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The Race for Innovation
China took an important step in recent years in terms of innovation and technological advancement. Once known as imitator 
of Western design and technology, China is now on its way to become one of the leading players in innovation. In this phase of 
transition, Chinese startups play a crucial role. They have disrupted traditional industries and created new markets and product 
categories and have become increasingly important drivers in shaping global innovation.

China’s national strategies and the promotion of entrepreneurship as the next stage of the country’s path towards becoming an 
innovation powerhouse has pushed forward the introduction of policies encouraging and supporting start-ups. This momentum 
has also influenced the image of China’s entrepreneurs. They have become the new heroes in Chinese society, with role models 
such as Jack Ma or Pony Ma. Next to this, a growing middle class is with increasing demand are willing to pay for innovative 
tech solutions catering to their needs. With this, Chinese start-up and innovation ecosystems have had the necessary 
playground to gain a critical mass. Although there is a lot of room to grow with the potential of the Chinese market, Chinese 
startups also go global. The upsurge of modern Chinese technology startups looking to go global today is often seen as China’s 
third wave of internationalization.

So what does this mean for German companies and their innovation activities, especially in globally challenging times? With 
the growing competition of Chinese innovators, establishing a position on the Chinese market is nowadays a far from an easy 
task and the road to recognition is full of both challenging and enticing obstacles. While Chinese innovative giants are pumping 
out products with an astonishing speed, over-engineering, inflexible procedures and dominant headquarters often significantly 
prolong the time to market of foreign market players. Next to this, restricted internet access creates an everyday operational 
challenge, alongside with data and intellectual property protection concerns. The lack of talent and a shortage of skills such as 
critical thinking, complex problem-solving and creativity pose another issue - especially when it comes to innovation. 

We’ll dig deeper into the topic and look into how innovators can better explore the potential of the Chinese market. We will 
look at what China’s innovation drivers are, what role startups play in that ecosystem and how startup communities influence 
innovation. We will also look into the global expansion of Chinese start-ups and many more topics in this issue of the German 
Chamber Ticker.

Enjoy your reading!
Olivia Helvadjian

Ms. Olivia Helvadjian

Chief Editor German Chamber Ticker
Senior Communications Manager
German Chamber of Commerce in China | Shanghai
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China News
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THE RACE FOR INNOVATION

Excubation and 
Incubators
About 5,700 creative spaces, so called Mak-
erSpaces, exist in China having assisted about 
182,500 start-ups during their initiation. Ad-
ditionally, 4,000 Technology Business Incuba-
tors (TBI) have been implemented with most 
of them being located in high-tech zones 
or parks and around 400 accelerators have 
been established nationwide. As of 2018, BAT 
backed half of all Chinese unicorns, account-
ing for China’s joint most prominent and dom-
inant share of venture capital patronage. This 
creates a nexus of dependences in later stages 
of funding rounds for smaller start-ups and 
a major risk for them, as newly implemented 
ideas could easily be adopted by incumbent 
competitors/giant competitors. Looking fur-
ther abroad Chinese incubators and accelera-
tors are actively venturing out. With a main 
focus on gaining foreign talents and promis-
ing new products and business models for 
the Chinese market, eleven Chinese programs 
were founded in California’s Silicon Valley 
between 2013 and 2018. Leading the way for 
small and medium-sized German companies, 
German multinational corporations are devel-
oping dynamically with the Chinese start-up 
scene. Industry giants such as Bayer (Grant-
s4Apps Shanghai Incubator Program), BASF 

(Joint Venture with Plug and Play) or Daimler 
(Startup Highway) started their own local 
competitions, incubators or accelerators. 

Disruptive Innovation: 
Traditional v. New 
Industries
Just as CDs, DVDs and BluRays have been 
replaced by music and video streaming plat-
forms by the likes of Baidu, Tencent and iQiyi, 
ride sharing and goods transporting entities 
like Didi Chuxing, Hellobike, Meituan Dianping 
have taken on various traditional industries. It 
seems like disruption is ever around the corner 
in China‘s fast paced economy. The country 
has entered a new phase of technological rev-
olution creating resourceful new businesses. 
Before 2011 there were no QR codes in China, 
at the end of 2018 they were everywhere and 
skyrocketed the local mobile payments mar-

ket to be valued at USD 15.4 trillion, making 
it 40 times larger than its U.S. equivalent. 
Which industry is next? A hint might be the 
government’s promotion of transforming 
current industries though the implementa-
tion of emerging technologies, rapid growth 
rates and high investments in automotive, 
logistics, AI, new retail and 5G. With the 
MIIT‘s announcement of investing USD 411 
billion into the 5G network till 2030, 5G us-
ers in China are estimated to reach 576 mil-
lion by 2025 making up 40 percent of the 
worlds consumption.

Tax Benefits for Start-
Ups
The 1988 initiated Torch-Program by the 
MoST kicked off the countrywide establish-
ment of 156 high-tech zones and science 
parks by the end of 2017. Almost half of all 
nationwide invention patents were attrib-
uted to companies emerging out of these 
zones. Every day, about 1,000 companies 
get registered in these special economic 
areas. The Zhongguancun Science Park in 
Beijing is most-famously known as China’s 
equivalent to the ‘Silicon Valley’. If a com-
pany or a start-up settles in one of those 
zones or parks it qualifies for tax breaks as 
a high-tech entity (15 percent reduction in 
corporate income tax) and for an increase 
in R&D expenditure as well as subsidies in 
market-based science projects granted by 
the MoST. Tax breaks are not only important 
to start-ups themselves, they are also an 
integral part when it comes to the financ-

ing aspect: Venture capital firms can reduce 
their tax base by 70 percent by investing 
into start-ups during their seed or early 
funding stages.

Means of Funding
When talking about means of funding, 
start-ups in China get to choose from a 
variety of options. Ranging from preferred 
access to bank loans, angel networks, gov-
ernment seeding, to sophisticated networks 
of venture capital and private equity funds. 
During early seeding rounds, start-ups seem 
to prefer China’s vast offerings in state-
backed venture capital “guidance funds” 
from national-, province-, city- or down to 
district-level funding. Funds like Zhen Fund, 
K2VC and Sinovation Ventures also play a 
vital role. During later growth stages, fund-

ing from multinational entities such as Se-
quoia Capital, IDG Capital or MatrixPartners 
become more prominent. Further capital 
flow can be provided via local govern-
ment entities buying 1-2 percent in start-
up shares, so called “special management 
shares”. The overall fundraised amount in-
vested in domestic start-ups during the first 
half (H1) of 2019 accounted for USD 23.2 
billion showing strong signs of a year-on-
year slowdown (H1 2017: > USD 150 billion, 
H1 2018: < USD 80 billion). Besides health-
care being the most-backed sector, AI chip 
maker Horizon Robotics, shared housing 
start-up Danke and homegrown Starbuck’s 
challenger Luckin Coffee are the highest 
funded companies during this period. 
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The Next Innovation 
Superpower

Once a notorious imitator of Western design and technology, China is now on course to 
become a superpower in innovation. The crucial role played by Chinese startups in this 
transformation merits a closer look. 

and policymaking emphasizing strategic direction and support. 
The ‘Made in China 2025’ initiative highlighted ten strategically 
critical sectors that would be revamped to transform the nation 
into an international leader in innovation by the end of the next 
decade.

The policy aims to replicate the success seen in the solar panel 
industry where China has become the largest global producer, 
and civilian drone production, whose global market is dominated 
by firms like Shenzhen-based Dajiang Innovations (DJI), among 
others. Similarly, China intends to build a national innovation 
center for high-speed rail in Qingdao and is actively exploring the 
trackless tram, a cross between a bus and a streetcar that runs 
on rubber tires. Autonomous versions of high-speed rail have also 
been undergoing testing for the last two years.

While Chinese firms have been proactively exploiting the favor-
able conditions created by the government’s policies, the regu-
latory support dovetails with the local market size. Addressing 
one of the fastest-growing middle class populations in the world 
offers Chinese firms scale efficiencies and cost savings from high 
levels of production without selling overseas. This has enabled 
them to build up extensive domestic manufacturing ecosystems. 
It has not only helped them in more traditional applications like 
consumer appliances, but also in achieving rapid growth entering 
sectors like semiconductors, supercomputers, e-bikes and new 
energy vehicles. 

Over time, the Chinese firms have been pushed further to inno-
vate, thanks to domestic competition, cost increases and market 
saturation. A spirit of bold experimentation and deep customer-
centricity accompanies the impetus provided by these external 
triggers. Consumer electronics and home appliances company 
Haier’s rendanheyi management model is a well-established ex-
ample of such an approach. 

Once a notorious imitator of Western design and technology, 
China is now on course to become a superpower in innovation. 
The crucial role played by Chinese startups in this transformation 
merits a closer look. 

The predominant view from outside is that China’s business and 
economic growth is mainly fueled by copying innovations from 
other countries. This belief reflects a history of disputes concern-
ing alleged intellectual property infringements by Chinese compa-
nies. It is also at the crux of the ongoing trade negotiations with 
the US. Such copycats receive a lot of attention, but they are not 
entirely representative of Chinese innovators. Beyond borrowing 
concepts and ideas, Chinese firms have also been successful in 
incremental innovations that stand on their own merit. And more 
and more, they are making strides in genuinely disruptive innova-
tions. 

The numbers support the idea of China as an emerging player in 
new technology. China is now a global leader in patent applica-
tions and grants. In the year 2017, China’s patent applications 
were equal to the combined sum of applications in the US, Japan 
and the top five nations in the European Union. This technologi-
cal surge has been reinforced by a strategic decision to invest 
heavily in research and development. Between 2000 and 2016, 
Chinese R&D investment grew at an average of 18% annually, 
compared to compound annual growth rates of 4% in the US 
and 5% in the EU. Consequently, it is only second to the US in 
gross domestic R&D expenditure and is quickly catching up. In 
addition, there is a growing number of top universities based in 
China. 

Innovation Drivers

A few decisive factors have driven China’s development in innova-
tion. The most influential, perhaps, is the government’s leadership 

                 Cover Story

Srinath Rengarajan
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Oliver Wyman
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Startup Nation

In addition to domestic institutions, universities and firms, en-
trepreneurship and a vibrant startup scene have equally been 
responsible for China’s overall growth in innovation. On many 
fronts, Silicon Valley and other tech hubs in the US and Europe 
are evenly matched, or even trailing, the imaginativeness and 
technical prowess of Chinese startups. In fact, representing 40% 
of the global total, China was home to 149 unicorns in 2018, 
compared to 146 in the US. Of the top 100 unicorn valuations 
globally, 31 of them were Chinese.

Many of China’s startups are a part of the digital economy. Being 
more flexible and agile compared to large corporations enables 
them to address the inefficiencies and gaps in the current value 
chain, as well as in the fast-moving adoption of new technolo-
gies. As a result, many innovative startups build on their com-
petitive capabilities in software, data processing and artificial 
intelligence. They apply these strengths to address extant issues 
in other sectors—be it health care and medicine, education, en-
tertainment, retail, or mobility solutions. Simultaneously, China’s 
tech giants (Baidu, Alibaba, and Tencent) are actively funding and 
investing in these startups, as well as building up similar capabili-
ties in-house. 

In addition to government policy and the startup scene’s capabil-
ity in emerging, high-demand technology, the Chinese population 
and their appetite for new technology and solutions is a major 
driver in innovation. The rapid growth in ride hailing, for example, 
can be partially attributed to a significant number of people 
seeking to supplement their income by driving. Similarly, a recent 
survey on mobility conducted by Oliver Wyman showed 33% of 
respondents from China said they were ‘very likely’ to switch from 
public transport to autonomous vehicles when they become avail-
able, compared to only 13% from the US and 12% from Germany. 
Another 50% of Chinese respondents said they were ‘likely’ to 
switch.

Five factors are evident in the success of innovative Chinese 
startups. First, they take a strongly customer-centric approach 
with a clear-cut value proposition. Secondly, they partner and 
collaborate with established players happy to outsource where 
necessary. Thirdly, they have access to financial backing—not only 
from tech giants, but also investors including venture capitalists, 
private equity firms and existing industry incumbents. Fourth, 
they maintain a balance between a freedom to experiment and 
focusing on their product. Finally, they are adept at cultivating 
and leveraging ecosystems.

Leapfrogging in AI

China’s meteoric rise in AI is one of the best examples of its prog-
ress in disruptive innovation. China leads globally in the number 
of research papers, citations and patents in AI, and is home to 
about 10% of the world’s AI talent pool. With over a thousand AI 
companies, China ranks second only to the US. Beijing is home 
to about 400 of these and has the highest concentration in the 
world. China is also the global leader in terms of venture funding 

received by AI startups. China’s tech giants are also focused on 
developing AI-based offerings through in-house talent, labs and 
billions spent in R&D. 

These efforts are backed by a clear vision to be globally competi-
tive in AI by 2020, make major breakthroughs by 2025, and to 
achieve world leadership by 2030. The government has lowered 
entry barriers to the sector and enabled access to the most im-
portant AI resource—raw data. Access to a database of 1.6 million 
faces, for example, has been crucial for facial recognition start-
ups developing products for smart security platforms in public 
security, border control and financial solutions. Data access at 
scale has allowed Chinese startups to develop more comprehen-
sive algorithms, backed by powerful hardware available from in-
country telecom and computer giants. 

As of June 2019, China has over 850 million internet users. As a 
result, Chinese tech firms can harvest data at scale from online 
content and browsing, app interactions, digital purchases, sound 
libraries and other means. Conducive consumer behavior is cru-
cial in China, since people are more likely to trade-off privacy 
for better app functionality than in other countries. For example, 
WeChat servers record over 100 million calls a day—a scale that 
facilitates developing powerful voice recognition. 

Startups without their own data pools work around the issue by 
collaborating with their target industries. Taking health care as an 
example, leading startups work extensively with doctors and hos-
pitals across the country to collect and process data to train their 
algorithms. This data has allowed them to develop smart medi-
cal imaging, research and clinical decision support platforms—
thereby supporting faster, more accurate diagnosis and improved 
treatment solutions. Another case is startups working on urban 
traffic management by aggregating micro-level data from video 
streaming and motor vehicle identification databases. 

Chinese AI startups have mostly focused on voice and vision-
based products and natural language processing capabilities, 
lagging behind their peers in Europe and the US in areas such as 
autonomous vehicle development. There is, however, increasing 
support and effort to nurture these other ecosystems.  

Path Ahead 

Chinese institutions, companies and startups have fueled the 
increase in the country’s innovation by capitalizing on positive 
regulatory and economic tailwinds. The domestic market helps 
sustain high levels of production, allowing Chinese producers 
to become economically viable before taking on global markets. 
Meanwhile, consumer appetite for new products and technol-
ogy encourages their innovation efforts. This has pushed Chinese 
firms to use innovative means to distinguish themselves from 
competitors, satisfy unmet customer needs, address gaps and 
inefficiencies in existing systems, as well as target new customer 
segments. Looking ahead, these firms need to build up expertise 
in management and business model innovations to complement 
their product and process innovations. 

SSI 
Schaeffer

How should Europe and the US react to the transformation of 
China into an innovation powerhouse? If they want to stay com-
petitive, the West must bolster its commitments to R&D spending 
as well as create a promising economic climate for collaborative 
innovation to flourish. Western countries are already adopting the 
technology and trends coming from Chinese startups. A recent 
example is Facebook and other social media channels looking 
to move into a cross-platform mobile payment system to mimic 
super-apps like WeChat in China. 

Chinese startups, in comparison, need to inculcate more global 
thinking. In the past, and even today, most Chinese startups have 
focused on the domestic market. Given the size of the domestic 
market, this is understandable. However, to be global leaders, Chi-
nese startups need to start formulating cohesive strategic plans 
that address international markets. Like Bytedance’s short video 
streaming app, TikTok, startups need to be nimble when rolling out 
their solutions globally to capitalize on first-mover advantage. Until 
then, it is only natural that some Chinese startups will continue to 
fail. Regardless, the technology and societal shifts engendered by 
their ideas, as well as their commitment to entrepreneurship, will 
have enduring effects not just in China, but globally. 

[Some parts of this article first appeared earlier in MIT Sloan 
Management Review.]

ssi-schaefer.com
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YOUR SYSTEMS SPECIALIST FOR INTRALOGISTICS

SSI SCHAEFER SYSTEMS INTL. (KUNSHAN) CO., LTD. 
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A Foreign Startups 
Guide to China 

Startups should look towards China, not primarily as a market but 
as a space to learn, inspire and invest. Three guys from Shanghai’s 
startup scene describe China’s entrepreneurial landscape and why 
not only startups but also corporations and SMEs should take a 
closer look.

Startup Land China 

If you are a startup, you have to come to China. If you have an al-
ready-successful business, you have to come and see the startups 
in China—here is why. 

When I was first asked to write this article, I decided to bring on 
board two fellow insiders: Bob Zheng, the CEO of China’s first co-
working space, People Squared (P2), and Oscar Ramos, the Manag-
ing Director of the popular Shanghai-based Chinaccelerator (SOSV).  
Having worked closely with Bob and Oscar through DC-Hub, an 
accelerator program I co-founded, and together helped countless 
entrepreneurs find their footing in China’s elusive market, it was a 
no-brainer—not to mention, our offices are literally next-door to 
each other.

China’s Startup Clusters: Beijing, Shanghai and 
Shenzhen 

China is a cluster…so too is its startup ecosystem.

It can be divided into three main parts: Beijing, with its fintech and 
entertainment community, Shanghai, with its focus on e-commerce, 
service and software, and tech-savvy Shenzhen, China’s primary 
hub for emerging technologies. 

Beijing is No. 1 for obvious reasons when it comes to fintech and 
financial services startups: you have to be near the regulators. The 
same holds true for the entertainment industry, especially when it 
comes to streaming services or music.   

Between Beijing in the North and Shenzhen in the South, there’s 
Shanghai, which attracts mostly e-commerce, service and software 
startups. For a startup, it’s the most expensive place to be but 
thanks to its vibrant, flourishing ecosystem, it’s also the best place 
in terms of community, investors and opportunities. 

Shenzhen is often described as the ‘next Silicon Valley,’ a label 
which, in my view, is not entirely accurate. If you’re talking in the 
context of tech startups that need fast prototyping, then I agree. 
But overall, Shanghai still wins out thanks to its healthy investment 
scene and the sheer amount of startup companies produced every 
year. 

Foreign Startups Must Engage with China

For the past 30 years, China has largely remained a developing 
country that has taken a back seat to foreign enterprise and in-
novation. More recently, however, China has started to come into 
its own and create its own innovation hubs and ecosystem. In the 
process, it’s provided the startup community with an entire arsenal 
of new ways of dealing with the many challenges a startup may 
face. 

One of the main reasons startups are useful is their ability to solve 
a prevailing problem better, faster and cheaper! Though most 
startups will have to adjust slightly to the market and their clients 
at some point, the problem-solving process remains one of the ma-
jor challenges that causes most startups fail. China—Shanghai and 
Shenzhen, in particular—can provide entrepreneurs valuable solu-
tions and insight in overcoming these challenges, which is some-
thing German entrepreneurs sometimes lack. Flexibility and speed, 
as well as the 71% rule, also come to mind. The 71% rule, which 
I often discuss in my four-week accelerator program, states that 
71% of a startup’s focus should be on progression in the beginning, 
rather than being a ‘model’ startup. So, if it works, attracts and 
gives traction to your startup business, it’s good enough, even at 
71%—a concept 99% of Chinese startups intuitively apply.

Martin Gothe 
Co-Founder of 

DC-Hub

Bob Zheng
Founder of People 

Squared (P2) 

Oscar Ramos
Full-stack innovator 



1716

BUSINESS | www.china.ahk.de

Winter 2019 Winter 2019

1.	Most Chinese companies or private VCs can’t easily invest over-
seas, so a startup has to open a legal entity in mainland China, 
leading to even more issues (see points 2-5). 

2.	Shareholder structures in foreign invested Chinese companies are 
rather rigid. Therefore shareholder changes are difficult to imple-
ment. 

3.	Chinese investors have no issue putting up large sums of cash, 
but they also demand a quick exit along with it—usually within 
three years or even one, putting nearly impossible expectations 
on foreign startups. 

4.	Chinese VCs are typically not as experienced as their counter-
parts in the US or Europe.

5. Startup founders need mentors and must have experienced 
investors guiding them towards success. Chinese investors, pri-
vate or public, usually fall short of the necessary knowledge and 
decades-long experience that startups require. China developed 
very fast in a very short time. 

6. Finally, despite market maturation in recent years, the Chinese 
startup ecosystem still needs more serious VCs and angel inves-
tors. 

Why Co-Working Space is Essential for Startups

A lot of people ask me why certain startups fail. I often tell them 
it’s because of a startup’s failure to validate and get second opin-
ions. Whether that’s failing to update their business model or prop-
erly analyzing their team’s ability, their company’s approach or the 
market, founders should constantly seek to validate every aspect of 
their business. Co-working spaces allow for this validation to take 
place with little to no effort. Having a network of like-minded peo-
ple with similar questions and concerns conveniently in one place, 
is an endless resource for early-stage founders. In my many years 
of experience, I can give you countless examples of startups finding 
an answer to a dilemma just by talking with their neighbors.  

For a startup that’s entering a new market, finding a local co-
working space and being able to connect with the community is 
probably the easiest way to get started. Some co-working spaces 
even offer mentorship networks, accelerator classes, partnership 
programs and government support, which can largely reduce the 
learning curve. 

Less Regulation, More Startups 

In the age of big data, machine learning and neural networks, China 
has the advantage, simply by virtue of having a much bigger data 
pool from which it can source. Big data is indeed big in China. With 
less barriers to collect and utilize data in China, compared to places 
like Europe (e.g. EU’s GDPR law), progress and innovation experi-
ences far less legal, economic or social resistance.

Even German startups can benefit from China’s deregulated big 
data ecosystem. I recently learned of a German tech startup that 
was cooperating with the Shanghai government to monitor elderly 
people living alone in their homes with relatives too far away to 
take care of them. The local government uses the startup to track 
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A startup experience in China is also valuable for the following rea-
sons: 

•	 Gaining a new perspective on multiple issues and problem-solv-
ing methods

•	 Learning from Chinese startups and their unique economy
•	 Engaging with China and understanding the country’s impor-

tance on a global scale in relation to your own future
•	 Gaining access to a huge market, as well as possibly a new part-

ner, supplier or off-shore investor 

It’s noteworthy that German startups are hardly ever consumer-
focused. Instead, they mostly cater to industries important to the 
German economy as a whole, such as automotive, manufactur-
ing and machinery. A lot of startups also flock to China because 
of their existing European corporate clientele, who see the bigger 
market. Even for startups seeking the US as their first market ex-
pansion (language accessibility, business practices, law, etc.), they 
eventually move first or early to China, because their first big client 
will prioritize the Chinese market over the US one. China is then 
often used as a stepping-stone for expansion into the Southeast 
Asian market! 

Usefulness of a Startup China-Experience 

In 2018, China’s share of the world economy stood at roughly 
18%. In 2049, against the backdrop of the 100th anniversary of 
the founding of the People’s Republic, China anticipates a share of 
32%, a number closer to what it has shared historically. To reach 
this goal, China plans to become a leader in emerging technologies 
such as machine learning and big data, making innovation-driven 
companies, in particular startups, a crucial part of its future suc-
cess. This technology-centric strategy creates a unique ecosystem 
for not only startups but also companies not yet in China, as well as 
policy and lawmakers. 

China’s Tech-Investment Slowdown Explained

According to CNBC in the US, the value of venture capital invest-
ments in China’s startup scene in the tech sector slowed by a rate 
of 77% year-on-year in the second quarter of 2019. The article 
blamed lack of innovation, the ongoing trade conflict and other 
uncertainties for the sharp drop. I think the real reason, however, 
is the startup market’s steep learning curve. After years of Chinese 
VCs and other investors pouring billions into startups and not re-
ceiving an adequate return on their investment, there’s been a pull-
back. Even highly successful companies, such as ride-hailing giant 
DiDi and bike-sharing company ofo, have failed to live up to inves-
tor’s initial expectations. With help from experienced backers from 
overseas, Chinese investors are now more cautious and, encourag-
ingly, more deliberate. Not to worry, though, we’ll continue to see 
long-term growth in investment thanks largely to China’s leading 
position in emerging tech, such as 5G, which will usher in new op-
portunities for investors and startups alike.

The Thing with Chinese VC Money 

From experience, 40% of startups come to China intending to raise 
funds. Taking on a Chinese investor, however, poses more than just 
a few challenges. 
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users in real-time in a control station. If the movement pattern 
deviates from that which the neural network has learned over the 
course of six months, it will notify the control center or send rela-
tives a message to check on their elderly loved one. Of course, this 
was also tested in Germany, but the lack of a suitably large amount 
of data to train the neural network in acceptable time made a move 
to Shanghai an obvious choice in the startup’s early stage.  

