second and third reasons are somewhat important
for China, the first reason is far more critical, as it concerns
energy security. Countries that lack sufficient energy supply
risk massive disruptions to their citizens' lives, risking govern-
ment and social instability.

Figure 1: China's oil dependency
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China's oil dependency has been increasing steadily, reaching
72% by 2018. Over 50% of China's import comes from the
Middle East, originating in countries suffering from govern-
ment instability that might put China's oil supply at risk. China
started importing oil in the late 1990s, and in 2001, it already

Jochen Siebert
Managing Director at JSC
Automotive

made its first steps in the shift from internal combustion
engine cars (ICEs) to EVs.

Since the 1980s, China has been looking for ways to secure
steady energy supply, given that the limited oil and gas
resources in the country are insufficient for the rapid economic
development boom coming with the liberalization under Deng
Xiaoping. Since then, China has increased coal production and
built many coal power plants, while also possessing the largest
capacity for solar and wind power in the world, albeit much of
it is not put to use as it's too far from the grid.

China is also the largest producer of hydroelectricity, building
a total of 87,000 dams nationwide. However, the dams have
brought numerous problems for shipping and agriculture in
China, and are nearing their maximum capacity. China has
also been trying to increase oil and gas production from shale
reserves. However, unlike shale reserves in the USA, the ones in
China tend to concentrate in arid areas and tougher geological
formations.

China is by far the largest producer of coal, accounting for
46% of the global share. At the current production rate, the
country has enough reserves to last for another 35 years. China
uses coal to generate electricity by pulverization, thermal heat
in rural areas, as well as for gasification into Syngas, methanol,
and hydrogen.

About 45% of the oil consumption in China goes to road and air
transport, with gasoline for cars accounting for over half of this
figure. In order to mitigate gasoline demand, China is moving
toward reducing fuel consumption by mandate of the Corporate
Average Fuel Consumption (CAFC), as well as by pushing the
use of electric vehicles.
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Figure 2: NEV production 2010-2019
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Despite many challenges, the new energy vehicle (NEV) market
grew rapidly until 2018. In 2019, however, growth slowed down
and went into a decline, mainly due to a very sharp drop in
subsidies in the second half of 2019. This led to a fast decline
in NEV production, especially of plug-in hybrid electric vehicles
(PHEVs) of Chinese equipment manufacturers (OEMs). This is
largely due to the non-competitive rates of these vehicles,
and Chinese OEMs' inability to absorb low and, in many cases,
negative, margins for EVs and PHEVs. In the first half of 2019,
EV production increased by 79%, but in the second half saw
a decrease of 17%. PHEV production increased by 19% in the
first half of 2019 - and decreased by 53% in the second half.

In 2020, the international OEMs are gradually phasing in more
EVs and PHEVs. By 2021, they will overshadow Chinese OEMs,
driving many of them out of business and marking the begin-
ning of business consolidation in China's automotive market.

Several changes to the regulations have led to a very different
outlook for the OEMs and the usage of types of electrification.
We can now safely assume that there will be off-cycle credits,
which makes reaching the CAFC much easier. There will also be
a new category of vehicles called "low fuel consumption vehi-
cles" that half the number of NEV credits needed to reach the
NEV quota. These vehicles are simply cars with fuel consump-
tion below the target, which depends on the weight and the
number of rows of seats. These new regulations, as well as the
off-cycle credit, push for higher efficiency of ICEs, taking the
pressure off NEV production. Another major change is that
methanol vehicles are likely to become low fuel consumption
vehicles.

After 2025, possible scenarios become harder to predict. There
are discussions in Beijing to switch from a fuel consumption-
based ruling to one that focuses on CO2 levels, similar to the
EU. EVs and PHEVs would then get a rating in CO2 based on
their electricity consumption. Fuel cells would be counted as
zero, though. Other technologies, like e-fuels, might be counted
as zero as well.

If China decides to switch to a CO2-based reporting system,
there would possibly be no more incentive to produce EVs in
order to reach the CAFC (which then might be called Corporate
Average Energy Consumption - CAEC). The reason to produce
EVs in that scenario, would then be to utilize EV bespoke
capacity, built up by OEMs like VW in order not to be left with
high sunk costs.
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What does that mean for the OEMs? As the future of the market
remains unclear, it's probably best not to bet on one specific
technology, but rather go wide. In case the China market for
large and heavy EVs will not be big enough for OEMs like VW
- which alone has already committed to a capacity of 900,000
units of EVs - they would have to shift to mostly making
smaller EVs. Since the CAFC counts vehicles produced and not
sold in China, exporting heavy and energy-hungry EVs is not an
attractive option. VW would have to build mostly smaller and
lightweight EVs and it's debatable if the MEB platform is the
right approach for that.

EVs are not the only and preferred route for China to reduce
oil import dependency anymore. First, it would be much faster
to switch ICEs from using gasoline to using methanol and
synthetic fuels, especially when the existing car parc can be
retrofitted from using gasoline to using one of the alternatives.
Secondly, EVs need a number of raw materials that are not
readily available in China and would have to be imported. In a
way, China might replace its dependency on oil imports with
that on a number of raw materials, where forecasts of avail-
ability are even harder to make than that of oil and gas.

In light of all these facts, China decided that in terms of
energy security, it's best to have a wider mix of sources. There
will be better usage for all the solar and wind farms that are
not connected to the grid, which could be used to produce
hydrogen through electrolysis.

The number of battery electric vehicles (BEVs) to be produced
over the next few years will depend more on mandates through
regulation than on demand. This will be the case as long as the
margins for BEVs are lower than for ICE vehicles. Some opti-
mistic observers believe this target will be obtained by 2023,
while others believe it will take longer than that.

It becomes more and more likely that there will not be an NEV
quota after 2025, and it might even happen sooner. Once EVs
and PHEVs are measured in CO2, the heavy EVs will be phased
out, and the OEMs will switch to producing more EVs. These
could be lightweight vehicles with ranges around 200 km with
fairly small batteries and low energy consumption. In a CO2
scheme, an NEV quota will no longer make sense, as reduction
of oil import dependency is, and will remain, the main driver of
regulation. It doesn't matter whether BEVs or any other propul-
sion that does not use oil will achieve this. That's where meth-
anol, synthetic fuels, and hydrogen come in. Methanol vehicles
being counted as low fuel consumption vehicles, while fuel cell
vehicles will be marked with zero CO2.

Whenever a new regulation was introduced in the last 100
years, OEMs have always and rightly so looked for the most
cost-effective route to reach whatever limit or mandate was
set. That will likely be the same for mandates on fuel consump-
tion or ones aimed at reducing CO2 levels. Therefore, we assume
that all OEMs will opt for the least costly route before they go
to the next level. For Chinese OEMs, that means switching more
engines from Indirect Injection (IDI) to Direct Injection (DI),
expanding the production of turbo engines, etc. Larger OEMs
will increasingly incorporate 48V, which will almost become a
necessity not only because of the potential fuel savings, but
because there are increasing numbers of electronic parts that
use electricity and where a standard 14V system is reaching



its limit. There is no space for 48V PO, because of its limited
potential for fuel savings and by 2025 all 48V are likely to be
P2.

OEMs like VW, which put significant resources into BEVs, will
have to find ways to bring down the cost of BEVs to the level of
ICEs, in order to avoid competitive disadvantages. If the fore-
casts for Chinese requlations materialize, and the EU requla-
tion does not change from the current path of promoting BEVs,
there might be a time when VW feels forced to export BEVs
from China to the EU.

Rumors of the death of the internal combustion energy are
almost certainly exaggerated.
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Digital Twins for Agility in
ar Body Manufacturing

Over the past months, several carmakers announced aggressive
cost-cutting initiatives to brace for the volatile market and allocate
sufficient resources to emerging technologies. Is now the time to
overcome organizational friction and capture the untapped poten-
tial of digital transformation?

Automotive companies have been transforming into agile enter-
prises in sales and software development. This article explores
how a physics-driven Digital Twin enables agility in the traditional
discipline of car body stamping. Read how to generate return-on-
investment (ROI) by eliminating waste and increasing speed and
reliability in this volatile environment.

Automotive OEMs need to invest in emerging technologies - new
power trains, automated driving, connectivity - while trimming costs
to adjust for the ‘new normal.' Nissan, for example, announced it
would cut 20% costs by 2023 in its latest revival plan. Another Japa-
nese OEM aims to reduce up to 24% costs in the same time frame,
through digitalization and simulation technology, among others.

Christoph Weber
General Manager at AutoForm
China

1) The Challenge: Project Management Today

Multiple departments and suppliers need to work together when
designing and manufacturing a new car body. However, each
department has to achieve its own set of milestones and targets
in a waterfall organization. Each department may use different
software tools or rely on historical references and individual expe-
riences to complete their design and manufacturing concepts. Each
of these tools is based on a different understanding and underlying
manufacturing process model.

As a result of this organizational and technical disconnect, engi-
neers focus on their subset of targets and may not fully consider
other departments’ constraints and goals. A significant part of the
work progress is wasted, since information and data are not fully
transferred from one department to another. Automated feedback
loops are impossible. The below graph presents common process
models per department and the consequences of this decoupling in
the form of waste and unreliability.

18 Fall 2020



The product design already defines 60-70% of manufacturing
costs. Still, manufacturing feasibility in design departments mostly
relies on rule-of-thumb judgment, with deeper analysis only taking
place in separate departments. This results in many loops between
departments and, ultimately, in more expensive and heavy product
designs than necessary.

Little to no process simulation data flows from engineering to the
shop floor. And vice-versa, there is no systematic feedback data
flow from the shop floor to engineers. Engineering departments
may ignore real-life constraints on the shop floor, and technicians
on the shop floor may not trust the engineering intent and impro-
vise based on their individual experience. This builds a vicious cycle,
which increases the disconnect in information, trust, and culture
over time. We need to break the silos!

Instead of leveraging their internal knowledge on the manufac-
turing process, cost engineering and purchasing departments rely
on historic cost references. This causes the company to lose its
saving potential and puts them in a weaker negotiation position
with suppliers. Program management may receive contradicting
information and face frequent delays, since different departments
base their analysis on different process models.

2) The Solution: Digital Twins for Agility in Car
Body Stamping

The solution is to share one process model on one platform with all
departments and suppliers. The Digital Twin process model connects
the virtual and physical worlds and consists of two entities:

1.The Digital Master - created in the virtual world during the
design and engineering phase and represents the engineering
intent or 'as engineered' model.

2. The Real-life Twin - the physical execution of its Digital Master
on the shop floor, providing ‘as manufactured' data.

A physics-driven Digital Twin can predict behavior already in the
virtual phase and self-correct deviations in the physical production
phase. This enables agility in car body stamping through immediate
feedback loops and focus on the body-in-white end result.
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The below visual presents an agile project cycle from product
design to production, in which the design and manufacturing
concepts are matured in iterations. On the right-hand side, the
Digital Master is built and refined during the design and engi-
neering phase. For any change in the design or manufacturing
concept, the Digital Twin provides immediate feedback to anyone
connected to the platform on the impact on the body-in-white end
result. This allows all departments to align their targets to optimize
the body-in-white for quality, function, weight, cost, and timeline.
Instead of optimizing single parts, we can optimize the complete
car body assembly.

The left-hand side represents the Real-Life Twin, which is the
exact replication of its Digital Master in the physical world. The
knowledge and data of the entire value chain are put into use on
the shop floor. Actual manufacturing data is fed back to the plat-
form in order to improve the Digital Master's process model over
time.

The Program Management is automatically updated on the project
progress, as well as any design and manufacturing concept.
Departments coordinate regularly, and information becomes
more reliable since everyone uses one platform with a consistent
process model. Project cycles and change executions become
faster and more agile.

3) The Process: From Digital Master to Real-life
Twin and Back

First, engineers build and refine a Digital Master of the manufac-
turing process in the design and engineering phase. A meaningful
process model provides the base for virtually predicting issues and
optimizing design and manufacturing concepts.

Second, all Digital Master's 'as engineered' data is provided to the
shop floor in a digestible format, e.g., on a computer tablet. The
Real-life Twin is executed and actual ‘as manufactured' measuring
data is returned to the platform in order to close the feedback loop.
The physics-driven model calculates deviations and provides guid-
ance to the shop floor on how to reach compatibility - and, ulti-
mately, a robust production in the most systematic fashion.
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Close and trustful cooperation between engineering and shop floor
teams is vital for success. The engineering teams must understand
technical constraints in order to design meaningful manufacturing
processes. The shop floor technicians need to execute the engi-
neering intent with high diligence, and feedback any deviations to
the system. Improvising or working off the record would undermine
the process, and cannot be tolerated. A cultural gap between the
academic-minded engineering department and the hands-on shop
floor team must be overcome.

Today, most carmakers are on a digital transformation journey. So
far, no one has reached a full implementation of the Digital Twin
concept over the entire value chain of car body manufacturing yet.

How does the implementation of the physics-driven Digital Twin for
agility over the entire value chain in car body stamping contribute
to the targeted cost efficiency gains? For this, we have interviewed
automotive OEMs and suppliers in China about their cost and
performance data in order to draft a representative ROl template.
The below chart shows a business case for a representative, anony-
mized carmaker in China. This carmaker produces 1.2 million cars
and develops four new vehicle projects and additional two face-lift
projects per year. We defined improvement goals, which are real-
istic to achieve within a 1-2 year project. An investment of circa 24
million CNY/year is required, especially in the early phase of Part
Design and Engineering. We expect a return of over 75 million CNY/
year, in particular during the physical shop floor stage - an ROl of
over 300% per year for the first 1-2 years. The ROl is expected to
further increase in the following years, as the continuous improve-
ment cycles further mature the process model and the enterprise's
processes and experience.

4) The Implementation Plan

The first step of implementation is to conduct a process audit over
the entire value chain from design to production. Based on the
findings, management shall decide on the most pressing challenges
and achievable goals for the implementation project within a 1-2
year period. Furthermore, management must approve the scope of
departments that should be connected to the Digital Twin platform.

The core project team drafts a Digital Twin concept with a work-
flow to define input and deliverables per department. Structural
alignments may be required. Next, the IT department outlines a
structure to connect all required parties to one Digital Twin plat-
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form in order to support the workflow, commonly based on existing
Product lifecycle management (PLM) and Enterprise Resource Plan-
ning (ERP) systems.

This transformation of processes and IT technology must be
supported by a transformation of people and company subcultures.
The implementation should be conducted in an iterative process.
A pilot project should prove the drafted Digital Twin concept on
a small scale, before implementing the structural changes and IT
integration. This pilot delivers a verified concept and the first 'light-
house' case to inspire confidence. After that, the drafted structural
alignments and IT integration can be implemented, in order to scale
the Digital Twin implementation gradually to all projects. The team
should review goal and KPI achievements and define adjustments
and next steps.

Conclusion

Project management for car body design and manufacturing
usually follows a traditional waterflow model, where each depart-
ment works in silos. The organizational, technological, and cultural
disconnect between departments results in massive waste, in the
form of optimization for sub-goals, over-engineering, missing opti-
mization opportunities, time waste, and losing reliability. The solu-
tion is to connect the entire value chain to one platform, sharing
one consistent physics-driven Digital Twin process model. This
enables agility by providing immediate feedback loops and aligning
all departments to optimize the body-in-white end result in terms
of quality, function, costs, and time.

The implementation of a physics-driven Digital Twin concept for
agility in car body manufacturing requires process and structural
alignments, IT technology integration, and connecting people and
subcultures of different departments for cross-functional collabo-
ration. This is recognized as a classic organizational change process
that needs to overcome friction. Today's economic environment
forces automotive OEMs to overcome friction in order to capture
the targeted gains in an agile and efficient way. A typical carmaker
in China can significantly increase its competitiveness by imple-
menting the Digital Twin concept in car body stamping, with an ROI
of several hundred percent per year.

Christoph Weber is leading the AutoForm organization in
China, counting all major carmakers as customers. He is the
Automotive Working Group Leader at the German Chamber
of Commerce in China | Shanghai. Christoph is a member of
CATARC's World Automotive Industrial Research Committee and
a founding member of the International Coalition of Intelligent
Manufacturing to promote international best practices in China
and beyond. He can be reached at: info@autoform.com.cn
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Integrating Design

Thinking for
Solutions

In the fast-paced future mobility world, in which business environ-
ments and prognoses are constantly changing, we need methods
to help us handle this uncertainty and complexity. To answer the
specific demands of future mobility concepts with innovative
systematic design and technology, the new agile method of Design
Thinking helps realizing solutions in the future fast-changing
mobility world.

Design Thinking places the customer's wishes and needs at the
center of innovation, without neglecting technical feasibility and
profitability. The success of the method lies in an interdisciplin-
ary team. People from different areas work together to ensure
the broadest possible range of ideas and approaches. A clearly
structured approach in Design Thinking enables teams to tackle
problem-solving processes in a systematic way.

Generating Innovative Solutions Through Design
Thinking

A

Point

Lo | Prototype

Understand Observe Ideate

NN

The six-stage Design Thinking process takes place in two so-called
workspaces - the ‘problem space,' and the 'solution space.' In the
problem space, the '‘Design Thinkers' familiarize themselves with the
customer's problem in three steps, generating new ideas in three
additional steps. Let us take car roofs as an example. What is the
“problem” of automobile roofs in Future Mobility? People will most
likely still need roofs for future cars, but do they have other needs
in a cabinet without drivers? When we ‘Understand’ and ‘Observe’
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Innovative

Hui Wang
Vice President of Webasto R&D
China

autonomous vehicles currently in development, the problems
become clearer. With such big sensor modules, there is no room for
wind and sunshine. How can we enjoy our time on the road when
we don't need to drive?

In step 'Point of View," we list our wishes for future autonomous
vehicles. We want a bright, ventilated cabinet in a self-driving car.
Sensors functionality must be ensured under all weather condi-
tions. We want a light, modern and streamlined vehicle, instead of
a heavy one that wastes energy.

The process of finding a solution starts with the step 'ldeate.’
The aim is to use various creative techniques such as differ-
ent brainstorming methods, or the “superhero method,” to
develop as many solutions as possible. The further development
of existing ideas is also encouraged. In Webasto's case study,
that means integrating sensor technology into the roof using a
clean design. The selected solution uses 3D formable material of
polycarbonate, enabling seamless integration of the components
into the roof system and has a positive effect on aerodynamics
and vehicle architecture.

In the next step, ‘Prototype,’ prototypes are created using simple
means to visualize the ideas. By creating a working prototype that
includes most of the required functions, the company can proceed
to present it to various stakeholders and receive feedback from
end-users and OEM customers. An iterative approach is an essential
core element of Design Thinking: the team should take customer
feedback into account and repeat the steps if necessary. Based on
what was learned, new ideas are incorporated after each iteration.
The goal is achieved only when a convincing customer solution is
found. Throughout the process, the users give immediate feedback
so that practical and market-oriented solutions are created. In the
Design Thinking process, there is continuous feedback between the
developers and the customers.



This leads us to the final stage - 'Test.' Testing is an essential
feature of Design Thinking. It includes transforming ideas into
prototypes at a very early stage, and testing them internally and
with potential users. Going back to Webasto's automobile roof, the
company partnered with a global pioneer of autonomous mobility
located in Silicon Valley, California and in China, to perform test
runs on the real road. Running numerous tests and collecting data
is crucial for companies looking to offer their customers a reli-
able and scalable solution. After all, Mass-producing self-driving
vehicles is no easy feat: It requires the automotive and technology
ecosystems to work together to make sure all elements are reliable
and safe.

Design Thinking in the Workplace

In order to remain competitive and promote innovation, companies
need to create an inspiring work environment. At Webasto, we
research what multifunctional office, room, and equipment should
include, so that employees and teams can use agile methods in
their daily work.

For example, the systematic approach of Design Thinking helped a
recent Design Thinking team to better understand employees and
to integrate their wishes and needs for future concepts. Instead
of making quick and superficial changes to the work environment,
Webasto employees immersed themselves in the topic of office
design and applied the agile Design Thinking method.

To take employee suggestions seriously, the company conducted
interviews with numerous employees. The need for a flexible work
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environment that motivates, inspires, and encourages interac-
tions with colleagues emerged from these interviews. Ideas were
developed out of the findings and later built up as prototypes. In
addition to communal areas, there should be dedicated areas for
concentrated work, team rooms, and recreation, so that all employ-
ees can enjoy their workspace. By combining digital and analog
methods, the company can increase its employees' productivity
and effectiveness. After positive feedback from team members, the
results of the Design Thinking workshop were presented to the site
development steering committee, in order to incorporate the ideas
in future construction projects. The first solutions are being inte-
grated into the existing facilities soon.

Hui Wang is the Vice President of Webasto R&D China. During
the past 26 years, he gained substantial working experience in
R&D function. Prior to Webasto, Hui Wang worked as Managing
Director of Autotech Engineering and R&D Director of Business
Unit Chassis & BiW in other European Auto companies.

The Webasto Group is a global innovative systems partner
to almost all automobile manufacturers and among the top
100 suppliers in this industry sector. The company's product
portfolio comprises a broad range of roof and heating systems
for every type of vehicle and all drive types as well as battery
systems and charging solutions. Moreover, Webasto has a
strong position in the aftermarket providing dealers and end
customers with customized solutions and services relating to
thermo management and electromobility.
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Industry Report:

China's Chemical
Industry

Dr. Kai Pflug
Owner and CEQ of Management Consulting - Chemicals
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To illustrate the importance of China's chemical industry in the
world, we can examine China's sizable share of sales, exports,
and imports in the field, as shown in Tab. 1:

Tab. 1: Mainland China's share of the global chemical industry

T N L S
Companies among global top 50 chemical companies 8% ICIS (2019)

Chemical exports 7% UNCTAD (2018)

Chemical imports 9% UNCTAD (2018)

GDP* 19% IMF (2019)

Chemical R&D Spending 29% CEFIC, ACC, Oxford Economics (2017)
Chemical Gross Value Added 30% CEFIC, ACC, Oxford Economics (2017)
Chemical Sales 36% CEFIC (2018)

Chemical Capital Expenditure 45% CEFIC (2018)

Direct Jobs in the chemical industry 50% Oxford Economics (2017)

* Not directly related to chemical industry but included for comparison

Looking at these figures, the most impressive number may be
China's share of the global chemical sales - 36%. This makes
mainland China alone a bigger chemical market than NAFTA and
the EU combined, which together account for 33%.

