
DESIRABLE FUTURE IN A

FReSH
FOOD ECONOMY

www.marcbuckley.earth



THEFUTURETHEFUTURETHENOWFUTURENOWFUTURETHEFUTURETHENOWTHEFUTURETHE ISFUTUREISFUTURE



“Placed under house arrest for heresy for belief of Heliocentrism” 
Galileo Galilei 1564 - 1642 









www.marcbuckley.earth





www.marcbuckley.earth

Agriculture 
is the World’s oldest  

Economy!

12,000 years old

"Agrarian Society“





www.marcbuckley.earth

Footprint 2013 numbers released in 2017

1.70 Global Hectare per person is replicable
2.87 Average Global Hectares per person.

That is a Resource Overshoot and 
deficit of 1.17 Global Hectare per person

23 Hectares of land is lost every minute to 
contaminated soil, Drought, and Flood.

Resource based Economy on a Planet of Finite Resources



DOOMSDAY CLOCK 
Bulletin of the Atomic Scientists 

Co-Founded by Einstein
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EXPONENTIAL
y=a*b^t
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Maslow's Hierarchy of Needs
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SDG Investment Goals in order  
to stay below 1.5° is 

90 Trillion USD by 2030

That is 6 Trillion USD per year had we started in 2015

Source 2015 - UN, SDG, G20 (B20), COP, WHO, WEF, and True Cost













The food 
industry is the 
largest global 
warming 
contributor



A Reform of the Agriculture, Food and Beverage Industry 
is crucial for achieving the SDG’s  



The Solution: 

We will revolutionize the Agriculture, Food and Beverage Industry





Prototype
The ANJA ALOHAS 

ECO CENTER
is a pilot initiative

 In developing 
countries it can be 

scaled to fit 
individual 

infrastructures



The Alohas Eco-Center 
and the SDG’s



ANJA directly addresses 11 SDG’s



ANJA’s vertical farm will grow 
1000% more fresh produce yearly 

than traditional methods     



Massive increase of harvested area (1000 ha vs. 10 ha)

• Approx. 30 harvests a year (not 3) regardless of weather  
• No pesticides
• No artificial fertilizers
• 95% less water consumption
=> no negative environmental impact

Production includes 12+ different salads, micro greens,      
broccoli, brussel sprouts and spinach

Exponential Use of harvestable Land

Production includes 12+ different salads, micro greens,      



ANJA will use state of the art beverage 
production methods and set an example 

with 100% CleanTech



Co-packing and Beverage-Filling Role Model 
for the Industry

CO2 Emissions in Metric tons                    61 30 0

Water Consumption in Liters             2,87 Mio         2,05 Mio              0

Energy Consumption in kWh per day   119.179              99.885 0

Carlsberg Coca-Cola ANJA

Quelle: 
Geschäftsberichte und eigene Berechnungen  (Basis: 3 Mio Hektoliter p.a.), 2016

All Statistics : Day Usage               



ANJA will use 100% rain and ambient water 
and will not deplete groundwater resources 



Water regeneration and waste water:

Coverage of the total water requirement via

- Rainwater harvesting
- Ambient water (humidity drinking water) 
- Cleaning in Process (CIP)
- Greywater and blackwater recycling
- "Zero Mass Source Panels"

Complete Water Management System



ANJA will create 100%  
of its necessary energy renewably



We create and store all of our own Energy

Energy Storage

TESLA PowerPack II 
Storage Batteries

Buffer Storage for volatile 
Energy Production

Energy Production

Panasonic Photovoltaik 
Module HIT® - N330

Vesta Wind-Turbines



ANJA will grow 100% of its produce locally 
with no pesticides, fertilizers, outdoor pollutants and it 

will have a higher nutritional value and better taste. 



No Pesticides 

No Fertilizers

Higher Nutrient Value

Better Flavor

No contaminated Soil 
or Rainwater

Locally grown



At each respective location ANJA will 
create a sustainable agriculture and 

energy community



Region Heide - Location

Example: As a part of the Entree 100 Project in Heide 



KEROSyN100 



ANJA = Adaptive Nutrition 
Joint Achievements



www.cbinsights.com/blog/industry-market-map-landscape
CB Insights
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STOP and REVERSE GLOBAL WARMING

1.Global Food Reform 

2.Empower Women 

3.Empower Girls 

4.Rethink Refrigerants