Chinese Startups are a Source of Global Innovation 

When I moved to China 12 years ago, the hottest business model 
for startups was C2C—not consumer to consumer but ‘copy to 
China’. Although venture capital has “venture” in the name, most 
investors were looking to de-risk their investment by investing in 
business models that had some validation. Back then, the best way 
to get support from a VC was to clone a working model and “adapt” 
it to China. The adaptation was key because lots of founders were 
using that strategy. Most of those cloned business models had lim-
ited barriers to entry and multiple competitors popping up—some-
times thousands of them. As a result, the competition to have the 
best product or best business model transformed into a race where 
only the fastest—the fastest to adapt not the fastest to execute—
were successful. 

That extreme competition made the “innovate or die” statement a 
reality startup founders had to face every day. To the outside world, 
Chinese startups were only copycats. But there is a reason why 
only Meituan, as one of the thousands of copycats of the Groupon 
model (daily deals sold online for restaurants and other offline ser-
vices) today is among the top three Chinese internet companies in 
terms of market cap and the others failed.

These days the perception of Chinese startups in the global venture 
capital community is very different. In terms of venture capital in-
vested, China surpassed the US in 2018. That venture capital hasn’t 
just been deployed, it’s also been shown to be properly utilized. In 
2018, China also surpassed the US in terms of unicorn startups (a 
private company with a valuation, usually set in a funding round, 
north of USD 1 billion).

A deeper look into those numbers reveals some interesting facts 
regarding startup trends in China. I want to highlight one of these, 
relevant to not only VCs and entrepreneurs but also for multina-
tionals in search of innovation in China. Most Chinese unicorns, 
though they’re tagged as technology companies, are actually 
traditional companies born digital. These companies are not just 
technology enabled, technology is in their DNA—from operations to 
user experience and beyond. This might not be very interesting for 
some VCs looking for companies with global expansion, but I think 
it is essential for multinationals looking to better understand the 
Chinese startup market. It shows them what the future is going to 
look like. The Chinese market might be very big, but an even more 
impressive aspect is how open to the use of technology Chinese 
consumers are. As real early adopters in both the consumer and 
business arenas, they’ve become a big reason for companies now 
looking to China as the first market to launch—and optimize—a 
product. Additionally, the agility of businesses here helps startups 
react and reinvent themselves at a speed that we rarely see in other 
parts of the world, which is why they are known as “dancing drag-
ons”.

Despite most of China’s unicorns having a non-tech background, 
there are still more real tech unicorns than in any other market—

and the number is growing. In fact, Chinese startups are not only 
expanding first in emerging countries such as Southeast Asia, In-
dia and Latin America (where they dominate the mobile consumer 
space) but also in developed markets, thanks to China’s ability to 
apply existing technology and innovation. Just look at the success 
of Bytedance’s short video app Tiktok, which now outperforms both 
Facebook and Instagram among Millennials and Gen Zers.

This innovation is increasingly attracting multinationals that realize 
China is becoming a hub for innovation— an innovation lab with 
massive scale that allows companies to not only build products for 
that market but to stress test and improve products for any other 
part of the world. Multinationals are changing their “innovation 
learning journeys,” and besides visiting Silicon Valley they are com-
ing to China (especially Beijing, Shanghai and Shenzhen). In the last 
few months, this trend has skyrocketed, and both companies and 
governments are approaching us to understand what is happening 
in the innovation space across China, how this will impact them 
and how they can use it. The most interesting comment I heard 
came from the organizer of one of these delegations: “We have 
been organizing tours to Silicon Valley for years and things look 
pretty similar every year, but every six months when we visit China 
we see so many differences that make it obvious that change is 
happening in the Far East.”
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Martin Gothe graduated at ISM Business School, Frankfurt/
Main Germany, and is an entrepreneur and mentor with ten 
years of experience in China. He is also the Co-Founder of the 
DC-Hub Accelerator Program in cooperation with the University 
of Leipzig.

Bob Zheng is the founder of People Squared (P2) - the first co-
working space in China.

Oscar Ramos is a full-stack innovator with expertise ranging 
from product to strategy. He is a Telecom MEng and Biomedical 
PhD dropout, who has twelve-plus years of experience in the 
startup community in China as a founder, advisor and VC 
investor.
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Fostering Innovation 
Through Startup 
Communities: The Glue 
that Holds Everything 
Together 

Examples include accelerators and incubators, which lower the 
barrier of entry in a startup ecosystem, helping startup founders 
to avoid common pitfalls by providing access to mentors and se-
rial entrepreneurs. These can be private initiatives like Chinac-
celerator, a well-known Shanghai-based accelerator program 
that helps foreign founders enter the Chinese market. They can 
also be linked to top universities like Tsinghua’s SEM X-elerator, 
or government-backed such as Zhongguancun Innoway, both of 
which are located in Beijing. Several accelerators and incubators 
are also tied to corporate entities, such as the Shanghai-based 
Merck Accelerator. A number have even been successfully ran by 
students like Karlsruhe’s Pioneer Garage. 

Governments also play an important role, typically providing the 
regulatory framework for startups as well as offering support 
through grants and tax incentives as a way to promote their re-
gions and attract more taxpayers. Depending on the region and 
political system, most governments aim to be re-elected or to 
remain in power by showcasing their achievements in innovation 
and talent retention.

No startup can function without access to a talent pool, which 
is where the importance of universities come into play. Well-
established university programs focused on STEM or entrepre-
neurship provide the conditions for a much healthier startup 
ecosystem, since they offer a constant lifeline in terms of talent 
for the community. Failed entrepreneurs who remain in the tal-
ent pool are an equally important source of skill and know-how.  

Despite our best intentions, it ’s difficult for any of us as in-
dividuals to have a significant influence on our surroundings. 
Communities, on the other hand, can leverage the power of the 
group to have a greater impact, providing not only resources but 
also an environment for ideas and creativity to flourish. They’re 
also powerful tools to create wider value, allowing some of soci-
ety’s most imaginative people to connect, motivate and inspire 
each other. 

Startup communities are no different. There are, however, some 
unique players who have an essential role in laying the founda-
tion for innovation to thrive. 

Sustainable Startup Communities 
– It Takes a Village

In his book, “Startup Communities - Building an Entrepreneurial 
Ecosystem in Your City”, Brad Feld documents the dynamics of 
building a thriving entrepreneurial ecosystem in his hometown 
of Boulder, Colorado. Over the years, this modest-sized Ameri-
can city of just over 100,000 people has become a model city 
for many others around the world striving to echo some of the 
innovation success of Silicon Valley.

In addition to focusing on the core founders of the startup, 
Feld explores many other players needed to form a sustainable 
startup community. 

Jelte A. Wingender
China Director, Startup Grind
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Investors are more important to some entrepreneurs than oth-
ers. Nonetheless, a healthy source of angel and venture capital 
is essential in order for technology startups quickly scale. Suc-
cessful entrepreneurs also often give back to their communities 
at one point as angels investors.

Corporate innovation units usually take on a vital role, often 
becoming the startup’s client or service provider. There are also 
many new opportunities that can frequently be better solved by 
startups than through the big companies themselves.

Lastly, there are lawyers and other service providers. Compared 
to already-established companies, service providers need to be 
conscious of the change in dynamics in having a startup as a 
client. A good way of securing future clients is to offer free con-
sulting hours or services at a very early stage. Successful found-
ers tend to remember those who have genuinely helped them on 
their path to success and will choose their service providers in a 
later stage accordingly. 

Resource Misallocation in a Startup Community

Startups are a hot topic, not just in China, but also around the 
world. Buzzwords like ‘unicorns,’ ‘decacorns’ and even ‘hecto-
corns’ are commonplace, tech startups are glorified and suc-
cessful founders are feted as rockstars, appearing at confer-
ences like Slush, Rise and South by Southwest (SXSW). 

What most people overlook, though, is the long and difficult 
path it takes to create a successful startup. The truth is, suc-
cessful startups represent a confluence of thousands of moving 
parts and dynamics - and few founders are ever able to suc-
cessfully pitch their solutions to companies or investors on their 
first attempt.

Most explanations of successful startups focus on already-prov-
en concepts and ideas, emphasizing the importance of events 
such as demo days, roadshows and pitch competitions. Scant at-
tention is ever paid to the source of where startups come from; 
the startup communities themselves. It’s common knowledge 
that roughly 90% of all startups fail – but nobody ever seems 
to ask why? What becomes of all the people that invested time, 
money and sweat into trying to make their idea a reality? The 
majority of these talents will be reintegrated into the startup 
lifecycle by joining their peers or other ecosystem players need-
ing those of an entrepreneurial-mindset. However, if the life-
cycle is broken or not yet in existence, there is nobody to catch 
you when you fail. A startup community’s efficiency depends on 
the stickiness of its resources and a steady flow of information. 
These unique attributes serve as the glue that holds everything 
together and fosters innovation. Independent community orga-
nizations like Startup Grind or hybrids such as Startup Weekend 
and FuckedUp Nights, are good examples of this stickiness in 
action, providing a unique platform to help budding entrepre-
neurs learn how to build successful startups in as little as two 
days. But that’s not their only advantage, they also serve to 
inspire entrepreneurs and, just as importantly, teach them just 
how badly others have failed and what they can do to avoid a 
similar fate. 

Startup communities emerge in places around the world where 
ecosystem players have both an abundance of resources and a 

high concentration of startup founders. Good examples globally 
are Station F in France, Communitech in Canada and Factory in 
Berlin. These hubs usually represent and partner with the most 
powerful ecosystem players through government or private ini-
tiatives. They also help bring together the right players, without 
whom startup founders and employees would have a harder time 
connecting and learning from each other.

China’s Unique Startup Community Environment

The government plays a much more visible role in the emergence 
of startups in China than elsewhere in the world. Each local or 
provincial government usually holds one or two major technol-
ogy and innovation events in order to attract foreign and lo-
cal entrepreneurs. In Beijing, this is the annual Overseas Talent 
Entrepreneurship Conference (OTEC) organized by the Chaoyang 
District government, or the Zhongguancun Forum in Haidian 
every October. The state-owned ‘startup streets’ Zhongguancun 
Innoway and IMWay are also good examples that pool together 
incubators, accelerators and other crucial resources in order to 
generate more innovation and entrepreneurship. 

The Western concept of a startup community has not yet taken 
hold in China. The lifecycle of failure and success, as well as 
support and sharing, is less developed than the startup com-
munities of Silicon Valley, Berlin or Israel. Startup communities 
are grassroots movements, beginning at the individual level—
not from top-down decisions by government. Nevertheless, local 
governments continue to insist on their own innovation and en-
trepreneurship plans, while often neglecting naturally-occurring 
market forces or individual passion of founders. Governments 
mostly focus on strategic areas such as AI or IoT. They hire local 
operators or large companies - AWS, the cloud service operator 
for Amazon China, for example, or Plug and Play, an early-stage 
investment, accelerator and corporate innovation firm from the 
US - that develop content and KPIs to attract founders in these 
specific areas of interest. 

What government initiatives usually lack are motivated indi-
viduals who drive the process by themselves, preferring instead 
to create artificial innovation hubs subject to arbitrary KPI’s 
designated by local bureaucrats. They have become a lucrative 
business, changing annually from local government to local gov-
ernment and from province to province, to showcase the sup-
posed innovation of each region. Considering they rarely have 
any significant impact on a region’s economy or help founders 
establish themselves, they often pass for little more than ex-
pensive vanity projects. 

The Negative Side Effects of Inefficient Pooling 
of Ecosystem Players and Startup ‘Glue’ 

After more than 40 years of market reforms in China, foreign 
entrepreneurs still have a very low success rate in landing or 
starting in the Middle Kingdom. This is usually because of a lack 
of startup communities – the essential glue that holds every-
thing together. In addition, foreign entrepreneurs still need to 
be China savvy from the onset to have any success. Language, 
market dynamics and culture, all play crucial roles here and are 
usually the major drawbacks for entrepreneurs forced to depend 
on local partners. If China can create startup communities able 
to successfully attract the right ecosystem players and allows 
for grassroots organizations or individuals to shape them, more 

international China experts or Chinese returnees will find their 
way inside. They will also create a sustainable powerhouse of 
true entrepreneurship and innovation.

What Can the German Community do to Help 
Startup Communities? 

Germany has a substantial portfolio of diverse small and me-
dium-sized enterprises, influential global players and Fortune 
500s. There are many ways the German community can offer 
their support and guidance to startup communities. Get involved 
by offering your time, resources, expertise and network to help 
early-stage founders ease their way. More technically inclined 
founders often struggle with people management, operations 
and networking. This is something a corporate manager can 
easily help out with. In return, you will have not only helped 
someone, but created a new brand ambassador for you and your 
organization – something which can lead to future hires.

Big players already have platforms to help identify reputable 
startups, such as Siemens’ Next 47, BMW’s Startup Garage 
and Lufthansa’s Innovation Hub. These programs have specific 
KPIs to fulfill - unfortunately, they do not actively engage with 
startup communities in a supportive “give-first” way, but in-
stead approach with a “what do you have to offer?” mentality. 
Choosing a few staff members in your company or organization 
and encouraging them to become community builders, manag-
ers, educators or brand ambassadors will immerse them in the 
startup community, giving them a chance to learn from the 
overall ecosystem. Sunny Ting, who runs Bayer’s ‘G4A’ innova-
tion program in China, is just one example of an entrepreneur 
who has chosen to give back and help others by volunteering as 
a co-director for Startup Grind. 

One thing is for sure, hosting more invite-only demo days or 
“fancy” conferences will not result in more innovation or entre-
preneurship. But a stronger startup community will. The more 
time, resources and energy we invest in the community, the 
more people we can motivate to join, further hardening the glue 
and fostering innovation.

Jelte A. Wingender leads the startup community and corporate 
innovation team of the State-Owned enterprise Innoway and 
supervises as China Director of Startup Grind the operations 
in 21 cities in greater China. He has over 10 years of China 
experience with a focus on innovation management, startup 
communities & strategy consulting.
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Jumping the Great Wall 
- How Chinese Startups 
are Globalizing Today

In comparison, the third wave looks completely different. The com-
panies scaling out of China today, such as Bytedance (TikTok/Mus-
cal.ly), Ant Financial and Sensetime, have no physical assets, no 
manufacturing base, no logistical requirements and a completely 
different cost and revenue structure. They have little in common 
with their predecessors and they are reinventing the playbook.

Many of the startups looking to scale globally today are founded 
by overseas Chinese returning home to build their companies. After 
studying and working abroad, they return with an understanding 
of different cultures and mindsets, as well as relevant connections 
and insights that help their market entry. Often they are looking at 
global audiences from day one, rather than focusing on China first.
One of the key drivers forcing them to look abroad so quickly is the 
sheer market dominance of the Chinese tech giants. Alibaba, Baidu 
and Tencent (increasingly joined by Meituan and Xiaomi) will either 
build up or buy up any new attractive vertical startup they see, 
leaving little room for newcomers to build rival empires. With im-
portant infrastructure such as messaging, payments, social media 
and e-commerce in their grips, it is very hard to escape their reach 
in China.

Furthermore, China’s eye-watering growth over the past few de-
cades is starting to slow down. This is creating more opportunities 
today that look like red ocean plays, rather than attractive, fast-
growth blue ocean ones that leave room for many new players to 
emerge and grow. Other countries offer very different perspectives. 
The growth rates in ASEAN countries, for example, are starting to 
reach interesting levels, and many relevant industries in Europe are, 
as of yet, not at China’s level of development.

 
Where Alibaba and Tencent are Struggling

Where Alibaba and Tencent have tried to internationalize, they have 
only been moderately successful. For those who still remember the 
early days of WeChat, when Tencent ran ads with Lionel Messi in 
Argentina and Christiano Ronaldo in Portugal, the lessons were 

The headlines in 2019 have been dominated by the US-China trade 
conflict, protectionist tendencies and actions against the global inter-
ests of Chinese companies. One could easily get the impression that 
Chinese companies are retrenching, yet the opposite is actually true.

A recent study by PwC found that over 70% of Chinese startups 
valued at over USD 1 billion have concrete global expansion plans. 
Many of them are supported or driven by Chinese government 
initiatives and incentives. As a result, more than half of the compa-
nies surveyed are looking at expanding within ASEAN or countries 
along the Belt and Road connection.

In 2004, Chinese non-financial outbound investment stood at USD 
5.5 billion. That number soared to a staggering USD 130 billion in 
2016 and is still growing today. When looking at the record-setting 
internationalization of Chinese companies over the last decade, it 
begs the questions - what are their key characteristics and strate-
gies, and what is working for them today in this new climate?

China’s Third Wave is Here

The upsurge of modern Chinese technology startups looking to go 
global today is often seen as China’s third wave of internation-
alization. China’s first wave, the era of mostly cheap electronics 
production for global consumer demand in the 1990s  jumpstarted 
the economy. In the early 2000s, China’s second wave featured 
technology hardware manufacturers, such as Lenovo (following its 
acquisition of IBM’s ThinkPad line) and Huawei, who both managed 
to scale with good quality and very affordable prices.

The value proposition of the two previous waves was fairly similar—
good quality at low prices, first under brands that were built and 
owned in the West, later under homemade brands that managed to 
attract the interest of global consumer interest. Going global with 
such business models mainly requires a strong manufacturing base, 
a competitive cost structure and access to global markets, as well 
as logistics at scale.

Sebastian Mueller
Co-Founder and COO of MING Labs
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clear. WeChat had no interest in investing in different product ver-
sions and roadmaps globally—they were too tied to their Chinese 
audience.

Even today, the only sector where Tencent has successfully inter-
nationalized is gaming, mainly driven by their investments in global 
game studios. WeChat’s target audience remains Chinese at home 
and abroad, including Chinese travelers who can increasingly use 
WeChat overseas to make payments.

Alibaba’s internationalization route by contrast is more shaped 
around M&A. While Taobao has launched an international version, 
most of their expansion has come from buying successful players 
such as Lazada and RedMart in Southeast Asia. By slowly buying 
up the emerging winners, and integrating them with the Alibaba 
infrastructure (payments, logistics, messaging, finance, etc.), they 
are expanding their reach.

Both tech giants though, when comparing their home market 
revenue with their international revenue, still cannot be said to 
have successfully internationalized. It is also clear that their core 
focus remains the Chinese market, as they keep building out their 
dominance, cooperating with the government on many initiatives 
and taking advantage of local opportunities only market-dominant 
companies enjoy. The incentive to go all-in on internationalization 
is simply not there.
 

What Chinese Startups are up to Today

The expansion of current startups looking to scale globally looks 
quite different from Alibaba and Tencent. With their products being 
fully software-based, which allows them to come from everywhere 
and be distributed to anywhere, most are opting for high degrees of 
localization.

This often goes so far that users cannot tell, whether the company 
behind the product they are using is Chinese or Western. The most 
popular search term suggested by Google when looking up Hang-
zhou-based Club Factory is, “Which country owns Club Factory?”.

One of the most successful Chinese companies to gain global 
traction is Bytedance, whose Musical.ly/TikTok app has been a hit 
worldwide. They run a variety of different versions of applications 
targeting local tastes and are very quick to iterate—a strength of 
China’s current crop of tech startups, which carry agility in their 
DNA. Try fast, fail fast, learn fast and double down on what works. 
This recipe has been the core of Chinese innovation from the very 
beginning, much more so than in the West, where it is similarly 
preached but less practiced. Chinese companies can adapt expo-
nentially in very short time periods.

This quick-try mindset, combined with the willingness of the cur-
rent startup generation to really look at a market and localize for it, 
has led many to succeed over local counterparts, which often start 
at an advantage. Looking at the landscape in Indonesia, Vietnam or 
Malaysia, for example, it is impressive how many Chinese technol-
ogy companies are providing many of the popular services running 
there today.
 

The Ecosystem Approach

Another interesting strategy, which Chinese startups are pursuing 
regularly, is to apply the same techniques that worked for them in 
China to the ecosystem abroad. Rather than buying foreign com-
petitors outright, they acquire a sizable stake, start to mentor them 
and, in certain aspects, make their platforms interoperable.
This strategy is explained best with Didi, which has invested in Grab 
and Careem, as well as merged with Uber locally, taking a stake in 
the global Uber holding company along the way. Instead of try-
ing to build up their operations, which is often tedious in foreign 
markets, they prioritize investment in the winning ecosystem on a 
global scale.

This can be an alternative approach to scaling one’s own company, 
especially when facing additional hurdles, such as developing local 
driver pools or an inventory of rooms. Down the line, we can expect 
to see interoperability—meaning Grab users could call a Didi in 
China through their Grab app, or Didi users could use their preferred 
provider in Southeast Asia—without any conversion cost.
 

What to Expect Next

As the current herd of Chinese unicorns learns to scale globally, 
their lessons start forming a playbook for the next generation. Their 
employees will eventually venture out to start their own companies, 
incorporating what they learned along the way.

From what we can see, the lessons that current startups have 
taken from prior waves of internationalization and the struggles of 
Alibaba and Tencent are starting to bear fruit. Already half of the 
20 biggest technology companies are Chinese. Those rankings are 
changing fast, though, in favor of a new crop of Chinese companies.

While the old playbooks usually focused on big unified markets, 
like China and the US, the new playbook is all about understanding 
and scaling fragmented markets. In Southeast Asia, Europe and the 
Middle East, for example, where there is a diversity of countries, 
cultures and languages, a new strategy is being shaped. 

China’s startups have adapted to this new playbook in recent years, 
learning fast, localizing fast, and often being more resourceful than 
local competitors. Over the next decade, we will see a whole new 
paradigm of Chinese startups scaling fast and efficiently, a trend 
that will redefine many local markets and tip the global scale of 
competition in favor of Chinese companies.

Sebastian Mueller  is  Co-Founder and COO of digital 
transformation and innovation company MING Labs. He 
works with large multinational corporations on their strategic 
transformation agenda, including a strong view on Asia, where 
he started his business over eight years ago. With now over 80 
digital experts, MING Labs supports their clients with design 
thinking, lean startup and agile methodologies, to explore new 
revenue models and make their business future-ready.
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Gaining the Edge 
in a Fast-Moving 
Market

     JENS EWERT	          ANDREW YU	        DAVID XIE
Deloitte China Life Sciences and Healthcare Industry

China has swiftly become one of the largest biopharmaceuticals 
(biopharma) and medical product markets in the world, which is 
projected to reach USD 145-175 billion in sales by 2022. Quicker 
regulatory approval and widening market access are among the 
profound changes that have made China a significant market for 
biopharma companies to launch innovative medical products.  
However, the vast majority of firms are often disappointed by their 
commercial launches in China. The companies that succeed begin 
their launch preparation and planning early – absorbing a deep un-
derstanding of the country’s dynamic system, implementing strong 
organizational capabilities and developing an agile approach.

China’s fast-moving health care industry landscape and unique 
market characteristics often demand that a biopharma company 
or biological/chemical medicine manufacturer adopt a ‘China per-
spective’, with a launch strategy that differs from those used in the 
West. Deloitte’s recent experience supporting biopharma companies 
has enabled us to identify the following four critical areas that sup-
port such a strategy and are crucial to a successful launch in China.

Revisit the Regulatory Landscape in China

Co-building, sharing and health for all - this is the lofty vision of 
‘Healthy China 2030,’ the Chinese government’s plan to achieve key 
health care goals in the next decade. A major pillar among them 
is establishing inclusive, health-improving regulatory systems, and 
there have been marked advancements already. Historically, foreign 
innovative drugs were delayed by an average of five to seven years 
before receiving approval in China. The delay was mainly attributed 
to the slow review process and additional local requirements, such 
as the mandate that a MPC (multinational pharmaceutical compa-
ny) can only start multicenter clinical trial of a drug in China during 
or after Phase II study overseas. In 2017, the China Food and Drug 
Administration (CFDA) announced a series of regulatory reforms 
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Launching Innovative Biopharma in China

aiming at accelerating marketing authorization of medical innova-
tions, including a fast-track approval process and a potential local-
study waiver for products targeting rare diseases or diseases with 
substantial unmet needs (shown in Figure 1). 

The new, modified processes have ignited interest from biopharma 
companies in bringing innovative products to China, by presenting 
an increasingly appealing business opportunity. Future winners who 
want to seize the opportunity should start with the three action 
steps below:
a)	Develop a better view of your pipeline/portfolio – for product 

in the early stages of development, constantly refresh clinical 

Recent CFDA Regulatory Reforms to Support Innovative Drugs

 

 

 

 

 

 

Source: Deloitte LLP, 2019

according to CFDA.10 Some of them are included in 
the 2018 approval list, which totals 51 products. The 
surge of approvals is not expected to wane in the 
coming years; another 182 drugs were accepted for 
priority review during 2018.11

In one example of fast approval with priority 
review status, a major MNC submitted its NDA for 
an investigational drug in early 2017. The drug’s in-
dication was for a serious condition in oncology, and 
approval was achieved in March 2017, with the drug 
reaching the market just one month later.12 Domestic 
drugs have also benefited from the Priority Review 
Pathway. It took only ten days to approve a locally 
developed Ebola vaccine IND in 2017, although 
the approval was conditional on a commitment to 

complete a Phase 3 trial later.9 This especially ac-
celerated process indicates the positive impact of 
China’s regulatory reforms on drug development, 
reducing approval timeframes and processes for 
INDs and NDAs.

