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The WEMPE ZEITMEISTER is the only German chronometer-certified wristwatch. As a sign

of the uniqueness of this new collection, the back of each watch is engraved with a depiction

of the Glashütte Observatory, where our watches undergo a strict 15-day testing procedure

which verifies their precision. Only after passing these tests do they earn the distinction of

being awarded an official chronometer certificate. Available exclusively at Wempe. $2,780.

700 Fifth Avenue at 55th Street New York TEL: 212.397.9000
Hamburg Berlin Munich Dusseldorf Frankfurt London Madrid Paris Vienna

wempe-ZEITMEISTER.com

OPEN SUNDAYS 12–5

the word “Chronometer” 
has a superlative form.

Zeitmeister.
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Home Sweet Home 

Making yourself at home in a foreign country isn’t always easy

– that applies to businesses and people alike. That is why, we as

the GACCs enjoy our task of helping German companies settle

into the American market. These same companies make us feel

more at home stateside as well, such as by importing authentic

German Broetchen, Muesli, Sweets and other goodies as done

by the companies featured in our Board Talk and Food

Spotlight – or in a literal sense, by building great sustainable

homes like our Dreamcatcher, Marc Kleinmann.

Our State Special helps with the question of where to build your home or business -

the state of Washington might be just the spot. Joachim Frigger, founder of EMO

Trans featured in our Member Profile, decided that he belonged in New York long

before fellow member Sutton Court Hotel Residences set out to create exclusive

“homes away from home” ideal for extended stays in the Big Apple.

Finally, our cover story deals with a key challenge for international businesses -

maintaining a global perspective while accommodating the specific needs of local cus-

tomers. Meet the Heraeus Group that solves this problem by establishing regional cen-

ters in key markets.

At home or abroad – enjoy reading and enjoy the rest of the summer!

E D I T O R I A L

Jayne Riemer-Chishty
riemer-chishty@gaccom.org

C O N T E N T S

Exclusive cartoon for German American Trade Magazine by Heiko Sakurai     www.sakurai-cartoons.de
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DLA Piper advises Groupon 
on acquisition of Citydeal

DLA Piper has advised the US-
American internet company,
Groupon Inc. (Chicago) on its
takeover of the German startup,
CityDeal GmbH (Berlin). The
purchase price was settled
through the transfer of shares. 
• baltimore.citybizlist.com

EMD Millipore head 
promises local growth

Millipore Corp., the life sciences
tools company, was officially
boughts by German drug giant
Merck KGaA in a deal worth $7
billion. The new business unit,
called EMD Millipore, will have
its global headquarters in Billeri-
ca, MA. • www.bizjournals.com

Deutsche Bank Hires Mayer 
for Markets North America

Deutsche Bank AG, Germany’s
biggest bank, hired UBS AG’s Jef-
frey Mayer as head of global
markets for North America. May-
er will oversee the U.S. equities
and fixed-income businesses that
Deutsche Bank has expanded in
recent years. • www.businessweek.com

Texas Oil Baron 
Is Promoting Solar Energy

Larry Hagman, the U.S. actor
who played the scheming Texas
oilman J. R. Ewing on the long-
running TV show ‘Dallas’, is
reprising his role in an advertis-
ing campaign to promote solar

energy and SolarWorld, a Ger-
man photovoltaic module maker.
SolarWorld, which is based in
Germany but operates factories
in California and Oregon, is the
latest solar company to run a
prominent advertising campaign.
• www.nytimes.com

Perceptron Announces 
Rothenberger and Product Launch

Perceptron, Inc. named Rothen-
berger AG of Kelkheim,
Germany as the strategic cus-
tomer it signed in the plumbing
market vertical and announced
that shipments of the first new
product, the Roscope® 1000, had
begun. Perceptron had previously
announced the signing of a new
strategic customer in a press
release but was unable to identify
Rothenberger at that time. 
• www.marketwatch.com’

Leoni acquires RoMack

German automotive supplier and
cable specialist Leoni has acquired
US company RoMack of
Williamsburg, VA, a specialist in
optical fibre technology. The pur-
chase is being executed via Leoni’s
subsidiary FiberTech USA, Inc. •

www.automotiveworld.com

Despite Privacy Inquiries, Germans
Flock to Google, Facebook and Apple

Despite living in a country with
strict data protection laws, noth-
ings stops Germans from flocking
to social networking sites or down-
loading the latest smartphone

applications. While the govern-
ment is trying to protect its citizens
by closely observing Internet data
exchange, Germans seem to feel a
disconnect between data privacy
laws and consumer sentiment
toward privacy. • www.nytimes.com

Daimler boss extols Portland talent

Daimler CEO Martin Daum
cemented his commitment to
keeping the U.S. subsidiary of
German auto-maker Daimler AG,
Daimler Trucks North America,
headquartered in Portland, OR.
Daum praised the 800 engineers
the company employs locally as a
skilled and experienced work force
that would be too difficult and
costly to replicate elsewhere. 
• www.portland.bizjournals.com

Merck Germany exec 
to become Millipore’s chief

Longtime Merck KGaA executive
Bernd Reckmann is expected to
run the new division when the
German pharmaceutical giant
completes its $6 billion acquisition
of Billerica, MA-based biotechnol-
ogy equipment maker Millipore
Corp. Reckmann, a German
national with a doctoral degree in
biochemistry, could be named to
the new post momentarily. 
• www.bostonherald.com

TRIOPTICS acquires Davidson
Optronics and forms US subsidiary

German optical test-equipment
manufacturer TRIOPTICS
GmbH says it is increasing its cus-

G E R M A N  A M E R I C A N  T R A D E  S E P / O C T  1 0
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tomer service and establishing a
basis for future growth by founding
a subsidiary in the USA – TRIOP-
TICS Inc. – and has also acquired
Davidson Optronics of West Cov-
ina, CA, a manufacturer of optical
test equipment. • www.optoiq.com

TÜVRheinland acquires Rail Sciences

German firm TÜVRheinland
recently acquired Rail Sciences Inc.
(RSI) and RSI Materials Engineer-
ing, RSI’s testing and metallurgical
analysis lab in Omaha, Neb. RSI
will become a separate business
unit of TÜV North America 
and adopt the new corporate 
name TÜV Rail Sciences Inc. 
• www.progressiverailroading.com

Solar Millennium AG in talks to sell
equipment to U.S. coal plant operators

Solar Millennium AG, the German
maker of solar-energy systems, is
holding talks with U.S. operators of
coal-fired power plants to sell them
equipment for reducing fuel use by
installing concentrated solar devices
next to power stations. Solar Mil-
lennium develops and produces
parabolic collectors that concen-
trate sunlight using arrays of
mirrors to make steam and turn
electric turbines. • www.bloomberg.com

Apple reportedly 
preparing T-Mobile iPhones

It is reported that Apple and T-
Mobile USA are in advance
stages of negotiations to bring
Apple’s iPhone to the T-Mobile
network. T-Mobile USA is a

wholly-owned subsidiary of Ger-
many-based Deutsche Telekom
AG. • www.theepochtimes.com

German KSB buys 
US pump service company

German KSB Group acquired the
US company Standard Alloys
Incorporated, based in Port
Arthur, Texas. The company spe-
cializes in spare parts management
for pumps and compressors. The
acquisition of Standard Alloys is
part of KSB’s long-range plan for
increased service and repair capa-
bilities in North America. 
• www.waterworld.com

Jaeger acquires Unitek

German company Jaeger has
acquired Unitek Sealing Solu-
tions, based in LaPorte, IN. This
move will mean almost $4 million
in new investment and a doubling
of the existing work force at the
U.S. plant. The Jaeger Group pro-
vides custom rubber and plastic
parts to the automotive and other
industries, primarily in Germany.
• www.southbendtribune.com

Germany’s Webasto buys 
Karmann’s US operations

German auto parts supplier
Webasto says it has bought bank-
rupt competitor Karmann’s U.S.
business producing roof systems
for convertibles. The company
said Karmann’s operations in Ply-
mouth, Michigan will be
managed by its North American
affiliate, Webasto-Edscha Cabrio