But a closer look at the other figures reveals the unique charac-
teristics of the chemical industry in China:

e The chemical industry is disproportionally booming in China:
while China contributes about 19% of the global GDP, its
contribution to global chemical sales is almost twice as high
(36%).

e China still focuses on the lower end of the chemical industry,
as its share of global chemical gross value added (30%) is
lower than its share of the chemical market (36%).

e China's chemical industry still shows lower productivity than
the global average. China's high share of jobs in the chemical
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industry (50%) is a strong indication of that, as well as
direct productivity estimates. For example, Oxford Economics
estimates that productivity rates (as measured by gross value
added) of chemical employees in APAC is roughly 67% of that
of the global average, while employees in Europe reach 1500%.

® China still somewhat underspends on chemical R&D, as the
R&D spending (at 29% of the global total) is below its share
of the chemical market.

e China's chemical industry is still fragmented. While the
country accounts for 36% of the global chemical sales, it
only accounts for 8% of the top 50 chemical companies. This
is partly due to the average size of China’s leading chemical
companies, which tends to be smaller than in other countries.

e China's chemical industry is still a net importer. China's share
of global chemical exports is substantially smaller than its
share of imports. For every EUR 100 in chemicals imported by
China, only EUR 72 are exported.

e China's chemical industry will further increase its global
importance. This is borne out of the large share of chemical
capital expenditure allocated to China in 2018: At 45%, it is
substantially higher than China's chemical market share.

This positive outlook is reflected both in company statements
(e.g., BASF expects China's share of the global chemical market
to increase to almost 50% by 2030) and by the variety of recent
investments of chemical multinationals in the country. BASF is
a good example, with a EUR 10 billion investment in a new site
in Guangdong. But many other chemical companies, including
ExxonMobil, LyondellBasell, Dow, Shell, and INEOS, have recently
announced substantial greenfield investments in China. Other
chemical companies have strengthened their presence in China
by the acquisition of a local player - such deals have recently
happened at a monthly rate, involving companies such as Cabot,
lberchem, Azelis, BASF, Ascend, DIC, and UPL.
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What are the reasons for this continued interest of multinationals in
China's chemical market? On the one hand, there are general factors,
such as the improved ‘ease of doing business' in China (as indicated by
a World Bank ranking), the continued higher-than-average economic
growth, and the relatively fast recovery from COVID-19. On the other
hand, there are certain chemical industry-specific factors.

Foreign investment in China's chemical industry has become less
restrictive in recent years. A previous requirement mandating joint
ventures with domestic companies for petrochemical activities was
canceled, playing a decisive role in the investment decisions of BASF
and ExxonMobil. The list for prohibited activities has been shortened,
while the government has extended the catalog of chemical areas
for which foreign investment is encouraged. In fact, in a 2019 survey
conducted by the European Chamber of Commerce, 20% of all
participating foreign chemical companies indicated that the market
had opened significantly, with an additional 13% reporting a ‘slight
opening, and only 3% claiming the market is more restrictive. 20% of
companies reporting significant market opening was the highest value
among all business segments surveyed, showing the impact of lighter
government regulation on foreign chemical investment.

Other factors also contribute to China's attractiveness for foreign
chemical investment. In particular, China's environmental regulation
(and its implementation) has become stricter. While this may, at first
glance, sound like a negative development for organizations - most
foreign chemical companies see it in a positive light. Foreign players
have generally been more observant of existing regulation, less astute
at finding ways around it, and possibly more tightly watched by the
local authorities. A tighter implementation affecting the chemical
industry as a whole thus benefits them, as it levels the playing field with
local players. It also increases entry barriers into individual chemical
segments by raising requirements, such as investment in emission
treatment and safety equipment - eliminating some of the marginal,
very small local players that compete with foreign chemical companies.

This consolidation has a positive effect on all larger players in the
chemical industry, not only the foreign ones. Prices and margins have
generally improved, and in many segments we examined for our clients,
more than 50% of all local players have quit production within the last
two years or so. Some Chinese industry experts go as far as to claim
that this consolidation of the industry — which goes along with price
increases and a general improvement in technology and quality levels
- is the main objective of the Chinese government, and not environ-
mental protection.

Indeed, policies for some chemical segments strongly push in this direc-
tion. For example, in pesticides, the government has imposed a volume
growth target of zero for domestic use, forcing companies looking to
grow to either increase exports or to develop higher-end pesticides.

According to Fu Xiangsheng, vice chairman of the China Petroleum and
Chemical Industry (CPCIF), China's chemical industry can be character-
ized as "low-end surplus, high-end shortage.” This is a concise and
accurate description of the industry, highlighting the surplus of compa-
nies handling basic chemicals and the shortage in ones producing
functional and specialty chemicals. It also indicates where opportunities
for foreign chemical companies lie.

The foreign players have - and likely will have - advantages in areas
that require a large variety of differentiated chemicals in relatively small
volumes, and in innovative formulations that offer properties superior
to existing ones. This includes, but not restricted to:
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Battery materials (for use in electric vehicles and others)

Electronic chemicals with fast innovation cycles

Engineering plastics

Flavors and fragrances

High-end OEM automotive coatings

Pesticides based on patented active ingredients

Specialty food ingredients and nutraceuticals

Specialty surfactants with its large number of differentiated
molecules

For these and other chemicals, multinationals increasingly shift to an “In
China for China" strategy. That is, rather than importing these chemi-
cals from their overseas plants or using China as an export base, they
focus on producing chemicals in China to sell in the Chinese market.
This is in line with a broader, global trend of shortening supply chains
due to recent events such as the US-China trade conflict and COVID-
19. As China is still a net importer of chemicals, particularly specialty
chemicals, this approach offers a substantial potential for growth.
Recent company statements about their rationale for investing in China
illustrate this potential (Fig. 2).

Fig. 2: Investment rationale for recent foreign chemical

investments in China's chemical industry

= Investment Rationale: Azelis describes China as a strategic market due to its rapidly
increasing middie class

m . i to support our in southern China
drive growth with innovative products and sustainable solutions.”
m = Investment Rationale: This will increase production capacity of liquid inks in China by
about 20% and strengthening DIC's presence in the north and northeast.”
= Investment Rationale: “We view China as a rapidly growing market and the planned
'ﬂ@b investments reflect our confidence in this view.”
= Investment Rationale: "The Chinese market is a very important part of Hempel's
business and our ongoing i our confi in the region”.
* Investment Rationale: “China is the biggest ABS market in the world. This new
INEQIS i will give us a ity o provide our customers in the region”.
lyondellbasell = Investment Rationale: “China is the largest, fastest growing market in the world for our

core products”

This "In China for China" strategy is also well aligned with the focus
on self-sufficiency the Chinese government promotes. As previously
mentioned, China is currently a strong net importer of chemicals.
According to the CPCIF, in 2019, the trade deficit of the whole industry
was USD 268.3 billion. Imports of synthetic resin increased by 12.4%,
polyethylene increased by 18.8%, polypropylene increased by 6.4%,
polystyrene increased by 13.6%, polycarbonate increased by 12.8%, and
pesticide imports increased by 14%. Thus, the goal of self-sufficiency is
still far-off.

In particular, this applies to new chemical materials, regarded as impor-
tant for upgrading China's industry and escaping the middle-income
trap. For these, China's 2018 self-sufficiency rate was about 65%. For
subsegments, engineering plastics had a self-sufficiency rate of 56%,
high-performance fibers - 50%, high-end membrane materials - 67%,
and electronic chemicals - 67%. All these areas offer opportunities for
foreign companies, and all are included in the government catalog of
segments for which foreign investment is encouraged.

Insufficient capacity is not the only issue the Chinese industry faces:
China is not producing some chemical materials at all. According to the
2018 statistics of the Ministry of Industry and Information Technology,
32% of the more than 130 key chemical materials were not produced
in China at all, and China still depends on imports for 52%, including
high-end electronic chemicals, high-end functional materials, and high-
end polyolefins. The gap is particularly evident in fine chemicals, which



in China have a share of approximately 45% - much lower than
the average levels of 60%-70% in developed countries.

The 14th Five-Year Plan (FYP), which will set out economic
goals for 2021 to 2025, might provide a glimpse of the future
of China's chemical industry. Based on past announcements and
policies, we can identify three key themes in the new FYP that
will most likely be highly relevant to the industry.

First, the 14th FYP will most likely continue to highlight the
importance of environmental protection. For the chemical
industry in China, this will mean that current restrictions
and tight supervision will proceed. Chemical production will
continue to relocate to chemical parks. Certain chemical
segments, that are regarded as highly polluting and not
contributing to China's modern economy, may face restrictions:
for example, leather chemicals or some dyes. On the other hand,
enforcing stricter environmental regulations will also be a boon
to many chemical segments that provide relevant materials,
such as membranes or lithium salts for rechargeable batteries,
polymers and coatings for wind turbines, electronic chemicals
for the production of photovoltaic cells, or filter materials
used in exhaust cleaning. Further possible restrictions, such as
tighter fuel efficiency requlation for vehicles, could benefit the
producers of high-end plastics for automotive applications.

Second, the 14th FYP will probably look to boost China's RE&D.
R&D spending is one of the few areas where China is likely
to fail to meet its 13th FYP's targets: in 2019, China's R&D
expenditure was only 2.2% of GDP, compared to a 2020 target
of 2.5%. Allocating resources to R&D will benefit chemical
segments such as electronic chemicals, engineering plastics,
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organosilicons, fluoroorganic compounds, membranes for water
treatment, etc.

Third, the 14th FYP is expected to focus more on China's
domestic market than in the past, and to promote self-
sufficiency of chemicals. According to a statement from the
CPCIF, China's domestic chemical companies generally lack the
extended processing and RE&D capabilities, from basic chemicals
to fine chemical materials. Reducing China's dependency on
imported fine chemicals will mean political support for domestic
production. At the same time, the industry's export market
- consisting of an already modest figure of 10% of the total
market — may decrease further.

Finally, it is safe to assume that the 14th FYP will continue to
support the activity of foreign players in the local market, as
they will benefit from a shift toward cleaner and more innova-
tive chemistry, utilizing their (often) superior technologies. In
contrast, a shift toward domestically produced chemicals will
only benefit those multinationals with a production presence
in China, while the prospect of importing into China might
diminish.

Dr. Kai Pflug is a German Ph.D. chemist, providing management
consulting to chemical companies for over 20 years. Based in
Shanghai for the last 16 years, he is the Owner and CEO of
Management Consulting - Chemicals (www.mc-chemicals.
com). His main focus is China's chemical industry, which he has
covered in more than 100 papers
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Overview on the Stipulations of
Property Rights in China’s First Civil

Code

The Civil Code of the People's Republic of China ("PRC Civil Code")
was adopted on 28 May 2020 and will take effect on 1 January
2021. It consists of seven parts and supplementary provisions at
the end. Property Rights are stipulated in Chapter Il of the PRC
Civil Code and consist of 20 chapters and 258 clauses in total. The
Property Rights Part is further divided into four sub-parts, i.e.,
General Provisions, Ownership, Usufruct, and Security Interests.
Compared to the currently effective PRC Property Law which
governs property rights, except for the newly added Right of
Habitation, the Property Rights Part of the PRC Civil Code follows
the structure of the PRC Property Law with some revisions and
supplements. With the taking effect of the PRC Civil Code, the PRC
Property Law and the PRC Security Law will cease to be effective
on 1 January 2021.

Below is an overview of the key provisions of the PRC Civil Code
relating to property rights, including a comparison with currently
effective laws, regulations, and judicial interpretations of the PRC
Supreme People's Court.

1. General Provisions

a) Registration of Real Property

(1) Proper use of registration information of real property
Regarding registration of real property, Article 219 of the PRC
Civil Code stipulates that an interested party shall not publish
such information without consent, or make illegal use of the
obtained real property registration materials of the right holder.
Similar stipulations were already provided in the Provisional
Regulations on Real Estate Registration. Violation of such
obligation will lead to compensation liability according to Article
32 of the Provisional Regulations on Real Estate Registration.

(2) Scope of pre-registration

Article 221 of the PRC Civil Code expands the scope of pre-
registration of real property. According to the current PRC
Property Law, pre-registration is limited to the sale and purchase
of houses and other real property. In order to preclude an owner
from selling real property to another buyer or buyers after
signing a real property sale and purchase agreement, the buyer
may pre-register its exclusive right to register the ownership
right, in the future, over the concerned real property where all
the pre-conditions for the ownership registration are met. Upon
pre-registration, without the consent of the right holder of the
pre-registration, disposal of the concerned real property by the
owner will be deemed as void from the property law perspective
(the sale and purchase agreement may still be valid from the
contract law perspective). This mechanism protects buyers
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during the period between the execution of a sale and purchase
agreement and the registration of the ownership transfer.

After the enactment of the PRC Civil Code, pre-registration can
be used for all kinds of real property rights transactions. In other
words, the transferee of a real property right will be protected
not only by the contract law, but also by the property law,
during the time between contracting and registration against a
subsequent sale by the owner.

b) Causes for Requisition

Given the background of the COVID-19 outbreak, and compared
with the PRC Property Law, epidemic prevention and control
were added to the causes for requisition. Article 245 of the PRC
Civil Code allows, in emergencies, for disaster relief or prevention
and control of epidemics such as COVID-19, the requisition
of immovables or movables owned by entities and individuals
subject to statutory authorizations and procedures.

2. Ownership

a) Protection on Owner's Partitioned Ownership of Buildings

In real estate, and especially in residential buildings, there are
many examples of partitioned ownership. Article 278 of the PRC
Civil Code lowers the threshold for matters that shall be jointly
determined by all owners. In particular, it removes “the use of
maintenance funds of a building and the associated facilities” from
the "major matters” as stipulated in the PRC Property Law, for
which the consent of two thirds or more of the total owners with
private areas accounting for two thirds or more of the total area of
the building must be obtained. Thus, the use of maintenance funds
in the future will constitute a non-major matter and, accordingly,
will be subject to a lower threshold on voting.

Referring to the Interpretations of the Supreme People's Court
on Several Issues Concerning the Application of Law in the
Trial of Cases Involving Disputes over Partitioned Ownership of
Buildings, Article 278 of the PRC Civil Code added “change of
the use of common areas or conducting business activities by
using common areas” into the matters which shall be subject to
the joint approval of the owners, so as to preclude owners from
using premises for a purpose other than the planning use of the
building (e.g., leasing out a residential property for a profit on
platforms like Airbnb). To summarize, for these “major matters,”
i.e., Item (6) to (8) listed in Article 278, the consent of the voting
owners whose exclusive parts accounts for 1/2 (2/3 * 3/4) or more
of the total areas and the number of which accounts for 1/2 (2/3
* 3/4) or more of the total number of owners are required.
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Additionally, in accordance with Article 281 of the PRC Civil
Code, the owners' meeting or the owners' committee may apply
to use the funds for maintenance of a building and the associated
facilities, when the building and the associated facilities shall be
maintained in emergency situations.

In practice, there are some difficulties in establishing the owners’
committee, and in using public maintenance funds. Therefore,
on the basis of the current PRC Property Law, the Property Right
part of the PRC Civil Code has further improved the owners’
partitioned ownership system. According to the Explanation on
the Draft of the PRC Civil Code made by the National People's
Congress Standing Committee on 22 May 2020, such lowered
benchmark for voting aims to solve the difficulties to reach an
agreement by owners in the course of property management.

b) Pre-emptive Right of Co-Owner by Shares

Compared with the PRC Property Law, Article 306 of the
PRC Civil Code expressly imposes notification obligations on
co-owner(s) by shares when the acting party intends to transfer
its share of jointly owned immovable or movable property. Such
notification obligation should be made in a timely fashion.
Correspondingly, other co-owner(s) shall exercise the right within
a reasonable time. According to Article 11 of the Interpretation of
the Supreme People's Court on Issues concerning the Application
of the Property Rights Law of the People's Republic of China (1),
if no period of exercising is specified in the notice or the period
is less than 15 days from receipt of the notice, the period of
exercising shall be 15 days. It remains to be seen whether such a
period will be further adjusted upon implementation of the PRC
Civil Code.

¢) Ownership Over Property as a Result of Processing, Attachment,
and Mixing

The newly added clause, Article 322 of the PRC Civil Code,
provides rules on attribution of ownership over an object
resulting from processing, attachment, or mixing. Such
ownership shall be subject to agreement or the provisions of
laws, if there is no agreement or the agreement is unclear. If
there are no relevant provisions in the laws, then the attribution
shall be determined based on the principle of maximizing the
effectiveness of the object and protecting the party without
fault.

Article 322 of the PRC Civil Code provides guidance on allocation
of the ownership of properties as a result of processing,
attachment, and mixing, and has filled the present legislative
gap. However, the provision only puts forward the principle of
maximizing the effectiveness of the object and protecting the
party without fault but does not provide specific rules. Thus,
in case there is a possibility that objects will be processed,
attached, or mixed, the parties involved are still advised to
add stipulations on the consequences into their contractual
agreement.

3. Usufruct

a) Allotment of Land Contractual Operation Rights

The newly added Article 339 to 341 of the PRC Civil Code mainly
comes from the provisions of Article 36, Article 37 and Article 41
of the PRC Law on Land Contract in Rural Areas, amended on 29
December 2018. The latter set forth the provisions on allotment
of the rural collectively-owned land operation right.
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According to Article 334 of the PRC Civil Code, the right holder
shall be entitled to exchange or transfer his or her contractual
operation rights of land, provided that such land shall still be
used for agricultural purposes. Further, Article 339 of the PRC
Civil Code stipulates that the holder of contractual operation
rights of land may assign the operation right to others by means
of a lease, equity investment, or other methods pursuant to law.
This approach corresponds with the provisions on contractual
operation rights of land stipulated in the newly amended PRC
Law on Land Administration. Accordingly, the restrictions on
the mortgage of the land use right of cultivation land stipulated
in the currently effective PRC Property Law has been deleted
pursuant to Article 399 of the PRC Civil Code. The purpose is to
meet the increasing need of the marketization of land operation
rights.

b) Land Use Right of Construction Land

(1) Compared to the currently effective PRC Property Law, Article
348 of the PRC Civil Code expressly adds “planning conditions”
into the terms which shall be contained in a construction land
use right granting contract.

Although such a requirement was not stipulated in the PRC
Property Law, in practice, planning conditions are usually
already included in the templates of land use right granting
contracts issued by local governments, or at least incorporated
in the template as an appendix or as supplementary terms.
Planning conditions usually contain indexes like planned use
of the land plot, building density, floor area ratio, green area
ratio, height limits of buildings, etc. Failure to meet planning
conditions will result in the breach of the land use right
granting contract, and various liabilities, depending on the
seriousness of the breach.

In recent years, the governments in Shanghai and Jiangsu
had already adopted a mechanism of executing a supervision
agreement, along with the land use right granting contract with
the land use right grantee, for supervising the implementation of
planning conditions as well as other key issues of a construction
project. In case of failure to meet the conditions stipulated in
the supervision agreement, the grantee of the land use right will
be subject to various liabilities such as compensation, liquidated
damages, termination of the land use right granting contract,
and take-back of the land use right, etc. This also strengthens
government supervision responsibility. Previously, some local
Chinese governments were lenient on compliance with land use
right granting contracts, even if a grantee materially breached
the contract. The current legislation at the State level and
the policy of local governments indicate that the fulfillment
of planning conditions may be more strictly supervised and
implemented in the future.

(2) For construction land use rights for residential property,
the current PRC Property Law only states that they shall be
automatically renewed upon expiry of the contractual term,
without any stipulations on the requirements for such renewal.
Article 359 of the PRC Civil Code now expressly states that
when construction land use rights for residential property
are to be automatically renewed, the payment or reduction or
exemption of relevant renewal fees shall be made in accordance
with relevant laws and administrative requlations. So far, it is
still unclear what the aforesaid laws and regulations are and
what the exact prerequisites will be.



Article 359 specifies, for the first time, that a fee shall be paid
for such renewal of construction land for residential property,
unless exempted by laws or regulations. This clause has caused
concerns among the general public, that once the original land
use rights expire, additional land use right fees must be paid.

Before the promulgation of the PRC Civil Code, according
to the Reply on How to Properly Deal with Several Cases
of Expiry of Land Use Right for Residential Property issued
by the Department of Land Resources of the State Council
to the Department of Land Resources of Zhejiang Province,
upon expiry of the land use right for residential property, no
application of renewal is required, and no fees shall be charged
by the land resources authorities at the city and county levels.
This reply once was regarded as a signal that the renewal of
land use rights for residential property will be free. On the
contrary: now, with the promulgation of the PRC Civil Code, it
seems renewal against payment of fees shall be the principle.
The detailed implementing rules are still under debate. Given
the uniqueness and sensitivity of private ownership over real
property in China, it is expected that such legislation may take
longer.

On the other hand, the provisions on non-residential
construction land remain unchanged. According to the PRC
Law on the Administration of Urban Real Estate, where a land
use right holder needs to continue to use the piece of land
upon expiry of the term of use stipulated in the land use right
granting contract, the land use right holder shall apply for an
extension no later than one year prior to the expiry of the term.
Such an application shall be approved, unless the land needs
to be requisitioned for the public interest. Where an extension
of the term is approved, a new land use right granting contract
shall be concluded, and a granting fee for the extended term
shall be paid as required.