Along with fast approvals, the drug lag in China 
has diminished drastically in comparison to ap-
provals in the US and EU. There are products that 
have received National Medical Products Adminis-
tration approval within 12 months of being accepted 
by the EMA and FDA.8 On average, in 2017 China’s 
approvals lagged behind the US and EU by 85 and 
84 months, respectively; in 2018 the lag shrank to 28 
and 31 months, respectively (see Figure 2).
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Source: Deloitte LLP, 2018.
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launches and its interaction with patients. For example, vaccine 
manufacturers have initiated partnerships with local e-commerce 
platforms to offer vaccination consultations online. Among the 
many digital trends shaping global markets, Deloitte has identified 
four that will likely bring significant change to China’s health sys-
tem in the short term (see Figure 3).

To better make use of the digital trends, we suggest the launch 
team prioritizes the below four actions.
a)	Form a longer-term vision/value proposition – build a top-level 

design of digital strategy and develop a clear vision of digital 
technology’s role in the launch program as early as possible.

b)	Target customers with the right content – it is particularly impor-
tant to engage customers through all available channels based 
on explicit customer behavior and preference, as well as channel 
strength analysis.

c)	Embrace cross-functional collaboration – during the launch’s 
planning stage, liaise and collaborate with the digital team on 
integrated digital campaigns to exploit the full potential of digital 
tools, like collecting data for outcomes-based contracting and a 
deeper understanding of how therapies are used.

d)	Support systematic digital processes – establish the optimal inter-
nal structure to support systematic digital processes, such as a ro-
bust digital infrastructure, a centralized data registry and process-
ing platform, or a dedicated digital project team instead of setting 
up ad hoc digital teams in response to the fast-moving market.

It is undeniable that digital capability is now critical to a success-
ful launch in this new era. More and more companies are partner-
ing with local digital firms to expand the coverage and depth of 
market-shaping activities, capturing deeper customer insights via 
big data or providing customer solutions that add value beyond the 
products themselves. 

Be Agile in the Fast-Changing Health Care Environment

Another key ingredient for launch excellence is having the agility 
to react to the rapidly evolving health care environment in China, 
despite countless uncertainties such as:
• 	Emerging innovative Chinese newcomers (as of 2018, more than 

130 Class I domestic pipeline products were undergoing registra-
tion or Phase III)

• 	Deepening health care reform and the emergence of a tiered system
• Changing payers at the sub-regional and hospital levels and in the 

private sector

Having just one area of uncertainty could easily affect all aspects of 
a biopharma company in China, not to mention a specific product 
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development views related to China across functions and make a 
tailored plan for the Chinese market; try to adapt global plans to 
include China in the first wave; for product close to launch, get 
regulatory, medical and commercial teams to work together to find 
viable ways to accelerate the launch—a possible local-study waiver, 
for example, or more acceptance for overseas clinical trial data.

b)	Pave the way for future regulatory paths – considering the lack of 
disease knowledge in epidemic studies, as well as China’s unmet 
needs and disease burden, it would be a win-win practice for 
biopharma to collaborate with key opinion leaders on bringing 
disease-specific evidence and insight to the CDE discussion. Build 
those insights immediately and use them to try to evoke early 
influence (through studies and publications), rather than waiting 
until the time of submission.

c)	Merge commercial and regulatory plans to prepare for sudden ac-
celeration - start your commercial planning early but keep it flex-
ible enough to respond to various regulatory possibilities. Ideally, 
you should establish an internal system whose various teams—
commercial, regulatory, global and local country—work closely 
together toward a proper launch strategy.

Understanding and using these modified processes has allowed 
some biopharma companies to shorten time-to-market in China, 
with some products have receiving CFDA approval within 12 months 
of approval by the European Medicines Agency (EMA) and the US 
Food and Drug Administration (FDA). Other companies have yet to 
update their launch strategies, continuing to view China as a ‘second 
wave’ market in clinical programs and thereby losing competitive 
advantage. Moreover, there is still considerable ambiguity in how 
China’s new regulations apply to specific development programs. 
Biopharma companies therefore need an active local regulatory and 
development team to engage frequently with local authorities, as-
sessing the likelihood of success down each regulatory path.

Rethink Market Access and Reimbursement

Innovative medicines in China have historically faced an enormous 
struggle to achieve reimbursement and be included on a list of drugs 
for which the government will pay some of the cost. Any product 
seen as too new or too costly would likely not make it onto the list. 
However, profound changes are happening in the Chinese market-
place, making it timely for biopharma companies to rethink market 
access and reimbursement when it comes to launching innovative 
medicines. Providing new pricing options, collaboration and creative 
thinking can also boost a company’s chances of success. Since 2017, 
China has approved a record number of innovative foreign drugs. 
These approvals follow a series of policy moves to provide public 
funding, enabling a population of 1.4 billion to access new and life-
saving drugs—especially cancer therapies. 

From 2001 to 2016, China’s national reimbursement program, the 
NRDL, a list of drugs for which the government pays some or all of 
the cost, was updated only three times with limited inclusion of 
innovative medicines. While China updated the NRDL yearly from 
2017-2019, a significant development was a new price negotiation 
mechanism. Following a small pilot in 2015, 45 medications were 
invited into price negotiations in 2017, 36 of those, including some 
established blockbuster products, reached agreements to join the 
NRDL (summarized in Figure 2) However, success came at a cost—
an average price cut of 44%. In 2018, another 17 cancer drugs were 
added to the NRDL with an average 57% discount. In a bid to get 

the Chinese government to cover the cost of some advanced treat-
ments, drug makers slashed their prices. 

In contrast to the NRDL norm of reimbursing established products, 
ten of the 17 drugs added in 2018 were new products, a positive 
sign that reimbursement in China may now happen more quickly. In 
2019, another 128 drugs are pending national negotiation to enter 
the NRDL list, with most of them estimated to be high-cost brand 
names for urgent clinical needs. Moreover, private insurers have also 
been proactive in experimenting and piloting different programs 
(such as outcome-based schemes) to enhance patient access. 

The new price negotiation mechanism requires companies to ex-
haustively explore the options surrounding a potential trade-off 
of price and/or volumes that are sold. They must also evaluate the 
brand opportunity in a more sophisticated way than the traditional 
assessment for a self-pay market. Keep in mind that a public route 
may not be the best solution for all brands or companies. In the 
private sector, the evolving network of health care providers and 
private health insurance providers offers new opportunities to en-
hance patient access through different models of partnership and 
collaboration. The landscape of both the private and public markets 
will keep evolving in China. Companies that want to succeed in 
launching products must stay on top of the changing dynamics and 
continue to explore new access options for patients. 

Understand the Digital Ecosystem

Traditionally, China has had a ‘face-to-face’ business culture. How-
ever, thanks to large, government-led infrastructure programs and 
investment, the country is now leading the way in digital innova-
tion. Through the widespread adoption of smart devices, and in-
novative digital applications and tools, China has become a mobile-
first economy.

Patients and physicians are both changing their behavior in this new 
digital world. The rise of digital technologies and the associated 
ecosystem of partnerships is transforming the way a new product 

launch strategy. In Deloitte’s experience, many multinational com-
panies have not yet established an internal structure or systematic 
launch framework that would permit an agile approach in China. 
They apply a generalized approach of developing a road map and 
key performance index, then encounter difficulties when unexpected 
market events take place. 

For a successful launch of an innovative product in China, most bio-
pharma companies need to make the four big changes shown in Fig-
ure 4. The changes demand that biopharma companies look hard at 
their approach to uncertainties, team empowerment, decision-making 
and collaboration with partners. A successful product launch is one 
that reflects agility at a program and enterprise level, and the bonus 
is the introduction—or reintroduction—of speed, flexibility, customer 
focus and continuous improvement to the core of your company.

As China’s health care reforms continue, meeting the urgent clini-
cal needs of rare and critical diseases will be a government priority 
for a long time. For that reason, we anticipate a continuous effort in 
improving the availability and affordability of new drugs from both 
MPC and local companies. Biopharma is facing an attractive but fast-
moving environment. To pull ahead in the race to launch innovative 
medicines in China, biopharma needs a sharp sense of smell to take 
advantage of key cultural and regulatory conditions, work with the 
evolving system in creative ways, embrace new technologies in the 
digital ecosystem and start with early preparation and planning.

Key Health Care Trends of the New Digital EcosystemEvolution of the Market Access Landscape in China

Source: Deloitte LLP, 2019

Source: Deloitte LLP, 2019
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For example, in November 2017, a big phar-
maceutical company joined Ali Health3 – a health 
care platform of the Alibaba Group – to introduce 
the Comfort at the Fingertips app. Users can take 
advantage of patient management programmes for 
chronic diseases. They can also find information 
about medication safety by scanning the barcode on 
a medicine package. 

TREND 2: PHYSICIANS WITH NEW 
CHANNELS OF COMMUNICATION

The trend of Chinese physicians receiving more 
professional information digitally is set to continue. 
For one reason, the pharmaceutical industry is using 
digital tools to improve the efficiency of sales and 
marketing (particularly from a cost perspective). 
For another, regulators have tightened their grip 
on sales representatives, making digital channels a 
more viable way to communicate. 

Biopharma and technology companies are 
learning how to engage physicians, either through 
in-house platforms, such as a big diabetes platform, 
which was built by a leader in innovating the therapy 
of diabetes and obesity; or through partnerships 
with technology companies that have already es-
tablished digital health platforms, such as Chunyu 
Doctor. Virtual platforms are useful to offer high-
quality medical education and training. Moreover, 

virtual conferences and live broadcasting have been 
widely adopted to replace traditional campaigns and 
events. 

 TREND 3: EVOLVING DELIVERY SYSTEMS
Traditionally, Chinese health care resources have 

been disproportionally concentrated in the large 
hospitals of major cities and metropolitan areas,4 

and they are not keeping up with demand. Digital 
technology could help to ease the burden. Patients 
and health care providers in China are exploring al-
ternative, more efficient care delivery models, such 
as virtual medical consultation. As in many Western 
markets, such digital health tools have been used to 
connect patients and doctors at a much lower cost, 
and have liberated health care system capacity. The 
biopharma industry has started to tap into this space, 
too. A big pharmaceutical company and Ali Health 
have begun a partnership to offer vaccination con-
sultation online, aiming to optimise patient support 
and reinforcing the launch of innovative medicines, 
in China.5

From a logistical standpoint, digital apps could 
offer biopharma companies a new go-to-market 
model for alternative types of delivery. Such apps 
include direct-to-patient and so-called O2O (on-
line-to-offline) pharmacies, through which online 
information and services enhance the customer 
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Amended PRC Trademark 
Law Taking Effect on 1 
November 2019

By DR. ULRIKE GLUECK, AUSTIN CHANG AND PANPAN TANG

The Tenth Meeting of the Standing Committee of the Thirteenth 
National People’s Congress of the PRC held on 23 April 2019 
adopted the fourth amendment of the PRC Trademark Law. The 
amendment took effect on 1 November 2019. 

1. Background

The last amendment of the PRC Trademark Law took effect on 1 
May 2014. It shortened the trademark examination time, reduced 
registration costs and increased statutory damages for trademark 
infringement. Although the shortened time and reduced costs 
eased and helped rights holders protecting their trademark rights, 
it has invited a wave of trademark squatters and trademark 
hoardings. These issues exposed that the general good faith prin-
ciple in the current PRC Trademark Law lacked direct and concise 
language to be applied in practice. The fourth amendment of the 
PRC Trademark Law specifically targets to crack down on trade-
mark squatting, hoardings, and increases the amount of infringe-
ment damages and statutory damages for trademark infringe-
ments. 

2. Key Aspects of the New Law

The key amendments are as follows:
(1)	 Purpose of use is added into the PRC Trademark Law.
(2)	 Additional clauses were added to crack down on trademark 

squatting and hoardings.
(3)	 Additional obligations were added on trademark agencies to 

not knowingly accept trademark squatter’s entrustment, in-
cluding liability of trademark agencies. 

(4)	 Trademark infringement damages and statutory damages were 
increased.

(5)	 Additional power of the courts have been added. During the 
hearing of a trademark dispute case, upon rights holder’s re-
quest, goods bearing counterfeit registered trademarks shall 
be ordered to be destroyed without compensation. 

3. Purpose of Use

The current Article 4 of the PRC Trademark Law stipulates that 
any natural persons, legal persons, or other organizations that 
need to acquire the exclusive right to use a trademark shall file 
a trademark application. This article implies that any person may 
obtain a trademark right if that person is granted a trademark 
registration. Combining China’s first-to-file trademark system 
with the shortened trademark application time and reduced fees, 

in the past years trademark squatters increasingly began applying 
for trademarks of famous brands for the purpose of selling them 
at a high price. The trademark squatting and hoardings issue not 
only severely interferes with the market economy and trademark 
registration order, but also troubled brand owners. The amended 
Article 4 now states that “an application for trademark registra-
tion that is in bad faith and not filed for the purpose of use shall 
be refused.” This “purpose of use” principle clarifies that trade-
mark applicants must have an intention to use the trademark. 
However, the “purpose of use” principle does not mean that in the 
future the China National Intellectual Property Administration (the 
“CNIPA”) will ask trademark applicants to submit proof of use. 

In order to clarify the application of the amended Article 4, the 
State Administration for Market Regulation has recently issued 
the Several Provisions on Regulation of Trademark Registration 
Application Practices (the “Provisions”) which will take effect on 
1 December 2019. The Provisions provide details on the criteria 
for determining whether a trademark application violates the 
amended Article 4 of the PRC Trademark Law. These criteria are as 
follows:
(1)	 the number, the designated classes for use, and the trademark 

transactions, etc. of pending or registered trademarks by the 
applicant or any natural person, legal person or other organi-
zation associated with the applicant;

(2)	 the applicant’s industry and business status;
(3)	 whether the applicant has been determined by effective ad-

ministrative decision or ruling or judicial judgment as having 
engaged in bad faith trademark registration or infringing upon 
the exclusive right of another’s use of registered trademark;

(4)	 whether the trademark applied for registration is identical or 
similar to other’s trademark with certain fame;

(5)	 whether the trademark applied for registration is identical or 
similar to the name of a famous person, business name, abbre-
viation of business name or other business marks;

(6)	 other factors that the CNIPA shall consider.

4. Further Strengthening Crack Down on 
Trademark Squatting and Hoardings

The amended PRC Trademark Law provides two new ways to op-
pose a trademark application after it was published for opposi-
tion. First, any organization or individual can file a trademark 
opposition based on the argument that the trademark application 
was filed without the purpose of use. Upon receiving the opposi-
tion, the CNIPA will examine whether a trademark is filed with a 

purpose to use the trademark. If the CNIPA finds that the appli-
cant does not have a purpose to use the trademark, the trademark 
application will be rejected. Second, any organization or individ-
ual can file a trademark opposition based on the argument that 
a trademark agent filed the trademark application without being 
entrusted by its client. Upon receiving the opposition, the CNIPA 
will examine whether a trademark agent handled such application 
as entrusted by its client. If the CNIPA finds that the trademark 
application was not filed on behalf of a client, the trademark ap-
plication will be rejected. 

The amended PRC Trademark Law also provides two new ways 
to invalidate trademark registrations. First, if anyone finds that 
a trademark owner obtained a trademark registration without a 
purpose to use, a trademark invalidation application can be filed 
against that trademark with the CNIPA. If the CNIPA finds that 
the trademark owner does not have a purpose to use that trade-
mark, the trademark registration will be invalidated. Second, if 
anyone finds that a trademark agent did not obtain the trademark 
registration on behalf of its client, a trademark invalidation appli-
cation can be filed against that trademark with the CNIPA. If the 
CNIPA finds that the trademark agent did not obtain the trade-
mark registration on behalf of its client, the trademark registra-
tion will be invalidated. 

5. Additional Obligations on Trademark Agencies 

Article 19 Clause 3 of the PRC Trademark Law added obligations 
on trademark agencies to refuse entrustment, if the agent knows 
or should have known that the applicant is squatting other’s 
mark. This amendment aims at deterring trademark agencies from 
exploiting their trademark law knowledge for helping squatters to 
obtain trademarks, or assist squatters seeking costly assignment 
fees. This amendment also intends to invite public supervision on 
whether trademark agencies exploit their legal knowledge for il-
legal gains. 

To enforce the above, Article 68 of the PRC Trademark Law now 
imposes administrative penalties on trademark agencies if they 
are found to have filed trademark applications in bad faith. De-
pending on the circumstances, either a warning or a fine shall 
be given. If a trademark agency is found to file a trademark in-
fringement lawsuit in bad faith, the People’s Courts shall impose 
penalties as a warning, a fine, revocation of agency licenses, etc. 
depending on the circumstances. 

6. Increased Trademark Infringement Damages 
and Statutory Damages

The current Article 63 of the PRC Trademark Law provides for dif-
ferent damages calculation methods. First, right holder’s actual 
losses shall be considered. Second, infringer’s actual illegal gains 
from infringement shall be considered, if right holder’s actual 
losses are difficult to be determined. Third, when both the right 
holder’s actual losses or the infringer’s actual illegal gains from 
infringement are difficult to be determined, the damages can 
be calculated based on a multiple of the registered trademark’s 
royalties. For malicious infringement of the exclusive rights to 
use trademarks, the compensation shall be one to three times of 
the amount determined according to the above three methods. If 
based on the above three methods, it is still not possible to de-
termine the losses suffered then the courts can grant statutory 
damages. Under the current law, the maximum amount of statu-
tory damages for trademark infringement is RMB 3 million. The 

amended Article 63 of the PRC Trademark Law increased the mul-
tiple of the compensation amount determined for malicious in-
fringement to five times. The statutory damage are now increased 
to RMB 5 million. 

7. Additional Power of the Courts

Article 63 Clause 4 and 5 of the PRC Trademark Law provide that 
during the hearing of a trademark dispute, the rights holder can 
request the courts to order goods bearing counterfeit registered 
trademarks to be destroyed without compensation. These goods 
cannot enter into commercial channel even after removing the 
counterfeit registered trademark. These two clauses particularly 
target the loophole in practice where the infringer continues to 
sell goods bearing the counterfeit registered trademark after pay-
ing the damages and would still profit. 

8. Conclusion

The fourth amendment to the PRC Trademark Law brings two im-
portant changes. First, trademark applications and registrations 
should be based on purpose of use. Second, additional trademark 
right protection measures against squatters are introduced. In past 
practice, we have already begun to see the CNIPA cracking down 
on squatters during trademark examination. The amended PRC 
Trademark Law gives the message that the CNIPA will continue to 
crack down on trademark squatting and hoardings when it comes 
into force on 1 November 2019. It remains to be seen how the 
CNIPA and the People’s Courts will enforce the amended Article 19 
Clause 3 of the PRC Trademark Law to punish trademark agencies 
knowingly assisting squatters in obtaining trademark registrations 
and irrational assignment fees. It also remains to be seen how the 
CNIPA and the People’s Courts will enforce Article 63 Clause 4 and 
5 to destroy goods bearing counterfeit trademarks. 

Dr. Ulrike Glueck is Managing Partner of CMS, China.
Austin Chang is Associate at CMS, China.
Panpan Tang is Junior Associate at CMS, China

Ranked as a Top 10 Global Law Firm, CMS can provide a full 
range of legal and tax service in over 40 countries with more 
than 70 offices. Together with more than 4,800 CMS lawyers 
worldwide, CMS China (Shanghai, Beijing and Hong Kong) 
offers business-focused advice tailored to companies’ needs. 
For more information, please visit - https://cms.law/en/CHN/
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Finding the Right Strategy

The Chinese consumer market’s size and growth rate is seducing, but 
Western brands usually find it difficult to understand the market and 
trends correctly. Chinese consumer groups are too heterogeneous 
and regionally different. Challenges, such as expensive rent, main-
taining landlord relationships and local competition, also prevent 
Western companies from breaking out. Companies should consider 
the following retail strategies in China:
•	 Resources. The Chinese market devours high financial and man-

agement capital. Anyone who wants to work with China at a low 
cost has already lost before he starts.

•	 Distribution. Depending on the willingness to invest and the de-
sire to control, the right structure has to be chosen: own stores 
(Zara, Aldi), joint venture (Galeries Lafayette), franchising (adidas), 
licensing (Disney), trading partner (Pandora), or a mixed form 
(Lego). No matter the choice, customers expect a seamless shop-
ping experience across all channels. Products have to be available 
anywhere at any time.

•	 Create customer experiences. The merging of online and offline 
offers numerous possibilities to create unique barrier-free cus-
tomer experiences that are in line with the brand image. Open-
ness to new technologies is a must.

•	 Marketing mix. If you want to address consumers effectively, you 
need a localized (digital) marketing and communication strategy.

•	 Flexibility. The needs and habits of Chinese consumers are chang-
ing rapidly. The local staff should be listened to and the China 
strategy should be regularly adapted.

•	 Holistic view. Chinese shoppers buy premium products predomi-
nantly overseas. More and more luxury brands begin to see their 
brick and mortar stores in China not as solely local point of sales, 
but rather as investments into their brand equity.

For companies, it is important to keep an eye on the integrative retail 
world and to identify growth opportunities. Local partners can make 
a decisive contribution to success based on their market knowledge, 
insights and experiences.

Silos separating online and offline channels need to be broken down 
to enable consistency across physical and digital channels, such as 
uniform pricing and assortment. To ensure a superior customer expe-
rience across all channels, the omnichannel strategy needs to secure 
high interconnectivity and communication across channels. For ex-
ample, many brands now provide retail store pickup for online pur-
chases. This service requires online sales functions to maintain close 
communication with retail stores in order to have the right product 
available on time when the customer walks in.

Customers are also becoming more demanding and driving the push for 
transformation. In PwC’s Global Consumer Insight Survey 2018 China 
Report, 67% of Chinese consumers surveyed stated, for example, they 
expect retailers to be able to keep customer data and information up-
to-date and personalize their shopping experience. This is usually done 
using China’s all-purpose weapon, WeChat. The app allows brands and 
retailers to interact with their customers by answering questions, in-
forming about promotions and events, providing geolocation services 
and selling products through a WeChat mini-program. The app also 
lets retailers set up and manage loyalty programs, as well as connect 
shoppers to third parties within WeChat’s ecosystem. 

Create Unique Selling Points

The British House (TBH), a department store in Beijing modeled after 
a London townhouse, displays more than 100 British premium fash-
ion and lifestyle brands in its two-floor showroom. Brands use the 
sales floor to exhibit their products in a traditional British setting 
and sell online through the TBH WeChat mini-program. Shoppers at 
TBH can also enjoy a unique tea experience at Harrods Tearoom. In 
an interview with Jing Daily, Harrod’s Managing Director Michael 
Ward said that Harrods wants to use the tearoom at The British 
House to both increase its customer relations and promote itself in 
China. The British House also regularly organizes UK-related cultural 
events to appeal to British culture lovers.

While not a traditional retail brand, the British soccer club, Man-
chester United, is well known for being one of the most commercially 
successful soccer clubs in the world. Just a stone’s throw away from 
The British House, the club opened Phase 1 of its first-ever experi-
ence center in July 2019. The experience center uses technology to 
offer interactive and immersive experiences for fans. The facility 
includes a full-scale replica of the Trinity Statue at the club’s Old 
Trafford stadium, a mockup of the changing rooms, press area and an 
interactive showcase of the club’s historical moments and triumphs. 
The replica of the players’ tunnel from Old Trafford incorporates 
state-of-the-art sound and lighting effects to enhance the experi-
ence of fans before entering the soccer pitch. 

Since Chinese consumers are becoming increasingly shopping-savvy 
with high expectations, retail stores need to incorporate the latest 
technology into their store design. The Danish toy manufacturer Lego, 
for example, has decided to individualize the design of its differ-
ent flagship stores in Shanghai and Beijing. The new stores will also 
highlight unique experiences only found in-store, such as Lego’s Mo-
saic Makers, which allow customers to construct self-portraits using 
face-scanning technology and Lego bricks. The store’s oversized 3D 
models of local sights made from Lego bricks, as well as interactive 
photography and games that can be shared on social media, provide 
unique selling points.

Retail Trends for Western 
Brands in China

By MIKE HOFMANN

As the saying goes: the dead live longer. In China, too, brick and 
mortar retail was predicted to collapse and become irrelevant. The 
speed with which consumers adapted to digital and mobile shopping, 
resulting in annual e-commerce growth rates of over 30% and China 
becoming the world’s largest online market, was supposed to be an 
indication of a dying physical retail space. 