USA. • www.businessweek.com

HeidelbergCement benefits 
from recovery in North America

German company HeidelbergCe-
ment said its demand for
building materials recovered sig-
nificantly in the second quarter,
up from a first quarter plagued by
economic factors and a long peri-
od of wintry weather. Thanks to
recovering markets in the US
owing to the effects of the infra-
structure projects, the sales
volumes for cement, aggregates
and ready-mixed concrete in the
second quarter were above the
figures for the same quarter of the
previous year, the company said.
• www.aggregateresearch.com

German firm Allianz 
makes move to Broadway 

In one of the largest office leases of
the year, the North American
headquarters of Allianz Global
Investors will move to an office
tower on Broadway that's giving
the German financial-services
giant a place to put its name up on
the New York City skyline.
Allianz, whose businesses include
Pacific Investment Management
Co. and NFJ Investment Group,
has leased 213,000 square feet at
1633 Broadway in New York City. 
• The Wall Street Journal

NEW:
Subscribe to the Transatlantic Ticker via RSS Feed  
www.gaccny.com/en/news/transatlantic-ticker/

NEW:
Follow the Ticker on Twitter
www.twitter.com/GACCNewYork

GAT
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Heraeus in the USA 
An active presence for more than 50 years

C O V E R  S T O R Y

G E R M A N  A M E R I C A N  T R A D E
S E P / O C T  1 0
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W hen Maike Schuh-Klaeren
arrived in New York in
April 2009, she was on a

mission. As new President of Her-
aeus Inc., she established a new

“Regional Center” – only
one of two worldwide,
one in New York, the

other in Shanghai, cater-
ing to the needs of an

international company.

What is the key function of a
Regional Center? Above all, the
Center performs a service role,
acting as a link between the
headquarters, located in
Hanau, Germany and the local
companies in the US. To begin
with, the Regional Center sup-
ports the operating units on
topics of strategic importance
to the Heraeus Group, for

example commercial law,
corporate law, finance,

taxes, IT, HR benefits,
staff development and
human resource mar-
keting. In a second
phase, such functions

as accounting and
external communi-

cations would be added.

“One reason for creating a shared
service environment was to pro-
mote more of a ‘one company’
mindset,” says Maike Schuh-
Klaeren.  Acting as one company

provides increased flexibility to
all the business’ operations while
allowing corporate leaders to
maintain a global perspective and
simultaneously allowing regional-
specific business unit leaders to
focus on addressing the needs of
their local customers.  

By coordinating topics that are
important to the Heraeus Group
locally in the USA, internal
processes can be improved.
Therefore, the Regional Center
can also contribute to imple-
menting compliance guidelines
in the US and ensuring that Her-
aeus presents a consistent face
and is seen as an attractive
employer throughout the USA.

One of the first objectives of the
Regional Center was centralizing
legal and corporate responsibilities.
In addition, the Regional Center
has made significant progress in
the area of consolidation for
finance and human resources.
Payroll processing and employee
benefit consolidation are examples
of two value-added shared services.
Also, US employees benefit from
shared learning and development
programs and greater exposure to
career opportunities through
shared recruiting resources.  

Maike Schuh-Klaeren: “All our
North American General Man-
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agers and our CFO, Jan Rinnert
from Heraeus Holding and I meet
every quarter at a different facility.
This allows our managers to stay
familiar with all the other business
unit’s challenges and working
environments. Our meetings serve
as both a review of current region-
al center projects and a sounding
board for future projects.” 

Globally Active and Family-Owned
for over 155 Years

Businesses: precious metals,
materials and technologies, sen-
sors, biomaterials and medical
products as well as dental prod-
ucts, quartz glass, and specialty
light sources. With product rev-
enues of 2.6 billion euros and
precious metal trading revenues
of 13.6 billion euros, as well as
more than 12,300 employees in
over 110 subsidiaries worldwide,
Heraeus holds a leading position
in its global markets.

Traditional yet forward thinking,
Heraeus became an international
company early on. Decades ago, as
a way of spreading risk, the compa-
ny pursued the goal of broad-based
global activity, in Europe, in the
United States and Asia. The first
steps toward an international pres-
ence were taken throughout the
Group in the early 1950s with for-
ays into the US market.  

The world’s largest economy is
now one of the Group’s most

important markets. Over the
years, the major players in the
United States have engaged in
rounds of brisk competition for
market share. Heraeus has man-
aged to establish a strong position,
as evidenced, for example, by the
acquisition in the Medical Com-
ponents Division of Heraeus.

All Heraeus business groups
have subsidiaries in the Unit-
ed States. Almost 1,800
employees work at Heraeus
facilities across the country,
contributing $555 million to
the Group’s product rev-
enues. The US companies
export approximately 20 per-
cent of what they produce, selling
the bulk of their products to cus-
tomers in the domestic market.

Maike Schuh-Klaeren started her career in the international tax

department of a Big Four accounting firm and joined Heraeus in

2002, where she was responsible for international taxes for the

Heraeus Group.

On April1, 2009, after working as Vice President for Corporate

Projects, she took over the leadership of the Heraeus Regional

Center in New York as its President. In this role, she reports

directly to the Heraeus Holding Board of Management. In addi-

tion, she is also serving as Treasurer for the US Group.

Ms. Schuh-Klaeren holds both a law degree of the University of

Trier and an MBA degree of Business Schools Mannheim and

ESSEC Paris.

Heraeus Incorporated

540 Madison Avenue, 16th Floor
New York, NY 10022

Tel. 212-752-2705
Fax 212-752-4686
info@heraeus.com

www.heraeus.com

Maike Schuh-Klaeren
President at Heraeus Inc.

>>
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A D V E R T I S E M E N T

SUCCESS BY PERFORMANCESUCCESS BY PERFORMANCE

EMO Trans has been providing international freight forwarding 
and global logistics services for air, land, and sea cargo 
since 1965.  
  

With a network that consists of more than 250 offices in over 
120 countries, we offer door-to-door control of every         
shipment.  EMO Trans has the global presence and the local 
knowledge to customize logistics solutions which provides a 
level of service that is unparalled in the industry.
  

info@emotrans.com | www.emotrans.com
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Products by Peter Kölln KGaA, 
an AHK Sweets and Snacks 

Business Delegation participant

A recent change in German
legislation has prompted
the German Chambers of

Commerce Abroad (AHKs) to
expand their industry focus. In
the U.S., the chambers have long
been an important partner for
companies in the automotive,
engineering, medical technology,
and renewable energy industries,
but now companies in the food
sector can take advantage of this
resource as well. And they do!

After the German Agricultural
Industries’ Central Marketing
Association (CMA) was dissolved
last year following a decision by
the German Constitutional
Court, the German Chambers of
Commerce Abroad (AHKs) were
designated to assist the country’s
food industry in bringing its
products and services to foreign
markets. The CMA’s marketing
efforts had formerly been
financed through mandatory

contributions from German food
producers - a practice that the
court deemed unconstitutional in
February 2009. 

After this verdict, the Federal Min-
istry of Food, Agriculture and
Consumer Protection (BMELV)
designed a strategy that seeks to
maintain the expertise of former
CMA experts in foreign markets
and combines it with the
resources of the German
Chambers of Commerce
Abroad (AHKs) as the classic
institution for German
export promotion. The min-
istry and the chambers’
parent organization, DIHK,
identified seven key markets
worldwide, among them
North America, to be the
focus of a joint effort to forge
partnerships between Ger-
man food producers and local
distributors and retailers.
German agricultural exports

S P O T L I G H T S

Taking America’s Taste for German
Food Beyond Brats & Sauerkraut
The German Chambers of Commerce Abroad become the official export partner 
for the German food industry – 2010 program series in the U.S. off to a “Sweet” start

1 2

G E R M A N  A M E R I C A N  T R A D E  S E P / O C T  1 0

by Eva Krause, 
GACC of the Midwest
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to the United
States alone exceed
1 billion Euros every year,
making the United States Ger-
many’s biggest export market
outside of the European Union.