¢) Right of Habitation

In Chapter Il, Property Rights, the right of habitation has
been introduced for the first time, which is a newly created
usufructuary right in the PRC Civil Code. According to Articles
366 to 371 of the PRC Civil Code, persons with the right of
habitation may occupy and use others' properties on the
basis of a written contract or through a will to meet their
needs of living and residing. The creation of such right of
habitation must be registered with the competent registration
authority, and such right will only take effect upon registration.
Furthermore, the right of habitation shall be created free of
charge, unless the parties have agreed otherwise, and given
its non-profit purpose, the right of habitation is not allowed
to be transferred or inherited. For the term of the habitation
right, the parties concerned may come to an agreement in this
regard, and the right of habitation shall be extinguished upon
the expiration of the term or the death of the holder of the
right of habitation.

According to the Explanation on the Draft of the PRC Civil Code
made by the National People's Congress Standing Committee,
the right of habitation exists for the purpose of "a stable living
and dwelling need (of the right holder"). Further, according to
the Explanations on Submission of the Sub-parts of the PRC
Civil Code (draft) for Review made by the National People's
Congress Standing Committee on 27 August 2018, the right of
habitation is meant for “providing a legal safeguard for public
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rental housing (available for people who cannot afford to buy
an apartment nor are qualified for low-incoming housing) and
house-for-pension programs (selling housing to the government
in exchange for pension).”

4, Security Interests

a) Mortgage on Use Right of Cultivated Land

Article 399 of the PRC Civil Code lists the properties which
shall not be mortgaged. Compared to Article 184 of the
PRC Property Law, in the PRC Civil Code the use right of
cultivated land is no longer included in the list of properties
which cannot be mortgaged. In other words, the use right of
cultivated land can be mortgaged after the PRC Civil Code
comes into effect on 1 January 2021. This will considerably
increase the marketability of cultivated land, because it
enables the owners of the relevant use rights to use them as
collateral for loans.

b) The Mortgagee of a Mortgage on Movables Vs. a Reasonable

Buyer

According to the PRC Property Law, only for equipment, raw
materials, semi-finished products, and finished products under
a movables, floating mortgage, the parties concerned shall not
challenge a buyer who has paid a reasonable price and obtained
the mortgaged property in the ordinary course of business.
However, according to Article 404 of the PRC Civil Code, such
stipulation now applies to all movables under a movables
mortgage. In other words, even in a fixed movables mortgage, a
buyer who has paid a reasonable price in the ordinary course of
business to the mortgagor can always obtain the ownership of
the mortgaged assets.

In the case of a floating mortgage, the value of the mortgaged
assets is always floating, and the items of the mortgaged assets
are always changing during the mortgage term. The detailed
list of the mortgaged assets can only be finalized before
realization, e.g., insolvency event, agreed realization event, etc.
This is different from a fixed movables mortgage, where the
list of the mortgaged assets is confirmed at the time of the
conclusion of the mortgage contract and will not automatically
change during the business operation of the mortgagor.

Article 404 of the PRC Civil Code tries to find a balance
between the interests of a reasonable buyer during the regular
business operation and the mortgagee. This stipulation is
reasonable under a floating mortgage. But under a fixed
mortgage, the mortgagee gets less protection than under the
current law. Thus, to protect the interests of the mortgagees
in a fixed movables mortgage, the mortgagee is well advised
to stipulate in the movables mortgage agreement that when
the total net value of the mortgaged assets is reduced, the
mortgagor is obliged to replace them by assets of equivalent
value and to duly register the replacement with the competent
authorities.

c) Lease Vs. Mortgage

According to Article 190 of the PRC Property Law, where
a mortgaged property has been leased before a mortgage
contract has entered into effect, the mortgage rights shall
not impact the original leasehold relation. Where a mortgaged
property is leased after the establishment of mortgage rights,
the leasehold relation may not challenge the registered
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mortgage rights. Article 405 of the PRC Civil Code stipulates
that, where a mortgaged property has been leased and
transferred for possession before the mortgage rights are
established, the mortgage rights shall not impact the original
leasehold relation. These two articles apply to mortgages of
both movables and immovables.

The difference between Article 405 of the PRC Civil Code and
Article 190 of the PRC Property Law is the timeline: "Before
a mortgage contract is entered into" changed to "before the
mortgage rights are established.” This is a reasonable change,
given that for the establishment of mortgage rights over real
estate, the mere conclusion of the mortgage contract is not
sufficient. Mortgage rights only come into existence upon
registration.

Another difference to be noticed is that the PRC Civil Code
emphasizes an additional condition for the application of this
article, i.e., the mortgaged assets shall not only be leased, but
possession shall also be transferred. Thus, the mere conclusion
of a lease contract no longer seems to be sufficient to claim
priority over mortgages, but the lease object must have actually
been delivered to the tenant.

d) Transfer of Mortgaged Property during the Mortgage Term
According to Article 191 of the PRC Property Law, where
a mortgagor transfers the mortgaged property during the
mortgage term with the consent of the mortgagee, the money
generated from the transfer shall be used for early repayment
of debts to the mortgagee, or be submitted to a competent
authority for safekeeping. A mortgagor may not transfer the
mortgaged property during the mortgage term without the
mortgagee's consent, unless the mortgage right is terminated
due to the transferee's settlement of the debts on behalf of
the mortgagor. This is quite different from what is stipulated
in the PRC Civil Code: According to Article 406 of the PRC
Civil Code, unless otherwise agreed to by the parties, the
transfer of mortgaged assets does not require the consent of
the mortgagee anymore, and the mortgagor is only obliged to
inform the mortgagee in due course. If the mortgagee intends
to get the transfer price, it shall bear the burden of proof
that the transfer of the mortgaged property may damage its
mortgage rights.

To protect the interests of the mortgagee, the PRC Civil Code
further stipulates that the mortgage rights will not be affected
after the transfer, i.e., the mortgagee is still entitled to enforce
the mortgage rights over the mortgaged assets, even if they are
already transferred to third parties. However, in practice, such
protection may be limited. For example, if the number of the
mortgaged assets is quite large and many of the assets have
been transferred, this will cause difficulties for the mortgagee
to enforce its mortgage rights. Further, if the transferee fails
to maintain the mortgaged assets in good status and the value
of the mortgaged assets is reduced, the mortgagee may not
be able to hold the transferee liable for the damages and loss,
since the transferee is not a party of the mortgage contract.

Thus, when concluding mortgage contracts, to protect its
interests, the mortgagee shall consider whether to stipulate
that the mortgagor can only transfer the mortgaged assets
with the consent of the mortgagee. If not, some additional
clauses shall be stipulated to protect the interests of the
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mortgagee in case of transfer, e.g. the mortgagor shall be held
liable for the failure of the transferee in keeping the mortgaged
assets in good status.

e) Ranking of Creditors on the Same Mortgaged/Pledged Property
According to Article 191 of the Judicial Interpretation of
the Supreme People's Court on Certain Issues Regarding
the Application of the PRC Security Law, where a legally
registered mortgage and a pledge coexist on the same movable
property, the mortgagee shall have priority over the pledgee
for payment. The PRC Civil Code stipulates differently in this
regard. According to Article 415 of the PRC Civil Code, where
both a mortgage right and a pledge right are established on
movable property, the payment sequence of the proceeds
from the auction or sale of the property shall be determined
in accordance with the time of registration and delivery. The
reason for such change is that it is expected that the PRC will
establish a unified movables mortgage and pledge registration
system in the near future. Thus, the sequence of the mortgage
and pledge rights can be easily ascertained.

Further, there is a new provision in the chapter of mortgage
rights in the PRC Civil Code, i.e., Article 416. According to this
article, where the claim secured by a mortgage on movable
property is the purchase price of the mortgaged property and
the mortgage registration formalities are completed within 10
days after the delivery of the subject matter, the mortgagee
shall have priority over other holders of security interest of the
purchaser of the mortgaged property in receiving payment,
except for the lienee. It is currently common practice that a
borrower borrows money to purchase goods and, at the same
time, mortgages the goods in favor of the lender as a security
for the purchase price. This new article grants the lender a
priority in receiving the proceeds from enforcement of the
mortgage, so as to encourage financing in this regard.

5. Conclusion

A clear and sound property rights system is very important for
the daily life of individuals and for the business operation of
enterprises. It plays an important role in terms of ownership
of real estate, realization of creditor's rights, and facilitation
of property transactions. The amendments to the Property
Rights part in the PRC Civil Code partially repeat existing laws
and regulations and partially changes some specific wording
of existing laws and regulations, but also introduce material
changes. It remains to be seen how this part of the PRC Civil Code
will be implemented and enforced in practice.

Dr. Ulrike Glueck is Managing Partner of CMS, China.
Sarah Wang is a Senior Associate at CMS, China.
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COVID-19 Intensifies Downward
Trend of Average Expected Wage

Growth

Results of the 13th Labor Market and Salary Report

Q1 2020 Shows First Negative GDP Development
Since Reform and Opening Up

The COVID-19 pandemic has caused a global recession and affected
jobs and social welfare worldwide. The Chinese economy suffered a
substantial hit, reporting a gross domestic product (GDP) decline of
6.8 percent year-on-year (YoY) for the first quarter of 2020. Since
China's policy of reform and opening up, this is the first negative
GDP development recorded. The economic growth of 3.2 percent of
the second quarter of 2020 hints toward a gradual recovery of the
economy.

GDP Growth China
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China's annual average wage increased from RMB 82,413 in 2018 to
RMB 90,501 in 2019, showing an average nominal wage growth of
9.8 percent. Consistent with the GDP growth rate, the average wage
growth faces a downward trend.
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By the German Chamber of Commerce in China

COVID-19 Pandemic Impacts the Chinese Labor
Market

Along with the ongoing challenges of an aging population, shrinking
labor force, and, thus, an increasingly challenging worker-to-
pensioner ratio, the Chinese labor market faces severe disruptions
as a result of the pandemic. Rising unemployment and, at the initial
phase of the outbreak, labor dislocation, brought about further
instability to the labor market.

The official surveyed urban unemployment rate, released by the
National Bureau of Statistics China (NBS), increased significantly in
February 2020 to 6.2 percent (from 5.3 percent in January). With the
easing of domestic travel restrictions and the resumption of business
activities, the urban unemployment rate fell to 5.9 percent in March.
During that time, 76 million workers (around 17 percent of the urban
workforce) were employed but could not resume work. The surveyed
urban unemployment rate increased to 6 percent in April 2020. In
June, an urban unemployment rate of 5.7 percent was reported,
continuing to put pressure on the Chinese labor market.

Urban Unemployment Rate 2020

In %
6.2
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5.7
53
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Source: NBS.

Hiring Freezes and Government Support:
The Effects of COVID-19 on German Companies

Wages in China have been affected by the COVID-19 pandemic,
and HR measures had to be taken to mitigate the impact of the
pandemic on business activities. The effective wage growth
of German companies in China in 2020 averages 4.03 percent,
1.50 percentage points (p.p.) below the projected 5.53 percent
for 2020. Two-third of the German companies report that the
pandemic has a medium to high impact on the actual salary
growth for 2020.



Expected & Effective Wage Increases in China
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To mitigate the impact of COVID-19, German companies have taken
considerable measures: Over half of the respondents reported hiring
freezes, 46 percent introduced alternative work arrangements, such
as remote work, and 44.3 percent reported using HR government
support measures. Some companies report layoffs of personnel (11.1
percent) or reduced salaries, either temporarily (10.6 percent) or
permanently (7.1 percent).

Measures Taken Due to COVID-19

Measures Taken by German Companies, in %
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Sample: 576 companies. Multiple answers allowed per contributor. “Cut extra benefits” may include
the following: supplementary health insurance, life insurance, overtime, children allowances, meal and
transportation allowances, supplementary housing funds, retention bonuses. GBS: Gross Base Salary.

Downward Trend of the Average Expected Wage
Growth Intensified Amid COVID-19

The expected salary growth for 2021 among German companies
in China averages 3.79 percent - a 1.74 p.p. decrease from 2020
expectations. The expected salary growth for 2021, as well as the
effective salary growth for 2020, remain below the respective
projections for 2020 across all regions in China. However, in certain
regions and cities (Taicang and Kunshan, and Pearl River Delta
regions apart from Guangzhou and Shenzhen), the outlook for next
year seems more favorable, with salary growth projections for 2021
that are above the reported effective wage growth rates for 2020.
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The expected wage developments by industry are aligned with
the overall trend in China, with expected salary growth for 2021

Expected Wage Growth Development at German Companies
in China
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In each edition, the expected wage growth is the average of all the individual positions' expected wage
growth collected in the survey. In 2020, with a total of 576 companies and 39 different roles, the number of
observations collected amounted to 7,307.

below the projected salary growth for 2020 across all industries.
Consulting [ Legal Services and Medical Supplies are the industries
with the highest expected salary growth rates for 2021: 5.25
percent and 4.94 percent, respectively. Logistics (2.67 percent),
Consumer Goods (2.76 percent), Automotive (3.50 percent),
and Electronics (3.64 percent) project the most moderate wage
increases for 2021.

Recruiting Qualified Staff and Rising Labor Costs
Continue to Challenge Companies

Aside from the impact of COVID-19 on business, recruiting qualified
personnel, rising labor costs, and retaining qualified staff are
considered the top HR challenges impacting business operations,
similar to previous years. However, these challenges are losing some
of their prominence. Recruiting qualified staff is seen as having a
high impact on business operations by 27.4 percent of the survey
participants, 7.4 p.p. below 2019's results. Almost one-third (31.8
percent) of the contributors see rising labor costs as having a high
impact - 7.1 p.p. lower than last year. Retention of qualified staff
has a high impact on business operations for 21.0 percent of 2020's
contributors, 9.6 p.p. lower than in 2019.

The German Chamber of Commerce in China conducted the
online survey among its member companies in partnership
with Direct HR Group between 6 June and 17 July 2020. With
576 contributions, the Labor Market and Salary Report 2020 |
2021, 13th Edition, was released for members on 7 September
2020. The shortened version of the report is available under the
Economic Data & Survey section at www.china.ahk.de
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ADAPTING TO ANEW COVID-19
REALITY: ACTION POINTS FOR
GERMAN BUSINESS AND THE
CHINESE GOVERNMENT

ADVOCACY PAPER & PRACTICAL GUIDE

Adapting to a New COVID-19

Reality:

The German Chamber’s Advocacy Paper and 3rd
Flash Survey Results Point to Challenges Ahead

The German Chamber of Commerce in China launched its
Advocacy Paper on 29 July 2020 presenting recommendations
to Chinese policymakers and practical advice for business leaders
on how to adapt to a new COVID-19 reality. The paper’s findings
are based on the input of more than 70 German business leaders
in China, as well as on extensive data collected in various surveys
since the end of last year. The latest data set on COVID-19's
future impact on German businesses was collected in June and
released together with the Advocacy Paper.

The results of the latest June poll show that German business in
China is on track to recovery. However, hopes raised earlier this
year that summer 2020 will be the tipping point for companies to
resume economic normalcy, have not yet materialized. "The return
of business to pre-crisis levels is likely to be postponed until next
year," said UIf Reinhardt, Chairman of the Board of the German
Chamber of Commerce in China | South & Southwest China.
While nearly three-quarters of the surveyed German companies
operating in China saw a recovery in production capabilities,
uncertainty remains particularly high, especially regarding demand
and sales, that haven't fully picked-up. “More than every second
German company surveyed in China expects a double-digit drop
in sales in 2020 - a worrying figure," adds Reinhardt. International
travel restrictions and cash flow shortages add up to be the top
three challenges for those surveyed, according to the latest data
provided by the German Chamber of Commerce in China.

"Now more than ever, it is important to look into the future

and to deliver guidance to all market players,” said Yasmine
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By the German Chamber of Commerce in China

Riechers, Vice Chairwoman of the Board of the German
Chamber of Commerce in China | North China. To better advise
and represent German businesses operating in China during
these challenging times, the German Chamber launched its
Advocacy Paper, covering six cross-sectoral pressing issues
identified by member companies. "COVID-19 is posing new
challenges to German companies doing business in China,
and at the same time accelerating trends that have been on
the advocacy agenda before, such as investment conditions,
internet access, and access to local financing. Business
leaders are also concerned about decoupling tendencies and
their possible implications on supply chains and research &
development,” continued Riechers.

The Advocacy Paper outlines possible measures and operational
adjustments in order to respond effectively to these issues.
It summarizes key recommendations to Chinese policymakers
as well as practical advice from business leaders to their
peers. "As the second-largest economy in the world, tightly
interlinked with international supply chains, China holds a key
role in leading the way back to global economic strength after
COVID-19. However, in times of crisis, companies in China are
looking for improved planning security for effective corporate
decision making in terms of investment frameworks and
policy-making processes. The surveys and interviews with our
members revealed once more: German companies are generally
committed to the Chinese market,” said Clas Neumann,
Chairman of the Board of the German Chamber of Commerce
in China | Shanghai.
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Missions accomplished:
AHK Charter Flights 2020

We sincerely thank all our partners,

the German Diplomatic Missions in China,
Lufthansa Group and the Chinese authorities for
making true what was once a wild idea!

20% .
e 20% non-German firms, half
Specialists headquartered in EU
More than
45% Family .
80%
Residence Permit 2 800 PAX
Holders ?
Frankfurt China
30%
non-German
' citizens Iil 4360
pieces of baggage
114,890 =
Total Mileage 3
50/50
SMEs & Multinationals
May [ June [ July/
August | September

70 Diplomats
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Why Diversity Matters

A glance at diversity in Germany and China, and why a

stronger link between diversity and business performance

deserves greater focus

In the course of StarRides' development, diversity has proven to be
one of the most critical factors for success. First, the diverse ideas
that come from having two joint venture partners, the China-based
Geely Group and the German Daimler AG. When combined, the
partnership proved to be advantageous when entering the premium
ride-hailing market. Secondly, StarRides strives to foster diversity
within the company.

However, the diverse nature that comes with a German-Chinese
joint venture does not necessarily represent inclusion in German
or Chinese companies. How can businesses use diversity to gain a
competitive advantage and drive business performance?

Why the Current Discussion in Germany on Diversity
Needs to Shift From Gender Equality to Business
Performance

Discussion about diversity In Germany tends to center around
gender equality in the workplace. Looking at the progress made in
recent years, it is only reasonable that this topic is still at the very

Johanna Stepan
Chief Strategy Officer at StarRides

top of the business and political agenda. The automotive industry
in Germany provides a prominent example, with board rooms still
being largely dominated by men. A recent study by Eurostat reveals
that the percentage of women in management positions in the
automotive industry in Germany is only 17% - low figures compared
to the European average of above 30%.

Like many countries worldwide, Germany has a long way to go to
achive gender diversity in the workplace. The new initiative Stay on
Board, for example, asks to bring change to board rooms by amending
the current Stock Corporation Act (AktG) in Germany. According to
the act, board members or supervisory board members are forced to
resign their mandates when going on maternity or family leave. The
initiative aims to open the door for more women in boards of large
organizations, while maintaining a much-needed work-life balance.

The topic of diversity in Germany is, therefore, still treated primarily
as a gender issue. Shifting the focus of the conversation to discuss
the actual business benefit of promoting diversity, however, is
expected to lead to a higher acceptance of the topic. That will,
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in turn, lead to the desired result - a more diverse workforce and
board room. Research suggests that diverse teams are more creative,
making better decisions as different perspectives become part of the
decision-making process. From my personal experience of working in
the automotive industry for many years, having at least one woman
in the board room makes the board operations more effective. In
order to come to a rational decision, the board needs not only a
diverse input, but also requires one person that efficiently channels
these various voices toward a result. This characteristic is more
associated with women than with men.

But research also points out that diversity has many more dimensions
than gender, showing that Germany is only at the very beginning of
making use of diversity's full potential.

Diversity in China, and Why Being a Woman in a
Leadership Position is a Common Occurrence

In many Chinese companies of all sizes and across all industries,
women often represent half of the workforce and leadership positions.
Among others, the fact that women go back to work only several
months after giving birth supports this trend. In China, either the
woman's parents or her parents-in-law usually move in to take care of
the household and the child. This gives both parents the opportunity to
fully focus on their professional careers. In cases where parents cannot
move in with their children and their grandchild, the grandchild often
moves in with the grandparents, with the parents coming to visit for a
day on a weekly or bi-weekly basis.
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While Germany has a long way to go before women occupy half
of the board positions, China's example shows the importance of
childcare in order to achieve this goal.

Overall, in wholly-owned Chinese companies, diversity discussions
in the business context are practically non-existent. However, this
is not the case for German companies in China: The local entities
are often impacted by the diversity discussions taking place in the
headquarters in Germany. But while the focus in Germany is on
gender diversity, German companies in China currently focus on
promoting local talents and achieving a leadership team that consists
of foreign and Chinese members equally. Today, leadership positions
in large Sino-German organizations are still primarily occupied by
foreigners. However, for an even better understanding of customer
demands or business practices in China, companies need more local
top executives, which will surely lead German companies in China to
better business performances.

Why Diversity Matters

Today, it is no longer controversial that diversity boosts business
performance. One reason for this is that, compared to a
homogeneous workforce, diversity of ideas and points of view leads
to more creativity and innovation. Innovation happens when patterns
are questioned and looked at from a different angle. Diversity creates
these angles. Furthermore, diversity allows companies to better
understand their consumers: A commonly held argument is that only
a diverse staff can design and sell products or services to a diverse
group of consumers.

While it is not difficult to agree to the above, it seems to be
incredibly hard to create diverse teams or boards. One reason is
that, simply put, diversity can be exhausting. It is easier to have
discussions with like-minded people, whereas the more diverse
opinions, ideas and input you receive, the more heated and often
longer the discussion can get. However, while a similar mindset might
lead to quick results and ease decision making, it clearly promotes
stagnancy over innovation and growth.

The fact that diversity can be exhausting is, however, only
one reason for the slow progression in Germany. As previously
mentioned, another reason is that the ongoing discussions focus too
little on diversity's positive business impact, and too much on gender
equality. Only when the focus will shift once again to diversity and
its business performance benefits will the topic be more accepted
by both female and male professionals, leading to more diverse
workforces and board rooms.