A bet between Wang Jianlin, chairman of real estate group, Wanda, 
and Jack Ma, founder of Alibaba, is revealing. When Ma boasted dur-
ing a joint TV appearance in 2012 that e-commerce would replace 
traditional retail, Wang rejected the thesis, and bet online trade 
would not exceed 50% of total retail sales within the next ten years. 
The loser would have to pay RMB 100 million. 

Despite researchers at eMarketer cutting their 2019 consumer-
spending forecast in China, down to USD 5.3 trillion due to the US-
China trade war, they expect China to overtake the US as the world’s 
largest consumer market within the next two years. According to the 
National Bureau of Statistics of China (NBS), from January to August 
2019, the share of online trading in physical goods was 19%, one 
percentage point higher than the previous year.

New Retail

Instead of an either-or, the future of retailing lies in integration. 
Similar to in the West, where online merchants such as Amazon are 
advancing into stationary retail through takeovers and the opening 
of their own stores, online retail is also merging with stationary retail 
in China. Since 2016, the catchword has been Jack Ma’s coined term 
‘New Retail,’ which encompasses the integration of online, offline, 
technology, data analysis and logistics in a single value chain. The 
focus is on the customer and their experience along all touchpoints 
and devices. The integration concept has itself developed into a mar-
ket for retail digitalization.

Anyone who wants to experience New Retail firsthand can do so at 
European sporting goods retailer Intersport’s flagship store in Beijing. 
The store is co-branded with Tmall, Alibaba’s online marketplace, as 
well as integrated with the latest technological trends to enhance 
the shopping experience. Customers are first greeted with sensors 
that recognize sex and age and given initial recommendations from 
the store’s inventory of products. Inside, the store’s linked mirrors 
detect when a garment is being tried on and can provide product in-
formation with the help of an AI assistant, who can then offers a list 
of complementary products to purchase. Throughout the store are 
QR codes. Once swiped, the QR code connects the customer’s smart 

device with Intersport’s online store interface. After fully logging in, 
data is automatically shared between the customer’s personal ac-
count and the store. Should a product be unavailable in a desired 
size, it can be ordered online and delivered within 24 hours. Through 
an augmented reality game, customers can win vouchers and share 
Intersport’s unique series of cartoons on social media. Going forward, 
Intersport plans to open more experiential stores using a similar 
online-offline integration, after further data analysis helps the com-
pany choose a suitable location.

Focus on Customer Experience

The integration of stationary retail and e-commerce requires the 
formulation of an omnichannel strategy that is retail category-
specific. What all retail categories will have in common, however, is 
the use of technology to ensure a seamless, barrier-free customer 
experience from online to offline. This is pivotal, as a gratifying 
shopping experience influences the consumers buying decision 
journey. A McKinsey & Company digital consumer trends survey 
from September 2019, found that for China’s biggest e-commerce 
category “apparel”, 85% of shoppers engage with both online and 
offline touchpoints before purchase (see Exhibit). The fundamental 
needs of a consumer, such as seeing and feeling products firsthand, 
trying them on and the immediate accessibility of the products 
in-store, are highly valued. At the same time, physical stores also 
serve as a showroom, once consumers have researched online, read 
customer reviews and checked for promotions, to learn more about 
the product and brand. In-store sales personnel have a crucial role 
in further persuading customers through product presentations, 
suggestions and consultations.
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Mike Hofmann, has an MBA from the Robert H. Smith School of 
Business of the University of Maryland, and is the Managing Director 
of Melchers in Beijing, a retail partner and service provider focusing 
on premium brands in China. He can be reached at hofmann@
bj.melchers.com.cn. More information can be found at Melchers: 
www.melchers-china.com.

Exhibit: Omnichannel influence on purchasing decision

Source: McKinsey China Digital Consumer Trends 2019
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After a Slight Uptick, Average 
Expected Wage Growth for German 
Companies in China Resumes its 
Downward Trend for 2020 - 
Findings of the 12th Labor Market and 
Salary Report
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By GERMAN CHAMBER OF COMMERCE IN CHINA

China Reveals Continued Significant Wage Increases 

Continuing the average wage growth developments of previous 
years, findings published in the German Chamber of Commerce in 
China’s 12th Labor Market and Salary Report reveal double-digit 
wage increases yet again for 2019. According to the National Bu-
reau of Statistics in China (NBS), the average annual average wage 
in 2018 amounted to RMB 82,461 an increase of eleven percent 
compared to the previous year. The most significant wage increase 
took place in Central China with an average growth of 12.7 percent. 
Northeast China registered the lowest wage increase, amounting to 
8.9 percent in 2018. At RMB 65,411, Northeast China also remained 
the region with the lowest annual salary, whereas East China, the 
highest paying region, had an annual salary of RMB 93,253 in 2018.

China Relaxes Residency Rules to Reboot Migrant 
Flows

In 2018, around one-fifth of China’s total population are migrant 
workers, playing a significant role in the country’s workforce. For 
the first time since 2015, 2018 saw a decrease of 0.2 percent in 
East China’s migrant population. Also for the first time, the number 
of migrant workers employed in the secondary sector in 2018 was 
lower at 49.1 percent than in the service sector, which rose in com-
parison to 50.5 percent. 

In 2019, moves were made to deregulate China’s hukou household 
registration system, affecting residency rules in small and mid-
sized cities. New directives contained in China’s 2019 Urban De-
velopment Plan call for cities with a population of between three 
and five million to partly lift or relax restrictions on household reg-
istration and for cities with a population of under three million to 
remove them entirely. The new deregulatory measures are intended 
to redirect migrant flows from first-tier cities to lower-tier cities 
in the hope of increasing urbanization, housing, consumption and 
productivity.

Expected Wage Growth at German Companies 
Resumes its Slow Down

With German companies generally exceeding average wage levels 
in China (with a median total cost per employee amounting to RMB 
15,000 per month in 2019), wage growth at German companies has 
traditionally been below the major national indicators for wage devel-
opments. With a total of 483 responses, the results of this year’s poll 
continue to follow this trend and show an expected average wage rise 
of 5.53 percent for 2020, a slowdown of 0.46 percentage points (p.p.) 
compared to last year’s expectations, and 5.47 p.p. below the actual 
Chinese average wage increase of eleven percent in 2018. Under fur-
ther analysis, the previous year’s slight uptick in expected wage growth 
was a temporary deviation of the overall downward trend.

This year’s overall expected wage growth of 5.53 percent in China 
varies significantly across regions, with East and South China stand-
ing out. Suzhou (4.90 percent), Taicang and Kunshan (4.91 percent) 
expect wage growth below China’s average, whereas Shenzhen (6.74 
percent) and Guangzhou (6.63 percent) predict a wage increase 
above average. The development of the region’s wage increases, both 
in terms of direction and intensity, remain consistent across different 
levels of seniority as well as production workers. 

In terms of industry, the automotive sector experienced the most 
dramatic drop in expected wage growth for 2020, coming at 1.37 
p.p. below last year’s figure. Only two industries expect wage in-
creases for 2020 when compared to 2019: consulting and legal 
services forecast growth of 6.04 percent, a 1.20 p.p. increase, while 
the chemical industry expects 5.90 percent wage growth, 0.34 p.p. 
above the previous year. 

Expected and Effective Wage Growth Align

The reported effective wage growth for 2019 amounted to 5.87 
percent, showing a slight deviation of 0.12 p.p. from the initial esti-
mate of 5.99 percent. Only the automotive and consumer goods in-
dustries expected a wage increase above the effective wage growth 
for 2019. Consulting and legal services as well as the chemical 
industries were the most notable cases of effective wage growth 
to increase above the initial expectation. Another notable finding is 
that expected wage growth for small (less than 50 employees) and 
medium-sized (between 50 and 250 employees) enterprises came 
up short of the effective rate for 2019, in contrast to large (more 
than 250 employees) enterprises that forecasted a wage growth 
higher than the effective rate. 

Total Cost per Employee Increases Slightly

The total cost per employee at the German Chamber in China mem-
ber companies in 2019 yielded a median value of RMB 15,000 per 
month, RMB 680 above 2018’s median and 2.2 times higher than 
the latest official average compensation across China according to 
the NBS. At the regional level, compensation in Guangzhou, Taicang 
and Kunshan, and Tianjin reached values close to China’s median 
total cost per employee. The highest paying locations, Beijing and 
Shanghai, however, remained at a much higher level. 

Productivity Perceptions Remain Stable and HR 
Challenges Consistent

Most German companies consider wages to be in-line with produc-
tivity levels: nearly two-thirds (64.3 percent) of respondents believe 
an increase in productivity aligned with wage increases, and 52.5 
percent regard their wage levels to be reasonable. However, mount-
ing labor costs remain the most significant human resource-related 
challenge in business operations, with 89.2 percent of participating 
German companies considering it to have a medium or high effect 
on business. Despite the rise in costs, the majority of German com-
panies do not plan on strategic changes. 

The challenge of finding qualified staff remains great, with nine out 
of ten (88 percent) of companies surveyed saying it had a medium 
or high impact on business. When comparing to last year, those 
that said it had a high impact decreased by 5.6 p.p. The challenge 
of retaining those qualified employees (80.5 percent) also remains 
an important issue in 2019.

In partnership with   

Average Wage and Wage Growth (2009-2019) Expected Wage Growth Development at German Companies 
in China (%) Nominal Growth

The German Chamber of Commerce in China conducted the 
survey among its member companies in partnership with 
Direct HR Group between 11 June and 19 July 2019. With 
483 contributions, the Labor Market and Salary Report 
2019| 2020, 12th Edition, was released for members on 
11 September 2019. The shortened version of the report is 
available under the Economic Data & Survey section at www.
china.ahk.de.
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Trade Dispute Impacts Noticeably

In 2019, the bilateral relations between China and the US were 
characterized by the ongoing trade dispute, resulting in mutual 
implementation of punitive tariffs. The majority (83%) of the sur-
veyed German companies operating in China feel either directly or 
indirectly affected by this conflict. More than every second com-
pany reports indirect impacts via supply chains or through growing 
volatility in global markets. While 40% do not intend to implement 
any changes, other companies surveyed see diverse potential con-
sequences ranging from revisions of product portfolios, shifting fo-
cus to other markets through to relocate production sites. However, 
the majority (77 %) of surveyed companies are not considering 
moving operations out of China, which demonstrates the impor-
tance of the Chinese market.              

Reform Efforts Acknowledged But Regulatory 
Challenges Remain

The need to level the playing field for foreign companies remains 
challenging and skepticism continues on several reform promises. 
More than one third of surveyed German companies assess some of 
the structural economic policy reforms as insufficient. On the other 
hand, policy reforms with regards to “enforcement of environmental 
regulations” as well as China’s “anti-corruption campaign” are per-
ceived as sufficient. While acknowledging the progress of environ-
mental law enforcement, the implementation of these regulations 
has, nonetheless, been accompanied by disproportionately strict 
measures that affect production, supply chains and, ultimately, the 
strategic investment decisions of German companies.

More than two thirds (71%) of companies surveyed, found their 
most important regulatory business challenge in 2019 is market 
access barriers and investment restrictions. For around every sec-
ond respondent, legal uncertainty/unclear regulatory frameworks, 
as well as technology transfer requirements are the top prioritized 
pressing hurdles. 

Human-resource related challenges remain at the top the list of ob-
stacles facing the operational business of the companies surveyed. 
Around three out of four respondents state that finding and retain-
ing qualified staff is their no. 1 operational business challenge. This 
year, the issue of difficulties obtaining visa/work permits for foreign 
employees in China significantly rose from rank 13 to 3 when com-
pared to last year’s survey results.

Business Confidence Survey
German companies in China hold low expectations – Need 
for Conclusion of EU-China Comprehensive Agreement on 
Investment (CAI)

By GERMAN CHAMBER OF COMMERCE IN CHINA

The German Chamber of Commerce in China, in cooperation with 
KPMG AG Germany, released its annual Business Confidence Survey 
on 12 November. A key finding: while business sentiment is groaning 
under a slowing Chinese economy paired with uncertainty due to the 
ongoing US-China trade dispute, China remains an important market 
with valuable business opportunities for surveyed companies. How-
ever, market access barriers and regulatory obstacles continue to limit 
their growth potential in the Chinese market.

Business Outlook Gloomy With Small Signs Of Hope

The slowdown of the Chinese economy combined with uncertainty 
due to the ongoing US-China trade dispute has left its marks. China 
remains a significant market for German companies, but the momen-
tum of recent years has diminished. The Business Confidence Survey 
shows: Business expectations have dropped to their lowest level in 
years, with only 27% of German companies surveyed expect to reach 
or exceed their business targets in 2019. Industry forecasts for 2019, 
in particular for Germany’s traditionally strong automotive and ma-
chinery/industrial equipment sectors, have significantly decreased. 
For the year ahead, surveyed enterprises report tentative signs of 
recovery with a slightly improved forecast for industry development. 
“2020 is likely to be characterized by uncertainty, stemming from an 
unresolved US-China trade dispute related with a decelerating Chi-
nese and global economy”, said Jens Hildebrandt, Executive Director 
of German Chamber of Commerce in China | North China.

Between 29th July and 12th September 2019, a total of 526 mem-
ber companies participated in this year's German Chamber of Com-
merce in China Business Confidence Survey. This year, for the first 
time, the report was conducted in partnership with KPMG in Ger-
many.

Investment Growth Needs Improved Market 
Access 

China has taken a number of steps this year towards implement-
ing reforms aimed at greater openness and equal treatment of 
foreign entities in the Chinese market. Almost half of the surveyed 
companies (45%) positively acknowledge China’s commitment to 
further open its market. This is indeed progress, but still far from a 
comprehensive systematic market opening at all levels. Direct and 
indirect market access barriers still exist in China, with two in three 
respondents (66%) reporting that they face restrictions. The survey 
shows, implicit market access barriers, such as obtaining licenses, 
disproportionate tendering processes, lack of participation in the 
development of industry standards as well as insufficient lead time 
when implementing new regulations challenge German companies 
the most.

Potential Sources of Business Opportunities

Despite these market access barriers, surveyed companies see 
various significant opportunities emerging in the Chinese mar-
ket. “Top 3 opportunities are the growing domestic consumption, 
an increasing demand for foreign brands and quality as well as 
participation in innovations and digital technologies”, said An-
dreas Glunz, Managing Partner International Business of KPMG 
AG Germany. Two in three (67%) intend to further invest in 
China in the next two years and one in two of all surveyed com-
panies would even likely or very likely increase their investments 
in China if greater market access was granted. “There’s a clear 
sign: The conclusion of a high quality EU-China Comprehensive 
Agreement on Investment (CAI) next year – with a scope beyond 
the usual investment protection dimension, covering also fair 
market access – would create new momentum and bring Sino-
German economic relations into a new era”, advocated Hildeb-
randt.
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Fig. 3: Please rank your top 5 regulatory business challenges. (n=480)
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Sustainability – Why it Matters 
to Finance Professionals

By FRANCESCO INGARSIA AND DR. ZHEN HUANG

Until recently, the common perception of many finance professionals 
on sustainability was that the burden fell on someone else, like hu-
man resources, EHS, or compliance, and was not an issue that should 
keep a CFO up at night. This dynamic has changed, and in today’s 
world, sustainability has also come to the profession of “bean coun-
ters”.

Awareness of the impact of human economic activities on the envi-
ronment in modern times goes back to the beginning of the 1970s. 
One of the first steps towards a greener perspective was the appear-
ance of the Club of Rome’s “Limits of Growth” by researchers Donella 
and Dennis Meadows in 1972. In the 1980s, many scholars developed 
methods to determine the ecological impact of economic activities 
such as “environmental accounting” and “eco-balance sheets.” The 
advance of information technology then helped the development of 
new software applications, which allowed Western research insti-
tutes and universities to build master’s degree programs. One of the 
first, the Technical University of Nuremberg in Germany, established 
a university chair in “environmental-oriented management” in 1994. 
One of the authors of this article worked as a teaching assistant, and 
oversaw the rollout and training of GEMIS - Global Emissions Model 
for Integrated Systems - a tool for environmental cost and employ-
ment analyses of energy, materials and transport systems. “Green 
controlling,” in the 2000s, found its way into the broader manage-
ment theory of finance students, and companies began to see “green” 
as a competitive advantage rather than a cost factor. Today, sustain-
ability has officially gained the attention of the general public thanks 
to the climate change debate and worldwide movements like Fridays 
for Future and Extinction Rebellion.

What is Sustainability Really?

While precise definitions of sustainability vary widely, at its core it’s 
about protecting and strengthening foundations for long-term suc-
cess - whether for individuals, communities, companies, or future 
generations. In the corporate world, it’s about planning so companies 
can make the right decisions today to avert the problems of tomor-
row. It also refers to the ability of companies to do business in ways 
that minimize social and environmental harm, while maximizing the 
business opportunities to sustainability-related challenges includ-
ing climate change, resource scarcity, the collapse of critical natural 
ecosystems, and mounting global demands for food, water, energy, 
housing and transportation.

Many companies today are embracing sustainable management and 
following the lead of global organizations that aspire to have a posi-
tive influence on economic, social and ecological development. The 
United Nations’ 17 Sustainable Development Goals (SDGs) form the 
foundation of many company’s sustainability guidelines. Beyond this, 
corporations embrace the principles of the UN’s Global Compact and 
are guided by the values and attitudes of the National Action Plan 
for Business and Human Rights, the UK Modern Slavery Act, the Ger-
man National Sustainability Strategy and the objectives of the Paris 
Climate Change Agreement.

So, how should CFOs and other senior finance executives, respond 
to sustainability? What is their role in pushing sustainability and the 
systematic change that needs to happen in the larger financial in-
dustry? What are the business challenges that matter to them? And 
most importantly, which practices are best suited to help realize sus-
tainability-driven opportunities for improving business performance? 
To safeguard assets, the CFO’s primary role is to manage risk and 
improve corporate performance. Done in the right way, sustainability 
has the potential to assist finance professionals facing pressure to 
reduce short-term costs while building the financial foundation for 
long-term profitability. Sustainable thinking, in this context, gives 
businesses an opportunities in three major areas: (1) risk manage-
ment, (2) capital productivity, and (3) innovation and growth.

Enhancing Risk Management 

Many CFOs carry the crown of “chief risk officers” and bear the re-
sponsibility of establishing an effective framework to manage risk 
that can impact the company’s financial health. Those business risks 
might derive from external factors like global megatrends or govern-
ment regulation, while others might originate from specific customer 
markets or internal factors.

Sustainability-related risks include global climate change, uncer-
tainty about future fossil fuel supplies, resource scarcity, insecure 
food supplies, ecosystems and decline in biodiversity. In China, as 
well as the West, more focus on those risks has led to a tightening of 
the regulatory environment, increasing costs to comply, price fluc-
tuations and the availability of products or services. The awareness 
and expectations of other stakeholders like investors or credit rat-
ing agencies and the general public - due to the influence of social 
media - have also increased over the years. Those challenges might 

More than a Market Awards 2020
The German Chamber of Commerce in China invites all German companies in China that actively pursue 
CSR to submit their social engagement projects and apply for the 5th More than a Market Awards in 2020.

SAVE THE DATE
Good practices of social engagement will be awarded on 14 May 2020 at the 
More than a Market Awards in Shanghai. 

APPLICATION PERIOD
The application is open from 23 September 2019 – 24 January 2020. For your project submission, 
please refer to the nomination kit and the application form on: www.morethanamarket.cn 
or simply scan the QR code.

AWARD CATEGORIES
•  Small and Medium enterprises (<1,000 employees in your legal entity)
•  Large enterprises (>1,000 employees in your legal entity)
•  Special Category 2020: “Cooperation with local partners” (open to all company sizes)

CALL FOR APPLICATIONS 
NOW OPEN!

If you would like to take part in the More than a Market initiative 
or have any further questions, please contact:
Ms. Veronika Glauberman | Manager Social Responsibility
morethanamarket@sh.china.ahk.de

Supported by

                 Features | More than Business
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Transforming Traditional Financial Planning and 
Analysis 

In reality, the additional value created from sustainability measures—
reduced risks, higher capital productivity and increased business 
growth—is not always easily quantif iable.  This is especially 
challenging when it comes to earmarking the financial impact of 
upgraded corporate and brand reputation, employee satisfaction and 
engagement, and societal and environmental aspects. Sustainability-
related projects, though promising at the initial phase, do not 
always reach the company’s measurements such as internal rate 
of return, net present value or payback period. One of the reasons 
lies in the fact that the price of a specific resource like water does 
not reflect its true economic value. In these situations, strategic 
thinking and foresight from the executive management team should 
take precedent despite an unclear financial assessment. Despite or 
because of those limitations, companies try to bring sustainability 
consideration into business cases in different ways. One approach is 
to set aside dedicated funds for sustainability-related investments. 
Another is to add the usual key financial performance indicators, 
introduce qualitative scoring models, or to reduce hurdle rates. 
New sustainability-related indicators like return on resources (ROR) 
or energy returned on energy invested (EROI) can also be added to 
complete project evaluation. Lastly, to work-around the incomplete 
pricing of externalities for resources, some companies set internal 
prices, like the cost of carbon emissions.

The complexity of sustainability-related project evaluation goes 
beyond the conventional cost-benefit analysis. At its best, it requires 
linking financial, environmental and societal aspects from a single 
investment project to the annual budget and long-term business 
plan. In this respect, finance professionals, as data collection experts 
and with the help of digitalization, can support their organizations 
to find smart solutions to better collect sustainability-related data, 
such as emissions, energy, water, waste and impact on ecology. This 
data can next be used to enhance decision-making and strategic 
planning, and is why sustainability matters to finance professionals.

cause substantial negative financial impact by risking operating 
costs, reputation or supply chains. Integrating them in the overall 
risk management and periodic reporting/controlling cycle help com-
panies to handle them proactively. 

Identifying and implementing sustainability-related measures can 
improve the foresight needed to limit high-risk products or produc-
tion choices for the company. Sustainable thinking also increases 
the company’s chances of avoiding costs from property damage, 
accidents, restoration and reputation damages, as well as helps to 
prevent supply chain disruptions. “Stranded assets,” such as property, 
plant and machinery, are particularly at risk due to new regulations, 
market forces, technological innovation, and changes in societal 
norms and the environment. To internalize potential threats, the 
framework of the Committee of Sponsoring Organizations’ (COSO) 
can provide key direction for companies as it differentiates between 
strategic, operational, compliance and reporting-related risks.

Optimizing Capital Productivity 

Reducing, replacing and recycling - sustainability offers unique 
opportunities for companies to cut costs, improve efficiency, and 
reduce or even eliminate waste. Companies can target compliance 
costs by cutting toxic emissions and operations to run facilities 
through more efficient resource handling like water, wastewater, en-
ergy, and heat used in buildings, machinery, transportation and data 
centers. Another opportunity sustainability offers is supply chains 
optimization, which leads to a reduction in environmental impact 
from less transportation and warehousing costs, as well as lower 
expenditures for special freight due to less fluctuation in material 
flows. 

By addressing sustainability issues at an early stage of a capital in-
vestment decision, costs are minimized, which from an investor and 
lender perspective is especially important. All of these optimizations 
also have a positive effect on employees, providing them with a com-
mon goal to rally behind. It also helps to drive change and improve-
ment across boundaries by enhancing collaboration and preventing 
“silo-thinking.”

Cultivating Innovation and Growth 

While some trends pose risks for existing business models, sustain-
ability gives way to opportunities by opening new markets and 
customer relationships. Customers learn from the value proposition 
of new products, that is less energy consumption during the prod-
uct life-cycle, or the value of sustainability for their own business, 
i.e. continuous monitoring of production processes for preventive 
maintenance purposes. In addition to improving existing products 
and enhancing capital productivity, sustainability might also lead to 
new sustainability-driven products and business models that drive 
growth, like the e-mobility trend we see today. This can also be 
supplemented by M&A activities to combine the know-how of the 
company in various fields with other innovative companies.

Regulatory changes have led to new markets for ecological-related 
services and sustainability-financing schemes such as carbon-trade 
and power purchasing agreements, garnering much attention from 
finance professionals. And as the general public learns more about 
sustainability, greater importance will be placed on its innovation 
and growth.

Mr. Francesco Ingarsia is Chief Financial Officer at Schaeffler Group 
for Region Greater China. He is a guest lecturer at the MBA School 
of Business at East China University of Science and Technology in 
Shanghai and leads the International Controller Association’s East 
China workgroup.