A multitude of AHK 
programs designed for small 
and medium-sized exporters

As of 2010, the German American
Chambers of Commerce (GACCs)
offer a set of initiatives designed to
assist food companies at different
stages of their market-entry strate-
gies: 

• Business Delegation Program
These one-week programs
reach out to companies that are
already familiar with the char-
acteristics and potential of the
target market. Prior to the dele-
gation’s arrival, the local
chamber conducts an in-depth
target group analysis to identify
potential partners and sets up
individual meetings for the
German delegation partici-
pants. As part of the program,
delegation companies showcase
their products to a select audi-
ence at an exclusive event
organized by the hosting cham-
ber. The rest of the week is

dedicated to
one-on-one part-

ner meetings. The main
focus is to identify and meet
key business partners to suc-
cessfully launch or expand the
delegation companies’ export
activities in the U.S. market.

• Market Exploration Program
Companies at an earlier stage of
defining their export strategy are
invited to spend 4-5 days explor-
ing local market conditions,
while receiving a compre-
hensive introduction to
import regulations, logistics
and distribution structures,
etc. in a series of workshops
and seminars organized by
the hosting chamber.

• Partnering Reception This
forum is an opportunity for
German companies already
well-acquainted with the tar-
get market to showcase their
products, meet potential part-
ners in person, and have
goal-oriented B2B-talks. Part-
nering Receptions are usually
organized around trade shows
or other large scale industry
events in the target market.

S P O T L I G H T S

>>

Six renowned German 
companies were participants 

of the AHK Sweets and Snacks
Business Delegation 

in Chicago

1 3

G E R M A N  A M E R I C A N  T R A D E  S E P / O C T  1 0

7 KEY MARKETS
FOR GERMAN

FOOD EXPORTS:

Brazil/Mercosur

China

Italy

Japan

USA/Canada

Austria/Central Europe

Russia

Products by Maintal Konfitüre GmbH, 
one of the AHK Sweets and Snacks 

Business Delegation participants
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First business delegation to the U.S.
a success: Chicago discovers its 
German sweet tooth

The German American Cham-
ber of Commerce of the
Midwest (GACCoM) kicked off
the 2010 program in July by
welcoming the first food indus-
try Business Delegation to
Chicago. Six renowned German
companies, among them Euro-
pean market leaders, attended
the program with an industry
focus on ‘Sweets and Snacks’. An
expert roundtable on Monday,
July 19, was followed by a topi-
cal reception, ‘A Taste of
Germany,’ an ideal opportunity
for over 80 distinguished atten-
dees to network with company
representatives, sample the dis-
played products, and receive an
introduction to the individual

product portfolios. Over the
course of the week, the delega-
tion attended a total of over two
dozen one-on-one meetings with
potential American partners and
completed several local store-
checks including individual
meetings with buyers as well as
store managers. Delegation par-
ticipant Sabine Panhorst, Export
Director for Germany’s #1 cereal
producer, Peter Kölln KGaA,
summed it up: “Thanks to the
broad range of potential partners
GACCoM was able to identify
for us - importers, purchasing
agents, store owners, lawyers - all
our partnering meetings were
equally informative and valu-
able. Each of them showed
interest in our products – now
the future will show how soon
we will start exporting to the
United States.”

S P O T L I G H T S

1 4
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Official picture with AHK Sweets and Snacks Business Delegation participants, GACCoM President & CEO Simone Pohl,
VP Mark Tomkins, Onno Hückmann, Consul General of the Federal Republic of Germany (4th from left) and Deputy Consul
General Helmut Rausch (2nd  row, center). The group is framed by Arnim von Friedeburg, Managing Partner, German Foods
North America LLC (far left) and GACCoM Food Projects Manager Christian Szameit (far right).

Traditional bakery
Handwerksbäckerei Mack, 
AHK Sweets and Snacks 
Business Delegation participant
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Cornbread meets 
‘Schwarzbrot’ in the South

The German American Chamber
of Commerce of the Southern
United States will host its first
Business Delegation program
from November, 7-12, 2010,
with a focus on baked goods and
pasta, an especially promising
product segment for German
exporters. Delegation companies
will have the opportunity to give
both public and one-on-one
product presentations and will
gather in-depth information on
the U.S. market in a comprehen-
sive seminar.

German food, naturally: An evening
of sampling German cuisine and
networking at the Natural Products
Expo East in Boston, MA

The German American Chamber
of Commerce in New York organ-
izes its first Partnering Reception
Program at the Natural Products
Expo East opening in Boston, MA
on October 14, 2010. Scheduled
for the eve of the opening day, this
reception will allow up to eight
German companies to intensify
their trade show experience by pre-
senting their products to a select
audience of potential business part-
ners including purchasing agents,
importers, brokers and other
important industry contacts. GAT

I N FO  ON  UPCOM ING  GACC  FOOD  PROJECTS :

German Cuisine - An Evening of Sampling and Networking • October 14, 2010, Boston, MA
German American Chamber of Commerce, Inc., Contact: Andreas Seitz, aseitz@gaccny.com

AHK German Baked Goods & Pasta Business Delegation • November 7-12, 2010, Atlanta, GA
German American Chamber of Commerce of the Southern US, Inc.
Contact: Sebastian Eich, seich@gaccsouth.com

AHK Market Exploration Program: Alcohol – German Beer and Wine • December 6-10, 2010
German American Chamber of Commerce of Midwest, Inc. 
& German American Chamber of Commerce of the Southern US, Inc.
Contact: Christian Szameit, szameit@gaccom.org or Sebastian Eich, seich@gaccsouth.com

Attendees mingled at an evening reception in Chicago
showcasing products of the Sweets and Snacks
Business Delegation companies

S P O T L I G H T S

1 5
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Ingredient producer Päx Food AG,
AHK Sweets and Snacks Business
Delegation participant
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In 1992, Bill Clinton remind-
ed voters “It’s the economy
stupid!” They sent him to the

Oval Office. In his State of the
Union address Barack Obama
declared: “It begins with our
economy.” He announced a
National Export Initiative

(NEI) with a goal to

double exports in five years (see
“A Fresh Look” at U.S. Trade
Policy in the May/June 2010
Trade issue).

The Agenda

President Obama signed the
Manufacturing Enhancement
Act of 2010 into law in August. It
suspends or lowers duties on
selected low-value inputs that are
not available domestically,
through December 31, 2012.
This lowers manufacturing costs
for U.S. companies. Each tariff

adjustment is capped at
$500,000. The prior MTB

bill expired in 2009.

Before departing for the
August recess, the House

passed the Emergency Trade
Deficit Commission Act. It
would establish a commission
to review the U.S. trade
deficit. At the eleventh hour, a

provision placing a moratori-
um on new free trade agreements

(FTAs) was stripped from the

S P O T L I G H T S

WA S H I N G T O N
� U P D AT E�

N E W S  F R O M I N S I D E T H E  B E L T W A Y

by David Campbell
Director of Trade Policy

dcampbell@rgit-usa.com 

Make It in America  
Remember in November!

1 6
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S P O T L I G H T S

p a c k a g e .
R e p u b l i c a n s
called for dismantling
foreign trade barriers, not more
analysis and reports.

The House also passed the
National Manufacturing Strategy
Act, which would require the
president to draft a national man-
ufacturing strategy and establish a
National Manufacturing Strategy
Board to assess the competitive-
ness and growth of U.S.
manufacturers. The board would
consist of government officials
and industry representatives.

A fourth House-passed compo-
nent is the Clean Energy
Technology Manufacturing and
Export Assistance Act, which
would direct the Department
of Commerce to promote the
U.S. clean energy industry
through a national export strat-
egy and fund that would help
lower production costs and
encourage innovation, invest-
ment and productivity.

What’s Next

Additional “make it in
America” elements may include: a
response to China’s misaligned
currency; increased investment in
infrastructure, and changes to
the tax code. Republicans
complain that the U.S.
has the second-highest
corporate tax among
mature economies.  

Members in both
parties and leading
business groups,
including the U.S.
Chamber of Commerce and
the National Association of
Manufacturers, urge a perma-

Throughout the 20th
century, manufacturing was the

ticket to a better life for generations
of American workers. Over time, the
jobs dried up. The answer is to build

things better, make things better,
right here in the United States.  