Johanna Stepan is the Chief Strategy Officer (CSO) at the newly
set-up Daimler and Geely Joint Venture, StarRides Technology,
in Hangzhou. During her studies of International Business at the
renowned Tongji University in Shanghai, Johanna learned to speak
Chinese fluently and developed a special interest in the country.
After working at Daimler for seven years in various strategic and
operational positions in Germany, Singapore, and the US, she moved
back to China and took over a leading role in setting up StarRides,
the first Joint Venture between Daimler and Geely. StarRides is using
technology to revolutionize the premium mobility services industry
in China and is available in all major cities in China.



MORE THAN A MARKET

Since 2015, the More than a Market initiative provides a platform for
sharing and developing best practices of social engagement by German
companies in China. There are plenty of opportunities to showcase
your company’s engagement in society.

Let’s partner up!

E!_ E For more information, please contact:

5 Ms. Veronika Glauberman | Manager Social Responsibility
I morethanamarket@sh.china.ahk.de

E www.morethanamarket.cn
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North China Shanghai
Food & B
Beijing Azimuth Real Estate Investment Co., Ltd. Kebabs on the Grille
A6 T LI S e = AL A RN 8) JLYLER T
Room 203, Longbao Building, Maizidian Street, Building 8 inside Cool Docks, No. 505 Zhongshan South Road,
Chaoyang District, Beijing, 100125 Shanghai, China
AT T MK & F 5 £365 £ E KB 203E P oL ) 965055 & 4 Sk 85 4k
Phone: 010 65942360 Phone: +86-021 6152 6567 [ +86-021 615 26610
Email: e-azi@azimuth.com.cn E-Mail: kebabsonthegrille@gmail.com
Website: www.azimuth.com.cn Website: www.kebabsonthegrille.com
Benefit: Benefit: 10% discount on a la carte dining at Kebabs on the Grille at The Cool Docks
- 10% discount on the rent for new office tenants in Longbao Building.
- Free floor plan design service and interior decoration consulting for office agency Saucepan
clients. Office 102, Bldg 13, Lane 465, No. 161 Zhenning Road,
- 10% discount on interior decoration construction projects of office and exhibition hall. Shanghai 200000
- 10% discount on all building materials sales. KT RALT 946571615135 #:102

Phone: +86-021 5218 2175

...................................................................................................................................................................... . Website: WWW.5aucepan.co

Planet Wortschatz Benefits:
{nga % - 15% discount on entire menu (code: gcc15)
Online Deal - 15% on any REVO meal plans (code: gcc15)

Phone: +33 (0) 766 52 86 99

Website: warwPanet Womoehatsde |_Healthcare .
Website: www.Planet-Wortschatz.de

Benefit: 15% discount on German language online courses for children Essential Benefits Solution
R

Food & Beverage 6/F, Building 2, Fenghua Park, No. 3601 Dongfang Road,

...................................................................................................................................................................... Pudong District, Shanghai, China (200125)

$penxan4% De%ao Food\c_o., Ltd. W B L& H R AT R 563601525 464 (200125)
ALK S R A o Phone: +86-21 8023 1900

Lane 11, Zhaogong North Street, Tiexi District, Email: mkt@ehnasia.com

Shenyang City, Liaoning Province Website: www.ehnchina.com

LT AR A EE TIE A Benefit:

Phone: 024 31800538 - medical insurance: 30%

WeChat: 13940261427 - dental cleaning: 20%

Email: hongsheng_968@163.com - health screening packages: 40%

Benefit: 10% discount on all products

...................................................................................................................................................................... 7 Fie Yoga Shanghl, Hangzhou, Szhou

Beijing United Family Hospital

LR AerE R EL Shanghai (10

2 Jigngtai Road, Chaoyang‘District, Beijing 100015 W;:ign;‘sgcud?z)

AT Aok R E b B b 9P 0 4 3525 BT

Phone: +86 (10) 5927 7000 5F, No 318 Tianshan Road, Changning District, Shanghai
WeChat: BeijingUnited LT kTR X.L5.3185 54

Email: Marketing_BJU@ufh.com.cn Phone: +86 021-80185008 / 13761807664

Website: www.beijing.ufh.com.cn/?lang=en WeChat: fineyogarao

Benefit: .

- 20% discount on healthcare services Changshou Studio

- 10% discount on dental services * &%

- 10% discount on selected Home Health services

A ) ) Th d fl f shoppi ter, lane 189, ch h d, putuo district,
Membership discounts do not apply when using a separate discount package or any © second Tloor oF shopping center, fane changshou road, putuo distric

Shanghai

type of seasonal promotion. Terms and conditions apply. Please find more information b K A 189 7 WAl s A
about Corporate Membership Benefits here: www.beijing.ufh.com.cn/wp-content/ Phone: +86-021-61432198

uploads/sites/4/2014/06/2018- Il #& & i 13 &:membership_corp_20180619.pdf WeChat: fineyogarao | 13816343392

Madang Road Store
Coeki ; i 545k
&g&ﬁggoggglan n% 05-17, 5th Floor, LuOne Kaide Jingcui Square, 268 Xujiahui Road, Huangpu District,
A - i A - == Shanghai
Jiefang Road No. 92, Zhongshan District, Dalian, Liaoning 116001 N e Db a o A e o 5 P - "
1ang Fo £iin9 ., - Kempinski Hortel L K AR RIL 552685 LuOne HLf& i 3 1 39 54£05-17
REIEM ARG 7456925116001 K& Dalian Phone: +86.021.31030232

Phone: 0411 82598302 WeChat: fineyogarao [ 13522227809

WeChat: KempinskiHotelDalian __l"”_'*-_‘
Email: shirley.liu@kempinski.com g ) .
Website: www.kempinski.com/en/dalian/hotel-dalian/ h;:goi;gy Studio
Benefit: > . . . .
- 10% discount on the "best available rate” ("best available rate” is adjusted F|_ne _Yoga, 8th quor, Meiluocheng Shopping Mall, 1111 Zhaojiabang Road, Xuhui
according to the demand) District, Shanghai o %o N
b RID R E RN S & TR S8k

- 15% discount on SPA treatment

Phone: +86-021-64325251
WeChat: fineyogarao / 13120502443

Dapugiao Studio

TG

Fanyin yoga, 10th floor, haili building, no. 88 dapu road, huangpu district, Shanghai
Lk K AT #5885 W KR 104 K F i

Phone: +86-021-63731398

WeChat: fineyogarao / 15720152220
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Shangcheng Road Studio

LEELY

Floor M, Ordos Building, Upper Bay Plaza, 1118 Pudong South Road, Pudong New
Area, Shanghai

LR KA RS IN8T LB HIR S MREAME

Phone: +86-021-80185220

WeChat: fineyogarao |/ 18917963961

Yueda889 Studio

L% 889/5

L4-22, 4th floor, Yueda 889 Mall, 889 Wanhangdu Road, Jing'an District, Shanghai
b % K 77 ALK 548895 BLiA 889 ) % 44E14-22

Phone: +86-021-62591161

WeChat: fineyogarao [ 13654664415

Linping Lu Studio

W& -F- 5% /&

5 Floor, Yueliangwan Mall, No188, Ruihong Lu, Hongkou District, Shanghai
LﬁihmE%h%mﬁﬁ%%ﬁ%w&%mwﬁmm%&%%%ﬂﬁq
T o)

Phone: +86-021-55085990

WeChat: fineyogarao [ 15618673630

Xinzhuang Studio

FEJE

415A 4th Floor Zhong Sheng Shijie Mall Xinzhuang Minhang District, Shanghai
LT RAT R 3 R Mgk ok A Bt R T AR 415A 5

Phone: +86-010-82888040

WeChat: fineyogarao / 15811253182

Caoyanglu Studio

e kY

302 3rd Floor Lvdikechuang Dasha No333 Caoyang District, Shanghai

1 K & 4953335 43 AT 0] KB 34302 (N —H4e KB JE #E AR EAS 38 £ 1)
Phone: +86-021-52997190

Hangzhou (4x)

ChengXiYinTai Studio

W R AR B

6th Floor 2nd Building No 380 ChengXiYinTai feng tan Lu Gongshu Studio, Hangzhou
BRI K FE 553805 M 4R AR EE2HR 64

Phone: +86-0571-87357307

WeChat: fineyogarao/ 19967495201

QianJiangXinCheng

BRI AT IR JE

1203 B Building Huarun da sha Jianggan District Hangzhou

AL L X AR KR B2 1203 K E Hire (Hik25 A4 &, RIS 5ED2 0
Phone: +86-0571-81061076

WeChat: fineyogarao [ 18072819932

Binliang Studio

IRILJE

901,1st Buliding Zhongying Guoji No 1216, Jiang hui Lu ,Bingjiang District, Hangzhou
IR LR FE1216% F B FR 112901, 34k 15 KB b

Phone: +86-0571-87035647

WeChat: fineyogarao / 15872804300

XiChengYinTai Studio

B ERRSE

4th Floor No 588 Shuanglong jie Xihu District Hangzhou
ﬁMﬁ&MEutﬁmﬁﬂ%E?%%%%%WUM%%%,%k%é%
shAT

Phone: +86-0571-88126339

WeChat: fineyogarao / 18757300086

Suzhou (2x)

Xintiandi Studio

#HRIJE

4th Floor Xinguang Tiandi No 456 Suzhou Dadao Wuzhong District, Suzhou
& o X 71 K AR 4565 # L Rbatk

Phone: +86-0512-67990199

WeChat: fineyogarao /19895579766

Xing Hui Guangchang Studio

2L %)%

3rd Floor Xinhui Shenghuo Guangchang No 263 Xi shen hu Lu Wuzhong District,
Suzhou

P X B ik 62635 ZILAE ) A3

Phone: +86-0512-67990299

WeChat: fineyogarao [ 19895579766

Email: info@FineYoga.com

Website: www.FineYoga.com

Benefits:
- 15% off classes and membership cards
- 15% off all products in Fine Café (where available)

www.china.ahk.de NN

iMandarin Language Training Institute

% I e st SR I P S

1505, Metro Plaza, No.183 Tianhe North Road, Tianhe

District, Guangzhou

TN R R R ALRE 1835 KARA S 41505

Phone: +86-020-22829281

Website: www.imandarin.net

Benefit:

- Private lessons: buy 50 lessons, get 20 lessons for free, buy 100 lessons, get 100
lessons for free

Hanbridge Mandarin School

AR AE(F D)

5F, Building C, Wanrong Mansion, No.1029 Nanhai

Avenue, Nanshan District, Shenzhen

FHNT ol K ) 4 Ki810295 77 ak K JE CE 54

Phone: +86-755-26942990

Website: www.hanbridgemandarin.com

Benefit:

- 15% discount on all language programs including Business Chinese, Daily
Conversational Courses, and Family Course in Summer Camp

Wilber's

J7 T AR AR A A PR 8]

Zhusigang 2nd Road, Yuexiu District, Guangzhou

JTN T AR R AT 2 = B 75625

Phone: +86-020-37611101

Website: www.wilber.com.cn

Benefit:

- 10% discount on all items excluding Valentine's Day, Christmas, Christmas Eve,
promotion products and New Year's Eve

Shenzhen Fuchs Winery Co. Ltd

Ao S B

5B, Shekou Dasha, Shiyun Road, Nanshan District, Shenzhen
P LR NI AP A S AP 4]

Phone: +86-755-21618418

Email: wolfgang@saucepan.co

Website: https://shop43131176.m.youzan.com/v2/showcase/
homepage?alias=5xrueDZnCe

Benefit:

- 20% Discount

Park Hyatt Guangzhou

T A BB S

Huaxia Road, Zhujiang New Town, Tianhe District,

Guangzhou

TN R R B AL A s 16 5

Phone: +86-020-37691234

Website: www.hyatt.com/en-US/hotel/china/park-hyatt-guangzhou/guaph
Benefit:

- Up to 15% discount on the daily best available room rate

Grand Mercure Shenzhen Oriental Ginza

RN ER Ty AR S £ B JE

Zhuzilin, Shenzhen Boulevard, Futian District, Shenzhen
RO A E KR #) R AT T+

Phone: +86-755-83500888

Website: www.grandmercure.com

Benefit:

- 25% discount on conference room rental

Millenium Habour-View Hotel Xiamen
BI#EFTHEKEE

No.12-8 Zhenhai Road, Xiamen, Fujian

LT W RREE RS VICE AN

Phone: +86-592-2023333

Email: corp3@milenniumxiamen.com

Website: www.millenniumxiamen.com

Benefit:

- Superior Room - RMB 600 including one breakfast
- Discounts according to the room types and seasonal
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Strategic Realignment of the AHK

Offices in China

Dual Leadership as a Strong Answer to a Changing Environment

The offices of the German Chamber of Commerce in China (AHK)
will be going through a realignment process. Under the dual
leadership of Jens Hildebrandt, Beijing, and Maximilian Butek,
Shanghai, the Chamber will become an even stronger partner to
its members, customers, and stakeholders. The task ahead is to
support German companies in China, especially in these times of
crisis, to resume economic success as soon as possible by being a
strong voice and providing a vast range of tailored services. Bun-
dling the advocacy work at the national level, coordinated by Jens
Hildebrandt, will allow us to act in an even more focused manner.
Maximilian Butek will take over the management of the China-
wide service business.

Jens Hildebrandt has been working for the Association of German
Chambers of Industry and Commerce (DIHK) in China since 2016 -
first in Guangzhou, then in Beijing. He is a profound expert on the
country, its economy, and the political arena in Beijing. Maximil-
ian Butek has worked in the AHK network for years as a successful
service provider. He worked in Asia, Africa, and Europe, and since
2018 in China - focusing on the customers' needs, sometimes dur-
ing challenging times. Most recently, he headed the AHK office
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in Guangzhou. The fact that he is relocating again, this time to
Shanghai, shows how passionate he is about the new task.

“We are grateful to have the full commitment of Jens Hildebrandt
and Maximilian Butek to advance the further development of our
activities in China, together with the companies and employees on-
site," emphasizes Martin Wansleben, CEO of DIHK.

“We are also delighted,” continued Wansleben, “that the board
members in Beijing, Guangzhou and Shanghai are supporting the
realignment of our operations. The key to success for our work in
China is the close cooperation between the local business repre-
sentatives and the specialists of the AHK network!"

At the same time, Clas Neumann, Chairman of the Board of Directors
of the German Chamber of Commerce in China | Shanghai, and Martin
Wansleben sincerely thank Simone Pohl for her achievements since 2015.
“As the Delegate of German Industry and Commerce, Simone Pohl has
been our valued representative and the driving force of our network over
the years. We very much regret to see her leave Shanghai after more
than five years. She did a sensational job," emphasizes Neumann.



German Industry & Commerce
Greater China
DEinternational Taiwan Ltd.

Tel

Beijing + 86 10 6539 6688
Shanghai + 86 21 6875 8536
Guangzhou + 86 20 8755 2353
Hong Kong + 852 2526 5481
Taipei + 886 2 8758 5800

Karlsruhe + 49 721 1614 284

YOUR PARTNER IN GREATER CHINA

Market Entry Support for your Business Success in East Asia

Design Services

Web Services

Digital Market Entry

Market Entry

Exhibition Services

Delegations

Services

Company & Office
Foundation

T

Office in Office
M Sourcing Support

Legal Services

M Sales Support

M Market Research

Corporate

Recruitment Services

M Event Management

Training Services

Vocational Training
Services

| Success

I German Chamber

Membership

Building, Energy & Environment -
econet china

As the service provider of the German Chambers of Commerce Worldwide Network (AHK) in Greater China, we support you with
your market entry and business development in Greater China and Germany. With more than 250 specialists in Beijing, Shanghai,
Guangzhou, Hong Kong, Taipei and Karlsruhe we tailor customized solutions for your business success.

www.china.ahk.de/services

INTERNATIONAL

DEinternational is the service unit of the German Chambers of Commerce Worldwide Network.



Organized by:

APPA

APK
digital
19 October 2020
Be part of it!
#APK

THE FIRST DIGITAL APK

The Asia-Pacific Conference of German Business
(APK) is the flagship event for business leaders,
executives, and political representatives to discuss
and promote economic relations between Germany
and the Asia-Pacific.

Despite the Covid-19 pandemic, the Asia-Pacific-
Committee of German Business (APA) upholds the
tradition of organizing the APK every second year,
albeit in digital form for the first time.

The APK year 2020 presents discussants and
audiences with exceptionally challenging topics
such as the future of global value chains, the
acceleration of digitalization due to the pandemic
and the challenges of decoupling.

To continue the dialogue - that goes back to 1986 -
we invite you to this year’s first digital APK
on 19 October 2020 on apk-digital.com.

ALL DIGITAL
HIGH LEVEL EVENT

Please see all program details and
attending high level experts online at: apk-digital.com

Asia-Pacific Committee
of German Business

For more information please contact:

APK DIGITAL

Location
(online)

Organizer

Secure
your ticket

GENERAL INFORMATION

19 October 2020
10:00 to 13:

apk-digital.com

Discuss and promote the
economic relations between
Germany and the Asia-Pacific

Asia-Pacific Committee of
German Business (APA)

Chairman of the Asia-Pacific
Committee of German
Business (APA)

Early Bird Ticket (until 25.09.2020)
at €159.00 net
Standard Ticket (from 26.09.2020)
at €199.00 net
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EU Commission

For more information please contact:
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announced online at
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Thanks to Our Yearly Sponsors 2020

Beijing Office

Tianjin Office

Shenyang Office
D
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TMF Group Enters Into a Strategic
Cooperation With Suzhou
Industrial Park

A ceremony was held on 12 June at Suzhou
Industrial Park (SIP) to mark the launch of a
strategic cooperative initiative, connecting lo-
cal authorities and several partners. The new
initiative aims to promote investment in SIP
and help SIP-based businesses to go global.

TMF Group is honored to be the only
corporate services firm invited to partake
in this initiative together with the 'Big 4'
accounting firms, the '‘Big 5' real estate
firms, various chambers of commerce,
industrial associations, and foreign-funded
financial institutions.

Thun Lee, Market Head China, said: "TMF
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Group and SIP will make every effort to
create synergy by leveraging the strengths
of both parties, integrating our resources,
as well as closely collaborating to achieve
sustainable mutual benefit for all ecosystem
partners, and most importantly, with inves-
tors and companies that chose the SIP as
part of their strategy.”

New United Family Clinic Opens
in the Asian Financial Center

Beijing United Family Hospital is expanding
its network: The new United Family Tianchen
Clinic, located in the Asian Financial Center

building, officially opened on 1 June 2020.
It provides general outpatient services and
essential health screening (physical exami-
nation) services for employees of the Asian
Infrastructure Investment Bank.

The hospital network now consists of three
hospitals and nine clinics, located in Shunyi,
Chaoyang, Haidian, and Xicheng districts,
and provides comprehensive healthcare
services across Beijing. United Family
Satellite Clinics work hand-in-hand with
Beijing United Family Hospital, Beijing United
Family Rehabilitation Hospital, and United
Family New Hope Oncology Center to form
a comprehensive medical service network
in Beijing and provide valuable service from
birth to old age.

Vitesco Technologies and ROHM
Cooperate on Silicon Carbide
Power Solutions

In June 2020, the powertrain business area
of Continental, Vitesco Technologies, a lead-
ing supplier in the field of vehicle electrifica-



[ b

tion, and ROHM Semiconductor, a leading
company in SiC power semiconductors, signed
a development partnership. Vitesco Technolo-
gies will use SiC components to further in-
crease the efficiency of its power electronics
for electric vehicles (EV). SiC semiconductors
efficiently use the electric energy stored in
a vehicle battery, which results in a longer
range of EV or a reduction of battery costs
without impacting the range.

Fehrer Shenyang to Enhance
“Green Concept” in Factory

Since Fehrer entered the Chinese market
in 2011, and in response to the increased
awareness for environmental protection in
China, the factory improved significantly
by reducing waste, focusing on hazardous
chemical waste, and installing activated car-
bon filters to clean the exhausted air.

Furthermore, Fehrer is working on raising
employee awareness about environmental
protection. One key element is the ‘Green
Garden Initiative," under which employees
planted vegetables and fruits in the factory's
surroundings. The initiative was well accept-
ed, and employees got to use the vegetables
for their home cooking.

Digital Scanning Tech Influences
Prostheses and Orthosis (P&O)
Industry in North China

A suited socket is a crucial precondition for
patients who wear prostheses or orthosis.

As 3D technology becomes more dominant
in our daily life, it is now applied to the P&0
industry to improve the accuracy and effi-
ciency of casting procedures.

Ottobock China cooperated with a customer
from Inner-Mongolia and used an edge cut-
ting 3D Handy Scanner to help P&O techni-
cians create casts for people suffering from
physical disabilities in China. With this tech-
nology, they can scan and gather reliable and
comprehensive data from patients, which is
fundamental for the procedure. This technol-
ogy allows the company to gather and create
casts without the patient's physical pres-
ence, making it particularly important during
the pandemic.

Ottoborck China is keen to cooperate with
customers china-wide to expand digital
applications in the P&O industry.

2020 BrandZ Top 100 Names
SAP Among Most Valuable Global
Brands

The 2020 BrandZ Top 100 Most Valuable
Global Brands report was recently released,
and SAP is ranked as the 17th most valuable
brand in the world and number 1 in Continen-
tal Europe for the fourth year in a row. The
brand value of SAP has grown by nearly 50%
since 2016.

This year, SAP hosted SAP SAPPHIRE NOW to
better communicate with its customers. As it
is becoming clear that digital transformation is
vital, SAP wants to provide its customers with
fitting solutions based on their industries.

Koehler Pharmaceuticals (Beijing)
Sets Up New Joint Venture

‘ "‘
-

In order to provide better, faster and more
attentive services to hospitals and clinicians,
Dr. Franz Koehler Chemie GmbH Germany
has set up a Joint Venture Company together
with the Melchers Group and Cicel in Beijing.
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The new company will manage and operate
the business of CUSTODIOL® for cardiac and
transplant surgery in the Chinese market.
Furthermore, Koehler Pharmaceuticals (Bei-
jing) Ltd. will conduct further research on
myocardial protection and organ preserva-
tion, together with clinical experts in China.

