WINE BLOCKCHAIN:
A NEW PARADIGM OF
TRASPARENCY AND TRACKING IN
WINEMAKING PROCESS
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Blockchain technology

The Blockchain is a public and distributed register shared among different participants of a peer-to-peer network. The name

of blockchain is related to a chain of blocks chronologically ordered and protected by cryptography.
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Analisi EY, Global Food Forums, Pambianco report, Competition in the Food Retail sector, inumeridelvino

'Atteggiamenti e comportamenti del consumatore” Veronafiere in collaborazione con C.R.A., Gambero Rosso




The first application of Wine Blockchain EY
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Process Steps

Blockchain

Tracking and certification of each step

A plenty of informations can be gathered and continuously tracked from each production step along the entire supply

chain, with the goal to deliver among their origin and quality.
Production Transformation Packaging Distribution Post Sales
From fields cultivation Raw material Products enclosure Logistics to grant Traceability, Claims,
to harvesting process transformation and protection sales availability downstream Consumers Requests
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October 2nd - h 6.26 PM

November, 9th - h 4.05 PM July, 11th - h 10.20 AM October, 21th - h 7.30 PM

‘ Data gathering directly from the

‘ Data gathering from the ’
field (e.g. cultivation, harvesting)

‘ Data gathering directly from the ’
transformation process

‘Data gathering from logistics among
packaging process

entire distribution process

Inspections and lab analysis that can be executed by Institutions The end consumer can access all information through a smart label
able to notarize their certification straight on the Blockchain linking to a landing page with story-telling and interactive solutions




Storytelling and Data Analytics
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High value tangible benefits for manufacturers...

.

Operation

Data collection model for auditing and
digitization

Immutable and tamper-proof data

Real-time access to ministerial and
regional data

Precision farming / business intelligence
systems integration

+ + + +

Brand value increase and
better reputation / awareness
on the market

Profits increase and overall
process costs reduction

Profit increase due to higher
prices thanks to guaranteed
quality and transparency

Value Added Services to
leverage all the opportunities of
TRACKEY




...and consumers

High quality product warranty to final consumer
Production process transparency

User-generated content on social media platforms
which lead to knowledge sharing

Direct mobile access to certified informations
through security code on smartphone

Easy interaction with certified informations through a
targeted storytelling

Benefits related to education about whole industrial
processes for goods production
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Wine Blockchain EY can bring immediate advantages

9 CPG thinks that they success factor is no more
price, but the transparency and authenticity

Certified Wine is continuously growing 9 Customers are willing to pay more for certification
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The first wine supply chain registered in Blockchain

Data and certifications Treatment Analysis and water  Registro dei
of Winery products consumplon trattamenti
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Sustainability approach
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Media coverage for the first Blockchain solution

Key success factor
x  Food quality is under the spotlight and customers demand more and more transparency

x  Blockchain is the most innovative tool to certificate products and support the quality communication
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HI] France =Ll cl L /7 THE COINTELEGRAPH g Borsaitalidna ETHNews
2 future of money $1,239.65 o o
=
* 1 . Lidea di una startup italiana: usare la Blockchain [ News v ' Guides&Analytics v Events v Podcast  Altrader Blog R o = s e
C h INa per tracciare la filiera del vino &  Amelia Tomasicehio . Wine World Acquires Taste For Blockchain

Ey Italia, in collaborazione con Ezlab e Cantina Volpone, ha sviluppato Wine Blockchain TGCW 24
Y, {a prima sotuione af mondo o 21l database distribuith o cul l foridana i ; i ; [TGcoM24- |
in per raccogliere dati, trasfe odirli e renderli accessibili al pubblico Italian V\.Ilr)es Will Be Recorded on Blockchain,

. Authenticity Guaranteed —

- E¥: CREA 1% SOLUZIONE AL MONDO PER TRACCIARE
FILIERA VING.

onoctu  Texwonorau  Onsit  OBpa:

17 anpens 2017, 14:20 | Banepuii Brckanur

|= Germany _
Yino:EY lorcla Wine caop.cam T 2

H certificare qualita' e
n E Spaln tracciabilita’

HranssHcKMit cTapTan EzLab COBMECTHO ¢ KoMnanuei EY ¢
GroKYes Ha IS KOOPAMHALIMM MOCTAaBOK BMHHOM MPOMYKLIH

ECONOTIMES | Digital C

o T mm e e e e o EY, EzLab create blockchain platform

© dig@stoit : e
. anni - . . . . . . 1 1 1
Hi ussia 2007:2017, Glomale online di enogastronomia - - Arriva etichetta intelligente "Wine Blockchain EY" to trace and certify Italian wines
Drettore Fabrizio Caror ., s B L2 filiera del vino guarda al blockchain. In nome del made in e e e ceeare s ALvin P

E¥ tan Busck qualits e provenienza geogranca

E Y Esuowm

Scenari

a8 DCEBrief

Siamo online da
3682 giorni 17 ore 23 minuti

Le bottiglie di vino ad

_ d'identita: le etichette e un|

"
=

3 TEEME . (Wine Blockehain) + B §TRBETIRN
WFIEIER R - SRS SRR AR R 8 -




Targets and forthcoming developments
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