President Obama

“

”

David Campbell

Attorney, CPA

Director of Trade Policy

Phone: (202) 659-6827

E-Mail: DCampbell@rgit-usa.com
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A D V E R T I S E M E N T

Note: this article went to press just 
before Congress reconvened in September.
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nent extension of the research
and development tax credit.

The Stakes are High

It remains to be seen if the Dem-
ocratic strategy will reap
dividends on the assembly line
(more jobs) or November 2,
2010 (more votes).

While the White House claims
that the nation gained 200,000
manufacturing jobs through
August, Republicans critique it
for neglecting the pending FTAs
with Colombia, Panama and
South Korea. 

Congressman David Camp (R-
MI), ranking member on the
Ways and Means Committee,
points out that the U.S. enjoys a
manufacturing trade surplus with
its FTA partners. Deficits with
Mexico and Canada are attribut-
able to oil imports.

Even if Congress finds a way to rat-
ify the three FTAS, an unlikely
scenario, the broader agenda may
fizzle if the Senate is unable to
keep pace with the House,
as has occurred with
numerous bills. There is
only so much that the

White House can do to surmount
trade barriers, boost foreign
demand for U.S. goods and servic-
es, and bolster the competitiveness
of U.S. companies.

There is a lot at stake: when
America heads to the polls in
November, the state of the econo-
my may prove decisive in
determining whether the Democ-
rats retain control of Congress.

While Obama’s name will not
appear on the ballot, pundits
view the election as an implicit
referendum on his performance.
Could a Republican rout in
November foreshadow the proba-
bility that the 2013 State of the
Union might not be delivered by
an incumbent?

The Obama administration is bet-
ting that a wave of new jobs in the
coming months will illuminate
the matter. Time will tell.

RGIT

The Representative of German Industry 
and Trade (RGIT) is the liaison office of the Federation 

of German Industries (BDI) and the Association 
of German Chambers of Industry and Commerce 

(DIHK) in Washington.

www.rgit-usa.com

■ The perfect read for your German-
learning employees and bilingual 
families!

■ All feature articles in English & German.
Editorial focus on all things German in 
the US. 

■ Company subscription rate: 
$ 99/year for 10 copies per issue.

■ Call us now at (323) 876 5843 or 
contact us at trade@german-world.com 

■ Special subscription rate for 
readers of “Trade”: Only $15/year!

I Want You Dad!
German film maker’s dramatic 
search for his GI father

Mission Hollywood – 
Possible
German Reality TV Show Has 12 
Starlets Battle for Role in the US

Do You Remember?
60 Years Federal Republic 
of Germany
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 MATCH

Steffi Graf und Andre Agassi: Eine 
deutsch-amerikanische Traumehe

Steffi Graf and Andre Agassi: A German-
American Dream Marriage
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add life to your 
bottom line.

Voted “Best State for Business” for the  
past four consecutive years by Forbes

Named “America’s Most Pro-Business 
State” by Pollina

Recognized as “One of the Five Best 
Places to Start a Business” by U.S. News 
& World Report

Ranked among America’s top states  
for business by CNBC

The temperate climate may draw you to Hampton 

Roads, but it’s the business climate that will keep 

you here. Strategically located in the heart of the 

Mid-Atlantic, Hampton Roads, Virginia can offer 

your business virtually limitless resources to ensure 

it thrives here. Hampton Roads can ... and Hampton 

Roads will.

to find out more visit hreda.com
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T he high-tech components
that allow satellites to circle
the Earth several hundred

miles above us undoubtedly
contain some of today’s

most current technolo-
gies. For decades,

many prestigious
innovations

have been
assets to space

programs – only com-
ponents of the highest

quality, characterized by excep-
tional engineering, have been
consistently used in satellites,
rockets, the space shuttle and the
international space station.

A new contribution to the group
of sensors with satellite applica-
tions will come from Hoffmann
+ Krippner, Inc. [Hoffmann +
Krippner]; the company was
recently selected by MOOG Inc,
a worldwide designer, manufac-
turer, and integrator of precision
motion control products and sys-
tems to develop and produce a
line of innovative position sen-
sors for space-flight applications.
Once qualified, these ultra-flat
membrane potentiometers will
feature noiseless operation and
technical capabilities unheard of

before. The two companies have
recently signed an exclusive mul-
ti-year agreement that enables
MOOG to use these sensors not
only for their own products but
also for other space applications.

Hoffmann + Krippner, a medium-
sized German company with
operations in the U.S. just outside
of Atlanta in Peachtree City, GA,
has been involved in the field of
ultra-flat membrane potentiome-
ters for almost 20 years; its first
patent for its SENSOFOIL® prod-
uct brand was issued in 1993.
Membrane potentiometers are
extremely flat position sensors that
are comprised of a flexible film
material and replace conventional
mechanical potentiometers. One
of the many advantages of this
product is its dimensions; it is small
in size and is of minimal weight. 

While Hoffmann + Krippner
has only been active in the US
market for two years, the com-
pany already supplies its
SENSOFOIL® sensors to many

For Hoffmann-Krippner
the Sky is not the Limit
German Company produces
Position Sensors for use in Space
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leading American companies.
Hoffmann + Krippner’s clients
range from manufacturers of avi-
ation and military devices to
manufacturers of consumer elec-
tronics and companies involved
in robotics. Hoffmann + Kripp-
ner has been recognized as a
leader in innovation and tech-
nology in the diverse market of
ultra-flat position sensors.

The success that emerges from
partnerships such as this recent
space-related venture enables
Hoffmann + Krippner to invest
deeper into their presence in the
United States. CEO Guido Wos-
ka says, “Innovation made in
Germany is still a driving force in
highly innovative markets.
Despite the recent recession, we
believe that our quality, engineer-
ing excellence and our
understanding of our customer’s
needs will always be appreciated
and eventually pay off. We will
invest further into this market
and are proud to have gained a
significant market share for ultra-
flat position sensors in such a
short term.”

The decision to expand to the
American market during one of
the worst economic crises in the
world never wavered. Ralf
Krippner, CEO of Hoffmann +
Krippner’s German parent com-
pany, the Hoffmann + Krippner
Group, recalls his decision to

come to Georgia. “We were cer-
tain that we made the right
decision. The Southeast and
especially Georgia offer a very
attractive entry into the large
U.S. market and we were
welcomed with open arms.
It just makes sense to do
business here.”

The outlook for Hoffmann +
Krippner’s SENSOFOIL® sen-
sors is bright – in the near
future, these sensors will circle
the planet in the world’s most
advanced satellites.

S P O T L I G H T S

Hoffmann + Krippner Inc.
Guido Woska, President

277 Highway 74N, Suite 306
Atlanta GA 30269

Tel. 678-519-2218 ext. 301
g.woska@hoffmann-krippner.com

www.hoffmann-krippner.com

We carry...We carry...
�� Leitz premium productsLeitz premium products
�� Registers & DividersRegisters & Dividers
�� Signature Blotter Books Signature Blotter Books
�� A-4 paper, files, sheet protectorsA-4 paper, files, sheet protectors
�� Holepunches and more...Holepunches and more...

Hundreds of items in stock in ourHundreds of items in stock in our
USA warehouse. Everything youUSA warehouse. Everything you
need to organize your office using theneed to organize your office using the
traditional Ordner system.traditional Ordner system.

Call for our complete catalogue today. Call for our complete catalogue today.

EUROPEAN OFFICE SUPPLIES

Same day

shipping 

C a l l  N o w !  8 0 0 - 5 4 4 - 4 7 4 4
w w w. e m p i r e i m p o r t s . c o m  

PO Box 2728 • Amherst MA • 01004
GAT03GAT03

A D V E R T I S E M E N T
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T he State of Washington is
located in the Pacific North-
west region of the United

States on the border to British
Columbia, Canada. Most of the
“Evergreen State” consists of
deep forests, mountain ranges
and semi-deserts around the
Seattle Metropolitan area as cen-
ter of business and industry. The
Seattle-Tacoma port is the fourth
largest in the United States, mak-
ing Washington prime territory
for companies looking to do
business with Europe and Asia. 