DMG MORI Launches New Online
Club

On 15 May 2020, DMG MORI Club held a
‘launch ceremony' on WeChat. DMG MORI
Club was created by machine tool manufac-
turer DMG MORI, together with 10 partners.
The Club was designed to build a profession-
al information-sharing and communication
platform online for the industry, providing
innovative and valuable services.

The successful launch of DMG MORI Club
on WeChat shows the efforts and teamwork
put forth by employees in manufacturing
industries during these unprecedented times.
DMG MORI is convinced that DMG MORI
WeChat Club will attract more companies
and members to work together and promote
healthy and fast development for Chinese
manufacturers.

Siemens and Baosteel Explore
New Path to Intelligent
Manufacturing Together by
Upgrading Digital Services

Siemens and Baoshan Iron & Steel Co., Ltd.
(Baosteel Co., Ltd.) signed the Integrated
Spare Parts & Service Strategic Framework
Agreement on 3 June. The companies aim
to establish a sustainable strategic partner-
ship for comprehensive services, expanding
the scope of cooperation from products and
solutions to a wider range of areas such as
digital consulting, big data analysis, intel-
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ligent maintenance and personnel training.
Siemens will provide Baosteel Co., Ltd. with
all-round support, from spare parts supply to
digital services, to ensure the business con-
tinuity of Baosteel with a brand-new service
model and enhance its 'smart manufactur-
ing' capability. As a further deepening of the
Spare Parts Framework Agreement signed
by both parties in 2015, this cooperation
will serve as another cooperation model in
exploring the path toward the digital trans-
formation of Chinese steel companies.

Mubea China Receives GM
Supplier Quality Excellence
Award for 2019

Mubea China's Shenyang plant was awarded
the 'GM 2019 Supplier Quality Excellence
Award' by General Motors Global Supplier
Quality and Development Organization. This
is the second time Mubea China Shenyang
receives this award as a recognition for its
quality performance throughout the year. To
qualify for the award, suppliers have to meet
a set of quality performance criteria and
achieve the cross-functional support of the
entire GM organization.

T-Systems Partners With Chinese
EV Companies

T-Systems, a subsidiary of Deutsche Telekom,
partnered with Electric Vehicles companies in
China to promote growth in the European mar-
ket along with the Belt and Road Initiative.

Following the signing of contracts in April
and June 2020, T-Systems will offer its pro-
fessional expertise in loT, cutting-edge tech-
nology, and broad ecosystem of the automo-
tive industry to support two local Chinese
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automotive OEMs in their European sales and
expansion plans.

With this contract as a foundation, Deutsche
Telekom wishes to assist more and more Chi-
nese OEMs/MNC in getting into, and growing
in, the European market, leveraging Deutsche
Telekom's agile setup in China and market/
industry coverage in Europe/Germany.

HARTING Showcases Product at
Electronica China 2020

Between 3-5 July 2020, HARTING China
exhibited at Electronica China 2020 in the
National Exhibition and Convention Cen-
ter in Shanghai. HARTING brought its core
product, which is widely used in the fields
of industrial electronics, mechanical engi-
neering, and communications, and showed
innovative connectivity solutions tailored
for Industrial loT. During the fair, product
experts from HARTING gave visitors de-
tailed introductions and explanations.

As a global provider of industrial connec-
tion technology, HARTING has been op-
erating in the Chinese market for over 30
years, dedicating itself to innovation and
providing connectivity products and solu-
tions.

Siemens Joins Hands With BJEV
to Build Intelligent Manufacturing
Base

Siemens and Beijing Electric Vehicle Co.,
Ltd. (BJEV) signed a cooperation framework
agreement on 9 July. Based on Siemens' in-
novative Digital Enterprise portfolios and
digitalization standards for the automotive
industry, the two parties will jointly build
BJEV's high-end intelligent manufacturing

base in China. The base will cover welding,
coating, and assembling, together with an
innovation studio, to enhance and drive
the digitalization of China's automobile
industry. Siemens will provide Digital Twin
technology to BJEV and build digital twin
for production lines, sharing its digitaliza-
tion standards for the automobile industry
and fully supporting BJEV in building a
digital factory standard system. Siemens
thus hopes to help BJEV become a digital
enterprise covering the full value chain of
the business ecosystem.

Roland Berger Elects Denis
Depoux for Board of Managing
Directors
On 27 March, the
approximately
250 Roland Berger
Partners from 35
countries elected a
new management
and supervisory
board at the first
virtual Partner
Meeting in the
company's history.
Denis Depoux, Global Managing Director of
Greater China, was elected to join Roland
Berger's Board of Management Directors,
steering Roland Berger's global affairs with
two colleagues in the Board of Managing
Directors.

In light of the COVID-19 pandemic, the
partners also agreed on a comprehensive
consulting package to support clients
during the current crisis. The focus lies
predominantly on the question of how
to reactivate economic performance in a
controlled way.

CPC Consulting and TUOV
Rheinland Offer Certification in
Change Management

CPC Consulting (Beijing) Co., Ltd. and TOV
Rheinland (Shanghai) Co., Ltd. are respond-
ing to the demands of current times and
offer an online and offline certified qualifi-
cation in Change Management. The certifi-



cate is designed for cross-industry project
leads, employees, and managers in charge
of transformation projects within their or-
ganizations, as well as HR professionals.
Certified Associate in Change Management
with TUV Rheinland Certified Qualification
answers to the international, top-level qual-
ity standards built on the competency of the
hidden champion for Change Management.
The preparation course gives an overview
of Change Management, as well as theory
enhancing Change Management competency
and know-how. The course and certifica-
tion enable professionals to conduct Change
Management projects of any caliber.

‘Nature’ Reports Robotic
Technology Developed by Agile
Robots

On 25 June 2020, the international weekly
journal of science ‘Nature' published an ar-
ticle on the robotic technologies developed
by Agile Robots AG.

These new technologies support precisely-
controlled torque and position to ensure
necessary safety in surgical use. With
these technologies, the new generation of
robots will be able to track patients' body
movements, avoid collision, learn and adjust
to unknown environments, recognize objects
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and react immediately and appropriately.
Technological advancements in force-control
systems are pushing the boundaries in robot-
ics, enabling robots to play an increasingly
important role in a variety of industries.

New Members - North China

For full contact information and company profiles of our new and existing members, please visit www.german-company-directory.com

Mr. Weixin Song

General Manager

Barnova (Jinan) Energy Technology Co., Ltd.
www.barnova.com

Mr. Yuekai Zhao

CSO & CFO

Beijing Agile Robots Technology Co., Ltd.
www.agile-robots.com

Mr. Thomas Palme

Managing Director & Partner
Boston Consulting Group
www.bcg.com

Mr. Ignasi Claret

Co0

FICOSA International (Shenyang) Co., Ltd.
www.ficosa.com

Mr. Tsutomu Hanafusa

General Manager

INABATA INDUSTRY & TRADE (DALIAN FT.Z.)
CO., LTD.

www.inabata.co.jp/english

Mr. Tony Quan

Government Relations Director

Nokia Solutions and Networks System
Technology (Beijing) Co. Ltd.
www.nokia.com

Mr. Ashwin Pillay

Senior Digital Executive

Redfern Digital (Shanghai) Limited
www.redferndigital.cn

Ms. Diane Chen

General Manager and Member of the Board
Shenyang New World EXPO
www.shenyangnwexpo.com

Ms. Ying Li

HR Manager

Voith Paper (China) Co. Ltd. Liaoyang Branch
www.voith.com

Mr. Tarik Aslan
Private Member

Mr. Reto Borer
Private Member

Mes. Elisabeth Eder
Private Member

Mr. Leonhard Glas
Private Member

Mr. Carsten Kausch
Private Member

Mr. Michael Koethner
Private Member

Mr. Max Leber
Private Member

Ms. Binke Lenhardt
Private Member

Ms. Christine Miles
Private Member

Mr. Peter Schwarz
Private Member

Mr. Dakun Wu
Private Member
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[Webinar | Tianjin]

EV Road Trip | 3 Countries, 3 Cars, 3000
Miles

7 May 2020

[Technical Webinar Series]

Inventory Management - How to Save
Costs and Maximize your Profit 2 7 & #2
9 May 2020

[Online Leadership Course]

How to Redefine and Build a High-
Performance Team After a Crisis

11 May to 2 June 2020

[Members Only | Webinar]

Emerging HR Trends & Challenges in Post-
Epidemic Era /& J& 17 B AKX Ak A 7 357
B 1L 0 A7 AL Y o B Bk

15 May 2020

[Webinar]

Understanding Key Challenges in HR
Compliance: Payroll & Benefit A 71 # /&
I A ML,

20 May 2020

[Webinar]
Effective Learning Through Mind Mapping
22 May 2020

[Members Only]

Election of the Board of Directors and
Online Conference

27 May 2020

[Shenyang]
Kammerstammtisch (Regulars' Table)
27 May 20202

[Technical Webinar Series]

LEAN Order Fulfillment - Steering Your
Organization Towards the Value Stream #%
BITHEE

29 May 2020

[Webinar]

How to Handle Labor Disputes In China -
Practical Guidance For German Companies
ST 4& 22 [ N 57 B A - ARG SR
EARF

4 June 2020

[Webinar]

Adapt and Implement Chinas New Data
Protection and Cybersecurity Regulation
to Your Business

4 June 2020
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Excursion Automotive: Digital Factory @ Volkswagen

ATD New Plant - From Concept to Implementation

On 19 June 2020, the Shenyang colleagues
of the German Chamber of Commerce in
China | North China organized an exclusive
‘Automotive Excursion’ to the new plant ex-
tension of Volkswagen Automatic Transmis-
sion (Dalian) Co., Ltd. (VWATD). The event
centered around the subject “Digital Fac-
tory - From Concept to Implementation.”

Deputy General Manager Technical at Volk-
swagen Automatic Transmission Dalian,
Ms. Ursula Schulte, took the opportunity to
introduce the "DQ200 Level V Project” - the
latest expansion of VWATD, built in 2019
with an annual capacity of 300,000 Dual-
Clutch Automatic Transmissions. The fol-
lowing presentation by Mr. Yun Zang, Head
of Digitalization & Measurement Engineer-
ing at VWATD, included an overview of the
application roadmap and an introduction
to the main digital technologies applied in
production, as well as the most important
Volkswagen sustainability standards.

During the guided plant tour, internal
experts from VWATD presented various
digitalization highlights in specific areas
of the plant. Participants got a chance to
witness the integration of smart technolo-
gies, sensors, and intelligent tooling solu-
tions intended to monitor the production
equipment by using real-time data in order
to run and maintain the manufacturing
processes more efficiently.

The excursion ended with an online pre-
sentation by Mr. Xinyu Su, Digitalization
Head at Siemens China Ltd., regarding
digitalization concepts for mechani-
cal manufacturing industry. Mr. Su then
opened the floor to a lively discussion with
the participants, who shared their views on
the new requirements for manufacturing
companies to further qualify digitalization
experts and invest in IT infrastructure.



[Webinar]

Navigating China's NEV Industry: Expert
Perspectives on Market Developments
12 June 2020

[Shenyang]

Technical Workshop - A3 Practical Problem
Solving 9% #& 1 [°) AR fif 2k 77 ik

16 June 2020

[Webinar]

CEO Breakfast Talk - Disrupt Your Business
Digitally

17 June 2020

[Dalian]
Kammerstammtisch (Regulars' Table)
18 June 2020

[Members Only | Dalian]

Excursion Automotive: Digital Factory
@ Volkswagen ATD New Plant - From
Concept To Implementation

19 June 2020

[Shenyang]
Kammerstammtisch (Regulars' Table)
24 June 2020

[Technical Webinar Series]
LEAN Production Principles | #7547 A #4
7 July 2020

[Members Only | Online Training]

2020 LEAN Production Online Series #% &
& %D R P

7 July - 28 August 2020

[Members Only | Shenyang]
Automotive Roundtable @ OTTO
FUCHS Technology - Notfallvorsorge &
Gefahrenabwehr

9 July 2020

[Beijing]

HR Roundtable - Employee Wellbeing:
How to Strengthen Mental Health at Work
for Resilience and Productivity

9 July 2020

[Webinar]

What are the Performance Management
Systems and Tools to Drive Engagement
and Productivity in Teams?

23 July 2020

[Event Series | Tianjin]
Career Path - Strategic Leadership
28 July 2020
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HR Roundtable - Employee Wellbeing: How to
Strengthen Mental Health at Work for Resilience and

Productivity

On 9 July 2020, The German Chamber of
Commerce in China | North China hosted
the first Human Resources (HR) Roundtable
of the year, with guest speaker Enoch Li,
Managing Director of Bearapy, an organi-
zational consultancy and training company
that focuses on building mentally healthy
workplaces. Due to the importance of
this topic, we were encouraged to see HR
professionals and business leaders with
managerial responsibilities among the 20
participants. But why even bother with
mental wellness at work? The most com-
mon argument is economic: companies lose
trillions of dollars every year due to various
mental health issues of employees. These
losses include absenteeism due to mental
and mentally-related physical illnesses,
lower productivity at work due to mental
illnesses, related medical insurance costs,
employee turnover and retention, and more.
A World Economic Forum study shows that

every USD1 investment into mental health
in the workplace yields USD4 in return. In
addition to the economic argument, it is
easy to understand that every organiza-
tion is made up of individuals - and when
individuals feel purposeful and healthy,
they naturally love their work, perform
better and deliver better customer experi-
ence. Employees' wellbeing is also crucial
for their resilience in the face of new and
unfamiliar challenges - such as the current
pandemic.

To conclude, one of HR's most important
roles is to safeguard the wellbeing of the
employees. That is especially true during
challenging times, where uncertainty and
stress might trigger mental illnesses among
employees. During the HR Roundtable, we
discussed questions and situations regard-
ing mental wellness that touch on HR and
managers' everyday lives.
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[Changchun]

Leadership Workshop - Thinking Like a
CEO #%CEO—# &% -k 48 5L RS
29 July 2020

[Webinar]
China Economic Update by the World Bank
31 July 2020

[Webinar]

Virtual Tour @ Siemens China
Digitalization Experience Center
31 July 2020
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Automotive Roundtable “Crisis Management
& Emergency Response” at OTTO FUCHS

Technology Shenyang

On 9 July, the German Chamber of Com-
merce in China | North China in Shenyang
organized an automotive roundtable event
on the topic of “Crisis Management &
Emergency Response” at the OTTO FUCHS
Technology (OFTS) plant in Shenyang. Mr.
Matthias Scheurich, General Manager of
OFTS, welcomed the guests and intro-
duced the company and its initiatives. Mr.
Scheurich also presented the measures the
company took in recent months to increase
workplace safety and reduce health risks
for its employees.

During the event, Dr. Annett Richter, Head
of Health Management at BMW Brilliance
Automotive (BBA) in Shenyang, shared
best practices in crisis management at
BBA. Dr. Richter gave an overview of local
prevention measures and risk assessments
that were implemented at the largest Ger-
man OEM in the region, with more than
20,000 employees. Mr. Axel Schomeecker,
Consul at the German Consulate Shenyang,
presented the recent developments in gov-
ernmental consultations between China

and Germany and gave an overview of the
current status of visa and quarantine regu-
lations for returnees from Germany. During
the guided plant tour, guests were able to
inspect concrete measures to prevent po-
tential health risks in the future.

The Automotive Roundtable brought to-
gether executives and decision makers
from member companies and local auto-
motive suppliers in the northeast region,
providing a platform for exchanging in-
dustry information and sharing practical
experience.

Social Events in North China

Beijing:

The Wirtschaftsjunioren | Young Business Leaders Beijing "Networking
Tour" - every second Friday of the month at 7:00 PM at varying locations

Shenyang:

varying locations.

(Please visit the event calendar on our website or subscribe to our

newsletters and invitations) .

Praktikantenstammtisch - every second Tuesday of the month at 7:00

Tianjin:

Kammerstammstisch - every last Wednesday of the month at 7:00 PM in

varying locations.

PM at varying locations (Please visit the event calendar on our website or

subscribe to our newsletters and invitations) .

Note: you can find the latest event calendar on our website: https://china.
ahk.de/membership/north-china/

Kammerstammtisch - every last Wednesday of the month at 7:00 PM in
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Beijing Training Calendar: October - December 2020

16 Oct. Time Management and Outlook (EN)
22-23 Oct. Effective Cross-Functional Cooperation (EN/CN)
28-29 Oct. Living, Working and Leading in China (EN)

3-4 Now. German Business Culture-Successful Cooperation with
German Colleagues & Business Partners (EN)
5-6 Nov. Excellence in Customer Service (CN)

19-20 Nov. Leadership: Coaching to Engage Teams (EN)

26-28 Nov. Six Sigma Yellow Belt (EN)

3-4 Dec. Communication, Influencing and Negotiation Skills (CN)

7 Dec. Excel Training Course: Improvement of Data Analysis
Efficiency (CN)

9 Dec. PPT Training Course: Presenting Work Reports Easily (CN)

10 Dec. PPT for Presenters (EN)

17-18 Dec. Production Management Skills for Front Line Supervisors (CN)

Training Highlights

Six Sigma Yellow Belt
Date: 26-28 November 2020

Objectives and Content

The Six Sigma framework applies scientific, data-driven methods
to define, measure, analyze, improve, and control projects. In this
training, the principles and basic techniques of Six Sigma will be in-
troduced and practiced. The course will conclude with a final exam
complying with the international Six Sigma promoting organiza-
tions' standards. No project needs to be submitted for this introduc-
tory yellow belt certification. Participants are required to bring a
laptop with statistical software such as Minitab (free trial) or R (free)
pre-installed.

Target Group
Anyone involved in process improvement and corporate develop-
ment.

Excel Training Course: Improvement of Data Analysis
Efficiency
Date: 7 December 2020

Objectives and Content

In the big data era, data extraction is a critical skill that every em-
ployee must master. When facing complex data, how should we
extract and visualize the information behind it? In this course, you
will learn how to simplify complex data and create a logical and
focused presentation.

Target Group
Personnel with basic Excel Skills

Do you need to fill positions?

Join our Sino-German talent
network on:

www.de-jobmarket.com‘k

JOB MARKET

German Chamber Network .58
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Thanks to Our Yearly Sponsors 2020

Shanghai Office

COMMERZBANK ¢ *

The bank at your side

Rodl & Partner

German School Shanghai
Congratulates Fresh Graduates

As the 2019-2020 school year came to an
end, 57 students successfully graduated
from German School Shanghai, earning
their tickets to numerous opportunities
and universities worldwide. After this chal-
lenging year, the graduates were thrilled to
celebrate their ceremonies in the Yangpu
and Honggiao campuses. Amongst others,
Consul General of the Federal Republic
of Germany in Shanghai, Dr. Christine
Althauser, honored both events with her
presence and was welcomed by Yangpu
Headmaster Sven Heineken and Susanne
HeB, Headmaster in Honggiao.

During the festive ceremonies, students
received their certificates showing out-
standing results that outperform the Ger-
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man average. German School Shanghai is
proud of all of its graduates - Leveraging
their education, their ambition, and their
international background, the school be-
lieves that they will become ambassadors
for the German community in both China
and the world. Congratulations!

Kempinski The One Suites Hotel
Shanghai Downtown Welcomes
New General Manager

Kempinski The One Suites Hotel Shanghai
Downtown is pleased to announce the ap-
pointment of Monika Tritz as the hotel's
new General Manager. Ms. Tritz is a true
hotelier by heart and full of passion for the
industry. She held several permanent and
task force positions within hotel opera-
tions over the past 20 years on various as-

signments with Kempinski Hotels. That has
brought her to a wealth of international
experience, having worked in Germany, the
UAE, Italy, Croatia, Africa, China, Indone-
sia, and Qatar.

CMS, China Wins Awards and
Nominations from CBLJ and ALB
CMS, China has won the 2020 China Busi-
ness Law Awards from the China Business
Law Journal (CBLJ) in the areas of M&A
(Inbound & Domestic), Taxation, IP (Copy-
right), Internet & E-Commerce, Data Pro-
tection Privacy, and Education. CMS, China
has also been recognized as "Employer of
Choice" in 2020 by Thomson Reuters Asian
Legal Business (ALB) for the fifth time in a
row. CMS, China has also been ranked Tier
1 for Patents and Trademarks/Copyright
(China International Firms) in the latest
ALB IP rankings, and has been nominated
as "International Law Firm of the Year," "IP
Law Firm of the Year - International” and
"Real Estate Law Firm of the Year - Inter-
national” in the ALB China Law Awards
2020. Furthermore, Dr. Ulrike Glueck,
Managing Partner of CMS, China Shanghai
office, has been nominated as "Dealmaker
of the Year - International” by ALB for the
third year in a row.



Blickle China Supplies Castors for
Chairman Xi’s Limousine

Blickle China secured a major deal in the
Chinese automotive industry: Blickle sup-
plied heavy-duty castors for the automatic
guided vehicles (AGV) used in the factory
of Chinese carmaker Honggqi.

Hongqi is a luxury car brand launched in
1958 by China First Auto Works (FAW). As
the oldest Chinese passenger car marque,
Honggi has long been the official vehicle for
high-ranking government officials in China.

“This project is another milestone in our
company's history and an acknowledg-
ment of all Blickle employees in Germany
and China, "says Fabian Hanle, Managing
Director of the Blickle Group in China. "We
also see this quality seal as a motivation
to continue on the path we have started.”

Merck Performance Materials
Makes its Debut at SEMICON
China 2020

On 27-29 June, SEMICON China was held
in Shanghai, marking the first major trade
show event in the global semiconductor
industry this year. With strategic acquisi-
tions of Versum and Intermolecular and
the go-live of Performance Materials'
newly integrated organization, Merck was
attending SEMICON for the first time as
ONE and New Merck Performance Materi-
als. Allan Gabor, President of Merck China
& Managing Director of Performance Ma-
terials China, delivered a keynote speech
at the SEMICON China titled "Advancing
Digital Living - A golden age for semicon-
ductor industry may have just begun."