Dr. Zhen Huang is managing consultant and trainer at Shanghai 
De Chen Enterprise Management Consulting Co. Ltd. He has been 
working as a managing consultant and trainer in Germany and 
China for nearly 25 years. Before he set up his own business in 2003, 
he had worked for leading international consultancies for many 
years, such as Roland Berger Strategy Consultants and Horváth & 
Partners. Dr. Huang is also a member of the International Controller 
Association and the exclusive training partner of CA Controller 
Akademie in China, the market leader for controlling and controller 
training in German-speaking countries.
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National Deal*

South-Southwest China

A.C.E Mandarin
广州易思文化传播有限公司
14F Didu Mansion, 178 Middle Linhe Road, Guangzhou
广州市林和中路178号帝都大厦14楼
Phone: 18217624878
Wechat: 1142505140
Email: info@acemandarinschool.com
Web: www.ibzchengdu.com
Benefits: 
o	 15% off for any kind of course, registration fee waived.

Certiz Premier Products Ltd. 
中山市天傲名家贸易有限公司
No. 208 Tianhe Road, Guangzhou, China
广州市天河区天河路208号粤海天河城大厦2907B房
Phone: 020-37283611
Wechat: 天傲名家
Email: serena@certiz.com
Web: http://www.evokk.com/
Benefits:
o	 50% off on wine gift set
o	 40% off on selected wines
o	 50% off on cases of wine
o	 Click to Buy http://1t.click/WrJ

China Hotel 
中国大酒店
122 Liu Hua Road YueXiu District 510015
中国广州市越秀区流花路122号 510015
Phone: 020-86666888
Wechat: Chinahotelgz
Email: bc@chinahotelgz.com
Web: www.chinahotel-guangzhou.com
Benefit:
o	 Food & Beverages：20% off in all the restaurants operated by the hotel
o	 Rooms: RMB 650 + 16.6% including breakfast (excluding Carton Fair periods)

Grand Mercure Guangzhou Zhujiang New Town 
广州华轩美爵酒店
62 Jinsui Road, Zhujiang New Town, Tianhe District, Guangzhou
广州市天河区珠江新城金穗路62号 
Phone: 020-2830 6688
Email: resv@grandmercure-guangzhou.com
Web: https://book.accorhotels.cn/#/room
Discount: 
o	 Up to 10% off on the daily best available room rate  

(Blackout date inclues Canton fair, Chinese New Year, Exhibition)
o	 Cancellations can be made 14 days prior to the date of reservation. No changes 

will be made if the room is not cancelled or not cancelled within 14 days prior to 
the date of reservation.

DDS Dental Care
缔矢口腔

DDS Dental Care Puxi Middle Huai Hai Road Clinic
缔矢口腔门诊部
上海市徐汇区淮海中路1325号瑞力大厦B1-05室
Middle Huaihai Road #1325, near Changshu Road, Real Tower (former name: Evergo 
Tower), B1-05, Xuhui District, Tel: 021-54652678, 021-54655766
Opening hours: 9:30 - 18:00, every day

DDS Dental Care Pudong Century Avenue Clinic
缔浦口腔门诊部
上海市浦东新区浦电路438号双鸽大厦101-103室
Pudian Road #438, Double Dove Great Tower, Room 101-103, Pudong New District
Tel: 021-61049980
Opening hours: 9:30 - 18:00, closed on Wednesdays, Sundays

DDS Dental Care Huacao Minhang Clinic
缔华口腔门诊部
上海市闵行区幸乐路388号
Xingle Road #388, near Jinfeng Road, Huacao Town, Minhang District
Tel: 021-24284088, 021-24284089
Opening hours: 10:30 - 19:00 Wednesday to Friday, 9:30 - 18:00 on weekends

DDS Dental Care Qingpu XuJing Clinic
缔青口腔门诊部
上海市青浦区沪青平公路1921号5楼
Huqingping Gong Road #1921, near Mingzhu Road, 5th floor, Xu Jing Town, Qingpu 
District
Tel: 021-69760341, 021-69760342
Opening hours: 10:00 - 18:30 on Monday, Tuesday, Thursday, Friday, closed on 
Wednesdays, 09:30 - 18:00 on weekends 

DDS Dental Care Hongqiao Clinic Mixc Mall
缔虹口腔门诊部
上海市闵行区吴中路1799号万象城写字楼A栋UG05-07号
Wuzhong Road #1799, The Mixc Mall, Office Building A, UG 05-07, Minhang District
Tel: 021-61202665, 021-61202667
Opening hours: 9:30 - 18:00, closed on Mondays and Wednesdays

Shanghai

RJ Clothing
10/F, 838 Jiangning Lu, near Haifang Lu
江宁路838号10楼, 近海防路
WeChat: RJClothing
Phone: +86 186 2199 4091
Email: info@rjclothing.com
Web: www.rjclothing.com
Benefit: 
o	 10% of on tailored shirts

Haufe Academy China 
浩富中国管理学院
11 HuaYuanDongLu, TaiXingDaXia, unit 312. 
HaiDianQu Beijing. Post code: 100191 
北京市海淀区花园东路11号泰兴大厦3层312室 邮政编码：100191
WeChat: haufekefu
Phone: +86 10 5875 0876
Email: kefu@haufe-academy.cn
Web: www.haufe-academy.cn
Benefit: 
o	 15% discount on all public seminars and inhouse solutions all over China. We 

offer our events on more than 200 business topics in the areas of leadership, 
general management, personal skills, HR, tax and finance, project- and process-
management, sales and marketing.

Made to Measure Menswear, Brought to You.

* Valid in Mainland China
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in the Central Business District and offers 
the city’s largest guest rooms. It is owned by 
Hang Lung Properties and managed by Hilton. 
Over 180 guests attended the Grand Opening 
of Conrad Shenyang. The VIP guests include 
government officers from Shenhe District 
Committee and Shenyang Culture, Tourism, 
Radio and Television Bureau, Director of the 
Hotel Development & Asset Management, Mr. 
Symon Bridle, Hang Lung Properties Project 
Management Director, Mr. Peter Leung, Vice 
President of Hilton Operations - North China 
region, Mr. Joseph Khairallah and General 
Manager of Conrad Shenyang, Mr. Erich 
Kaiserseder. With its opening, Conrad Shenyang 
is the 10th Conrad hotel in Greater China. 

German Chancellor Merkel Visits 
ZF Plant in Beijing

As part of the state visit to China, Angela 
Merkel took the opportunity to visit ZF’s 
industrial technology plant in Beijing: ZF 
Powertrain System (Beijing) Co.,Ltd. (ZFPS). 
The visit took place on 6 September, and was 
the Chancellor’s first company visit during 
her trip. Sustainability and renewable energy 
were the main focuses of the plant tour. 
While touring the facilities, with the accom-
pany of the welcoming committee including 
Daniel Schubert, CFO for Asia-Pacific, and 
Lothar Sossdorf, plant manager of ZFPS, 
the German Chancellor learned more about 
ZFPS’s products for the wind-power and 
railway sectors. ZF’s production employees 
introduced to Chancellor their products such 
as wind turbine axle, subway transmission, 
and tire test bench, which demonstrated ZF’s 
technological advantages in sustainability 
and renewable energy. 

International School of Tianjin 
(IST) Celebrates 25th Anniversary
The IST community celebrated the school’s 
25th anniversary on 5 September with their 

customary fervor and good cheer. Every 
student and staff member donned specially 
designed 25th anniversary T-shirts for the 
day. A special assembly was hosted by IST 
Director Steve Moody where he reflected on 
the school’s journey and talked about some 
key people in the school’s history. 

DEKRA Prepares to Inspect 
100,000 Vehicles Annually in 
Beijing

The leading international expert organiza-
tion DEKRA has opened its largest Periodical 
Vehicle Inspection (PVI) station worldwide in 
the Chinese capital Beijing. Experts are set 
to inspect about 100,000 vehicles per year. 
Following the launch in the Southern city of 
Shenzhen in March 2019, it is the company’s 
second PVI station in China. “With 26 million 
vehicle inspections in almost 20 countries, 
DEKRA is the global number one in the field. 
China as the world’s largest automotive mar-
ket is of high significance for us”, stated Cle-
mens Klinke - Member of the Board DEKRA 
SE at the official opening. The new station in 
southeast Beijing has six lines for emission 
checks and four lines for technical safety 
inspections. One line is specially designed for 
the inspection of trucks and buses. The site 
covers 20,000 square meters in total.

Char Bar & Grill at Crowne Plaza 
Beijing wins Award
Char Bar & Grill at Crowne Plaza Beijing Lido 
got short-listed for the Black Pearl Restau-

localization and the transformation from a 
sales-oriented company to a production-
oriented one. 

Bayer Opens New Consumer 
Health R&D Center in Qidong

On 28 August 2019, Bayer opened its new 
consumer health R&D center in Qidong, 
Jiangsu, co-located with Bayer Consumer 
Health’s largest production site in China. 
China R&D Center is one of the four major 
R&D centers for Bayer Consumer Health 
globally. It is also the only R&D center lo-
cated in the Asia-Pacific region, supporting 
all Bayer Consumer Health products in China 
and providing better self-care solutions for 
Chinese consumers. Richard He, General 
Manager of Bayer Consumer Health China, 
said: “China has become the growth engine 
of Bayer Consumer Health in the whole Asia-
Pacific region and the world. Bayer will 
further activate brands and develop growth-
focused innovation in China. An In-China-
For-China R&D Center is our hard power to 
quickly explore the market and transform 
consumers’ need into technology.”

Tech Mahindra CEO &MD CP 
Gurnani Shared Sino-India 
Technology Vision in Shanghai
On 27 August ,  the Consul General of 
India, Shri Anil Kumar Rai, welcomed CEO 
& Managing Director of Tech Mahindra, 
CP Gurnani, in Shanghai. CP stated as 
a manufacturing hub, with decades of 
experience in the technology market. China is 
a valuable partner for India and will be key in 
fueling India’s growth journey to become a 5 
trillion-dollar economy. New age technologies: 
5G, artificial intelligence, blockchain and 
Internet of Things, will create cutting edge, 
customer centric solutions. Gaofeng CEO, 
Edward Tse, and Sensetime Executive Director, 
Peter Xu, shared their research and industrial 
dynamics with 50+ participants from various 
industries, a panel discussion followed.

Grand Opening of Conrad 
Shenyang
On 1 September, Hilton announced the 
of f icial opening of Conrad Shenyang. 
Situated at the top of Shenyang’s tallest 
building, the Forum 66, the venue is located 

of Melchers will enlarge its product and 
service range, while significantly expanding 
Red Box’s reach in China. Melchers’ Aviation 
Department will handle all inquiries, sales, 
technical assistance and provide services to 
customers throughout China.

First PCB from MOBA Dalian
MOBA Dalian introduced the most advanced 
production line for a printed circuit board 
(PCB) in August 2019. After testing, the first 
board was manufactured on 27 August with 
the efforts of both technicians from MOBA 
Limburg and Dalian. This indicated that 
MOBA Dalian has made the first step for the 

Madinger Goes China

Industrial Service Provider Madinger, a Ger-
man company with more than 20 years 
of experience in the Industrial sector, has 
founded a new Joint Venture in China to 
expand its worldwide presence and to supply 
local clients on quality, production and logis-
tics. The Chinese headquarters of Madinger 
Industry Services Co.,Ltd. is based in Tianjin, 
and an office in Beijing was opened in Au-
gust 2019. Madinger will serve companies 
across the whole country by the end of 2020.  
Oliver and Jürgen Madinger, the founders 
of the German mother company, pass on 
the best wishes to the managers in charge: 
Mr. Callon Cao, CSO Madinger Industrial 

Technology Co.,Ltd. and Mr. Andreas Dirring, 
General Manager Madinger Industrial Tech-
nology Co.,Ltd. 

Melchers Appointed as 
Exclusive Distributor of Red Box 
International in China
Melchers has announced a new partnership 
with Red Box International to become an 
exclusive distributor of their aviation prod-
uct range in China. Red Box International, 
located near Southampton in the UK and 
Lawrenceville, Georgia, USA, manufactures 
and sells Ground Support Equipment (GSE) 
and aviation tools and tool kits. Through 
this partnership, the aviation business unit 

Thanks to Our Yearly Sponsors North China 2019/20

Beijing Office

Tianjin Office

Shenyang Office
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guiding theme “IT meets Automotive”, Prof. 
Pischinger explained the driving role that 
digitization plays in vehicle development 
today. The common interest in mobility 
and digitization is also the connecting 
element in the cooperation between FEV 
and Microsoft. “We bring the best of both 
worlds together and are thus in a position 
to signif icantly accelerate development 
processes for the benefit of our customers,” 
says Prof. Pischinger. The FEV Group has 
been a development service provider for 
the automotive industry for more than 40 
years. 

ChaVent – Industry Leaders on 
Managing Change

Each year, CPC hosts CHAnge management 
eVENT bringing together senior leaders 
facing changes , project managers , HR 
professionals and people keen on fostering 
their skills around driving transformations. 
This year ’s ChaVent took place on 14 
November at the German Centre Beijing 
DRC L iangmaqiao. This time, CPC and 
Ecovis joined forces, bringing together 
experts and practitioners from different 
sectors and industries to exchange on 
Digital Transformation in the context of 
company steering and accounting. The 
ChaVent focused on opportunities and 
challenges for SMEs in China in the age 
of cloud-based ERP solutions, specifically 
on how to leverage e f f ic ienc ies  and 
b r ing company s teer ing to  the  ne x t 
level. The participants appreciated panel 
discussions , small working groups and 
hands on information on how to navigate 
transformation with the accounting focus. 
The ChaVent served as a learning center 
for personal development and a lighter to 
ignite new ideas.

tel by a large proportion of the users in the 
study. For Conrad Beijing, this new recogni-
tion highlights the hotel’s popularity in the 
market with a diverse and discerning clien-
tele.

Siemens I-Green Education 
Program Celebrates 10th 
Anniversary

This year marks the 10th anniversary of 
Siemens I-Green Education Program. As 
Siemens’ f irst environmental education 
program for migrant children in China, the 
program has been rolled out in 11 migrant 
children’s schools in 10 cities, including 
Beijing, Shanghai and Chengdu. For the 
past ten years, more than 2,800 Siemens 
volunteers have contributed to the program 
that has benefited over 24,000 students. The 
program has also become one of the core 
projects of the China Education Support 
Project, which aims to facilitate university 
students to support education in rural primary 
and middle schools. Siemens has won wide 
recognition and numerous awards for Siemens 
I-Green Education Program. On 30 May 2019, 
Siemens received a “More Than A Market 
Award 2019” at the awards gala held by the 
German Chamber of Commerce in China. In 
2018, Siemens also received a “Sustainable 
Development and Environmental Protection” 
award for the fourth time by the European 
Union Chamber of Commerce in China. 

Chancellor Angela Merkel Visits 
FEV at IAA 2019
From 10 to 15 September, FEV was present 
at the International Motor Show (IAA 
2019) in Frankfurt am Main. Prof. Stefan 
Pischinger, President & CEO of the FEV 
Group,  welcomed German Chancellor 
Angela Merkel to the FEV booth. Under the 

rant Award for 2020 after having been previ-
ously awarded in 2018 and 2019.

Schenck Process Organizes Cloth 
Donation Campaign

In August 2019, Schenck Process organized a 
cloth donation campaign in cooperation with 
BaiJingYu. The activity covered North and East 
of China. Employees from 4 offices of Schenck 
Process China participated in the activity. 
The clothes are sent to underprivileged 
areas for public welfare or into regeneration 
processing. As a company serving a broad 
variety of end industries for sustainable 
manufacture process , Schenck Process 
commits to actively contribute to the United 
Nations’ 17 defined Sustainable Development 
Goals by using environmentally friendly 
materials and processes in its manufacturing, 
actively adopting prevention measures 
and sophisticated waste management, and 
offering a wide range of environmentally 
friendly products.

Big Dutchman China Signed a 
Project with Charoen Pokphand 
Group 
After a successful 3-million-layer project in 
Pinggu, Beijing Big Dutchman and CP Group 
have signed another two 3-million-layer farm 
projects recently (signed with CP Kunming 
in May and with CP Shanghai in August). 
These two projects are located in Chongming, 
Shanghai and Dongchuan, Kunming respec-
tively, with a total investment of RMB 1.3 
billion. The CP Shanghai project is covering 
an area of 651.5 mu (1 mu=666m2) and will 
become the largest layer farm in Asia and 
the most modernized and automated egg 
production project in the world. The occupied 
area of the CP Kunming project is 1570 mu 
which covers the whole industry chain. It will 

a development office for modern battery 
systems. The plant was opened in May 2019.

Hutong School Wins Local Awards
(Insert Photo 14)
I n  A u g u s t  2 0 1 9 , 
Hutong School won 
several awards for the 
Best Mandarin School.  
The success started 
with the “That’s Bei-
jing Lifestyle Awards” 
where Hutong School 
was recognized for 

their commitment to Chinese language and 
culture tuition for the third time in a row. 
This was followed by another award voted 
by the users of Bon App in the same month. 
Situated in Sanlitun, Hutong School has been 
helping local expats and students improve 
their Mandarin and settle into their new lives 
in China. 

GfK Supported Best Brands Event 
in Shanghai

On 20 September, the Best Brands event was 
held at Shanghai W Hotel. More than 100 
guests joined the gala. Huawei, Haier, Xiao-
mi, TikTok, Li-Ning and BMW were among 
the Best Brands 2019 winners; this annual 
awards event was hosted by Serviceplan, 
together with GfK and supported by a survey 
of 3,000 consumers. GfK is a trusted source 
of relevant market and consumer information 
that enables its clients to make better deci-
sions. The objective of this event was to rank 
the best brands in the Chinese market from 
a consumer perspective. “Among the top 50 
brands voted, mostly related to consumers, 
China brands now take 30 places compared 
to 18 in 2016” says Troy Zhang, the GM of 
Ad hoc at GfK. 

Dianping 2019 “Must-Live list” 
for Conrad Beijing
Dianping has officially released the “Must-
Live list” for 2019. After an arduous study 
and more than two months of online big 
data selection and user experience verifica-
tion, only 876 hotels in China were chosen. 
Conrad Beijing was selected as being a fast, 
efficient, professional and trustworthy ho-

lead and drive emission reduction, transform 
the mode of animal husbandry production 
and agriculture in Dongchuan County and 
throughout the whole Yunnan province. 

Dezan Shira & Associates 
Expanding to Frankfurt

Christopher L iptau, 
D e z a n  S h i r a  & 
Associates’ (DSA) Head 
of German Desk and 
International Business 
Advisor y A ss is tant 
M a n a g e r ,  w i l l  b e 
working from DSA’s 
first liaison office in 
Germany. Within the 

German Desk, Mr. Liptau is responsible for the 
firm’s German accounts, oversees content and 
publications, business management and media 
partnerships. His work is focused on internal 
control and fraud prevention within corporate 
setup procedures in China, bookkeeping and 
general compliance. He joined DSA’s Qingdao 
team in November 2018 and is leaving for 
Frankfurt after having spent the past 15 years 
in China. Prior to joining DSA, Christopher 
was responsible for international business in a 
regional Chinese accounting and audit firm in 
Qingdao. 

DRÄXLMAIER opens first battery 
plant
The future of mobility is one of the greatest 
challenges of our time. DRÄXLMAIER recog-
nized this development at an early stage and 
has been building battery systems since their 
experts developed the initial prototypes for 
battery systems in 2009. This was followed 
by numerous concept orders from premium 
brands for high-voltage batteries to be 
used in plug-in hybrid vehicles and electric 
vehicles. Ten years later, the DRÄXLMAIER 
Group finally opened its first battery plant in 
Sachsenheim, where a 100,000 square feet 
production hall houses highly automated as-
sembly lines to build the battery modules for 
the Porsche Taycan. Once the modules have 
been set up automatically, further parts are 
mounted before each battery will undergo a 
series of comprehensive tests. In addition to 
the battery production, the site also includes 

TAGAL Held Innovative Products 
and Technologies Conference 

On 10 July, TAGAL Innovative Products and 
Technologies Conference, with the theme 
of Driving Smart Steel was held in Dalian. 
Over 340 people, coming from more than 40 
automobile OEMs and R&D institutes, about 
70 suppliers, TAGAL shareholders – Ansteel 
& tkSE, TAGAL management team and media 
gathered for this event. TAGAL technical 
experts introduced their latest technologies 
such as AHSS/UHSS and advanced technolo-
gy for cost-efficient lightweight. Apart from 
that, auto steel surface technology, applica-
tion performance, TAGAL ETI technology, 
service development were shown. Moreover, 
cold forming technical solution Smartform, 
hot-forming material trend as well as Ansteel 
steel innovation and developing strategy for 
electric automobile were introduced. TAGAL 
has always stood at the forefront of steel 
applications. The popularization and appli-
cation of these materials and technologies 
will provide more solutions for customers on 
lightweight, cost reduction, safety improve-
ment and environmental protection.

DBEST (Beijing) Facility Technology 
Management Co., Ltd. Wins Two 
Years FM Service Contract for 
Siemens Gamesa Plant in Tianjin
In July 2019, DBEST began to provide in-
tegrated facility management services for 
Siemens Gamesa Tianjin plant. Siemens 
Gamesa is a growing company in the field of 
wind power generation. The Tianjin plant has 
become the second largest production base 
overseas. Siemens Gamesa Tianjin plant is lo-
cated in Tianjin Binhai Hi-Tech Industrial De-
velopment Area, covering an area of 102,000 
m2 including 37,000 m2 of workshop and 
office area. To meet the high requirements 
of facility management in the renewable 
energy industry, DBEST`s professional team, 
including German educated engineers, not 
only provides the complete hard service 
management including electrical, HVAC but 
also manages the cleaning, greening, can-
teen and other soft services in the plant. 
With the further deepening of cooperation, 
DBEST will continue to use German facility 
management standards to better serve their 
customers.
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wear brand that expanded its operations to 
China this year. 5 Star Plus implemented the 
technical design and built the stand for the 
exhibition. To help build meaningful connec-
tions, 5 Star Plus helped to guide Silhouette 
through the build and management of their 
stand throughout their first Beijing exhibition. 

ISPO Beijing 2020: Imagine the 
Olympics

On 12-15 February 2020, the international 
sporting goods industry will meet at the 
China International Exhibition Center (New 
Venue) in Beijing for ISPO Beijing, the most 
important sports trade show in the Asian-

New Event Centre of Haufe 
Academy China Opened in Beijing

Haufe Academy China, part of the German 
Haufe Group, opened its new training centre 
in September in Haidian, Beijing. Over 100 
topics, covering leadership, management, 
HR, taxation, project management, negotia-
tion, sales and personal skills, are now being 
run within the Academy’s facilities, which 
include an 80- participants conference room 
and two smaller training rooms. A podcast 
and video studio have also been added to 
further support Haufe’s online learning pro-
grams. 

Haver Technologies Celebrates 5 
Years Anniversary in Tianjin

On 7 September 2019, Haver Technologies 
Tianjin (HTT) celebrated their 5th anniversary 
with a family day and gala dinner in Tian-
jin. More than 150 employees with families 
and kids joined the outdoor activities in 
the afternoon with children’s playgrounds, 
games and an HTT company tour. During the 
evening gala dinner, General Manager Dr. 
Bjoern Lindemann highlighted the successful 
development in the past 5 years and thanked 
all employees for their motivation and com-
mitment. A sand painting performance and 
awards for long-term employees rounded off 
the festive evening. After offices were set 
up in Shenzhen and Beijing in 2005, HTT was 
established as the new Chinese headquarters 
in Tianjin in 2014 to become a one-stop shop 
for all Chinese customers. HTT is a subsidiary 
of the German company Haver&Boecker and 
produces high-quality packing and filling 
solutions for customers in the cement, build-
ing materials, mining, chemicals and food 
industry.

Federal Chancellor Dr. Angela 
Merkel Visits HERRENKNECHT in 
Schwanau

“Projects that go down in history”- Ger-
man Chancellor Dr. Angela Merkel reiterated 
this during her visit to Herrenknecht AG 
on 11 October 2019. On a tour to the plant 
premises, company founder and Chairman 
of the Board of Management Dr. Ing. E.h. 
Martin Herrenknecht showed the Chancel-
lor tunnelling technologies developed and 
manufactured by Herrenknecht. A highlight 
for the over 100 apprentices present was the 
Chancellor’s visit to the training workshop 
and a conversation with Dr. Angela Merkel in 
person.

Alipay Enters Austrian Market 
Raiffeisen Bank International (RBI) and 
Alipay have signed a cooperation agree-
ment to make payments with the popular 
App available in Austria. Alipay is actively 
expanding its in-store payment solutions to 
enable Chinese travellers to pay for goods 
and services anywhere in the world using 
the Alipay App. With Raiffeisen Bank Inter-
national, which is among the top banking 
groups in 14 Central and Eastern European 
countries, Alipay has founded a strong part-
nership for cooperation that will allow the 
increasing number of Chinese visitors to use 
mobile payment in Austria. Austria has seen 
an increasing number of Chinese tourists in 
the recent years with some 1 million arriv-
als from China in 2018. After Russia, Austria 
will be the second market where RBI and 
Alipay are working together. Collaborations 
in additional countries in Central and Eastern 
Europe are also planned in the future. 