Washington boasts a unique
and strong convergence of
industry, innovation and entre-
preneurship, and a diverse set of
knowledge-based and technolo-
gy-driven industries.  This fact,

combined with its geographic
and regulatory
advantages, con-

tinuously earns the state top
rankings as a business location.
In 2009, Forbes.com named
Washington the second best
state for business and U.S.
News & World Report recog-
nized it as the number one state
to start a business.  

As the birthplace of some of the
world's most powerful compa-
nies, Washington is home to
many of the world's richest indi-
viduals, including Microsoft's
Bill Gates and Paul Allen, Ama-
zon.com's Jeffrey Bezos, and
Starbucks founder Howard
Schultz. This helps to spur eco-
nomic activity in the region. In
addition, the state has a pro-busi-
ness regulatory environment,
including a lack of income tax
and an availability of various
industry-specific incentives.
Aerospace, clean energy, forest

by Sabine Zimmermann, GACC
California Branch

Washington State   
Innovation is in our Nature

S T A T E  S P E C I A L

G E R M A N  A M E R I C A N  T R A D E  S E P / O C T  1 0
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G E R M A N  A M E R I C A N  T R A D E  S E P / O C T  1 0

products, global health and
life sciences, information
and communication technol-
ogy, manufacturing, marine
technology, value-added agri-
culture and food processing,
and tourism are leading indus-
tries across the state.  

The Seattle Metropolitan area is
considered the global center of
software and home to a vibrant
and diversified information and
communication technology indus-
try with key sectors including
cloud computing virtualization,
energy efficiency software and e-
commerce solutions, amongst
others. T-Mobile USA, Inc., the
U.S. wireless operation of
Deutsche Telekom AG and new
number one German company in
the U.S. according to the latest
Top 50 Ranking of German Firms
in the U.S., is based in Bellevue,
Washington. In addition, the State
of Washington is considered to be
a global center for game develop-
ment and digital publishing. 

German-owned affiliates account
for about 11.9 percent of jobs cre-
ated by foreign-owned affiliates.
But that’s not the only reason why
Germany is an important trading
partner for the State of Washing-
ton. About $5.2 million in
imports from Germany came
through Washington ports in
2009. In addition, Germany has
been the fastest growing market
with exports increasing 27%
since 2005.  $1.4 billion in prod-
ucts were exported to Germany in
2009, of which about 2/3 or

$9.57 million were
from the aerospace
industry, the largest export
sector, according to the Washing-
ton State Department of
Commerce. 

Washington’s aerospace cluster is
one of the most robust and
dynamic in the world, represent-
ing the production value chain
from machine shops to Tier One
Suppliers as well as Boeing, one
of the two largest commercial
aerospace manufacturers in the
world. Home to more than 7,000
aerospace engineers, Washington
is global leader in aerospace
R&D with cutting-edge research
in composites, avionics and alter-
native fuels. 

Clean technologies, including
alternative fuels as well as solar,
wind, biomass, wave and tidal,
and geothermal, are another
important industry sector in the
“Evergreen State”. In Washing-
ton, with its mixed geography
including coast lines, mountain
ranges, deep forests, rivers and
deserts, renewable energy proj-
ects are spread across the entire
state to leverage the unique
resources it has to offer. For

>>

S T A T E  S P E C I A L

WASH INGTON

• Population: 6,664,195

• Size: 66,544 sq mi. (172,384 sq km)
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example, Washington has the
largest coordinated hydro-electri-
cal system in the world, which
provides 73 percent of the electri-
cal power of the state. As a result,
the electricity supply is cost-effec-
tive and reliable – an economic
advantage compared to the ener-
gy prices of neighboring states. In
addition, the central Puget
Sound region was selected as a
test market for the EV Project, a
federally- funded partnership to
spur electric vehicle ownership
and infrastructure. The number
of electric cars in the state will
double and more than 2,000
charging stations will be installed
in homes, public spaces and com-
mercial areas in the region, a
further example of the innovative
nature of the state and its efforts
to be as “green” as its nickname
“Evergreen State” suggests. 

The unique geographic qualities
have a significant impact on the
desirable quality of life that
Washington is known for, mak-
ing it attractive for residents and
visitors alike. The state is
famous for its clean air, urban

life, music and culture, proxim-
ity to mountains and water, and
healthy lifestyle. Its geographic
diversity creates a wide range of
outdoor activities that can be
enjoyed year round, making it a
top destination for nature
enthusiasts. Hiking, skiing,
mountain biking and kayaking
are just some of the popular
activities the state offers adven-
ture travelers. With Mount
Rainier serving as a beautiful
backdrop to Seattle’s skyline,
the city with its famous Space
Needle is not only the industri-
al, but also the cultural center of
the state. Seattle, with its artistic
and intellectual flair, offers big
sports events, shopping, relaxed
strolls through Pike Place Mar-
ket and lots of exotic art and
cuisine. Thus, travel and
tourism are a vital industry in
Washington, creating and sup-
porting jobs for residents and
contributing tax revenue to
local and state economies.  

The high quality of life one can
expect in Washington attracts a
creative, talented and skilled

S T A T E  S P E C I A L
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workforce. Furthermore, compa-
nies have access to well-educated
employees thanks to the state’s
excellent educational system as
well as research programs with
the universities producing ideas
and innovative technologies.
Washington’s school and training
program is comprised of two
research universities, a large
number of public and private
four-year institutions, state-spon-
sored workforce programs and 34
community and technical col-
leges. The University of
Washington, for example, is the
largest public university recipient
of federal research dollars in the
life sciences sector, helping to
position Washington as a global
leader in the advancement of
medicine and science.  

If you are looking for an innova-
tive, environmentally conscious
business location in a vibrant
economy, well connected to the
world, Washington State may
just be the spot for you. Contact
us to find out more!

S T A T E  S P E C I A L
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COMPANY NAME PRODUCT CITY PARENT COMPANY

Belfor USA Industrial Building, Commercial & Institutional Construction Building Seattle/Spokane BELFOR Europe GmbH
Other Heavy & Civil Engineering Construction

Cadman, Inc. Asphalt Shingle & Coating Materials, Cement & Adhesive Abrasive Product Manufacturing Redmond Heidelberg Cement AG

Diamond Courier Service Transportation Solutions Spokane/Yakima DB Mobility Logistics AG

Hamburg Süd North America, Inc. Freight Transportation Arrangement Seattle Hamburg Südamerikanische 
Dampfschifffahrts-Gesellschaft KG

Hapag-Lloyd (America) Inc. Freight Transportation Arrangement Seattle Hapag-Lloyd AG

Hellmann Worldwide Logistics, Inc. Freight Transportation Arrangement, General Freight Trucking, Local Process, Seattle-Tacoma Hellmann Worldwide 
Physical Distribution, & Logistics Consulting Services, General Freight Trucking, Logistics GmbH & Co.KG
Long-Distance, Less Than Truckload

INIT, Inc. Seattle init AG & INIT GmbH

Karcher North America Camas Alfred Karcher GmbH & Co.

Lanxess Products in the areas of Chemicals, Synthetic Rubber and Plastic Redmond Lanxess Deutschland GmbH

Lehigh Northwest Cement Company Asphalt Shingle & Coating Materials, Cement, Adhesive, & Abrasive Product Manufacturing Tacoma Heidelberg Cement AG

Leitz Tooling Systems, Inc. Hand & Edge Tool Manufacturing, Machine Tools (Metal Cutting Types) Kent Leitz GmbH & Co.
General Purpose Machinery Manufacturing

Madeira USA, Ltd. - Northwest Textile Product Mills Auburn Madeira Garnfabrik

METZLER NORTH AMERICA Seattle B. Metzler Seel. Sohn & Co.

PERI Formwork Systems, Inc. Seattle PERI GmbH

Schenker, Inc. Transportation Solutions Seattle DB Mobility Logistics AG

Semikron Intl. Electrical Equipment & Component Manufacturing Woodinville Semikron International 
Dr. Fritz Martin GmbH & Co.