At the conference, Mr. Gabor said that
“China, with its fast-growing electron-
ics industry, already consumes half of
the world's semiconductors. The country
is also likely to embrace massive invest-
ments in digital-related infrastructure so
as to further fuel and advance its dynamic
digital economy. Now with a stronger local
footprint in China's semiconductor indus-
try, we are committed to getting further
embedded into the country's innovation
ecosystems, we are proactively looking to
further expand our presence and capabili-
ties in China in semiconductor space, and
we hope to make a contribution to the new
round of digital advancement in China by
being the company behind the companies.”

Weidmiller Receives Top
Employer Award for 12" Time

Committed human resources manage-
ment, excellent employee conditions,
and a harmonious work environment: The
Top Employers Institute presented the
Detmold-based electrical engineering firm
Weidmiiller with the 'Top Employer Engi-
neers 2020' award for the twelfth time.

“We're delighted to have been presented
with the award for the twelfth time,"” said
Andreas Grieger, Executive Vice President
Global Human Resources at Weidmiiller.
The award demonstrates that the family-
owned company puts its employees at
the heart of its business operations and
continues to create an employee-friendly
working environment. "We can only
achieve our business goals if our employ-
ees are satisfied and motivated in the
workplace,” added Grieger.

Pixida Announces New loT Product
The Pixida Group is thrilled to announce its
new loT product development activities in
China.

The company has been active in the coun-
try since 2017, and the international group
became a leading technology partner that
supports the digital transformation of
Chinese enterprises. As a global technol-
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ogy partner, Pixida delivers comprehensive
automotive solutions in its two branches
located in Beijing and Shanghai, support-
ing car manufacturers on having a seam-
less and scalable globally-connected car
infrastructure.

This year marks the beginning of the com-
pany's loT product development activities
in China. The constant development of its
product portfolio is expected to benefit
from Chinese advancements.

tesa Suzhou Expands Warehouse
for Further Improvement of
Customer Service

Following the objective to continuously
improve customer service, tesa Suzhou has
extended its warehouse space by 2,500
square meters, fitting up to 1,150 pallets
of non-dangerous goods. This leads to an
increase in production flexibility, a higher
safety level as well as an overall more
sustainable situation. The key functions of
the added warehouse will be the storage
of non-dangerous raw materials as well
as maintenance space for bulky machine
parts. Furthermore, it features a recycling
center that can be used for non-dangerous
production waste. The design of the new
building follows a clear material flow
concept, which is well-integrated into the
existing warehouse. To further underline
the sustainability aspect, the roof has been
prepared for solar panel units. The new
warehouse will open its doors in August
2020.

Afag Automation Responds
Swiftly to Pandemic

Afag Automation rose up to the challenge
of helping global technology providers
obtain COVID-19 test results more quickly.
The global Afag teams were tasked with
creating vibratory feeding solutions for
significantly faster COVID-19 diagnostic
test assembly systems. These vibratory
feeding systems were not only urgently
needed, but also had to pass stringent
testing for compliance with factory re-
quirements. The Afag teams managed to
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deliver the vibratory feeding solution in
less than three weeks -a quarter of the
usual delivery time. The combined efforts
will expedite the latest COVID-19 test-
ing solutions for the world's population.
“This challenge has shown that our teams
can rise above themselves when it really
matters," said Mr. Thorsten Eiche, GM of
Afag Shanghai. "They did their best to help
battle this crisis more efficiently.”

Martec-MEC Hosts Healthcare
Marketing Forum

On 17 June, MEC hosted its first forum on
healthcare marketing since the COVID-19
outbreak, with support from Martec. With
the nationwide rollout of the volume-
based purchases and the heated biosimilar
competition, the COVID-19 outbreak and
its negative impact on traditional market-
ing and sales model have pushed more
healthcare companies to embrace and
practice digital technologies for innovative
marketing. 200+ marketers gathered and
shared their insights.

MEC, an affiliate company of Martec
group China, has the mission to provide
B2B marketing professionals with a sharing
platform on market intelligence, market-
ing upskilling, and certification. Speakers
at MEC events mainly come from the B2B
industries, having plenty of hands-on ex-
perience under their belt.

Mike Goldammer Becomes New
Managing Partner of Taylor
Wessing’s Shanghai Office
Mike Goldammer,
partner and long-
standing member
of the Taylor
Wessing China
Group, will take
over the man-
agement of the
Shanghai office
after completion
of the registration
process. He joined the full-service inter-
national law firm as a Partner in 2009, fol-

58  Fall 2020

BN REGIONAL NEWS | Shanghai | Member Affairs

lowing prior positions in Shanghai and Bei-
jing. Since then, Mr. Goldammer has been
advising international corporate groups and
medium-sized companies on their activities
in China. In addition to his corporate /| M&A
focus, he is an internationally recognized
expert in China Compliance.

Commenting on his new role, Mr. Goldam-
mer stated, "I am very pleased to be able
to set a new course, especially in the areas
of corporate [ M&A and Compliance, which
are important for our China Group, and
to help shape the next few years directly
from Shanghai.”

FC Bayren Shanghai Fans
Organize Public Viewing Party

On 27 June, almost 300 FC Bayern fans
celebrated together at a public viewing
party in Shanghai, which is the only FC
Bayern celebration event in the world and
the first official FC Bayern fan event in
China this year. During the evening, sev-
eral LED messages were displayed on the
Sinar Mas Building at the Bund, including
greeting to fans, eight Bundesliga Cham-
pionships in a row, and the Audi Digital
Summer Tour.

Before the last Bundesliga match against
Wolfsburg, FC Bayern organized a one-
hour party and showed it live on Weibo,
Douyin, and PP Sports. Board Member Oli-
ver Kahn, legend Giovane Elber, key players
Thomas Miiller and Robert Lewandowsk all
prepared greeting videos while Roy Makaay
joined by live chat. Over 40 FCB fans from
different cities joined the football match
organized by FC Bayern.

MSH China Signs Direct Billing
Agreement with DDS Dental Care
Shanghai

In July, MSH China and DDS Dental Care
have signed a direct billing agreement.
MSH members can benefit from direct
billing in five DDS clinics by showing their
insurance card and a photo ID when com-
ing to an appointment. All holders of the

MSH grey insurance cards are eligible for
direct billing. For fully covered treatments
within the range of the insurance plan,
it is no longer necessary to pay upfront:
policyholders just need to cover the co-
payment or deductible (by debit or credit
card, WeChat, Alipay, DDS VIP account or
cash). Clients should mention the member-
ship when making an appointment so that
DDS customer service can inquire about
the benefits and coverage of the individual
health plan.

SAIC VOLKSWAGEN Actively
Supports China and Germany in
Fighting Against the Pandemic

SAIC VOLKSWAGEN continues to undertake
corporate social responsibility and sup-
ported pandemic prevention at home and
abroad. In China, SAIC VOLKSWAGEN do-
nated RMB 40 million to support domestic
pandemic prevention. The company also
launched a number of anti-pandemic care
measures like ‘Triple Cares,' 'Five Relief Ser-
vices," and 'HUI-Angel Care' to provide all-
round support for the customers and front-
line medical workers. As the confirmed
cases overseas continue to increase, the de-
mand for protection and medical supplies is
becoming increasingly urgent. The company
provided 50 ventilators to the German gov-
ernment to assist local hospitals and relieve
medical pressure.

ElringKlinger Engineered Plastics
Regional Competence Center

of Asia Starts Operations in
Qingdao

ElringKlinger Engineered Plastics, there-
after EP Asia, established its Asia Compe-
tence Center in Qingdao, Shandong. With



an investment of EUR two million and an
area of 2,300 m2, this decision marks a key
step toward the regional competence cen-
ter in Asia. ElringKlinger Qingdao is com-
mitted to develop and produce customized
and market-driven sealing and tubing so-
lutions made of high-performance plastics
PolytetraflonTM-PTFE and Moldflon.

Furthermore, local production focusing on
Life Science, Food & Pharma, and General
Machinery Engineering has been success-
fully launched. This is the second produc-
tion location of EP Asia in China - aside
from the plant in Suzhou - that focuses on
the automotive industry.

RAMPF Builds New Office and
Production Site in Nantong

RAMPF China is setting up a new of-
fice and production site in Nantong. The
35,500 m2 plot area will encompass pro-
duction and storage facilities for mineral
casting beds, sealing foams, and electro
casting resins based on polyurethane, ep-
oxy, and silicone, as well as materials for
model and mold making. Construction is
set to conclude in spring 2021.

Marco Hamacher, CEO of RAMPF China:
“We are very happy about the start of con-
struction, especially in the current time -
this is a positive signal. | am sure that the
Chinese market will continue its recovery
and that RAMPF will benefit particularly
from this, since this growth goes hand in
hand with increasing quality awareness."
RAMPF China is part of the international
RAMPF Group based in Grafenberg, Ger-
many, which has been present in China
since 2007.

Mubea China Powertrain
receives Award for Excellency

Mubea China Powertrain received the 2019
“Excellent Quality" award, granted by GAC
Toyota Engine Co., Ltd. This is the third
time Mubea China receives this honor,
which acknowledges its great performance
and progress in products quality, profes-
sional technical service, and fast response.
“Congratulations to our team! With our
new, innovative concepts, we will - along
with our customers - shape future tech-
nological trends in the China market."
Said Dietmar Hunecke, Managing Director
China.

Schmersal Industrial Switchgear
Appoints Alberto Bellondi as
New Managing Director
The Schmersal
Group has ap-
pointed Alberto
Bellondi as Man-
aging Director of
Schmersal Indus-
trial Switchgear
Co. Ltd., based
in Shanghai. Mr.
Bellondi will be
responsible for
around 170 em-
ployees at the Shanghai production site
who produce position and safety switches
and lift switchgear for the Chinese and
East Asian markets. The internationally
experienced manager has worked in China
for the past ten years and has held senior
positions in various companies in this
country. He has many years of sales and
production experience, paired with inter-
cultural skills and profound knowledge
of the country and the Chinese market.
Alberto Bellondi speaks five languages, in-
cluding Mandarin.

“Joining Schmersal is a great honor," said
Alberto Bellondi. "Schmersal is an interna-
tionally leading and recognized supplier of
machine safety and automation technol-
ogy products. | am greatly looking forward
to the opportunity to expand on Schmer-
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sal's already strong position in what is a
very exciting market.”

BSInprocon Signs Contract for
HACEO Xiamen New Airport
Project

On 8 May 2020, Ms. Jacqueline Jiang, COO
of HAECO Xiamen, and Mr. Stephan Gaida,
General Manager of BSInprocon Engineer-
ing Consulting (Shangai) Co., Ltd., signed
a project management contract for the
HAECO Xiamen New Airport Project. In the
next four years, BSInprocon will provide
project management services to HAECO
Xiamen and manage the construction proj-
ect of one of Asia's biggest aircraft main-
tenance hangars and facilities. By 2024,
when Xiamen's new international airport
is intended to open, the new hangars and
facilities will be ready to allow HAECO
Xiamen to relocate its current opera-
tions from Gaogi International Airport to
Xiang'An International Airport.

NORD Expands with Strategic
Investments in China

In the 2019 financial year, Getriebebau
NORD GmbH & Co. KG achieved solid and
targeted growth, reflecting in a sales in-
crease of EUR 750 million. Investments in
locations and logistics set further impetus.
NORD is also well-positioned during the
current crisis.

Currently, NORD is expanding its office
capacity in Suzhou, China, by 2,400 m2.
Today, NORD has 25 sales offices in all the
important economic centers in China, as
well as production and assembly facilities
in Suzhou and Tianjin after the inception
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of its first Chinese subsidiary 15 years ago.
Another plant is currently under construc-
tion in Yizheng.

Chongqing Government Visits
Aden HQ to Discuss Collaboration

Aden HQ was proud to welcome a delega-
tion of senior government representatives
from Chongging, West China's biggest city,
in June. In a full-day meeting, Aden and our
senior-level guests discussed the city's ambi-
tious plans for smart city projects, the eco-
nomic transformation of West China and the
possibility of accelerating this development
through our AKILA virtual twin platforms.

Aden's involvement in West China goes
back decades. Since the company began
its first West China project years ago, it
has grown with the region and seen it
transformed into a vital hub of the Chinese
economy. Entering a new decade, Aden is
committed to a "Go West" strategy, that
will deepen and expand our West China
partnerships.

Body & Soul Extends Business
Hours

Due to patient demands, Body & Soul
Medical Clinics is pleased to announce
new extended business hours, with ap-
pointments available from 8:30 AM to 8:00
PM, Monday-Saturday. Please contact the
clinics for specific services and opening
hours at each location.

Body & Soul Medical Clinics have been
providing reliable healthcare for the
Shanghai community for more than 15
years. Body & Soul Medical Clinics com-
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bine the best of Eastern medicine and
Western science for a complete approach
to every patient's specific health condi-
tion.

JRS Changzhou Plant Expands
Production

J. Rettenmaier & Sohne (JRS) in Germany
manufactures plant and cellulose fibers for
various applications, using unique technol-
ogies. The Shanghai branch was founded
in 2003, later expanding with the estab-
lishment of a state-of-the-art production
facility in Changzhou in 2018. The plant,
which was initially designed for MCC pro-
duction, is now adding other production
areas of the JRS group, such as contract
manufacturing, fibers for food, and fibers
for filtration.

The production in Changzhou is certi-
fied according to EXCIPACT, 1SO09001,
Halal, and Kosher. JRS filed the cDMF at
the NMPA (National Medical Products
Administration) and passed the SC Cer-
tification for Food and Nutraceuticals
successfully.

Generali China Receives Honors
at China Insurance Summit
On 12 June,
the 2020
China Insur-
ance Service
Innovation
Summit,
sponsored by
the Bank and
Insurance
Newspaper
of China, was
held in Da-
lian. With the
theme of “insurance service reform in the
post-epidemic era,” the summit focused
on the influence of the epidemic on the
insurance service reform. Generali China
won the “influence compensation case of
2019-2020," with the claim case of "million
sum insured dread disease, one-day quick
compensation.”

The "annual influence compensation case"
of Bank and Insurance Newspaper of China
is recognized as an authority in the insur-
ance industry. Generali China is the pro-
fessional provider of group and individual
life insurance.

KDB Brewing Officially Starts
Operations

In December 2019, KDB BREWING (China)
Co., Ltd. had built a special craft beer
brewery with an annual production of
300,000 tons in Fuyang, Anhui Province.
The brewery covers an area of 200,000 m2
with a total investment of RMB 1.5 billion,
becoming one of the craft beer production
plants with the largest production capac-
ity in China.

KDB BREWING implemented superior
brewing and packaging equipment to all
production lines in the brewery. Global
imported raw brewing materials are se-
lected and the senior German brewer
team is employed to ensure the product
quality all around. The new Brewery holds
the German Royal Bavarian beer and Ze-
bra Craft.

Nature Supplement Highlights
Medical Robotics in China
Nature Spot-
light, the
supplement
of Nature, the
world's lead-
ing multidis-
ciplinary sci-
ence journal,
zoomed in on
the develop-
ment and
application
of medical
robotics in China in its June edition. The
supplement displayed how China is try-
ing to support the country's overburdened
medical sector with cutting-edge robotic
technology, and is facilitating the use of
robots in Chinese hospitals, especially dur-
ing the coronavirus pandemic.



With the surge of the use of hospital ro-
botics, China's robotics research output
has been growing steadily for two decades.
Between 1999 and 2019, the number of
papers published by at least one Chinese
author in the combined fields of biomedi-
cal engineering and robotics increased
from 142 to 4,507, and spiked twice during
that period, according to data from the
Web of Science.

TRUMPF China: A Solid Footprint
in Dual System

TRUMPF China's first attempt in Dual Sys-
tem Training with the Chien-Shiung Insti-
tute has ended with success: after nearly
12 months of training, 10 trainees passed
the evaluation and joined TRUMPF China
after graduation. The success established
a solid foundation on Enterprise-Campus
cooperation between TRUMPF China and
Chien-Shiung Institute. The company's
training center possesses rich training
resources, and will take a greater role in
Dual System training in the future.

Wiirth (China) Holding Appoints

New Government Affairs Officer
We are pleased to announce that Ms. Freya
Fan has taken over the role of Government
Affairs of Wiirth (China) Holding Co., Ltd.
Freya holds a master's degree in Interna-
tional Relations, with a focus on European
affairs and EU-China relations. Prior to
working in Wiirth Group, she worked for

an academic in-
stitute on politi-
cal and industrial
policy research
for four years.
In her new posi-
tion, Ms. Fan will
cover govern-
ment affairs and
ensure business
awareness and
opportunities for
Wiirth's activities in China. By performing
research on policies, laws, and regulations,
Freya will facilitate the company's adher-
ence to compliance policies and applicable
laws. Ms. Fan will support CSR strategies
and coordination. As such, she recently
supported Wiirth CN-Holding's donation
and allocation to Mugua Town, Tongzi
County, Zunyi City in Guizhou province to
help victims of the recent flooding.

Siemens Hosts Executive
Dialogue with Shanghai PS Li
Qiang

On 19 June, The International Business
Leaders' Advisory Council (IBLAC) of Shang-
hai held an online meeting with 24 members
communicating with top Shanghai govern-
ment officials on subjects such as pandemic
control, social and economic growth, city
governance, reform, opening-up, and more.

Mr. Joe Kaeser, President and Chief Ex-
ecutive Officer of Siemens AG, joined the
virtual conference and had an executive
dialogue with Party Committee Secretary
of Shanghai, Li Qiang. Mr. Joe Kaeser reaf-
firmed Siemens' commitment to Shanghai's
prosperity, proposed to accelerate the
digital transformation to strengthen the
resilience of Shanghai's industry and urban
infrastructure, and continue to foster a
good business environment for foreign in-
vestment. PS Li Qiang expressed his grati-
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tude to Siemens' contribution in Shanghai
and said that Shanghai will enhance the
“Shanghai Manufacturing” brand and fo-
cus on the industries with a Shanghai fea-
ture, e.g. automotive, Al, biomedicine, etc.
Li expressed their will to apply advanced
digital technologies to foster industrial
clusters and ecosystems.

R6hlig Opens Three New Officies
in Jiangsu

Réhlig Logistics is set to expand its foot-
print in Greater China to a total of 17 of-
fices by establishing a 'Jiangsu Cluster.'
Comprising of three offices in Nanjing,
Wouxi, and Suzhou, the Jiangsu Cluster will
support the area's customer base and of-
fer direct access to key national transport
links, Yangtze River ports, and interna-
tional airports. Led by Jensen Tang, who
has over 20 years of experience in this
area, the new offices will provide the full
operational scope of logistics services.

At the helm of this expansion is newly
appointed Regional CEO, Albert Ho. Con-
tinuing from his former role as Manag-
ing Director of Rohlig China, where he
successfully oversaw the growth of the
company and its services throughout the
country, Mr. Ho will now supervise opera-
tions across North Asia. Rohlig Logistics
looks forward to benefiting from Mr. Ho's
guidance to further adapt freight forward-
ing services in this fast-developing region.

changhal:com
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New Members - Shanghai

Mr. Birkan Uclertopragi

General Manager

Jiangsu Masten Brake Systems Co. Ltd.
Yancheng

7% +8618621005082

>4 birkan@masten.co.uk
www.masten.co.uk

Ms. Wenxin Zhang

CEO

Bilede Yinsichu Rujing Fuwu (Shanghai)
Youxiang Gongsi

Shanghai

7% 15618217038

<] wenxin.zhang@german-edu.com

Mr. Musy Nicolas Jean - Marie
Founding Partner

China Integrated

Shanghai

86 21 6276 0856

>4 n.musy@ch-ina.com
www.ch-ina.com

Mr. Danny Dohrmann

General Manager

AMEPA Trading (Shanghai) Co. Ltd.
Shanghai

7 +86 21 64478501

< danny.dohrmann@gmx.de
www.amepa.com

Mr. Ralph Koppitz

Senior Advisor

Shanghai Linie Investment Consultancy Co.
Ltd.

Shanghai

7% +86 21 5988 7772

4 ralph.koppitz@linie.cn

Mr. Udo Jaekel

General Manager

BMK Electronics (Changzhou) Co. Ltd.
Changzhou

7 +86 147 5288 2281

< udo.jaekel@cn.bmk-group.com
www.bmk-group.de

Mr. Jan Mueller

Partner

Logistics Consulting Asia Company Limited
Kwun Tong

+8613601196790

< jan.mueller@logconasia.com
www.logconasia.com

Mr. Thomas Vorpahl
CEO

WUXI Thodacon Machine Tool Accessory Co. Ltd.

Wuxi

7% 15358056193

>4 thomas.vorpahl@thodacon.cn
www.thodacon.cn
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Mr. Marco Schaible

General Manager

Biirkle Machinery (Shanghai) Co. Ltd.
Shanghai

7% 021-31650288

< m.schaible@burkle-shanghai.com
www.burkle-shanghai.com

Mr. Sascha Reppel

Managing Director APAC

RG Innovation Group

HK

7% 008613167121008

< Sascha.reppel@rg-Innovation.com

Ms. Rebecca Xie

Manager

Abbeyroad&tGeneva

Shanghai

7% 021-54662069

< rebecca@abbeyroad-shanghai.com
www.abbeyroad-shanghai.com

Mr. Marius Ohl

Director, Business Strategy
Aventura

Shanghai

7% 021 6372 0100

<] marius.ohl@aventura.group
www.aventura.group

Mrs. Maggie Chen

Sales Engineer

Wiseton Industries Ltd.