Shuangma Starts Up Testing- & 
Product Validation Services

In response to multi-
ple customer requests, 
Shuangma Industr y 
Engineering & Con-
sulting is now offer-
ing Testing & Product 
Validation services . 
For this purpose, a 
new Director has been 
appo inted  as  o f  1 

October 2019. Mr. Peter Baranger has more 
than 20 years of experience in this field, in-
cluding 8 years in China where he has built 
up several test laboratories and prototype 
shops. In order to be able to provide a wide 
range of test solutions right from the start, 
strategic partnerships with local test labs 
were established in addition to Shuangma`s 
existing workshop in Shenyang.

ADEN Launches a New 
Partnership With Delphi

ADEN has launched a new partnership with 
Delphi, a leading global enterprise focused 
on innovating propulsion systems and after-
market solutions for the automotive industry. 
ADEN has signed a new contract with Delphi 
Wanyuan - a US-China joint venture spe-
cializing in automotive engine components. 
ADEN will be providing full IFM solutions, 
including maintenance to the company’s 
Beijing plant over a period of three years. 
The partnership with Delphi Wanyuan goes 
back to 2017, when ADEN first provided its 
industrial handling equipment rental service 
to the client’s Beijing plant through the JV 
ASAP Rental. In 2018 ADEN began provid-
ing solutions to their Suzhou plant. Delphi 
Wanyuan has highly praised the quality and 
professionalism of ADEN’s work and its ex-
perience in the industry. ADEN is honored to 
have won the trust and recognition of this 
client and looks forward to deepening the 
cooperation to facilitate Delphi Wanyuan’s 
business and make greater contributions to 
China’s automotive industry.

Pacific region. Two years before the 2022 
Olympic Winter Games in Beijing, the radi-
ance of this major sporting event in China 
is clearly noticeable. ISPO Beijing dedicates 
large parts of its event program to winter 
sports like the Ski Resort Tour on 15-16 Feb-
ruary to the Thaiwoo Ski Resort - China’s 
largest contiguous ski resort hosting the 
2022 Olympic Winter Games. A meeting with 
the management and alpine skiing is comple-
mented by a visit to the Nordic and Biathlon 
Centre. 

5 Star Plus Retail Design Beyond 
Retail
5 Star Plus Retail Design has recently com-
pleted an outstanding exhibition stand in 
Beijing. Silhouette is an Austrian luxury optic 

New Members North China
For full contact information and company profiles of our new and existing members, please visit www.german-company-directory.com

Mr. Lei Wang
Chief Representative China, General Manager 
German Design Council (Shanghai) Co., Ltd. 
www.german-design-council.cn

Mr. Olaf Griese
General Manager
Hammelmann Pump System (Tianjin) Co., Ltd. 
www.hammelmann.cn

Ms. Bella Wang
Vice President Public Affairs 
HARTING (Zhuhai) Sales Ltd. Beijing Branch
www.HARTING.com.cn

Mr. Guinan Qiao
General Manager
HERMETIC-Pumps Dalian Co., Ltd.
www.hermetic-pumpen.cn

Mr. Andreas Dirring
General Manager
Madinger Industrial Technology (Tianjin) Co., 
Ltd.
www.madinger.com

Ms. Lana Sun
Office Manager 
Marbach Masterwork (Tianjin) Die Cutting 
Tools Co., Ltd.
www.marbach.com.cn

Mr. Andrew Taylor
General Manager
Pepperl+Fuchs (Beijing) Process Automation 
Control Equipment Co., Ltd.
www.pepperl-fuchs.cn
 
Mr. Adam Huang
Managing Director
S+E CHINA Co., Ltd.
www.se-china.cn

Ms. Talulla Lu
International Sales Manager 
SGS-CSTC Standards Technical Services Co., 
Ltd. 
www.sgs.com

Mr. Frank Lin
Plant Manager
Shenyang Recticel Automotive (Parts) Co., 
Ltd.
www.recticel.com

Mr. Lin Lin
General Manager
Sino-German Hui An Fa He (Shenyang) 
Biotechnology Co., Ltd.

Mr. Sascha Weckesser
Founder
The Äppler Co., Ltd.
www.theaeppler.com

Mr. André Hemmerle
Managing Director
Ventum Consulting (Foshan) Co., Ltd. Beijing 
Branch
www.ventum-consulting.com

Private Member
Mr. Dennis Schulz
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6th

July 2019

Event: [Members only] Wirtschaftsjunioren: 
Company Visit NIO in Beijing
Topic: Driving experience with NIO
Venue: NIO Inc.

10th 

July 2019
Event: Seminar in Changchun
Topic: Regional Labor Market Survey 
- Northeast China Results for German 
Manufacturing Companies
Venue: Changchun Brose Automotive 
Systems Co., Ltd
Speaker: Mr. Eric Zhang | Senior 
Researcher at Linke Workforce Research 
Dalian

12th  
July 2019
Event: [Members Only] 
Wirtschaftsjunioren: Voith Company Visit 
and “Kneipentour” in Beijing
Venue: Voith SE & Co., KG.

25th  
July 2019
Event: HR Seminar in Dalian
Topic: Labor Market Survey Northeast 
Results & Trends in Flexible Employment
Venue: No.8 Yifeng Hotel
Speakers: Mr. Eric Zhang | Senior 
Researcher at Linke Workforce Research 
Dalian
Mr. Haozheng Wei| CEO of Laboroot 
Shanghai

31st  
July 2019
Event: Kammerstammtisch in Shenyang
Venue: Mikey’s Diner 

31st  
July 2019
Event: Kammerstammtisch Tianjin
Venue: Paulaner Brauhaus Tianjin 

4th

July 2019

Event: Training Legal & HR in Shenyang
Topic: Labor Law Risks and How to Handle Labor Disputes 
Venue: Wuerth Industrial Park Shenyang
Speakers: Mr. Yongxin Wu | Senior Partner at Beijing Long An Law 
Firm Shenyang Office; Ms. Xuefei Wu | Partner at Beijing Long An 
Law Firm Shenyang Office; Mr. Chunjie Liu | Judge at Shenyang 
Intermediate People’s Court; Mr. Xinfa He | Judge at Shenyang 
Intermediate People’s Court

On 4 July 2019 the German Chamber of Commerce in China – 
North China in Shenyang organized a comprehensive Legal & HR 
training at Wuerth Industrial Park Shenyang. The training provided 
participants with the opportunity to not only exchange experiences 
with two professional local lawyers, but also getting real case 
insights presented by two experienced judges from local law courts in 
Shenyang. 
The Legal & HR training was structured to provide a comprehensive 
overview and deeper understanding of the main labor law regulations 
and procedures as well as the most common mistakes in handling 
labor disputes. Areas such as labor dispatch, occupational injury, labor 
contract, social insurance, overtime pay were introduced as common 
factors for possible legal conflicts with employees. Each presentation 
was followed by a Q&A session, where 45 participants were invited to 
share their own work experience. 

On 5 July 2019, the German Chamber of Commerce in China – 
North China in Tianjin invited friends and partners to an exclusive 
German Movie Night at Drei Kronen 1308 Brauhaus Tianjin. 
The Movie Night was a great opportunity to learn about German 
culture. On this evening, a German comedy-drama film "Der 
Vorname" was shown shown. This film started with a discussion 
about the rights and wrongs of first names, and then turned into a 
psychological game. Attendees enjoyed the nice and cool summer 
night with delicious German food and beverages.

On 6 July 2019, the attendees had an opportunity to gain valuable 
insight into NIO's brand, marketing strategy and business model 
as well as the electric autonomous vehicle market in China. An 
exclusive company visit to the Chinese electric car manufacturer 
NIO in Beijing provided the group with insights into the China’s 
premium electric vehicles, driving innovations in next generation 
technologies in connectivity, autonomous driving and artificial 
intelligence.

5th

July 2019

Event: Special Event in Tianjin
Topic: German Movie Night: Der Vorname 
Venue: Drei Kronen 1308 Brauhaus Tianjin

GC DEALS

GC DEALS

GC DEALS
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17th

July 2019

Event: VDA QMC Regional Conference 2019 
in Shenyang [Media Partner]
Topic: Quality Improvements and New Stand-
ards in Automotive Industry for New Digital Era
Venue: BMW Brilliance Automotive Tiexi Plant 
Speakers: Mr. Benedikt Hartmann | Vice 
President Purchasing & QMT, BMW Brilliance 
Automotive; Prof. Tilman Tillmann | General 
Manager at VDA QMC China; Mr. Xiaogang 
Tian | Regional Manager of Beijing/Product 
Manager of Automotive SPICE, VDA QMC 
China

11th

July 2019

Event: Workshop in Changchun
Topic: Leadership Workshop: Making 
Production Teams More Efficient
Venue: Continental Automotive (Changchun) 
Co., Ltd.
Speaker: Ms. Julie Marx | Senior Consultant 
at CWS (Shenyang) Consulting Management 
Co., Ltd

9th

July 2019

Event: Roundtable in Shenyang
Topic: Success Factors of Vocational Training 
Cooperation in China
Venue: Draexlmaier Automotive Components 
Co., Ltd
Speakers: Mr. Juergen Czajor | Head of HR 
Asia at Draexlmaier Automotive Shenyang
Mr. Matthias Scheurich | General Manager 
at OTTO FUCHS Technology Shenyang
Dr. Yubo Wang | General Manager at Dr. 
Schneider Automotive Parts Liaoyang

9th

July 2019

Event: Seminar in Tianjin
Topic: Lean Management and its Application 
in Production Safety
Venue: GCC Tianjin Office
Speaker: Mr. Darren Hu| EHSA Operation 
Manager at Bureau Veritas

With the aim to establish an exchange platform for local vocational 
education projects initiated by German companies, the German 
Chamber of Commerce in China – North China in Shenyang 
organized another roundtable event on 9 July 2019. This roundtable 
focused mainly on sharing current project experiences with other 
interested companies and discussing the success factors of a 
cooperation with local technical vocational schools in China. Since 
the adaption of a "dual vocational education system" is becoming a 
key target for more and more German companies in the Northeast 
region to gain technically skilled staff and qualified workers, some 
GCC member companies in Shenyang have already started to run 
technical cooperation projects with local vocational schools to 
further strengthen their internal training activities. 
Management representatives from member companies such 
as DRÄXLMAIER Automotive, OTTO FUCHS Technology and Dr. 
Schneider Automotive were invited to introduce their local 
vocational education projects as well as to further discuss how a 
deeper cooperation between local vocational schools and companies 
can be achieved. The roundtable took place at the DRÄXLMAIER 
Automotive plant in Shenyang and included a guided tour at their 
newly established apprentice workshop. Mr. Matthias Bierman, 
Consul General at the German Consulate in Shenyang attended the 
roundtable as a special guest.

On 9 July the German Chamber of Commerce in China – North China in 
Tianjin conducted a half day seminar on the topic of “Lean Management 
and Iis Application in Production Safety” at the Tianjin Office. 
Lean management is no longer a new topic for us. The Just in Time 
(JIT), Toyota Productions System (TPS), lean operations and Kawasaki 
Production System (KPS) are some of the production systems used 

by different companies to improve operations and eliminate wastes. 
These lean management can be applied to all aspects of business 
– for example the safety production, which is highly valued by 
companies. The key to safety work lies not only in slogans and 
in rewarding and punishing, but also in the basic work and the 
systematic implementation. The combination of the concept of lean 
production and safety production is beneficial to employers and 
employees in general and can become a powerful tool for enterprise 
competition.
More than 15 attendees took part in the seminar and gained the 
main ideas of lean production as well as application to safety 
production, which help to cut out waste of time, materials and 
capacity, whilst ensure safety and quality.
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challenge for us, however, at the same time, it offers us a good 
chance to develop our designs.

The second challenge is the time of delivery. There is an old saying 
in China, “Soft fire makes sweet malt.” Nevertheless, in the cur-
rent rapidity of consumption, besides quality, people are inclined 
to pay attention to the speed of production as well. This is also a 
great challenge for us.

Another challenge is the price pressure, especially in such a 
competitive environment like the Chinese market. However, I 
believe that almost every company doing business here, faces this 
phenomenon. Hörmann, as a German family enterprise, targeted 
towards customer satisfaction, will persist with providing high 
cost performance products and ideal integrated solutions.

4. Are your products export-oriented or domestic market-
oriented? 
“Having a foothold in China and heading for the world” has al-
ways been a vision of us and we already started delivering prod-
ucts to the Asia Pacific regions 7 years ago. Thus, we established 
our Shanghai branch and started to expand into the South East 
Asian market. Currently, 20% of our Chinese products will be ex-
ported to the Asia Pacific regions. Our products today, especially 
our fire-rated doors, fully meet the high standards and require-
ments from different countries. I am proud that we can continue 
developing our products in China and to further expand our pres-
ence in the Asia Pacific market.

5. What are your aims and hopes for the future? 
In the last 10 years, we have gained enough profit to invest in 
our third plant in China. And we have set a goal to open a fourth 
plant in the near future, moving further south to cover more 
regions and to have more footprint in China. We have already 
acquired a good production capacity and quality, but we are 
committed to offering more to our clients. We operate in a special 
market where High-Tech integrated solutions are required and we 
are eager to meet all the demands in China with Hörmann High-
Tech solutions. 

We are also committed to meeting the diverse demands of our 
customers. To meet this goal, Hörmann delivers services to their 
customers in two areas: the project market and the retail market. 
We now have three professional factories based in Beijing, 
Tianjin and Changshu, which can operate at full capacity and 
serve different regions in China with less transportation costs 

1. Since Hörmann’s first step into China, which major shifts in 
production strategy have you seen so far and why? 
Strategy has always been a crucial guidance for me, because it 
determines the direction in which the company focuses its work, 
operations and management in China. In the beginning, when we 
started 20 years ago, our first products were manufactured locally 
in China with the German design and German engineering. In the 
meanwhile, we have been persistently exploring R&D research in 
China. Although we have benefited from the German engineering 
and German design, we have to adjust to the local market as well. 
We now combine the taste and aesthetic demands of Chinese 
consumers with the state-of-the-art production technology and 
quality requirements of the Hörmann Group. 

2. What strategy do you have towards localization: staff, R&D, 
production, etc.?
Hörmann Group has always been attaching great importance to 
the Chinese market, and one of the key items we keep in mind, is 
to introduce the best production technology and quality to China. 
As one of our strategic moves in this regard, we have opened the 
Hörmann factory in Changshu on 8 November. The new factory 
will run on the most cutting-edge automation equipment as well 
as the most efficient SAP office operation system to deliver our 
products even more efficiently - this shows the commitment and 
determination of Hörmann Group towards the Chinese market. 

Regarding the staf f, we have also adopted a strategy of 
localization. 95% of our employees in China are locals and the 
remaining 5% consist mainly of top management.

As for the raw materials, we give preference to Chinese high-
quality materials and components. Moreover, guaranteeing the 
accuracy and quality of the products is our highest priority. If we 
are unable to find suitable parts or components here, we import 
them from Germany. We never compromise on quality.

3. What are the main challenges you encountered when operating 
international business in the Chinese environment?
The first thing that comes to my mind is the diversity of design. 
China is a country where you can find a fusion of the Chinese 
and western culture and aesthetics. It has always been develop-
ing at such an amazing speed and it constantly keeps pace with 
the changing times, styles and possibilities. There is a diversified 
group of people who choose our service: some like traditional 
doors, while some prefer modern ones; some enjoy sumptu-
ous products, while some choose concise styles. This poses a 

and faster delivery. In the retail section, we constantly increase 
our R&D efforts to develop new products. By now, we have 
established almost 20 retail outlets this year to let more Chinese 
customers experience products with German quality. 

6. Hörmann’s doors are well known for their environmental 
friendliness. As haze is getting more and more serious in China, 
how does Hörmann deal with it?
Hörmann is a family-owned brand built with the joint efforts of 
four generations and we attach great importance to ecological 
environment. In the meanwhile, Hörmann is also an innovation-
oriented enterprise and innovative solutions are crucial to 
environmental protection beyond all doubt.

Hörmann is a practitioner of green production and focus on the 
product itself: 

First, we were the first in the field to replace conventional paint 
with powder-coating, a process in which no solvents are released 
and by which no paint slurry is created.

Second, we persist in adopting green and recyclable interior fillers 
with high strength to all products. For instance, we keep on utiliz-
ing environmentally friendly PU foam which is 100% CFC-free to 
our industrial doors.

Last but not least, our sophisticated waste gas purification equip-
ment has considerably reduced energy consumption. We already 

have implemented stricter thresholds which will be required in the 
future.

What we provide is not only a door, but an integrated High-Tech 
solution with various functions like sound and thermal insulation. 
We make sure that our products are trustworthy and that they 
will bring ideal performance as well as environmentally friendly 
features.

Environmental protection is the lifeblood of an enterprise’s de-
velopment, and it is also our social responsibility. We will keep on 
striving, working for the green future, fulfilling our responsibilities 
as well as obligations under environmental laws and regulations, 
and making rational and efficient use of resources. 

If you need a reliable supplier, then here we are.

7. What working and living experience do you have in China?
I came to China for the first time in 2002. I have always had 
great respect and fascination towards China and its culture. I 
can see the pace of development here, and it’s really impressive 
when it comes to the success story of China. After having stayed 
in Germany for five years before moving to China, the speed of 
development was even more remarkable to me. Ever since my 
first visit to China, I hold only dear experiences and impressions 
when it comes to this charming country full of surprises and 
possibilities.
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From the Management 
Perspective - Expanding in 
China for Overall Growth
An Interview with Dr. Jochen Nippel, Managing Director 
of Hörmann APAC
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27th  
August 2019
Event: Seminar in Tianjin
Topic: Internal Control Review for 
Subsidiaries in China
Venue: GCC Tianjin Office
Speakers: Ms. Amanda Liu| Senior 
Accounting Manager at ECOVIS R&G 
Consulting Ltd. (Beijing)
 Mr. René Bernard| BD Manager at ECOVIS 
R&G Consulting Ltd. (Beijing)

28th  
August 2019
Event: Kammerstammtisch in Shenyang
Venue: Dan’s Home Bar

29th  
August 2019
Event: All Chamber Networking in Beijing
Venue: NUO Hotel

31st 
August 2019
Event: Special Event in Tianjin
Topic: Tianjin River Fun Run
Venue: Shangri-La Hotel Tianjin

18th

July 2019

Event: Workshop in Dalian 
Topic: Employee Handbook - Importance & How to avoid risks from 
HR and Legal Perspective
Venue: JUMO Automation Dalian Co., Ltd
Speakers: Mr. Stefan Dette | General Manager at JUMO Automation 
Dalian Co., Ltd; Ms. Ping Yang | Vice GM & HR Manager at JUMO 
Automation Dalian Co., Ltd; Mr. Baoyu Dai | Lawyer at Liaoning 
ShengDa Law Firm

On 18 July 2019 the German Chamber of Commerce in North - North China in Dalian 
organized an HR workshop on the topic “Employee Handbook - Importance & How to 
avoid risks from HR and Legal Perspective” at the facilities of JUMO Automation in 
Dalian. 
Mr. Stefan Dette, General Manager at JUMO Automation Dalian, introduced the 
company development of JUMO in China and gave a short product overview before he 
guided the participants through the spacious production facilities. The theoretical part 
of the workshop was then lead by Ms. Ping Yang, Vice GM and HR Manager at JUMO 
Automation Dalian, who introduced the essential elements necessary for preparation or 
adjustment of an employee handbook and why a well-structured and practical employee 
handbook is crucial for any foreign-invested enterprise in China. She also provided the 
attendees with her own experiences from her latest handbook revision project within 
the company. Finally, Mr. Baoyu Dai, Lawyer at Liaoning ShengDa Law Firm, introduced 
some practical work cases of labor disputes and explained how the handbook can help to 
manage these situations during conflicts and how to minimize future risks. The workshop 
was well attended mainly by local HR Managers and legal experts who actively shared 
their experiences and furthermore received valuable insights about the current status of a 
legally compliant employee handbook.

26th

August 2019

Event: Workshop in Dalian 
Topic: Leadership Workshop: Making 
Production Teams More Efficient
Venue: thyssenkrupp Presta Dalian Co., Ltd.
Speakers: Ms. Julie Marx | Senior Consultant 
at CWS (Shenyang) Consulting Management 
Co., Ltd.

21st

August 2019

Event: GM Roundtable in Tianjin
Topic: Leading a German Company as a 
Chinese General Manager
Venue: GCC Tianjin Office 

On 21 August 2019, the German Chamber of Commerce in North - 
North China in Tianjin invited Chinese general managers of German 
enterprises to the kick-off event of the new GM roundtable series 
"Leading A German Company as A Chinese General Manager" at the 
German Chamber of Commerce office in Tianjin.
With more than one third of the locally-based member companies in 
Tianjin now being managed by Chinese leaders - comparing to the 
pure expat management at the early stages - the German Chamber 
of Commerce has identified that the need to cater this unique 
customer group has slowly taken shape over the past years. Our new 
event - series is therefore specially designed for the Chinese general 
managers of German enterprises to get connected and exchange 
their experience on our platform. 
The roundtable began with the welcome speech from Mr. Hongtao 
Qu, General Manager of a. hartrodt Tianjin Logistics Co., Ltd. and 
member of German Chamber Advisory Council Tianjin, A brief 
introduction about the German Chamber and its services was given 
by Ms. Xiaolei Zhang, Regional Manager of the German Chamber of 
Commerce in Tianjin. After that, 10 Chinese leaders attending the 
event introduced themselves and their business activities. In more 
than 4 hours of discussion, the participants got acquainted with 
each other and exchanged ideas and experience on some common 
management issues.
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5th  
September 2019
Event: Roundtable Mittelstand in Tianjin
Venue: BHS-Sonthofen (Tianjin) Machinery 
Co., Ltd

5th  
September 2019
Event: Special Event in Beijing
Topic: German Night - Oktoberfest 2019
Venue: Crowne Plaza Beijing Sun Palace 

7th - 8th  
September 2019
Event: Young Professional Event in Beijing
Topic: IDEATHON 2.0: The New Wave of 
Digitalization
Venue: Tech Temple, Beixinqiao

10th  
September 2019
Event: Praktikantenstammtisch in Beijing
Venue: Brotzeit

11th  
September 2019
Event: Roundtable Legal Working Group in 
Beijing
Venue: Restaurant Assagi 
Speakers: Mr. Harald Moeckelmann | 
General Counsel and Vice President, 
Volkswagen Group China
Mr. Christoph Hezel | Chief Representative 
and Taylor Wessing Beijing Partner

13th 
September 2019
Event: [Members Only] 
Wirtschaftsjunioren: Young Business 
Leaders Beijing “Kneipentour” in Beijing
Venue: Slow Boat Brewery Sanlitun

20th  
September 2019
Event: Networking in Dalian
Topic: Quarterly Business Networking 
Dalian
Venue: Café Copenhagen Dalian

20th  
September 2019
Event: Training in Dalian
Topic: Empowering Your Admin Managers 
& Assistants
Venue: Liebherr Machinery (Dalian) Co., 
Ltd.
Speakers: Mr. Yingjian Zheng | Trainer 
at Sino-German SIASUN Education 
Technology Group

GC DEALS

30th

August 2019

Event: Seminar in Shenyang
Topic: PRC Environmental Protection Law Seminar: Avoiding 
Environmental Risks of Enterprises
Venue: Shenyang Enterprise Square
Speakers: Mr. Yang Xing | Expert at Bureau of Environmental 
Protection Shenyang; Mr. Hongde Zhao | Expert at Bureau of 
Environmental Protection Shenyang; Mr. Zhaolin Liu | Expert at 
Institute of Environmental Science Dalian

10th

September 2019

Event: Seminar in Tianjin
Topic: New Individual Income Tax Law Update 
Venue: GCC Tianjin Office
Speakers: Ms. Christina Gigler| Senior Associate at Rödl & Partner 
Consulting Beijing; Mr. Sebastian Krobbach| Head of BPO and Tax 
Rödl & Partner Consulting Beijing

On 30 August 2019, the German Chamber of Commerce in China – North China in Shenyang 
organized a seminar on the topic “PRC Environmental Protection Law: Avoiding Environmental 
Risks of Enterprises”. The event was designed to introduce new environmental policies 
implemented by the local environmental bureau in the Northeast region and to exchange on 
China's emerging and increasingly strict environmental enforcement.
During the seminar, external environmental experts from local authorities provided a deeper 
insight into the main challenges and the impact on local manufacturing companies resulting 
from the application of new governmental regulations on environmental protection. Each 
lecture was followed by a Q&A where participants had the chance to share their own 
experience and to discuss the short and long-term consequences for their manufacturing 
activities. The seminar was very well attended by around 60 EHS and production managers, 
mainly from local member companies.