Siemens Medical Solutions USA, Inc. Medical Solutions Issaquah Siemens AG

T-MOBILE USA Radio & Television Broadcasting & Wireless Communications, Equipment Manufacturing Bellevue Deutsche Telekom AG
Wireless Telecommunications Carriers, (except Satellite), Telecommunications Resellers

TMX Aerospace Aerospace Materials Kent ThyssenKrupp AG
ThyssenKrupp Aerospace USA Auburn ThyssenKrupp AG

ZF Marine Electronics LLC Motor Vehicle Electrical & Electronic Equipment Manufacturing, Mukilteo ZF Friedrichshafen AG
Engine Equipment & Transportation Equipment ManufacturingAf
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World-Class Service
H. Juergen Hess

Licensed Salesperson and EcoBroker®

914.833.0420 Ext. 362 
Mobile: 914.409.8925  

jhess@houlihanlawrence.com

AREA’S MARKET LEADER.  SINCE 1888.
NUMBER ONE RANKED GLOBAL NETWORK.

BEST OF BOTH WORLDS.

Relocating to or within the Metropolitan New York Area?
It is my primary duty to make this experience a positive one. 

To assist you in any of your Real Estate needs, contact me today.

Serving New York's Westchester, Putnam & Dutchess Counties and Beyond

www.juergenhess.houlihanlawrence.com

A D V E R T I S E M E N T
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Iwent to high school in Ger-
many, and then went to the
European Real Estate Academy

in Saarbruecken, Germany and
received a degree in Real Estate
Development & Construction
Management. My dad was a real
estate developer, building single-
and multi-family homes. Each
summer vacation I worked for
him for two weeks. When I
moved to the United States, I
worked in advertising for two
years and then I decided I’d go
back to the roots and go back to
building homes.  

Cultural Surprises?

MK: The biggest cultural surprise
would be the different way peo-
ple handle business here. Back
home everything is very proper
and up front and people give you
the real lowdown on the situa-
tion. Here, in the beginning
everything is ‘no problem’ until
you get into negotiations. Once
you start getting a little deeper
into it, it turns out these situa-
tions should have been discussed
earlier. I’m still a little surprised
at how many deals are made on

the golf course.

G E R M A N  E N T R E P R E N E U R I A L  S P I R I T  I N  T H E  U N I T E D  S T A T E S

D R E A M C A T C H E R S

Creating Beautiful
& Sustainable Homes

G E R M A N  A M E R I C A N  T R A D E  S E P / O C T  1 0

2 6

P E R S O N A L
B A C K G R O U N D

Marc Kleinmann lives by high 
standards in sustainable home design.
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Biggest Challenge?

MK: In my business, I would say
regulations we have here. I am by
no means a fan of regulations in
general, but I always find it amaz-
ing that in an industry where most
people have their single biggest
investment, their home, there is so
little regulation. Most people,
unless you’re a mechanical contrac-
tor, can decide they want to work
in this industry tomorrow without
ever receiving any formal business
education.

It’s no secret that the home build-
ing industry is not the industry
most blessed with a positive
image. Anybody will be able to
come up with some sort of horror
story about a builder or contractor
that got them at one time. I think
that’s a result of gross under regu-
lation in this field. 

Greatest Inspiration?

MK: The biggest single inspira-
tion has been my father; he was
always a very positive thinker and
an eternal optimist. No problem
was ever too big for him. He saw
problems more as a challenge. 

As far as professionally, a home
builder in the 1950s named
Joseph Eichler. He built very
successful modern develop-
ments for middle-class families
in California. He built one of
the most successful residential
empires at the time. They were
really cool houses, advanced
modern designs and affordable.
He always tweaked his designs
to make them more affordable
and more efficient. Our indus-
try is such an industry of
opulence and waste. Joe Eichler
was the complete opposite. 

I have a degree in Real Estate
Development & Construction
Management from the Euro-
pean Real Estate Academy in
Saarbruecken, Germany. I was a
project manager in my dad’s
company until I moved here.
I’m a member of the National
Association of Home Builders,
the US Green Building Council
and am a NAHB Certified
Green Professional. I’ve been a
board member of Green Built
Texas for the last year. It tries to
guide builders towards more
energy efficient and green
homes. I am also the founder of
the Dallas Green Building
Alliance, a green building advo-
cacy group focusing on
educating consumers about the
benefits of energy efficient,
green building.

2 7
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FAST  FACTS EGC  CUSTOM HOMES

Names of President: Marc Kleinmann
Hometown: Plüderhausen, Germany (near Stuttgart)
Age of President: 38
Location: Dallas, Texas
Year Founded in the U.S.: 2007
Business Activity: Residential building and remodeling 
Number of employees: 8

D R E A M C A T C H E R S

B U S I N E S S
B A C K G R O U N D

http://DallasGreenBuilding.com
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Reason for Starting Business?

MK: I’m sort of a closet architect.
I always wanted to study archi-
tecture. I love building homes
because I love architecture and
design. And I specifically love it
here because there is so much
room for improvement. In
Europe, they’re about 15 years
ahead of the curve as far as
applied building science goes.
Typically here, everything is just
about being big and keeping up
with the Joneses and we don’t
have to be creative with space and
design and materials. There’s def-
initely a new generation of clients
out there that appreciates effi-
ciency in their homes. 

Biggest Obstacle?

MK: There’s not a single one,
but in construction, there are
always obstacles. With every
project, there are new challenges
and new obstacles. In custom

home building, every design is
new. Every project is new. Every
location is new.

Future Goals?

MK: Of course we would like to
be known as the company that
can build the most resource effi-
cient and energy efficient homes
in Dallas. That’s always our num-
ber one goal.

In addition, I’m planning on creat-
ing a small development
somewhere in the Dallas Metro-
plex that mimics what Joseph
Eichler did in the 1950s – but also
with a strong focus on energy effi-
ciency. It’s challenging here in
Dallas because modern architec-
ture doesn’t seem to find the
appreciation here as let’s say, in
California. So from the design
aspect you have to tone the mod-
ern down a bit. But my goal would
be to start a small scale develop-
ment in the next few years. GAT

D R E A M C A T C H E R S
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Landesbank Baden-Württemberg

The globe helps to capture the world at a glance. Landes-

bank Baden-Württemberg supports you in the global 

competitive environment and wants to be your preferred 

partner in the key fi nancial centers all over the world. 

LBBW New York Branch is your gateway to the US Financial 

Markets and provides tailor-made solutions and a wide 

range of products and services for subsidiaries of small 

and medium sized German companies. Partnership begins 

with a good talk: Please contact our German Desk at 

+1 212 584-1700 or visit us at www.LBBW.com

Overview. Made in Germany.
Beyond all borders.

 Globe

Inventor: Martin Behaim

Germany, 1492

111772_AZ_GLO_178x256   1 24.03.10   11:12
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Sutton Court Hotel Residences
was recently created to offer
guests well-appointed, stylish

apartment suites with the comforts
of a residential apartment home.
Combined with the services and
amenities of an upscale hotel, Sut-
ton Court provides its guests with
incomparable service and care.
Amenities include a 24-hour door-
man/concierge, elegant, beautifully
appointed lobby; landscaped
courtyard; state-of-the-art fitness

room; maid and laundry services;
local and long-distance calling at
no charge (US, Canada, and Puer-
to Rico only), in-room Broadband
internet; and 66 HD channels.  

Each furnished apartment has
been thoughtfully decorated to
enhance the guest experience. Ful-
ly-outfitted kitchens feature
stainless steel appliances, stone
countertops, and a fine array of
culinary utensils, dinner-

M E M B E R  P R O F I L E

“Be a part of the normal
New York daily life”
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by Ina Bohse, GACC New York
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ware, and cookware. The suite is
designed with a dining area for two
and living room with ample seat-
ing - perfect for entertaining
guests. Guests will enjoy panoram-
ic views of the East River and
Manhattan’s skyline. Each suite
also has a 40" HDTV, wireless
telephone, an iHome docking sta-
tion, and a convenient work
station. Executive Suites and One
Bedroom Suites are available.