JiaShan

7% 00862137772401

<4 maggie.chen@wiseton.com.net
www.wiseton.com.cn

Mr. Simon Wang

Chief Executive Officer

Shanghai Light Care Technology Co. Ltd.
Shanghai

< simon.wang@optize.cn

Mr. Bernhard Zdrahal

Sales Manager Asia

Loxone Smart Building (Shanghai) Co. Ltd.
Shanghai

7% +86 13818267401

< bernhard.zdrahal @loxone.com
www.loxone.cn

Ms. Anais Pothon

Client Relations Manager

IMA Asia

Shanghai

P4 anais.pothon@imaasia.com
www.imaasia.com/

Dr. Annette Metz
Chief Representative
Conben Deutschland GmbH Representative

Office Shanghai

Shanghai

7% +8613817869294

< annette.metz@conben.com.cn
www.conben.com

Mr. Kai Petry

Chairman [ Legal Person

Shanghai Siren Business Consulting Ltd. Co.
Shanghai

7 +8615901681172

< kai.petry@outlook.com
www.linkedin.com/company/shanghai-siren-
business-consulting

Mr. Ladislav Varga

VP of Sales Asia

Isabellenhuette (Shanghai) Electronic
Technology Trading Co. Ltd.

Shanghai

75 +86 21 6426 9030

4 ladislav.varga@isabellenhuette.de
www.isabellenhuette.de

Mr. Duncan Jia

General Manager

Funk Risk Consulting (Shanghai) Co. Ltd.
Shanghai

7 +8615618196012

> d.jia@funk-group.cn

Mr. Uwe Hockl

Executive Director

Krebs&tAulich Electromechanical Testing
Machines (Shanghai) Co. Ltd.

Shanghai

7 +86 (21) 23516219

P4 u.hockl@krebsundaulich.de
www.krebsundaulich.de

Mr. Guoging Zhao

Legal Representative
Spotlight Automotive Ltd.
Zhangjiagang

<1 Zhaozongban@gwm.cn

Mr. Shengguang Zhao

CEO

Spotlight Automotive Ltd. Shanghai Branch
Shanghai

< Victor.Zhao@spotlight.cn

Ms. Helen Liu

Admin Manager

Korber Medipak Systems (Shanghai) Co. Ltd.
Shanghai

< helen.liu@medipak-systems.com

Mr. Huanyu Chen

General Manager

SCHOTT Tubing Zhejiang Co. Ltd.
LiShui

< huanyu.chen@schott.com



Mr. Eckhard Goessl

CEO Geschéftsfiihrer

Ningbo Pylon International Trading Co.
Limited

Ningbo

7% +86-574-87281106
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Wuhan

78 027-84745001

>4 sebastien.clement@vidoukin.com
www.vidoukin.com

< eckhard.goessl@outlook.com
WWW.now2you.com

Mr. Sebastien Clement
CEO
Wuhan Clement Science & Technology Co. Ltd.

[Webinar | Suzhou]

" JEHL " - "Danger" & "Opportunity" -
How to Grow from a Crisis

6 May 2020

[Members Only] [Webinar]

COVID-19: Country Snapshots From Seoul
- Shanghai - Singapore

8 May 2020

[Webinar | Wuhan]

Updates on Latest Policy Support Measures
in Wuhan Amid COVID-19

9 May 2020

[Webinar | Legal & Tax]

Managing Employment and Labor Disputes
During COVID-19

11 May 2020

[Webinar | Marketing & Sales]

Chinese Consumer Value Index:
Understanding China's Consumer Culture
and the Change in Behavior as Result of
COVID-19

14 May 2020

[Webinar | Policy Insight]
Implementing Regulations of the PRC
Foreign Investment Law: What to Know
and What to Do

15 May 2020

[Hangzhoul]
German Chamber Corner
19 May 2020

[Members Only]

Election of the Board of Directors and
Online Meeting

21 May 2020

[Shanghai]
Deutscher Stammtisch
9 June 2020

[Partner Webinar | Zhejiang]

2020 Zhejiang-Deutschland
Matchmaking-Konferenz der Digitalen
Wirtschaft und Hightech-Industrie

10 June 2020

[ 6 May 2020 | More than a Market Special ]
Corporate Ethics With Chinese Characteristics

Which ethics - Western or Eastern - should be adopted? Are ethical values universal? Should
some values be preferred over others? On 6 May 2020, The German Chamber of Commerce in
China | Shanghai, in partnership with The British Chamber of Commerce in Shanghai, invited
participants to an online event on how values from Daoism could be applied in corporate
culture and leadership.

Dr. Alicia Hennig, Associate Professor at Southeast University Nanjing, provided a short
introduction on Daoism and its application in corporate ethics. Afterward, she joined Ming
Cheng Chien, President Asia-Pacific Region at LANXESS Chemical (China) Co., Ltd., and Dr.
Jian Zhong Lu, President at Weir Group (China), in a panel discussion on Daoism, CSR strate-
gies, and more. Ms. Brigitte Wolff, President at EIM Executive Interim Management China,
moderated the event.

[ 7 May 2020 ]

Alibaba’s High-Tech response to the COVID-19
Epidemic

On 7 May 2020, the German Chamber of Commerce in China | Shanghai invited Alibaba
Cloud for an Online Meeting to share their insights on high-tech solutions for health con-
cerns during the COVID-19 pandemic.

Mr. Michael Plagge, Business Development Director of Alibaba Cloud Intelligence Interna-
tional, first gave an introduction to the Alibaba Cloud business divisions, as well as a short
overview of current Alibaba Cloud projects and developments. Mr. Jeremy Pedersen, Senior
Solution Engineer at Alibaba Cloud Intelligence International, shared Alibaba's technological
solutions in supporting the fight against COVID-19, sharing lessons-learned and key take-
aways from this unique situation.

[ 8 May 2020 ]
Nanjing Women’s Forum: Empowering Through

Digital Diversity

With businesses and individual networks becoming increasingly global, operating within a
diverse marketplace has become inevitable. Whether your business consists of international
customers and partners or local ones - chances are your clients' background is more diverse
than ever before.

On 8 May 2020, the Nanjing Women's Forum invited participants for an online event to meet
three leaders from diverse backgrounds: Johanna Stepan, Chief Strategy Officer at StarRides
Technology | A Daimler and Geely Joint Venture; Ménica Muriel Zurita, CEO and Founder of
Zurita; Phipps Xue, Director of Strategic Innovation & Government Relation at SAP Labs Chi-
na. The speakers showcased their chosen digital tools for creating a diverse and sustainable
workplace, and shared their account on how to succeed in their respective fields. Dr. Ellen
Wieck-Mesarosch, Principal at Chrysalis %7 %, moderated the event.
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[Members Only] [ 14 May 2020 | Virtual Chamber Meeting ]
Meet the CEO Webinar Series - Impact of Innovation and Resilience of the Chemical Industry:
ﬁ?ifr?ev ;%2109 P RIS s Virtual Chamber Meeting with Dr. Brudermiiller
[Webinar | maXcomm Insights] On 14 May 2020, The German Chamber invited Dr. Martin Brudermiiller, Chairman of the
The Ultimate Introduction to Social Media Board of Executive Directors and Chief Technology Officer (CTO) at BASF SE, to present
in China current challenges and opportunities in the chemical industry. Dr. Brudermiiller introduced
16 June 2020 BASF's journey toward developing chemistry for a sustainable future; He reviewed the trans-
formation of the sector amid COVID-19 and
[Webinar] discussed the future of the industry in China.
Sozialversicherung, Vertragsgestaltung
und Vorsorge fiir Deutsche in China Following Dr. Brudermiiller's presentation,
17 June 2020 the virtual floor opened for Q&A. Viewers
inquired on the opportunities and recovery
[Nanjing] process of the industry after COVID-19, as
Deutscher Stammtisch well as on the ramifications of the US-China
24 June 2020 conflict on the field.
[Webinar | Legal & Tax] b
Completed and Ongoing Chinese IP
Reforms
2 July 2020

[Webinar | Innovation Insights]
How to Simplify Customer Buying
Experience?

7 July 2020

[Shanghai]
Deutscher Stammtisch
14 July 2020

[ 26 May 2020 ]

AHK Open day
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[ 26 May 2020 | Online Event ]
Scenario Planning in the Face of Uncertainty

If there is one thing we have learned in the past few months, it is how important it is to have business models that can absorb external
shocks.

During an online event on 26 May 2020, Dr. Sasa Sari, Managing Partner at hivetime, and Mr. Philipp Baumann, Head of R&D at hive-
time, along with moderator Mr. Lothar Grad, Managing Director of Suzhou Lentia Management Consulting Co., Ltd., introduced the
concept of scenario planning, providing helpful tools and insights from their experience. In their presentation, hivetime answered
questions such as "How to develop logical, plausible and relevant descriptions of possible futures,” or "How to know what to do when
anticipated scenarios materialize." According to them, scenario planning is not about predicting the future, but rather about getting
your management team to put a contingency plan in place. Doing so allows the company to cultivate a culture of curiosity, based on
creativity rather than forecasts.

[ 28 May 2020 | Virtual Chamber Meeting ]
The Relationship Between China and the US from a Global Perspective: Virtual

Chamber Meeting with Martin Richenhagen

On 28 May 2020, the German Chamber of Commerce in China | Shanghai invited Martin Richenhagen, one of the few German-born CEOs of
a US Fortune 500 company, to share his global perspective on the relationship between China and the US. Over 125 participants joined the
special event through zoom.

As the head of AGCO, one of the world's largest manufacturers of agricultural equipment, Mr. Richenhagen's experience with China and the
Chinese market spans over 35 years. He was recently appointed Chairman of the Board of Trustees of the renowned think tank, the American
Institute for Contemporary German Studies (AICGS) at Johns Hopkins University in Washington, D.C.

During the Chamber Meeting, Mr. Richenhagen shared his global perspective on the relationship between China, Germany, and the US, dis-
cussing the cultural and historical aspects of the US-China relations. The event concluded with a Q&A session, where Mr. Richenhagen ad-
dressed viewers' questions regarding the US-China tension, the effects of COVID-19 on the relationship, and many more.
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[ 19 June 2020]
Automotive Executive Talk - The Road Ahead

Due to COVID-19 and the global economic slowdown, the sales slump in the car industry deepened, with supply-chain disruptions, trade ten-
sions, and stricter emission standards affecting demand. As a response, the Chinese government implemented stimulus measures like tax
rebates and automakers offered discounts - which boosted passenger car sales. Consequently, China's automotive market has performed a V-
shape recovery, delivering in April the first growth after 21 consecutive months of year-on-year declines.

On 19 June, the German Chamber of Commerce in China | Shanghai hosted its first blended event titled "China's Automotive Industry: The
Road Ahead.” In this 90-minute event, Christoph Weber, General Manager at AutoForm Software (Shanghai) Ltd., took us through the future
of China’s automotive industry and government policies. Soon after, David Powels, First Vice President & Commercial Executive Vice Presi-
dent at SAIC VOLKSWAGEN Automotive Company Co. Ltd, and Peter Riedl, Vice President BMW China Services Ltd. & Head of BMW Group
Technology Office China, shared their outlook for the industry in 2020-2021, and presented case studies from their respective companies. The
event attracted more than 200 participants, both online and on-site.

[ 6 July 2020 | More than a Market Special ]
CSR Activities and Impacts of the Automotive Sector Amid COVID-19

On 6 July 2020, the German Chamber of Commerce in China | Shanghai hosted an offline event in partnership with the China-Italy Cham-
ber of Commerce on "CSR Activities and Impacts of the Automotive Sector Amid COVID-19" in Shanghai. Speakers Jojo Tang, VP PR &
Press at Porsche (China), Nadav Ben Simon, GM at Inclusion Factory Taicang, Bessie Xu, Head of Brand IP & CSR at Maserati China, ad
Andrew Li, Experiential Marketing Senior Manager at Alfa Romeo China, along with moderator Dr. Verena Schéfer, Head of Automated
Driving at BMW China Services Ltd., shared their views on CSR in the automotive sector. Speakers shared that despite the decrease in
revenue due to the pandemic, European automotive companies have a positive outlook on what the future holds. The panelists confirmed
that their companies will continue to develop and foster social engagement within the organization in the future, and see CSR as a crucial
part of their brand identity.

The event was part of our initiative More than a Market. For more information on our initiative, please visit our website:
www.morethanamarket.cn
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What has been your experience working
and living in China? how does it differ from
other countries?

When | came to China in 2006, China was
a different country than it is now. In the
past 14 years, | have seen a tremendous
transformation in people, work, and the
tools they use, as well as digitalization in
manufacturing procedures. What | like the
most when | look at China comparing to
Germany, is that people | meet in China are
pragmatic and with a strong entrepreneur-
ial spirit. | am an explorer - maybe it is my
German DNA - and | think staying curious
helps people develop and broaden their
minds, prompting new thoughts and ideas.

What are the main challenges you encoun-
ter while operating an international busi-
ness in a Chinese environment?

The main challenge is developing a culture
of a multinational company in response to
the swift changes in the market. One of the
biggest challenges is that we need to build
bridges to connect our customers, and also
to transfer information back and forth to
our headquarters. Another challenge is to
understand customers' real needs, since it
is the initial step for success. We first lis-
ten to our customers' demands, then search
for solutions. That's how we can achieve

success. Instead of pushing customers to
buy, we use the best products, and it works
in all markets. This is a shift from product-
driven to customer-driven sales.

What are your aims and hopes for the fu-
ture? What are your short- and long-term
objectives, especially in China?

From a business perspective, my short-term
and long-term goals are pretty much the
same. We need to look to China's future
and adjust to some macroeconomic trends.
One such trend is upgrading existing build-
ings and facilities to be more sustainable,
environmental-friendly, and practical. One
thing that's quite positive for Chinese so-
ciety in the mid-term and long run is the
growing demand for high quality, long-
lasting, sustainable, and energy-efficient
products. In the short-term, we are prepar-
ing to lay the groundwork to accommodate
long-term trends. For example, we will
upgrade all existing retail channels, online
and offline. We will expand our network
of showrooms as well as our offline retail
business in combination with online stores.
We'll also take any opportunity to create
the best services for end-users, e.g., setting
up call centers, upgrading our WeChat ac-
count, etc. This is the basis for our short-
term goals.
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Torsten Dietze

Company: Schiico International KG
Job Title/Position: Executive Director

Schiico Greater China

Year of Foundation: 1951
HQ (location): Bielefeld, Germany

Main Business: System solutions
provider for windows, doors, and

facades
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[ 30 July 2020 | Chamber Meeting ]

July Chamber Meeting &

On 30 July, the German Chamber of Commerce in China | Shanghai
held its first offline Chamber Meeting of the year. Around 300 mem-
bers of the Sino-German business community joined us at the Grand
Hyatt Pudong, as we celebrated with gourmet food, distinguished
guests, and engaging content.

We kicked off the event with Dr. Sigrid Winkler, Executive Chamber
Manager, and Mr. Clas Neumann, Chairman of the Board of Directors
of the German Chamber Shanghai, who welcomed the guests and in-
troduced the panelists for the evening. We then welcomed on stage
four Consuls General: Dr. Christine Althauser, Consul General of the
Federal Republic of Germany; Mr. Benoit Guidé, Consul General of
France; Ms. Brigitte Robinson-Seyrlehner, Consul General of the Re-
public of Austria; and Mr. Richard Krpa¢, Consul General of the Czech
Republic.

The panelists discussed Germany's EU presidency, and shared their
views on ways to strengthen the bonds between European coun-
tries, as well as between China and the EU. The panelists agreed that
strong cooperation between the EU and China is crucial, and stressed
the importance of finalizing the comprehensive EU-China investment
agreement as soon as possible.

Once the panel concluded, we continued with the second part of the
evening: bidding farewell to our Delegate, Ms. Simone Pohl. Dr. Mar-
tin Wansleben, CEO of the DIHK, Dr. Christine Althauser, Dr. Clemens
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Farewell to Our Delegate

von Goetze, German Ambassador to China, and Ms. LI Hong, Vice
Chairwoman of the Shanghai Municipal Commission of Commerce
were among the ones to congratulate Ms. Pohl on her new path, as
she leaves Shanghai after five and a half years.

Directors General of Zhejiang, Jiangsu, Henan, Hubei, and Shandong
Provincial Departments of Commerce honored Ms. Pohl with a short
video thanking her for her contribution to the Sino-German business
community. Jens Hildebrandt, Delegate and Chief Representative of the
Delegation of German Industry and Commerce North China attended
the event as well. As part of AHK China's new dual leadership model, Mr.
Hildebrandt will be responsible for the advocacy work nationwide, while
Maximilian Butek, Delegate and Chief Representative of the Delegation of
German Industry and Commerce South & Southwest China, will take over
the management of the China-wide service business.

We would like to thank our panelists, honored guests, and valued
members for choosing to share this special night with us.

MEBRCTK
VOITH
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ClIE 2020

German Joint Pavilion at CIIE 2020

The German Joint Pavilions, organized by AHK Shanghai, can be
found in a total of four exhibition halls this year. The pavilions will
feature products from the areas of Food & Agriculture, Automo-
tive, Intelligent Industry & Information, and Consumer Goods. Over
37 exhibitors will be showcasing their products under the brand
"Made in Germany" in an exhibition space of over 920 sqm.

Participants of the German Joint Pavilion at CIIE 2020

After the exhibition sector in China came to a momentary halt
during the COVID-19 outbreak, the sector started recovering when
exhibitions were allowed again starting from June. With economic
recovery being one of the top priorities for China now, the prepa-
rations for the mega-exhibition China International Import Expo
(CIE) are at full speed. The exhibition, which was launched in
2018, aims to promote the import of international goods to China.
It will be held for the third time between 5-10 November 2020, at
the NECC in Honggiao.

As of August, the CIIE has published an exhibitor list with over
2,000 exhibitors on their website, of which many German brands
are present again. The exhibition areas will comprise of Food & Ag-
riculture, Automobile, Intelligent Industry & Information Technol-
ogy, Consumer Goods, Medical Equipment & Healthcare Products,
and Trade in Services. Visitor registration is now available through
the official CIIE website (www.ciie.org). The deadline for all visitor
registrations is 30 September 2020.

Join the exhibition!
Visitor registration is possible until 30 September 2020. For assis-
tance, please contact us.

Like last year, we will have a Lounge located in the Intelligent In-
dustry & Information Technology Area, where we will host events
and networking. We invite everyone to stop by and have a beer
with us in the afternoon.

We have limited availability in the Lounge to host events for non-
exhibitors. If you have missed the deadline to register a booth
but are looking for a way to be present on-site, feel free to get in
touch with us. We will be happy to advise you on your options.

Contact:

Ms. Samantha Tillner

Head of Department Fairs, Events & Delegations
tillner.samantha@sh.china.ahk.de

Ms. Dong Yini
Project Manager Fairs
dong.yini@sh.china.ahk.de
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PLORE THE DIGITAL FUTURE

THINK DIFFERENT IN 2020 AND BEYOND

“Xplore the Digital Future” is a high-profile forum for companies looking to take
digitalization to the next level.

Join us on 26 November 2020 to learn how your company can translate lessons-
learned from 2020 to a practical business strategy. Join us to receive hands-on
advice and easy-to-adapt solutions fitting for businesses of all sizes and sectors.
This is a unique opportunity to exchange visions and strategies on digitalization
with peers and like-minded professionals.

Who should join?

e German and Chinese SMEs in China looking to find digital solutions to meet
their business needs

e German SMEs interested in learning about flexibility, digitalization, and digital
trends in China

e Multinational companies looking to explore market trends and connect with
different industries

e Start-ups wishing to showcase their digital solutions

We look forward seeing you in our Digital Future Forum!

Venue

Startup Factory (Kunshan) Co., Ltd.
BEMEERS (BW) BRAE]

SIAAR BT HEE RG2S Scan here for more
No. 692 Depu Road, Zhangpu Town, information and
215321 Kunshan, P. R. China partnership opportunities
Organized by Supported by

‘ GERMAN CHAMBER
B of Commerce in China

PERERR
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AHK’s New Broadcasting Studio

As in many companies, the COVID-19 pandemic has accelerated
AHK's digitalization process. In the last few months, some long-
planned digital projects have materialized, and new ideas were put
into motion. What do we do now, which we did not do before?

For one, we have established a live broadcasting studio in our of-
fice in Shanghai, allowing us to host professional digital events and
hybrid events with up to 12 guests. While we use the new studio to
host events under the German Chamber brand, we also offer individ-
ual companies - members and non-members - to host online events
from our studio, leveraging from our experience and equipment.
Corporate events will enjoy personalized branding, a backdrop of
their choice, and an audience reaching up to 500 people.

Why choose AHK's broadcasting studio?

® Reach audiences from all over China and abroad

® Incorporate company branding effortlessly

® Speakers can participate remotely or from the AHK studio

® AHK will take care of all the technical aspects - you just need to
show up!

If your creative juices are flowing, get in touch with us to re-
ceive an overview of our service scope. We would be happy to
explore innovative and engaging digital events with you.

Members Inquiries:

Ms. Daisy Zhu

Regional Manager Shanghai

German Chamber of Commerce in China
Shanghai

Tel +86(0)21- 5081 2266 ext. 1630
zhu.jingjing@sh.china.ahk.de

Non-Members Inquiries:

Mr. Andreas Krause

Project Manager | Events & Delegations
German Industry & Commerce Greater China
Shanghai

Tel +86-21 3858 5077 ext. 1677
krause.andreas@sh.china.ahk.de

Training Highlight - Shanghai

Change Matters — Change Management

Whether you are the boss of your own company or an employee -
change affects everyone. When dealing with change, people must
first address their own thoughts, feelings, and behavior before
being able to go through the labyrinth of change. While many
books and training programs address organizational change, this
training program stands out in its focus on personal reactions
and emotions, detailing what it actually feels like during a work-
place or a personal transformation. It provides participants with
a logical and intuitive framework to assist in gaining perspective
on the situation and its impact, and gives them a set of tools
that guides them through the transition.

The goal of this one day program is to teach participants tech-
niques of self-awareness and assessment to ease this bumpy ride.

Leadership Management

The best leaders have the ability to share their vision with pas-
sion and commitment, providing employees with a purpose, a
challenge they are willing to embrace, and drive them to achieve
great results.

This two day practical workshop will empower you as a leader,
bringing out the best in yourself and others by exploring the
most critical success factors of strong leadership. The workshop
aims to help you unite, motivate, energize, and inspire your em-
ployees.
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Training Calendar Shanghai

Shanghai
22-23 Sep.
22-25 Sep.
24-25 Sep.
28 Sep.
13-14 Oct.
15 Oct.