On Tuesday, 10 September, the German Chamber of Commerce in China – North China in Tianjin 
organized a half-day seminar on the topic of “New Individual Income Tax Law Update” at the 
GCC Tianjin Office. 
Recently, the Chinese tax authority released several individual income tax ("IIT") regulations 
on foreign expatriates in China, which aims to clarify unclear issues. Compared to the old IIT 
scheme, the new regulations can be considered as a relief to certain extent. 
During the event, the speakers outlined the changes in the IIT law, presented implications for 
labor contracts and salary packages and also shared experiences in foreign expatriates' tax 
compliance in China shared with 18 attendees. 

16th

September 2019

Event: Member Training in Shenyang
Topic: 7 Wastes & Continuous Improvement
Venue: Mubea Automotive Components 
(Shenyang) Co., Ltd.
Speakers: Mr. Zifeng Li | Project Manager at 
STAUFEN SHANGHAI

24th

September 2019

Event: HR Roundtable in Beijing
Topic: Presentation of the 12th Labor Market 
& Salary Report 2019/2020
Venue: German Chamber of Commerce 
Beijing Office
Speakers: Mr. Juanjo Cardona |Marketing & 
Information Solutions Manager at Direct HR

An in-depth discussion of the wage and salary developments of 
employees took place on 24 September in the German Chamber of 
Commerce Beijing Office. Current developments on the job market 
and an outlook on the developments in 2020 were discussed. 
The Annual Wage and Salary Survey of the German Chamber of 
Commerce in China in cooperation with Direct HR Group provided 
a timely benchmark of general trends regarding wage and salary 
developments as well as on other HR related issues for German 
companies in China. It is an important tool for all Sino-German HR 
decision makers to get an overview about the HR situation and to 
plan and benchmark their HR budgets for 2020.

GC DEALS

25th

September 2019

Event: Special Seminar in Tianjin
Topic: Presentation of the 12th Labor Market & Salary Report 
2019/2020
Speaker: Mr. Juanjo Cardona| Marketing & Information Solutions at 
Direct HR Group
Venue: GCC Tianjin Office

25th  
September 2019
Event: Kammerstammtisch
Venue: Taverna Vigna Restaurant 
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26th

September 2019

Event: Seminar in Shenyang
Topic: Special Seminar - Presentation of 
the 12th Labor Market & Salary Report 
2019/2020
Venue: CONRAD Shenyang
Speakers: Mr. Juanjo Cardona | Marketing & 
Information Solutions Manager at Direct HR

GC DEALS

27th

September 2019

Event: Info session in Beijing
Topic: Importing from the US? Exemption 
Process for US Import Tariffs with CCPIT
Venue: German Chamber of Commerce 
Beijing Office

Regular Social Events in North China

Beijing:
The Wirtschaftsjunioren | Young Business Leaders Beijing “Networking 
Tour” - every second Friday of the month at 7.00 pm at varying 
locations (Please visit the event calendar on our website or subscribe to 
our newsletters and invitations)

Praktikantenstammtisch – every second Tuesday of the month at 7.00 
pm at varying locations (Please visit the event calendar on our website 
or subscribe to our newsletters and invitations)

Tianjin:
Kammerstammtisch – every last Wednesday of the month at Paulaner 
Brauhaus, Tianjin 7.00 pm

Shenyang:
Kammerstammtisch – every second Tuesday of the month at 7.00 pm in 
varying locations

Note: Please always find the latest event calendar on our website: 
https://china.ahk.de/membership/north-china/ 
  

GCC Business Confidence Report: 
Skepticism and Opportunities – German 
Business Sentiment on the Chinese Market
2019 was significantly affected by the US-China trade dispute, by 
a rising global tendency for rather protectionist economic policy 
developments paired with a decelerating global economy. Economic 
slowdown and political uncertainty point to a mixed year for German 
companies in China. How do German enterprises rate the business 
year 2019 and forecast the coming months? What has been achieved 
with regards to market opening and where do they see deficits? 
What are the opportunities and what issues challenge German 
companies operating in China? How does the US-China trade dispute 
impact business operations and which potential consequences are 
on the table? This year more than 520 members across China shared 
their insights on these questions and contributed to the Business 
Confidence Survey (BCS) carried out in August and September. For 
the first time, the survey was supported by KPMG AG Germany.

On 12 November 2019, the German Chamber of Commerce in 
China presented the main findings of the BCS 2019/20 to Chinese, 
German and international media correspondents in Beijing. The 
press conference was opened by Dr. Clemens von Goetze, German 
Ambassador to China who spoke about Sino-German bilateral 
relations. The German Chamber of Commerce’s Chairs from Beijing, 
Dr. Stephan Woellenstein,  CEO of Volkswagen Group China, and 
Shanghai, Ms. Bettina Schoen-Behanzin, Regional Representative 
Asia Freudenberg Group, presented the key findings of the report. 
Andreas Glunz, Managing Partner International Business KPMG AG 
Germany contributed the survey’s outline and respondents’ profile. 
The event was moderated by Jens Hildebrandt, Executive Director 

of German Chamber of Commerce North China. After the briefing, 
reporters had an exclusive opportunity to conduct individual 
interviews with the speakers. 

The press conference was followed by an insightful lunch and a 
panel discussion moderated by German Handelsblatt correspondent, 
Dana Heide. The panelists Dr. Stephan Woellenstein, Bettina Schoen-
Behanzin and Andreas Glunz discussed on a number of critical 
questions for the German business community in China that were 
part of the study. 

The Business Confidence Survey 2019/20 is available for download at 
https://china.ahk.de/market-info/economic-data-surveys/business-
confidence-survey/. 
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In order to get first-hand insights into the future development 
of Xiong’an New Area and to discover opportunities for German 
companies coming to Xiong’an, the German Chamber of Commerce 
in China – North China (following German Chamber) together with 
the Xiong’an Green Development Research Institute jointly held 
the forum “German Smart Manufacturing Comes To Xiong’an” on 6 
September, in the heart of Xiong’an New Area Citizen Service Center 
at Oscar Studios.
The forum focused on the topic “Exploring Innovative Concepts 
& Boosting the Future of Smart Cities” and was attended by 160 
company representatives, including German Chamber members 
as well as representatives of Chinese companies located in the 
area. The event was supported by Tonghe Times Beijing Investment 
Management and Wilo China, a long-term and very active member 
of the German Chamber in North China, as well as one of the 
worldwide leading manufacturers of high-tech pumps, pump systems 
and premium supplier for building services, water management and 
industrial sectors.

The forum put a spotlight on various ways to achieve Sino-German 
cooperation in Xiong’an. German companies are strong in fields 
such equipment manufacturing, environmental protection as well as 
energy development and therefore can contribute to the development 
of smart cities such as Xiong’an.

Smart Watch, Smart Home and Smart TV are just a few terms 
representing the sheer connectivity of advanced technologies. 
Smart Cities outstand by simplifying everyday objects, taking 
the connection of complicated technology to another level with 
the objective to create cities that provide core infrastructure and 
ensure a decent quality of its citizens’ life, clean and sustainable 
environment and application of different types of electronic 
Internet of things (IoT) sensors to collect data and use these data 
for managing assets and resources efficiently. Xiong’an New District 
is currently building a new smart green city, providing a unique 
opportunity for German enterprises to explore a new path for the 
construction of global smart cities, which not only conforms to the 
development trend of innovative technologies but also adheres to the 
people’s desire for a better quality of life.

It was the very first time that the German Chamber has organized 
an event in Xiong’an. After the welcoming addresses of Mr. Yang Ru 
- Vice Director of the Development Reform Bureau of Xiong’an New 
Area Administration Committee and Mr. Jens Hildebrandt - Executive 
Director & Board Member of the German Chamber of Commerce 

in China - North China and the attending participants of various 
industries had a chance to enjoy the three keynote speeches of Ms. 
Liu Younong - Division Director, Ministry of Housing and Urban-Rural 
Development, who illustrated China’s national smart connectivity and 
building energy efficiency; Mr. Jens Dallendörfer - GVP Sales Eurasia, 
Wilo SE, who showed Wilo’s ways of supporting the development 
of smart cities with high-tech pumps and Mr. Jürgen Kunzemann 
- Associate Director of Architectural Design & Urban Planning, 
Obermeyer Engineering Consulting Beijing, expressed his company’s 
ambition to create a human-scaled city in harmony with nature and 
topography.

Dr. Xu Xiaowei - General Manager of Xiong’an Green Development 
Research Institute led and moderated the following panel discussion, 
joined by the following panelists: Mr. Jens Dallendörfer (Wilo SE), 
Mr. Jürgen Kunzemann (Obermeyer), Mr. Lu Liang (ALBA China 
Recycling Solutions), Mr. Wang Zhen (China Xiong’an Group Digital 
City Technology) and Mr. Wu Xin (Huawei) who elaborated on further 
possibilities of applying German smart urban area concepts for the 
green and sustainable development of Xiong’an.

The forum ended with a sponsoring ceremony, which was held by 
Wilo China and Tonghe Times Beijing Investment Management, 
who provided marathon runners - the Xiong’an Craftsmen Spirit 
Run Group - with the necessary equipment for the third Xiong’an 
Marathon, that took place on 8 September with more than 10,000 
participants.
After lunch, a personal guide led the participants through the 
Xiong’an Citizen Center and guided them into the Planning 
Exhibition Hall, providing an even deeper insight into the current 
state and future plans of Xiong’an New Area, which is President 
Xi’s large-scaled initiative aimed to serve as a long-term project for 
generations to come.

We sincerely thank our partner Xiong’An Green Development 
Research Institute for the great organization, all keynote speakers 
and panelists for their interesting insights and Wilo China and Tonghe 
Times Beijing for their substantial support, as well as all participants 
for attending the event. 

Contact
Mary Kondakova
Project Manager Intern  | +86-10-6539-6667
kondakova.mariia@bj.china.ahk.de

German Smart 
Manufacturing 
Comes to 
Xiong’an
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On 28 August 2019, the German Cham-
ber of Commerce in China - North China 
and the European Union Chamber of 
Commerce in China for the first time 
jointly organized a Kammerdinner on 
China’s Social Credit System (SCS). Euro-
pean Chamber President Jörg Wuttke and 
Sinolytics CEO Björn Conrad presented 
the main findings of their report. The 
event aimed at discussing that the SCS 
– the Chinese Government’s plan to use 
technology to monitor and guide foreign 

The Impact of China’s Corporate 
Social Credit System on European 
Business Kammerdinner in Beijing: 
A Review

company’s market behavior is a new but not 
a revolutionary different way of regulating 
the Chinese market. It was pointed out that 
the SCS is a system of ratings and require-
ments; sanctions and rewards that is more 
comprehensive, automated, larger in scope, 
amount and quality of data in comparison 
with earlier applied Chinese governance tools 
towards market control. The key message for 
European companies’ preparation for the SCS 
is to stay up to date on relevant regulations. 

  

New Leader for the Team Legal & Investment
As of September 2019, Dr. Madeleine 
Martinek has joined the German Industry 
& Commerce as “Head of Legal & Invest”. 
She is a German attorney-at-law and has 
received her doctor’s degree with summa 
cum laude from the University of Göttin-
gen (Germany) for her doctoral disserta-
tion on “Experimental Legislation in China 
Between Efficiency and Legality: The 
Delegated Legislative Power of Shenzhen 
Special Economic Zone”. 
She additionally holds two master’s de-
grees (LL.M.), one in Economic Law from 

the University of Nanjing and one in Chinese Law and Comparative Law 
from the University of Göttingen. She is thus familiar with the particu-
larities of Chinese corporate law and investment law and provides legal 
advice on the establishment of foreign invested enterprises as well as on 
questions regarding Chinese labor law and contract law. 
Prior to joining GIC, Dr. Madeleine Martinek worked for an international 
law firm focusing on foreign trade law, international contract law and 
M&A. Please feel free to contact her at martinek.madeleine@bj.china.
ahk.de or +86 - 10 6539 6621

New Leader for the Partner Support Program (PSP)
As of August 2019, Carolin Krüger has 
been taking over the role as Project Leader 
for the Partner Support Program. The 
Partner Support Program aims to make 
a global work assignment an attractive 
choice for the delegate’s spouse by focus-
ing on comprehensive integration during 
the time abroad. In her current position, 
Mrs. Krüger is responsible China-wide for 
PSP and organizes events, trainings and 
workshops in the fields of career, further 
education and social engagement. 

Mrs. Krüger studied psychology at Freie Universität Berlin. After her 
studies, she worked several years in the Human Resources department 
as Learning and Development Specialist before she moved to Beijing in 
2019. Please feel free to contact her at Krueger.carolin@bj.china.ahk.de 
or +86-10 6539 6635.

20th Feb. Leadership Development: Learn How to Communicate 
Beyond Cultures (EN)

24th-25th Feb. Management Transition & Managing Performance (CN/EN)

27th Feb. Leading in Change (EN)

5th-6th March Communication, Influencing and Negotiation Skills (CN/EN)

9th March Lean Management and Value Stream Design (EN[CN])

12th-13th March Empowering your Support Staff (EN)

19th March Deep Work: How to Become More Focused and Successful in 
a Distracted World (EN)

24th-25th March Global Leadership and Talent Development (CN/EN)

26th March Excel Training Course: Enhancing Data Analysis Ability (CN)

27th March PPT Training Course: Improvement of PPT Making Efficiency 
(CN)

Beijing Training Calendar January – March 2020

9th-10th Jan. Standard Time Management According to REFA Methodology 
(EN [CN])

14th-15th Jan. Agilego Project Management (CN/EN)

16th Jan. Time Management and Outlook (EN)

6th Feb. Power Questions – Make More Out of Your Life with Using 
Questions (CN/EN)

10th Feb. Basics of Cultural Awareness (CN/EN GER)

11th Feb. Basics of Leadership (CN/EN /GER)

12th Feb. From Employee to Manager (CN/EN GER)

13th Feb. Intercultural Leadership (CN/EN GER)

17th Feb. Innovation Management (CN)

18th-19th Feb. Intercultural Conflict management – German and Chinese 
Perspectives (CN/EN)

AgiLego Project Management
Date: 14-15 January 2020

Objectives and Content 
The participants will gain a deep understanding of what agility 
means, how it works, and how it helps to tackle complex prob-
lems in dynamic environments, whether in IT or a business con-
text. Furthermore, they will dive into and experience the process,
roles and artefacts of SCRUM. Engage in joint retrospectives, 
feedback sessions and discussions, the participants will see the 
gained knowledge come alive in a fun Lego simulation. With that,
they can internalize the learnings and naturally convince them-
selves of the benefits that agile project management brings.

Target Group 
Project Managers, 
•	 who want to understand the value of an agile approach / 

Scrum mindset 
•	 who want to learn and understand the value of agile project 

management incl. its process, the artefacts, tools and roles
•	 who want to experience the agile way of doing things in a fun 

way, equipping themselves to successfully master upcoming 
agile challenges

Communication, Influencing and Negotiation Skills
Date: 5-6 March 2020

Objectives and Content 
Communication and negotiation skills are vital and the key success 
factors to all kind of business nowadays. The program trainer will 
lead the participants understand their own and others’ interpersonal 
style by applying the most updated tools. Participants will learn to 
improve the relation with co-workers, customers, friends and family 
members, thus achieving success in all kind of negotiation situa-
tions. The trainer will make use of actual business cases sharing and 
role plays, to get participants involved and let them experience 
participants be involved and experience the latest communication 
skills and negotiation process from a different angle.
Target Group 
Suitable for those who want to improve their communication 
skills and enhance negotiation skills in order to achieve perfor-
mance excellent in their career path.

Beijing contact: Ms. LI Xingchen, Human Resources
' +86 10 6539 6685  |  * li.xingchen@bj.china.ahk.de 
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globe: 24,000 professionals across 89 
countries and territories in Mazars’ unique 
integrated partnership, and 16,000 profes-
sionals in the U.S. and Canada via Mazars 
North America Alliance.

ruhlamat Hosted Systematic 

Innovation Program Workshop
A workshop on “How a systematic Innovation 
Program helps to master the challenges & 
opportunities in the agile market” organized 
by SMAS was held at ruhlamat (Suzhou) on 
31 May 2019.

Technologies are changing as fast as ever, 
especially in the world’s most dynamic mar-
ket: China. New disruptive technologies like 
Artificial Intelligence are changing the game. 
This changing business environment requires 
companies not just to react, but also to 
transform, to be able to handle the related 
challenges and seize the resulting opportuni-
ties – often in areas which are not the core 
competences. Companies need to increase 
their innovation capability and become more 
agile. The workshop explored, how good 
practices and tools for systematic innovation 
and agile management could look like and 
also how ruhlamat masters its transformation 
having rolled out a systematic innovation 
program and implemented agile management 
practices.

iNOEX China with new CEO Jan 
Lohoff 
As a local sales and 
service company of 
iNOEX GmbH, Germa-
ny, a leading manu-
facturer of measure-
ment and automation 
systems, Suzhou iNO-
EX Smart Technology 
Co., Ltd changed its 
leadership recently. 

With its innovative products like Gravimetry, 
Ultrasound and Terahertz measuring systems, 
iNOEX is known in China and a market leader 
in the extrusion industry.
To ensure customer satisfaction, business 
cooperation and further growth in China, 

investment into this new location fosters 
tesa’s presence in Southern China support-
ing mainly the customers of the Automo-
tive, Electronic and Specific industries.

2019 AMTS: KUKA Exhibits 
Advanced Technology in 
E-mobility and Industrial 4.0.

KUKA Systems China participated in the 15 
Shanghai International Automotive Manu-
facturing Technology & Material Show 
(AMTS) from 3 to 6 July 2019 where they 
showcased their newest products designed 
for the automotive industry.
The table tennis star Timo Boll also pre-
sented himself as KUKA brand ambassador 
at their booth, which attracted a lot of 
visitors to the stand. 
The automotive industry is undergoing 
important changes on topics such as Digi-
talization, Mobility, Autonomous Driving, 
Connectivity, Electric Cars and many more. 
KUKA’s mature automation solutions will 
continuously support the major carmakers 
to pave their way to a new round of com-
petition.

Mazars Creates Mazars North 
America Alliance
Mazars, the international audit and ad-
visory firm, announces the creation of 
Mazars North America Alliance on 11 July 
2019. Mazars North America Alliance is 
an alliance agreement between Mazars 
and five leading firms in the United States 
and Canada – BKD, Dixon Hughes Good-
man, Moss Adams, Plante Moran and MNP. 
Geographically, these five Alliance firms 
will complement Mazars USA and Mazars 
Canada, enabling Mazars to achieve full 
national coverage in North America.
With this Alliance, Mazars now has 40,000 
professionals serving clients around the 

the opening ceremony, the Chancellor was 
given a guided tour to gain insights into 
Webasto’s development and production 
processes as well as their further strategic 
development. Since April 2017, Century 3 
has been providing engineering and general 
contractor services to Webasto’s 10th plant 
in China which is the company’s world’s 
largest production site worldwide.

TUENKERS China Expands

TUENKERS China is constantly growing, and 
since two years it has been foreseeable that 
the premises rented in Shanghai Jiading will 
become too small for TUENKERS to process 
the volume of orders in the long term. After 
extensive research and discussions with the 
local governments in the greater Shanghai 
area, TUENCKERS decided to acquire a plot 
of land in an industrial area in the north of 
Taicang. This location was chosen due to its 
proximity to their customers, as well as the 
good infrastructure and connectivity.

On a total of more than 30,000 m², a new 
production and administration building is 
currently under construction, which upon 
completion, will gather all the organizations 
which were previously distributed over sev-
eral locations. The construction of the new 
factory in Taicang started in April 2019 and 
is expected to open in spring 2020. Reloca-
tion is planned for the middle of 2020.

Opening Ceremony of tesa 
Guangzhou Office
On 31 July 2019, the opening and ribbon 
cutting ceremony of tesa Guangzhou of-
fice was held. Mr. Frank Kolmorgen, Presi-
dent of tesa tape Greater China, officially 
opened the new office which is located in 
Zhujiang New Town, Tianhe District. The 

located at 3108 Plaza 66, Tower 2, 1266 
Nanjing Road West, Shanghai (上海市南
京西路1266号恒隆广场二期3108单元). 
The main telephone and facsimile numbers 
and email addresses remain unchanged.
“Our new office is larger and also provides 
four conference rooms of various sizes with 
new technology for presentations and vid-
eo conferences.” Dr. Ulrike Glueck, Manag-
ing Partner of CMS, China Shanghai Office 
says, “We look forward to welcoming our 
clients and friends in our new office.”

Angela Merkel Visited Webasto’s 
Wuhan Plant
On 7 September 2019, German Chancellor 
Angela Merkel, accompanied by a top-level 
German business delegation, visited Ger-
man automotive supplier Webasto’s new 
plant in the city of Wuhan (Hubei Province) 
breaking ground for its production. After 

nological knowledge in combination with a 
long-term partnership with their German-
based customer led the PURPLAN Compe-
tence Centre Shanghai to sign a contract, 
entrusting them to design and install the 
process equipment for a new refrigera-
tor factory in Chennai. The project will be 
managed by their Chinese project team in 
close cooperation with their local Indian 
partners and is planned to be ready for 
production by end of 2019. This project is 
already the third factory, which PURPLAN 
Shanghai realizes for the customer. Previ-
ously they had successfully put into opera-
tion production plants in Chuzhou.

CMS, China Shanghai Office 
Moves to New and Larger 
Premises
Since 9 September 2019, CMS, China 
Shanghai Office has moved and is now 

TÜV SÜD North Asia Appointment
Mr. Boris Ouyang 
has been appointed 
as General Manager 
of TÜV SÜD Greater 
China Guangzhou 
Branch and the TÜV 
SÜD New Energy 
T e s t i n g  ( G u a n g -
dong) Co.,  Ltd. in 
Panyu.  Bor is  wi l l 
also take care of all 
remote offices of 

TÜV SÜD Greater China in the South, like 
Hunan, Jiangxi and Guangxi. Boris has more 
than 19 years of experience in the certi-
fication and testing industry, he holds a 
rich expertise in consumer and commercial 
product certification, business development 
and has a strong sense of industry trends. 
He will now take his skills and leadership 
to grow TÜV SÜD’s business especially in 
the areas of Smart Energy, Smart Transpor-
tation and Smart Manufacturing Industry 
4.0. 

Shanghai PURPLAN Co. Ltd. 
Awarded with Contract from 
India
Worldwide Experience and detailed tech-

Thanks to Our Yearly Sponsors 2019

Shanghai Office
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gistics planning. Focusing specifically on the 
practice-based example of an external logistics 
center with pre-assembly processes for a ve-
hicle manufacturer located in China, the team 
shared their insights and experiences with the 
bright group of international students. 

Stern Ingredients Expand 
Production Line

In October 2019, Stern 
Ingredients (Suzhou) 
Co., Ltd successfully 
completed the expan-
sion of their produc-
t ion with a second 
production line being 
installed, which will 
increase the annual 
production capacity of 
food ingredients from 

1,000 tons to 5,000 tons. 
Located in Jiangsu Fenhu Economic Zone and 
established ten years ago, Stern Ingredients 
have been specialized in developing and pro-
ducing flour improvers, bakery ingredients, 
micronutrient premix and stabilizers for dairy 
and meat products.
“We are very happy about the expansion 
which means Stern could provide more and 
more reliable food ingredients with the best 
quality for China consumers.” said Mr. Alex-
ander Leufgen, Director and General Manager 
of Stern ingredients. 

Second Bühler Networking Days 
Held
Between 26 and 28 August 2019, the Swiss 
family business Bühler Group held their sec-
ond Bühler Networking Days in Uzwil, Swit-
zerland, the headquarter of Bühler Group. 
With the theme of “Creating tomorrow 

lix Gutsche, President of Boehringer Ingelheim, 
Mainland China, Hong Kong and Taiwan, said: 
“China has strategic importance to Boehringer 
Ingelheim. We have a long-term commitment 
to improving health outcomes and addressing 
unmet medical needs in China. The first CIIE 
was a great success. This national event pro-
vides a good opportunity and platform for us 
to show our innovative products and solutions 
to China and the whole world. “ Boehringer 
Ingelheim will participate in the 3rd CIIE in 
2020. With the company’s four business pil-
lars, Boehringer Ingelheim will continue to 
contribute to the Healthy China Initiative by 
leveraging German innovation together with 
digital and intelligent solutions.

Schuler China CEO Receives China 
Friendship Award

Together with other foreign experts, Schuler 
China CEO Oemer Akyazici has received the 
Chinese Government Friendship Award. At 
the ceremony on 30 September, Premier Li 
Keqiang congratulated the recipients, and 
praised their efforts to boost China’s modern 
development. The China Friendship Award is 
the highest honor issued to foreign experts 
since 1991. Akyazici was recognized as busi-
ness operations expert in the category of 
economics and technology. 