Bordered by the East River and
within walking distance to Mid-
town’s notable restaurants,
boutiques, landmarks, hospitals,
and the United Nations. Sutton
Court is convenient to major pub-
lic transportation including the N,
R, W, 4, 5, and 6 subway lines, as
well as the 57th Street Crosstown
and First Avenue busses.

The Studio and One Bedroom
Suites are also available on a
monthly rental basis. Sutton
Court is the perfect home
away from home for extend-
ed stays in New York City.

GAT: How did you find 
Sutton Court?

REISS: We browsed the Internet
for hotels in NYC two months
before our vacation and found the
Sutton Court Hotel Residences.
It was important for us not to be
right in the hustle and bustle of
the city and not to stay right in
Times Square with its many
hotels. We wanted to experience a
little bit of the city’s spirit, to be a
part of the normal New York
daily life.

GAT: Are you here 
for business or for fun?

REISS: We are here on a two-
week vacation. It’s Christina’s sec-
ond time in New York - while I
am experiencing the city for the
first time, and I love it!

GAT: What’s so exceptional
about Sutton Court?

REISS: The rooms are very spa-
cious, which was important for us
while searching for the perfect
hotel. Our room here in the Sutton
Court Hotel Residences comprises
about 60 square feet, which is sim-
ply wonderful. The floor plan is
great; living room and bedroom
can be separated by a sliding door.
We absolute love the location, the
fabulous view. The rooms are well-
kept and newly renovated; the col-
ors were carefully chosen and
match perfectly. We were pleasant-
ly surprised to find the rooms look-
ing exactly like the pictures on the
internet. Unfortunately that is
rarely the case.

GAT:Thanks, Anton & Christina,
enjoy your stay in New York!

M E M B E R  P R O F I L E

GAT

Anton Reiss and his girlfriend Christina
Rothen from Graz, Austria stayed 
at the Sutton Court Hotel Residences 
in Midtown Manhattan.

For more information or to book a reservation 

at Sutton Court Hotel Residences, please contact

Dieter Seelig at 212-935-3300, or visit:
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www.SuttonCourt.com
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EMO TRANS is an internation-
al freight forwarder and
logistics provider for ocean and

air cargo, which was founded in
Stuttgart by Eckart Moltmann in
1965, who has since retired. Over
the years the company has grown
to a global organization with offices
in Australia, Canada, Chile, China,
Germany, Japan, Korea, New

Zealand, Peru and the USA.
Together with their overseas

partners, they offer a network of
250 offices in over 120 coun-
tries. EMO Trans is an
independent privately-held
company, which has grown

organically by providing outstand-
ing service to its customers.

The founder of EMO Trans Inc.
USA Joachim (Jo) Frigger and
his wife Karin came to New York
from Cologne in 1969, when Jo
got a 2-year contract with anoth-
er forwarder. Both fell in love
with New York and decided to
stay, and Jo had always wanted to
have his own company. So in
1972, when Jo was offered the
opportunity to start his own

M E M B E R  P R O F I L E
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Jo Frigger, Founder of EMO Trans Inc.

EMO Trans
Success by Performance
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company in New York, the deci-
sion was easy. 

During the same decade Jo and
Karin’s two children Sven and
Jennifer were born. While both
children worked at EMO Trans in
the summers during school vaca-
tions, they each pursued studies
and careers outside of the freight
industry. Sven learned the trade of
industrial deep sea diving, and
Jennifer got her master’s degree in
Philosophy from the New School
in NYC. Ultimately, to Jo and
Karin’s pleasant surprise, both
children decided to join the EMO
Trans team permanently. 

Over the years the 3-person
operation in JFK has steadily
grown to 30 offices with over
300 employees throughout the
USA. The success of EMO Trans
lies in the company’s ability to
drive the tempo of their change
through the steadiness of conti-
nuity. Jo recognized early on that
the talent you surround yourself
with has as much impact on suc-
cess as the talent you have inside.

EMO Trans is a family business,
and that family is a lot bigger
than Jo, Karin and the kids! They
value their employees, and this is
reflected in the fact that many
members of the team have been
with the company for a long
time, many of them for over 30
years. Such longevity emulates
the stability of the company and
the longstanding relationship
with customers. 

The sustainability of the US
infrastructure is as much the
outcome of upper manage-
ment’s philosophy as it is a
result of local accountability.
The entrepreneurial spirit per-
meates to the smallest branch
of EMO Trans as surely as it
stands securely in the corpo-
rate HQ in Freeport, Long
Island. The strength of the
individual offices consti-
tutes the strength of the
corporate whole. 

What emerges, when you give
each Branch Manager a high
degree of independence and

M E M B E R  P R O F I L E

Jennifer Frigger-Latham, Director - Overseas Network  and her brother Sven
Frigger, Manager Corporate Compliance / Web Services

Get moving!

If you have an inquiry about a specific shipment 
or have questions about international logistics 

procedures we are eager to help! Please contact us 
by calling our HQ office at +1 516 867 6800

(ask for Jennifer Frigger-Latham), or stop by our website
where you can find contact information for all 30 US

branches, and all EMO Trans offices worldwide:

www.emotrans.com
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accountability rewarded by par-
ticipation in the bottom line, is
that each of them thinks like a
business owner! The regional
structure gives Branch Managers
direct access to high-level senior
executives with decades of indus-
try experience; these Regional
Managers and Vice Presidents are
there to offer full support for
operational and sales activities
for customers big and small.
There is a constant dialogue
between energy and experience.
As a result, all customers receive
highly customized solutions to
their shipping needs. 

The reason EMO Trans is able to
supply such varying solutions is
their internationally diverse and
professionally trained team, with
a firm grasp on the global freight
forwarding industry. A deep
understanding of what it takes to
do business internationally is a
prerequisite for thinking outside
the box. Knowledge of the limi-
tations and requirements enables
them to offer the largest variety
of solutions. 

In today’s transportation environ-
ment compliance is a fundamental
issue driven by government rules
and regulations, and guided by
security requirements. From C-
TPAT and ISF on the inbound
side, to TSA screening and AES
on the outbound side, EMO
Trans has invested substantial
amounts in equipment and train-
ing not only to safeguard the
security of the cargo, but also to
enable their employees to navigate
the system without delays. 

Jo’s perspective is constantly
changing with the market, but
his idea of the forwarder’s role
remains clear: “We have advised
many customers on how to
structure their logistics and have
thus helped to streamline and
improve the efficiency of their
supply chain, and we have
helped many mid-sized compa-
nies find their way into the
international market. EMO
Trans is a stable partner with
knowledge and competitive mar-
ket rates. We move freight, but
we serve people!”

FACT  # 1 :

The company name EMO Trans comes 
from an acronym of the founders name
Eckart MOltman; “Emo” was his nickname
growing up!

FACT  #2 :

EMO Trans Inc. is one of a few remaining 
privately-held multi-national freight forwarders
in the US with 100s of employees.

M E M B E R  P R O F I L E

GAT

We successfully put AT&T,
AMX & other US firms on the
map of Central and Eastern
Europe. We support you 
in the areas of

• Business Development
• Regional Representation
• Branch or Product Launch
• Interim Management
• Executive Consulting

Please contact your 
CEOadvise specialists:
+49 712 781 1099
info@CEOadvise.com
www.CEOadvise.com

A D V E R T I S E M E N T
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Journal. The German language magazine about travel, business and lifestyle 
in North America. Subscriptions at www.glpnews.com. For advertising call (212) 896-3881, Mr. Detlef Fox.
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Philadelphia, PA 19103
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German American Chamber of Commerce, Inc.
California Branch
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San Francisco, CA 94111
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Design and Production

328 Commerce Street 

Hawthorne, NY 10532

T 914-741-0445   F 206-203-3640
ideas@thinkersdesign.com 
www.thinkersdesign.com
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Sept 2

Food Forum USA

Held by GACC South
Hannover, Germany
www.gaccsouth.com

E V E N T
C A L E N D A R
September 2 - October 28, 2010

Sept 7

After Hours 
Business Networking @ HBSS

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Sept 2

Hartsfield-Jackson Atlanta
International Airport Tour

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Sept 9

Breakfast w/...