19 Oct.
20-21 Oct.
20-23 Oct.

22-23 Oct.
22-23 Oct.
27 Oct.

28 Oct.

28 Oct.

29 Oct.
29-30 Oct.
29-30 Oct.
29-30 Oct.
3 Nov.

4 Nov.

4 Nov.

5 Nov.

6 Nov.

11 Nov.

11 Nov.

13 Nov.

13 Nov.
16-18 Nov.
17-18 Nov.
17-18 Nov.
17-18 Nov.
18 Nov.
18-19 Nov.
19 Nov.
23-24 Nov.
25-27 Nov.
26-27 Nov.
26-27 Nov.
2 Dec.

3 Dec.

7 Dec.

Essential Leadership Module Two

Lean Leadership

Leading with Global Perspective

Managing Emails and Schedules Using Outlook
Foundations of User-Centered Development (CPUX-F) (NEW)
Introduction of AEO (Authorized Economic Operator) (NEW)
Excel Data Management and Analysis

Business Presentation Skills (NEW)

IEC 61508/IEC 62061/ISO 13849 Functional Safety
Certification Program

Drive High Performance Team (NEW)

Essential AutoCAD Skills: 2-D Drawing Basics

Change Matters - Change Management (NEW)

Creating and Presenting Charts with think-cell (NEW)
Building High Performance Teams (NEW)

Influence & Operation of Golden Gate (NEW)

Project Management

EHS- Product Safety Regulatory Compliance

Training of China GHS, Chemical Safety Data Sheet and Label
Analyzing and Visualizing Business Data with Power Bl
Time and Stress Management

Shop Floor Management

Working Smart with PowerPoint

Successful Design with PowerPoint

Foundations of User-Centered Development (CPUX-F) (NEW)
Say It with Charts: Presenting Data Graphically in Excel
Essential AutoCAD Skills: 2-D Drawing Intermediate

Key Account Management Workshop

ISO 9001 Introduction (Online) & Internal Auditor (Offline)
Dangerous Goods Transportation

How to Deal With Lithium Batteries

Leadership Management (NEW)

Unveiling the Secret of Data: PivotTable in Depth

Bridging the Culture Gap-Living, Working and Leading in China
Compliance in China - Foresight is Better Than Hindsight

MS Office Advanced Skills for HR

|ATF 16949 Introduction (Online) & Internal Auditor (Offline)
Production Management Skills for Front Line Supervisor
Working Smart with MS Project

Say It with Charts: Business Diagrams with MS Office
Managing Emails and Schedules Using Outlook

Fundamentals of Access Database
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INTERNATIONAL

Translation
" A

Design
AU

German Style,
China Local Market

Unwrap your
Design Package
Today!

For more information please contact:
Ms. Fang Fang

Tel +86-21 3858 5066
fang.fang@sh.china.ahk.de
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2020 Key Opinion Leader
Credibility Gold List Names Park
Hyatt Guangzhou Best Urban
Hotel

Park Hyatt Guangzhou was awarded 'Best
Urban Hotel" during the 3rd Key Opinion
Leader Credibility Gold List Award Ceremony
on 23 June 2020.

Park Hyatt Guangzhou is located in the heart
of Zhujiang New Town, close to the Zaha
Hadid-designed Guangzhou Opera House,
Guangdong Museum, and the green expanse
of Huacheng Square. It combines the luxury
of the Park Hyatt brand with the rich culture
and heritage of the Lingnan region.
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Mazars Explores Chinese Luxury
Consumption Ideology in New
Report

A generational, gender, and city-tier analysis
published by Mazars in China found that in
China, Generation Z ranks first among the
heavy luxury consumers. They tend to buy
luxury goods every month, with more than
12 luxury items purchased each year. The
report examined the luxury consumption of
four generations of Chinese consumers.

To celebrate the release of the report,
Dr. Julie Laulusa, Managing Partner of
Mazars China, invited a number of luxury
industry ‘heavyweights," including Mathieu
Delmas, Managing Director of Piaget China,
Stephane Wilmet, Chief Consumer Officer
of L'Oréal China, and Lawrance Shum, Chief
Operating Officer of Galeries Lafayette
China. Together, they shared and explored
the report and its implications virtually.

BRMEBE

FuchS Winery

Rehm Thermal Systems
Inaugurates New Factory
Starting from
1 July, Rehm
Dongguan - the
local entity of
Rehm Thermal
Systems - began
welcoming
customers in its
new factory in
Songshan Lake,
Dongguan. With
a floor space
of more than 12,000 square meters, the
company will be able to increase production
while continuing to offer high-end
innovative products for electronic industry
manufacturing all over the world.
The new address: Guangdong Province,
523808 Dongguan City, Songshan Lake
High-tech Industrial Development Zone,
Changyuan Road 2, Building No. 3:
Furthermore, Rehm Thermal Systems
headquarters in Blaubeuren, Germany, will
be adding a new building extension. The
office will be marking its 30th anniversary
in March 2021.



Teufel Opens New Store in
Leipzig

On 15 May 2020, Teufel opened a new store
in Leipzig. The store extends over two floors
and offers three dedicated rooms for home
cinema, stereo, and gaming. Covering over
500 square meters, customers will find
the complete Teufel range of headphones,
Bluetooth speakers, streaming speakers,
home cinemas, and stereo systems. Even
though Teufel canceled the planned opening
ceremony due to the pandemic, quite a few
customers were waiting by the doors during
opening day.

Tricor China and BSI China Signs
Strategic Cooperation Agreement

On 3 July 2020, Tricor China and BSI China
held a strategic cooperation agreement
signing ceremony in Shanghai. The two
parties decided to cooperate in several
business integration fields in order to reach
mutual and sustainable development. Zhang
Hailiang, Tricor China CEO, and Zhang
Ming, BSI Greater China Managing Director,
signed the agreement on behalf of the two
companies.

ALBA and Yizhuang Investment
Finalize Strategic Cooperation
Framework Agreement

In June 2020, ALBA Group Asia Limited
and Yizhuang Investment Holdings Limited
signed a strategic cooperation framework
agreement. Yizhuang Economic Development
Zone was selected for the 'No Waste City"
pilot program in China last year. ALBA Group
Asia and Yizhuang Investment Holding
Limited are planning to jointly build Yizhuang

New Town Circular Economy Industrial Park,
and cooperate in green system construction
and industrial investment. ALBA Group
will bring in advanced environmental
protection concepts, technology, and
standards, providing planning, consulting,
and management services. The company
will participate in the service system
construction of domestic waste, organic
waste, industrial waste and hazardous waste
collection, transportation, and disposal, and
build Yizhuang New Town Circular Economy
Industrial Park project subject to a high
standard.

Soft Opening of Paulaner
Guangzhou

Paulaner Wirtshaus Guangzhou Panyu, a
branch of the century-old classic German
beer brand, has launched a trial operation
on 3 July 2020. Typical German ironwork
decoration and Bavarian folk cultural
elements decorate the place, presenting an
interpretation of beer culture and classic
German style.

The new branch's address is: No. 03-12,
L1 Floor of Four Seas Walk, SIHAICHENG,
390 Hanxi Avenue East, Panyu District,
Guangzhou

The Garden Hotel Opens A New
Bar and Restaurant
The Garden Hotel has opened a new bar - 'By

www.china.ahk.de

The Pond Blues Bar,' and a new restaurant
- 'Japanese By The Pond." At the blues bar,
guests can enjoy live music performances and
cocktails, soaking in the atmosphere.

In the newly opened, upscale Japanese
restaurant, four professional chefs present
guests with all kinds of exquisite sushi, fresh
sashimi, delicious yakitori, and teppanyaki.

LintonPharm Receives
Authorization From China Health
Avuthority to Proceed With Phase
3 Trial

On 15 July, LintonPharm Co. Ltd a China-
based clinical-stage biopharmaceutical
company focused on the development of
T-cell engaging bispecific antibodies for
cancer immunotherapy, announced the China
National Medical Products Administration
(NMPA) authorized the company to proceed
with a Phase Il trial (clinicaltrials.gov:
NCT04222114) for catumaxomab in patients
with peritoneal carcinomatosis, a form of
advanced gastric cancer that has spread to
the tissue that lines the abdominal cavity.
The two-stage, multi-center, open-label,
randomized, controlled registrational clinical
trial will evaluate the safety and efficacy
of an intraperitoneal infusion of the bi-
specific antibody catumaxomab into the
abdominal cavity in patients with peritoneal
carcinomatosis. LintonPharm also recently
received Clinical Trial Application (CTA)
authorization for the same indication from
the Taiwan Ministry of Health and Welfare
(MOHW) and the Korea Ministry of Food and
Drug Safety (MFDS).

Siemens Energy Appoints New
VDE President

Prof. Armin
Schnettler, CEO
New Energy
Business at
Siemens Energy,
was appointed
VDE President
starting 1 July
2020. Schnettler
has been active in
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the VDE for many years, and as a member of
the board of the Energy Technology Society
in the VDE, significantly advanced topics
such as energy supply of the future and
network expansion. "During my tenure as
VDE President, | would like to focus the VDE
even more on the topics of sustainability and
Energy of the Future, as well as safety and
security.” Said Prof. Schnettler. "l am very
pleased to work with more than 100,000
volunteer experts and 1,500 companies in the
VDE network to develop technology for the
future of life. With our joint efforts, there is
no doubt that we will succeed in becoming
a neutral and competent technological and
scientific partner for industry, politics, and
especially society."

Bock China Participates in CIFF

Bock China participated in this year's
CIFF, held on 30 July 2020. For this year's
exhibition, Bock China brought its products
and offered smart solutions. Even during
these special times, the company is optimistic
about the Chinese market and will continue
to introduce new products in the future.

China-Singapore Guangzhou
Knowledge City Marks 10"
Anniversary

As China and Singapore celebrate 30 years
of diplomatic relations, China-Singapore
Guangzhou Knowledge City (CSGKC) marked
its 10th anniversary.

The CSGKC started out on 30 June 2010
with 8.08 km2 of grounds. Once a rural
countryside, it is currently a 178 km2, state-
level, bilateral cooperation project. The
CSGKC is a major innovation carrier in the
Great Bay Area, situated at the core of the
Guangzhou-Shenzhen-Hong Kong-Macao
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Science and Technology Innovation Corridor.

Currently, CSGKC has seven pillar industry
clusters and 10 top international scientific
research institutions. It has accumulated
1,803 registered companies with a registered
capital of RMB 150.81 billion, attracting
Alibaba, China Mobile, GE, Siemens and
other global top 500 companies, as well as
79 major projects under construction with
a total investment of RMB 170 billion and
more than RMB 300 billion estimated output
value.

The Langham Shenzhen Wins
China’s Top 100 Hotels Awards
by Travel + Leisure Magazine

The Langham Shenzhen won China's Top
100 Hotels Awards - 2019 China Travel
Awards by Travel + Leisure Magazine. Travel
+ Leisure travel awards are among the most
prestigious awards in the tourism industry.
Readers identify and rate leading brands

from the tourism and hospitality industries
according to features such as rooms and
facilities, location, services, restaurants, food,
and added-value services.

The Langham Shenzhen offers a total of 352
guestrooms and suites.

Wevo at the Productronica China
in Shanghai

WEVO-CHEMIE (Guangzhou) Co., Ltd., a
branch of an independent family-owned
company based in Germany, resumed its
exhibition activities at the Productronica
China in Shanghai. The company specializes
in developing customized resin solutions
for electrical and electronic components
in various areas such as the automotive
industry, the energy industry, household
appliances, and others. Visitors flocked to the
fair, bringing hopes of industry recovery post-
COVID-19.

New Members - South & Southwest China

Ms. Lei Zhao

General Manager

IB (Chengdu) International Education
Consulting Co., Ltd.
www.internationaler-bund.org/en/

Ms. Ting Lan

General Manager

MOSOLF (Chengdu) International Logistics
Co., Ltd.

www.mosolf.com

Ms. Pauline Zhang
Executive Director
Paulaner Wirtshaus Guangzhou Panyu

Mr. Yanjun Chen

Sale Director

Chengdu Kaien Furniture Co., Ltd.
www.koenig-neurath.com

Mr. Filip Evenepoel
Private Member
>4 fe@anthura-china.com

Mr. Michael Hans Heinrich
Private Member
>4 michael.heinrich@rutronik.com

Mr. Johannes Rothe
Private Member
>4 jackson@sinolumina.com

Mr. Ludger Tillmann
Private Member
>4 ludger.tillmann@supplychainbrain.eu

Mr. Georg Vartanjan
Private Member
>4 gv@365-global.com
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Grand Opening: Housewarming
Ceremony of AHK Innovation Hub &

Roadshow @AHK

&M CE G

=% PartnerForlnnovation

On 30 July 2020, AHK Innovation Hub held an opening Ceremony
in Net Valley, Shekou, as well as live-streamed it, with more
than 80 participants.

At the opening ceremony, Mr. Maximilian Butek, Chief Repre-
sentative of AHK Guangzhou, gave opening remarks, followed
by a welcome address by Dr. Martin Wansleben from Germany,
CEO of the Association of German Chambers of Industry and
Commerce (DIHK). The Chinese and German governments gave
speeches at the ceremony, Mr. Peng Haibin, Deputy Chairman of
Standing Committee of Shenzhen Municipal People's Congress,
Mr. Martin Fleischer, Consul General of the Federal Republic of
Germany in Guangzhou, Mr. Li Baian, Executive Vice President,
China Merchants Group, and Mr. UIf Reinhardt, Chairman of
German Chamber of Commerce in China | South and Southwest
delivered speeches, expressing sincere congratulation for the
grand opening of the AHK Innovation Hub.

Representatives from the government and enterprises attended
the opening ceremony, such as the Austrian Consulate General in
Guangzhou, the Foreign Affairs Office of the Shenzhen Munici-
pal Government, the Shenzhen Municipal Bureau of Commerce,
the North RhineWestphalia Investment, State of Bavaria - China

Office, Tencent Group, Herrenknecht Group, Lufthansa Group,
etc. The Chinese and foreign enterprises also participated in the
opening ceremony and pitch at the on-site roadshow, including
AGS Group, ALBA Group, Faytech, Tencent Cloud, Teufel, Tricor
Group, Stiebel Eltron. The guests highly praised the roadshow.

AHK Innovation Hub was officially inaugurated on 25 May 2018
by the German Chancellor Angela Merkel, along with the State
Secretary at the Federal Ministry for Economic Affairs and Ener-
gy and high-level government representatives from Guangdong
province. Since then, it has been established as a central con-
tact point for German companies and other interest groups on
the subject of innovation and entrepreneurs. Through the AHK
Innovation Hub, we have strengthened the Sino-German busi-
ness community, especially following the COVID-19 spread in
China, bringing confidence to enterprises and deepening Sino-
German cooperation on a wider scale.
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[Roundtable]

20 May 2020
[Virtual BD Roundtable]
21 May 2020

[Learning@GCC(]

29 May 2020

[Chengdu]

4 June 2020
[Virtual GM Roundtable]
11 June 2020

[Virtual HR Roundtable]

23 June 2020
[Guangzhoul]
23 June 2020
[Shenzhen]

30 June 20202
[Guangzhou]
9 July 2020
[Webinar]

10 July 2020

[Webinar]

16 July 2020
[Virtual BD Roundtable]

23 July 2020
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New Project Manager of Market Eniry and Partner
Support Program in Shenzhen

The German Chamber of Commerce in
China | South & Southwest is pleased to
announce the appointment of Ms. Katja
Dengler as Project Manager of Market
Entry and Partner Support Program
in the German Industry & Commerce,
Shenzhen Office. Ms. Dengler studied
China Studies at Tiibingen University,
and has previously worked for the Ger-
man Industry & Commerce in Beijing as
an intern. After graduation, she worked
in Shanghai before moving to Shenzhen
and returning to the GiC. Ms. Dengler

can be reached via phone at +86(0)755-8635 0487 or email at den-
gler.katja@gz.china.ahk.de

Follow the German Chamber of Commerce in China
| South & Southwest on WeChat

Scan here to follow us on WeChat

24-25 Sep.

Online Training Calendar

Arouse Employees' Potentials - Leadership Coaching Skills
(CN)

22-23 Oct.
26 Nov.

27 Nov.

4 Dec.
10-11 Dec.

Training Calendar - Guangzhou

Communication, Influencing and Negotiation Skills (CN)
International Presentation and Reporting Skills (EN/CN)
Global Leadership and Talent Development (EN/CN)
Developing Sales Strategy (CN)

Excellence in Customer Service (CN)

15 Oct.
16 Oct.
30 Oct.
19-20 Nov.

Training Calendar - Shenzhen

Convincing and Asserting Skills (EN/CN)

Intercultural and Virtual Team Communication (EN/CN)
Stress and Emotion Management (CN)

Project Management Essentials (CN)
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German Chamber of Commerce
in China | North China

0818 Landmark Tower 2

8 Dongsanhuan (N) Rd.

Chaoyang District, Beijing 100004
Tel. +86 10 6539 6688
chamber@bj.china.ahk.de

SUPPORT.
FACILITATE.

INFORM.
REPRESENT.

German Chamber of Commerce
in China | Shanghai

29/F Gopher Center

No. 757 Mengzi Road

Huangpu District, Shanghai 200023
Tel. +86 21 5081 2266
chamber@sh.china.ahk.de

German Chamber of Commerce in
China | South and Southwest

Room 1903, Leatop Plaza

32 Zhu Jiang East Road

Tianhe District, Guangzhou 510620
Tel. +86 20 8755 2353
chamber@gz.china.ahk.de
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Dr. Stephan Wéllenstein*
Chairperson

CEO

Volkswagen Group China

Mr. Jens Hildebrandt*

Executive Director

German Chamber of Commerce in
China | North China

Delegate & Chief Representative
Delegation of German Industry &
Commerce Beijing

Ms. Yasmine Riechers

Vice Chairperson

Director Operations Greater China
Sennheiser Electronics (Beijing) Co.
Ltd.

Mr. Andreas Feege

Treasurer

Partner

Head of German Practice for Northern
China

KPMG

Dr. Matthias Gobel
Group Chief Representative
Deutsche Lufthansa AG

Mr. Yan Leng
Executive Vice President
Daimler Greater China Ltd.

Dr. Bjorn Lindemann
General Manager
Haver Technologies Tianjin

Ms. Susanne Rademacher

Partner, German Attorney-at-law,
Chief Representative

BEITEN BURKHARDT
Rechtsanwaltsgesellschaft mbH Beijing
Representative Office

Mr. Yongxin Wu

Executive Vice President

Chief Government Affairs

Officer General Manager Regional
Organization

Siemens Ltd. China

GCC Board

Shanghai

Mr. Clas Neumann*

Chairperson

Senior Vice President, Head of Global
SAP Labs Network, Head of Fast
Growth Market Strategy Group

SAP China Co., Ltd.

Mr. Maximilian Butek*
Executive Director

German Chamber of Commerce in
China | Shanghai

Mr. Titus Freiherr von dem Bongart
Vice-Chairperson

Partner [ Head of GBN Greater China,
ASEAN, and Korea

Ernst & Young (China) Advisory Ltd.
Shanghai Branch Office

Mes. Brigitte Wolff
Treasurer

Managing Director
EIM Executive Interim
Management Ltd.

Mr. Martin Broda

Chief Representative - Head of China
Landesbank Baden-Wuerttemberg,
Shanghai Representative Office

Mr. David Christian Powels

First Vice President and Commercial
Executive Vice President

SAIC VOLKSWAGEN Automotive Co.,
Ltd.

Dr. Verena Schifer
Head of Automated Driving
BMW China Services Ltd.

Ms. Jenny Xiang
President Brose China
Brose China Co., Ltd.

Mr. Richard Zhang
CEO
KERN-LIEBERS (Taicang) Co., Ltd.

GCC Board
South & Southwest China

Mr. UIf Reinhardt*

Chairperson

Chairman and General Manager
Foshan ARC Industrial Equipment
Manufacturing Co., Ltd.

Mr. Maximilian Butek*

Executive Director

German Chamber of Commerce in
China | Shanghai

Delegate and Chief Representative
Delegation of German Industry &

Commerce Guangzhou

Mr. Tim Leitschuh
Treasurer

General Manager
Bock China Ltd.

Mr. Dong Duong

General Manager

Trolli Guangzhou Confectionery Co.,
Ltd.

Mr. Bernd Leuthner

Managing Director

Herrenknecht (Guangzhou) Tunneling
Equipment Ltd.

Mr. Guido Maune

General Manager

Shenzhen Melitta Household Products
Co., Ltd.

Mr. Benjamin Alexander Scheidel
President & CEO
Lufthansa Technik Shenzhen Co., Ltd.

Mr. Jan Grigor Schubert
President
ZAMA Group

* GCC All-China Board Member
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rMilee‘.tones W rFive Pillar Industries g

« Optoelectronics & Semiconductors
«» Became the state-level economic and technological development zone » Electronic Information
(ETDZ) in 1992

« Intelligent Equipment
* New Energy Vehicle
 * Modern Service

« Established as a self-funded industrial development zone in 1984

» Ranked No. 5 among China' s 219 state-level ETDZs in 2018 and 2019

A 4
. N
rTrans;portatlcm (Contact A
« Expressway & Airport Ms.Amy Tan / Ms. Catherine Wei
40-minute drive to Shanghai Honggiao International Airport

90-minute drive to Shanaghai Pudong International Airport Email: tanxiaochun84@163.com /
+ High-speed Railway

weilwenjingen@yeah.net
15-minute ride to Shanghai Tel. +86-512-50107580/60197581
10-minute ride to Suzhou ; !
: : 1 21
= Metro Line Under Construction Fesicada ctnid

Connecting Shanghai, KETD and Suzhou Address: No. 369 East Qianjin Road,
+ Ports

r Kunshan City, Jiangsu Province, China
‘90-minute drive to Tal e&ﬁﬁ;{iaﬁ'r’rtsanﬁ Shanghai port
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