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Sept 23

Business Immigration 
Update 2010

Held by GACCNY
New York, NY
www.gaccny.com

Sept 27-29

Annual Renewables and Energy
Efficiency Roadshow

Held by GACCoM
Illinois, Michigan & Ohio
www.gaccom.org

Sept 21

GACConnect – Business
Networking “Stammtisch”

Held by GACC SF
San Francisco, CA
www.gaccsanfrancisco.com

Sept 22

Luncheon with Joachim Hunold,
CEO of Air Berlin

Held by GACCNY
New York, NY
www.gaccny.com

Oct 19-22

1st Texas Offshore Wind 
Energy Roundtable (TOWER)
Conference & Offshore Wind 
Law (OWL) Conference

Held by GACC South Texas Office
Houston, TX
www.gacctexas.com

Oct 14

German American 
Energy Forum 2010

Held by GACC
Washington, DC
www.gae-forum.com

Oct 14

Business Seminar: 
“Essentials of Risk Management”  

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Oct 7

FOCUS: Electric Vehicles

Held by GACCNY
New York, NY
www.gaccny.com

Oct 7

Cultural Seminar: 
“Burgers & Spaetzle: 
Bridging the Culture Gap 
Between Germans & Americans” 

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Oct 4-8

AHK USA Roadshow

Held by GACC
Several locations in Germany
www.ahk-usa.com

Sept 14

Conference on Industrial Energy:
Efficiency as the Competitive
Advantage for Manufacturers

Held by GACC South Texas Office
Houston, TX
www.gacctexas.com

Sept 14

6th Germany California Solar Day

Held by GACC SF
San Francisco, CA
www.gaccsanfrancisco.com

Sept 15

YEC Monthly Stammtisch

Held by GACCoM
Chicago, IL
www.gaccom.org

Sept 19-27

Transatlantic Program Young
Technology Leaders (TAP-YTL) 
Trip to Germany 

Held by GACCoM
Several locations in Germany
www.transatlantiprogram.org

Sept 21

The Georgia Water Challenge:
Water sustainability showcase
presented by local German 
& Japanese manufacturers

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Sept 14

IMTS 2010 
German Night Reception 

Held by GACCoM
Chicago, IL
www.gaccom.org

Oct 28

After Hours Networking Event

Held by GACC South Texas Office
Houston, TX
www.gacctexas.com

Oct 28

Roast Goose Dinner
(Martinsgansessen)

Held by GACCNY
New York, NY
www.gaccny.com

Oct 21

Business Seminar: 
“Foreign Exchange: Protect 
Your Profits and Mitigate Risks”

Held by GACC South
Atlanta, GA
www.gaccsouth.com

Oct 27

European Chambers Fall
Networking Event 2010

Held by GACCNY
New York, NY
www.gaccny.com

Oct 19-22

Energy Efficiency Transatlantic
Program, Business Delegation 
to Germany

Held by GACCoM
Several locations in Germany
www.gaccom.org

Oct 20

YEC Monthly Stammtisch

Held by GACCoM
Chicago, IL
www.gaccom.org

Sept 30

MI Chapter Unity Day Reception
2010 

Held by GACCoM Chapter
Rochester, MI
www.gaccmi.org

Oct 1-3

German Day 

Held by GACCoM CO Chapter
Aurora, CO
www.gaccco.org  
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GAT: Your parent company,
Conditorei Coppenrath &
Wiese, is one of Europe’s largest
and most successful frozen food
companies. How has your expe-
rience been establishing
Coppenrath USA in the states?

OLTMANNS: Entering new
markets is always a challenge and
the US has proven no different.
There is only a certain amount of
planning and strategy building
that can be done prior to launch,
the rest must come from cautious
trial and learning as you go. In the
end, the household consumer
picks us and not the other way
around. Certain variables and
market behaviors can’t be predict-
ed precisely. With this in mind,
we utilized the services of an
importer on the ground with a
distribution system already in
place. Based on market tests, and
the positive feedback we received
from consumers and retailers, we
decided to fully enter the market
by establishing a company-owned
sales office in the US. Over the
past few years we have learned a
great deal about the market, how
to work with US retail, the
importance of communicating
our message to the consumer and
most importantly the different
taste expectations for desserts.

GAT: Which trends and chal-
lenges do you foresee in the near
future in your industry?

OLTMANNS: Trends in the
retail food sector are constantly

evolving. The key to success is
determining the difference
between trends and fads. There is
a great deal of expense involved in
bringing a new product to mar-
ket, thus we cannot afford to be
wrong. At present, the biggest
trend we are seeing in our catego-
ry is the proliferation of individu-
ally portioned desserts. As such,
we are launching a new line of
individually portioned mousse
cups in fall 2010. Data over the
last three years clearly shows this
is an evolving trend and not a
passing fad. The biggest challenge
in our industry is overcoming the
stereotype that frozen desserts in
the US are either seasonal, or not
as high quality as can be found in
the bakery section.

GAT: You are a recent addition
to the Board of the German
American Chamber of Com-
merce of the Southern US, Inc.

How do you see the role of our
chamber and how has your

company benefitted from
your board membership?

OLTMANNS: We became
involved with the chamber early

on in our market entry into the
US. The opportunity for network-
ing and learning from others was
invaluable. Now, we are fortunate
to be in the position to offer
advice and experience to other
companies new to the market.
The chamber has done a great job
of creating a wonderful communi-
ty of members and I am honored
to serve on the board.
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Lars Oltmanns, President & CEO Coppenrath USA, LP
(770) 771-5010 • lars@coppenrath-bakery.com
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Coppenrath USA is a 100% subsidiary 
of the well-known food manufacturer Conditorei 
Coppenrath & Wiese GmbH & Co. KG. The parent
was founded in 1975 and is based in Osnabrück, 
Germany.  Coppenrath & Wiese is Europe’s largest
manufacturer of frozen bakery products that offers 
its wide variety of pastries and desserts throughout
Europe and since 2007 to the US retail as well. 

B O A R D  T A L K

Sweet Inspirations from Europe

www.coppenrath-bakery.com

Lars Oltmanns is President & CEO of
Coppenrath USA, LP. After being with
the German parent company Conditorei
Coppenrath & Wiese since 1999, he
established Coppenrath USA’s presence
in 2007. Lars was elected to the Board
of Directors of the GACC South this past
April. GAT asked him to share his per-
spective of a successful market entry as
well as trends and challenges in the retail
food category.
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Ms. Dagmar A. Cassan, MBA

State of Bavaria - United States Office

560 Lexington Avenue, 17 th Floor

New York, NY 10022, USA

Tel.: +1 212  317 - 0588

info@bavaria.org

www.bavaria.org

Ms. Lucie E. Merkle, Ph. D.

State of Bavaria - United States Office

West Coast Division

388 Market Street, Suite 1050

San Francisco, CA 94111, USA

Tel.: +1 415 362 1001

lemerkle@bavaria.org

We regret that some of our choicest properties are no longer available. 

That could be bad news for companies who want to locate in one of Europe’s most dynamic high-tech areas and 

take advantage of Bavaria’s outstanding business and research climate. Or benefit from one of Europe’s highest 

purchasing power offering a perfect market for your products. Or enjoy the fantastic quality of life. Culture? Unspoilt 

nature? You name it – we have it. And fortunately for you we still have some top class real estate left. Tailor-made 

for the needs of your business. 

For more information about Bavaria‘s strong locations please visit www.invest-in-bavaria.com 
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SM

lufthansa.com/myskystatus

Networking
A product of Lufthansa.

SM

Fly from 17 U.S. gateways to more than 400 worldwide destinations 

and never leave your friends behind. Post departure and arrival info 

and set in-fl ight updates from your smartphone at MySkyStatus.com 

and alerts will be sent via Facebook and Twitter.

With MySkyStatus™, in-the-air doesn’t 
mean out-of-touch.
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