4flow Guest Lecture at Tongji 
University in Shanghai
As part of a course in supply chain systems 
taught by Professor Pfohl at the Chinese-Ger-
man School for Postgraduate Studies (CDHK) 
at Tongji University, team members from 
4flow’s office in Shanghai were invited to give 
a guest lecture to economics and industrial 
engineering students in September.
4flow – a provider of supply chain consult-
ing, software, and managed 4PL services – 
was represented by Oliver Scheel, manager at 
4flow and Lingchi Tang, consultant at 4flow, 
who presented on the topic of in-house lo-

According to TIGER Group’s Industrial 4.0 
road map, the new plant will be equipped 
with the newest high-level of automated 
production lines, including one-key auto-
matic color change, automatic ingredients 
and other high-end technology.

German Schools Shanghai 
Continually Striving for Excellence

On 21 September, the management boards of 
the German and French Schools in Shanghai 
met at the new EuroCampus in Yangpu and 
reaffirmed their exceptional German-French 
cooperation. German School Shanghai Pudong 
is excited to move to Yangpu and to celebrate 
their first day on the new grounds in January 
2020. Focusing on LEED (Leadership in Energy 
and Environmental Design) Platinum, the con-
struction project has from the start aimed to 
exceed sustainability standards, environmental 
friendliness and conservation of resources. The 
Yangpu campus will be the first building in 
Shanghai and the first school in China being 
certified LEED Platinum.

Boehringer Ingelheim Attended 
the Second CIIE
From 5 to 10 November, one of the world’s 
leading multinational pharmaceutical com-
panies Boehringer Ingelheim showcased its 
innovative products and medical service 
solutions in its four business pillars: Hu-
man Pharma, Animal Health, Biopharma and 
Rehabilitation at the CIIE. The company’s 
booth covered 400 square meters and was 
highlighted with Stroke Care Total Solution, 
Integrated Health Management for livestock, 
China’s first Innovative commercial biophar-
maceutical contract manufacturing model, 
etc. This is the first time for Boehringer Ingel-
heim to attend such a national exhibition. Fe-

important market outside of Europe. After in-
tensive business discussions, a series of funny 
games were arranged to enhance friendship. 
Every LPKFer is encouraged by the business 
forecast, in which turnover and profit have 
significant growth in 2019 and subsequent 
years.

E l e c t romob i l i t y :  He lukabe l 
Receives Approvals for EN/GB 
Dual-Standard NEV Charging 
Cables 

After a year of development and testing, HE-
LUKABEL Cable Manufacturing (Taicang) Co., 
Ltd. has received two important certificates 
for its range of charging cables for electric 
vehicles. DEKRA certified the cables accord-
ing to EN50620, the relevant norm in the EU, 
while the CQC certified the cables according 
to GB/T 33594, the applicable Chinese norm. 
As a result, Helukabel is now able to sell a 
full range of dual-norm, locally produced 
charging cables in China, a product which 
can be used locally, as well as exported to 
the EU as part of a charging solution. 
With more than one million cars sold in 2018 
– fully electric and plug-in hybrid combined 
– China is the leading market in the world 
for New Energy Vehicles (NEV). The demand 
for charging infrastructure increases with the 
quantity of vehicles, and Helukabel is ready 
to deliver. 

TIGER CHINA Extension 
Foundation Laying Ceremony
On 25 May 2019, the foundation laying cer-
emony for the TIGER CHINA extension project 
was held. The event was attended by govern-
ment leaders, industry associations, industry 
partners and news media.

betan and Nepalese design. ERCO’s projectors 
were used to illuminate the temple from the 
backside so the light appears as self-glowing 
in order to create an “aura” atmosphere. 

Harald Hungenberg Joins ESMT 
Berlin as Dean of Executive 
Education

Prof. Harald Hungen-
berg has been appoint-
ed Dean of Executive 
Educat ion at  ESMT 
Berl in as of 1 Sep-
tember 2019. Before 
joining ESMT, Harald 
Hungenberg was the 
Chaired Professor of 
Management at the 

Friedrich Alexander University. He teaches 
worldwide in executive education programs 
of leading companies for strategy, innovation 
and change management. He has previously 
also worked for INSEAD and Duke Corporate 
Education. He completed an MBA at MIT and 
worked as a consultant for McKinsey & Com-
pany. Hungenberg has been a guest lecturer 
at ESMT for many years.

“With his extensive experience in the aca-
demic field and in providing strategic support 
to globally companies, he is ideally suited to 
further expand our executive education pro-
grams internationally.” says ESMT President 
Jörg Rocholl. 

2019 LPKF Distributors Meeting 
Successfully Held in Garbsen

On 4 and 5 September 2019, LPKF held global 
distributors meeting in Garbsen, Germany. As 
a leading provider of laser micro-processing 
solutions, LPKF helps to create more powerful 
electronic systems and increase functionality 
and efficiency for a broad range of applica-
tions and industries. The distributors meeting, 
as a regular and valuable event, is planned 
every 2 years to communicate with all busi-
ness units to share practices in development 
and inspire new idea in future products. 
Howard Li, Managing Director of LPKF China, 
together with Chinese sales and marketing 
team, joined this traditional event and shared 
their practice in China, which is the most 

iNOEX reviewed its local organization under 
the scope to further strengthen the local sales 
and service organization and appointed in 
July this year Mr. Jan Lohoff as their new CEO. 
Under the new leadership, iNOEX will continue 
to invest in product innovation and introduce 
at this year’s K-Show product developments, 
completely new technologies and technical 
services regarding factory automation and 
industry 4.0. iNOEX will also further expand 
from pipe, cable, profiles into tubes, automo-
tive, medical and other applications.

ADEN is the Proud IFM Partner to 
Huawei in ASEAN Market

When it comes to tech innovation and busi-
ness, Asia is the future. And at ADEN, we’re 
the proud IFM partner to Huawei, one of 
the giants of this new Asian economy. From 
Vietnam, to Laos, to Myanmar, we’re on-site 
with Huawei every day, delivering a strategic 
blend of digitalized asset management; food 
excellence; and cleaning and technical ser-
vices to keep Huawei’s facilities running at 
peak condition. Besides that, ADEN also helps 
Huawei (and many other SE Asia clients!) 
meet their administrative needs as they 
build up their presence and operations in the 
booming ASEAN market.

ERCO China Team Completes 
Jokhang Temple Project
ERCO, China team, is very pleased to share 
their project completed in early 2019, which is 
the Jokhang (Tibetan:ཇོ་ཁང། 

 

, Chinese: 大
昭寺), a Buddhist temple in Lhasa, Tibet. For 
Tibetans, this temple has been the holiest and 
most sacred place throughout centuries. It was 
founded during the reign of King Songtsen 
Gampo and was built for the king’s two brides: 
Princess Wencheng of the Chinese Tang 
dynasty and Princess Bhrikuti of Nepal. The 
architecture is a mixture of Indian Vihara, Ti-
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The company started its first China production 
facility in Beijing over 20 years ago. To meet the 
growing local market demand, its second new 
plant will be built in Nantong, Jiangsu province. 
As an EPC general contractor, GSE handles the 
complete design and construction works. The 
project consists of production plant, warehouse, 
office, R&D and auxiliary facilities with a total 
area of 11,300 m2. The project will start in 
January 2020 and is expected to be delivered in 
December 2020.

GERRY WEBER Moves to New 
Location in Shanghai
In line with its strategy to streamline and 
modernize the company, fashion producer 
GERRY WEBER has moved to new modern 
offices in China’s most important industrial 
hub Shanghai. “With the restructuring and 
move of our Shanghai team we are now excel-
lently positioned for the future at this highly 
relevant location”, said CPO Urun Gursu. In 
the new office building in Changning District, 
which mostly hosts local fashion brands and 
art studios, the 34 GERRY WEBER employees 
benefit from the open and bright atmosphere, 
enabling better teamwork and increased work 
efficiency. From the new Shanghai office, 
and in collaboration with the team in Dhaka, 
GERRY WEBER provides essential services for 
all product related segments of the company, 

together”, this event focused on the global peo-
ple’s livelihood looking into 2050 and called for 
alliance in the whole value chain to realize the 
strategic goal of reducing energy consumption, 
water consumption, and waste by 50% raised 
by Bühler. Many distinguished speakers partici-
pated in the Networking Days event, including 
Gro Harlem Brundtland, the former Norwegian 
premier minister and former Director General 
of the World Health Organization. Over 800 ex-
perts, leaders, scientists and professionals of the 
global food and mobility industries attended this 
event, among whom 60 came from China. Dur-
ing this event, the new Bühler CUBIC innovation 
campus was presented with the new application 
centers to showcase the complete solutions of 
Bühler Group including the newly integration 
of former Haas Group for the Consumer Food 
business. 

A Turnkey Plant for Food Ingredient 
Manufacturer in China
GSE’s Chinese subsidiary has just signed a 
contract for the design and construction of an 
11,300 m2 food plant in Nantong. The plant 
is intended for Newly Weds Foods, a world-
renowned food ingredient supplier.
Newly Weds Foods special izes in the 
manufacture of customized bread crumbs, 
breaders, batters, seasonings and other 
functional ingredients for the food industry. 

from material sourcing, over the development 
of samples up to the correct delivery regarding 
timing and quality. The Shanghai team cov-
ers the markets of China, Vietnam, Indonesia, 
Bangladesh, India and Sri Lanka. 

Foundation Stone Laid at FC Bayern 
Football School Shenzhen

On 7 November, the foundation stone of the 
new FC Bayern Football School Shenzhen was 
laid. FC Bayern München AG Head of Inter-
nationalisation and Strategy Jörg Wacker and 
President Asia Rouven Kasper, together with 
Bavarian Minister of State Hubert Aiwanger, 
Shenzhen’s Deputy Mayor Wang Lixin and Club 
Legend Giovane Elber performed the ground-
breaking ceremony.
Wacker explained: “We want to work together 
with our partners in the city of Shenzhen and its 
local Ministry of Education to implement a high-
quality football concept in our joint FC Bayern 
Football School Shenzhen.”
Shenzhen’s Deputy Mayor Wang Lixin said: 
“With the FC Bayern Football School Shenzhen, 
a figurehead of football development and of the 
German-Chinese partnership is being created 
and the modern football culture in our country 
is further promoted.” FC Bayern Football School 
Shenzhen can train up to 2,160 pupils, will be-
gin operations in September 2020 with a total 
of 20 football pitches.

New Members Shanghai
Ms. Jane Yuan
Communications Manager
Federal-Mogul(China) Co.Ltd.
Shanghai
' +86 2161827515
 jane.yuan@federalmogul.com
https://www.federalmogul.com

Ms. Yan Lu
Partner and Office Leader China
Egon Zehnder International (Shanghai) 
Company Limited
Shanghai
' +86 2124018200

Mr. Long Wong
Managing Director
Minerva Trading (Shanghai) Co., Ltd.
Shanghai
' +86 2164197989
 long.wong@vestahongkong.com
https://www.minervachina.cn

Ms. Jianhua Zhuang
Legal Representative
ECOVACS Robotics Co., Ltd.
Suzhou
' +86 51265875292
 helene.he@ecovacs.com
https://www.ecovacs.com

Mr. Dustin Gerber
Trade Lane Manager
Shanghai
' +86 21 6116 8649
www.agility.com

Mrs. June Shen
General Manager
LINDY (Ningbo) Electronics Ltd.
Ningbo
' +86 57486995613
 info@lindy-china.cn
https://www.lindy-china.cn

Mr. Michael Eisner
Vice President Business Development EJT 
APAC
Shanghai
' +86 2122090008
www.normagroup.com

Mr. Chris Reitermann
Chief Executive
Ogilvy
Shanghai
' +86 2124051888
http://www.ogilvy.com.cn

Mr. Dong Li
Executive Vice President
GEA Process Engineering China Ltd.
Shanghai
' +86 2124082288
https://www.gea.com

Mr. Andrew John Taylor
General Manager
Pepperl+Fuchs(Shanghai)Automation 
Engineering Co.,Ltd.
Shanghai
' +86 38914900

Ms. YI-HSUAN CHUNG
Assistant Manager Product and Marketing
Shanghai
' 86 21 60547788
www.expatsholidays.com

Mr. Mustafa Yesilgoez
APAC CEO
OSRAM Continental (Shanghai) Intelligent 
Lighting Co., Ltd
Shanghai
' +86 2155696027
https://www.osram-continental.com

Mr. Richard Logan
Senior Marketing Advisor
Drei Kronen 1308 (Shanghai) Company. Ltd.
Shanghai
' +86 2155210021
 mrxsb@163.com

Mr. Lothar Grad
Managing Director
Suzhou Lentia Management Consulting Co., 
Ltd.
Suzhou
' 13912610691
 lothar.grad@suzhoulentia.net
www.suzhoulentia.net

Mr. Hamacher Marco Oskar
General Manager
RAMPF (Nantong) Co., Ltd.
Nantong
' +86 18862992190

Mr. Volker Hofmann
Executive Director Engineering and Program 
Management
Shanghai
' +86 15900504793
 volker.hofmann@joysonsafety.com
www.joysonsafety.com

Mr. Wolfgang Stang
Head of GBU HNG
Heraeus Noblelight(Shenyang) Ltd.
Shanghai
' +86 18121297900
 Sisi.dong@heraeus.com
www.heraeus-noblelight.com

Mr. Dennis Simon Oliver Saenftl
Project Manager APAC
Shanghai
' 02162375885
https://www.sunhydraulics.com/

On 15 March 2019, the Second Session of the 13th National People’s 
Congress voted to pass the Foreign Investment Law of the People’s 
Republic of China. This law is intended to address the voiced con-
cerns of the foreign community regarding market liberalization and 
equal treatment of companies.

The workshop introduced the main content and highlights of the new 
Foreign Investment Law and was led by Mr. Nicolas Zhu, partner of 
CMS. Nicolas has over 16 years’ experience of advising foreign com-
panies and foreign invested companies in China. Next to theoretical 
insights on the legal changes, participants were also presented spe-
cific examples from the speaker’s practice. 

25th

July 2019 

Event: Workshop Legal & Tax: “ 外商投资
法 ”- The Foreign Investment Law
Venue: German Chamber Office
Moderator: Ms. Vivian Gao | Partner at Rödl 
& Partner China 
Speaker: Mr. Nicolas Zhu | Partner, CMS, 
China
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20th

August 2019 

Event: Policy Insights (Chinese): 审慎中前
进 -- 跨境资金流动政策的更新和探讨 
Proceed with Caution -- A regulation Update 
on X-Border Transactions Held in Chinese 
Venue: Edition Hotel
Speaker: Mr. Will Ma | Director, Team Head, 
Commercial Banking Sales, Global Liquidity 
and Cash Management (GLCM) of HSBC 
Bank (China) Co., Ltd.
Moderator: Ms. Vivian Yao | Partner at Rödl 
& Partner China

New guidelines and policies have been introduced on capital account 
management including the practical issues regarding new calculation 
method of foreign debt quota and its transition policy, cross-border 
cash pooling and streamline foreign loan procedures for foreign debt 
have attracted extensive attention of foreign investment enterprises 
in China.

The speaker, Mr. Will Ma has over 13 years of banking experiences 
and joined HSBC in 2006 as Management Trainee. Prior to the cur-
rent role, Will was sales manager with GLCM and relationship man-
ager with HSBC. As the major channel of cross-border payment, 
banks are playing an especially important role in foreign exchange 
management. This workshop will focus on analyzing important policy 
changes and practical procedures related to cross-border capital 
flow from banking perspective, exploring on how foreign investment 
enterprises should enhance foreign exchange compliance, as well as 
dealing with capital account transactions without practical risks by 
understanding and capitalizing the new policies.

29th

July 2019 

Event: Special Excursion Automotive: 
Volkswagen Plant Visit
Venue: Volkswagen Plant
Speaker: David Powels, First Vice President & 
Commercial Executive Vice President

On 29 July 2019, the German Chamber of Commerce Shanghai orga-
nized a special excursion to the SAIC Volkswagen plant in Anting. At 
the beginning of the excursion, Mr. David Powels, First Vice President 
& Commercial Executive Vice President of SAIC Volkswagen Automo-
tive Company Co. Ltd., gave a brief and informative introduction of 
SAIC Volkswagen. Then, he gave an overview of plants in China and 
SAIC Volkswagen’s products, as well as recent developments and 
challenges in the Chinese car industry. Finally, Mr. Powels showed 
important key figures and future strategies for SAIC VOLKSWAGEN 
by 2025. The Q&A segment proved to be active and engaging; Mr. 
Powels was asked about the business model of mobility services, all 
in the context of the Chinese market. He also gave his personal opin-
ion and views into the developments of the car industry. After Mr. 
Powels’ presentation and a plant layout introduction, visitors were 
brought to see the unique car production process in different work-
shops. This excursion was a wonderful opportunity for attendees to 
discuss the future of the Chinese car market with experts and see 
the magic behind the vehicles we see on the road every day.

What is your personal and business back-
ground? 
Master of Architecture at Techn. Universität 
Kaiserslautern (Dipl.-Ing.)

Tell us a little about your company and ac-
tivities in China? 
Our main focus is on Sustainable and 
Ecofriendly Architecture paired with cost-
reduction options through prefabrication and 
inventive or differently conceived solutions.

How long has your company been active in 
China? Have there been any major shifts in 
strategy in that time and why/ why not? 
The company was founded in 2016, first for 
furniture design. Meanwhile I continued to 
do architecture in Switzerland. With time I 
was asked to do more and more architecture. 
This then shifted the main focus to urban 
architecture as core business of the company. 
Sustainability and environmentally friendly 
are the main targets.

Why did your company choose to locate 
where it did? 
China still needs to adapt much more in the 
field of environmentally friendly construction 
and it needs more players in that field. There 
is still a long way to go to raise the quality 
standard of construction in the country.

What are the main challenges you encoun-
tered operating an international business in a 
Chinese environment? 
As Architects and Designers, you depend so 
far on Chinese professionals for signing and 
stamping to the authorities. A lot of energy is 
waisted in the different mind sets and ways 
to do. 

Do you target a mainly Western or Chinese 
customer base, and why? 
The customers are Western as well as Chi-
nese companies, as they all are confronted 
to the same difficulties in construction. How 
to make the newly built super-structures 
durable and sustainable, while controlling 
buildings costs. 

What is your competitive advantage/selling 
point, what kind of benefits can companies 
using your products/services in China get? 
Customers get the full scope of services, 
starting from the design planning, thermal, 
light and environmental analysis, authority 
process, but also including the Project Man-
agement and Construction supervision, as the 
company offers and guaranties also construc-
tion services due to a long-term trustworthy 
partnership. Due to this, besides environmen-
tal and sustainable aspects, cost optimisation 
is one of our main targets.

Sophia E. D. 
Slingerland
Company: 
ATELIERS Phi
Job Title/Position: 
Founder and Managing Director
Year of Foundation: 
2009
HQ (location): 
Geneva & Shanghai
Main Business: 
Urban Architecture and Interior 
Design
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设计难度
Design complexity

装配式建筑设计与咨询
Prefabrication design & consulting

执行难度
Executive complexity

古建更新
Heritage renovation

室内设计
Interior decoration design

家具设计
Furniture design

节能改造
Energy reducing renovation

项目管理
Project Management

被动式节能建筑设计与咨询
Passive house design & consulting

URBAN ARCHITECTURE AND INTERIOR DESIGN STUDIO, GENEVA, CH – SHANGHAI, CN 上海柯拉茜耶建筑设计有限公司

Urban and Architecture Design 

Tailor - made Design solutions

Passive house Design & Consulting

Prefabrication Design & Consulting

Energy reducing Renovation

Cost Control

Heritage Renovation

Smart Space Design

Project Management
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29th

August 2019 

Event: Chamber Meeting
Topic: “The Digital Hand: How China’s 
Corporate Social Credit System Conditions 
Market Actors”
Venue: Four Seasons Hotel Pudong
Keynote Speaker: Björn Conrad | CEO and 
co-founder Sinolytics
Panel Discussion Moderator: Tom Hancock | 
China Consumer Correspondent at Financial 
Times
Panelists: Dr. Stephan Kothrade | President 
Functions Asia Pacific, President & Chairman 
Greater China at BASF
Mirjam Meissner | Director of Sinolytics
Welcoming Remark: Bettina Schoen | 
Chairwoman at German Chamber of 
Commerce in China | Shanghai
Closing Remark: Carlo Diego D’Andrea 
| Shanghai Chapter Chairman and Vice 
President at European Union Chamber of 
Commerce in China

31st

August 2019 

Event: Welcome Back Party 2019
Venue: German School Shanghai Hongqiao

On 29 August 2019, the German Chamber of Commerce in Shanghai 
in collaboration with the European Union Chamber of Commerce in 
China hosted the August Chamber Meeting at the Four Seasons Hotel 
Pudong. Topic of the event, were the key findings of the report “The 
Digital Hand - How China’s Corporate Social Credit System Condi-
tions Market Actors”, published the day before, by the European 
Union Chamber of Commerce in China in cooperation with Sinolytics. 

After a short introduction by Ms. Bettina Schoen, the keynote speaker 
Mr. Björn Conrad, CEO and co-founder of Sinolytics, gave an overview 
of the findings of the report and concluded his presentation with an 
outlook and recommendations for companies and governments. 

On 31 August the German Chamber of Com-
merce l Shanghai, in cooperation with the 
German School Shanghai Hongqiao hosted 
its annual “Welcome Back Party” in the 
courtyard of the school, welcoming old & 
new students and marking the start of the 
new school year. The weather was on the 
side of the organizer – on this sunny day, 
over 500 guests were welcomed. A wide 
selection of German and international food 
and drinks entertained all visitors. At the 
event, families shared their summer stories 
and caught up with old friends. Activities 
varied from lucky draw and VR car driving, 
paired with great music from the school 
band and a special act: a traditional Chinese 
pipa performance. 
The German Chamber would like to thank all 
guests for this unforgettable summer day 
and is already looking forward to next year!

Afterwards, Mr. Tom Hancock, China Consumer Correspondent at 
Financial Times, moderated the panel discussion and Q&A with Dr. 
Stephan Kothrade, President Functions Asia Pacific, President and 
Chairman Greater China at BASF, Ms. Mirjam Meissner, Director of 
Sinolytics, and Mr. Björn Conrad. Discussed were engaging ques-
tions dealing with the composition and transparency of the Social 
Credit rating and the influence of individuals and business partners 
on the Corporate Social Credit Score. After the active Q&A session, 
Mr. Carlo Diego D’Andrea, Shanghai Chapter Chairman and Vice 
President at European Union Chamber of Commerce in China, gave 
the closing remarks of the Chamber meeting with about 100 par-
ticipants. 
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Tell us a little about your company and activi-
ties in China:
Haufe Academy China is part of the Haufe 
Group who have their headquarters in Freiburg 
im Breisgau, Germany. Haufe Akademie Ger-
many, our parent company, is one of the largest 
academies in the German-speaking countries 
for further training.
There we had last year around 180,000 partici-
pants in more than 8,300 trainings, conferences 
and in-house qualification measures with 1400 
different topics in 24 business areas. We work 
together with more than 1300 trainers and 
speakers, consultants and coaches. And we also 
offer a big portfolio in e-learning, coaching or 
consulting-services there.
Here in China we are also specialists for further 
training services in the fields of leadership, 
general management, personal skills, HR, tax 
and finance, project- and process-management, 
sales and marketing. In total, we cover more 
than 200 business topics in different learning 
formats, such as our open seminars which we 
offer in more than 20 cities of North-, West-, 
South- and Southwest-China. And of course 
inhouse, in the company of our customers 
directly all over the country. We also just pub-
lished our brand-new L&D catalogue with over 
250 pages for 2020.

What is your competitive advantage/selling 
point, what kind of benefits can companies 
using your products/services in China get? 
China loves German brands - we train almost 
all companies and their employees behind these 
brands especially in Germany. This makes us 
interesting for Chinese companies and of course 
also for the more than 5200 German and other 
international companies in China, doing their 
business here, just like we are. And by this, we 
bring our experience in the business of further 
training to the Chinese market and adapt it 
to the country-specific needs and framework 
conditions. And most importantly, we focus on 
what distinguishes us Germans: the quality of 
our products and solutions. From the training 
content, to the right didactic concepts and to 
the trainers we use.
In Germany we have many bestsellers, espe-
cially in the areas of leadership and soft skills, 
we sometimes offer more than 100 events a 
year all over Germany - not counting in-house 
events. This year we began to bring well-known 
topics in Germany to China and adapt them 
for the companies and their employers here. 
Our trainings are designed in such a way that 
they take place in smaller groups and are prac-
ticed interactively. This is in many cases a new 
didactic format here in China and it is very well 
accepted by our customers.

Are your main competitors domestic or for-
eign? Has this changed and how do you see the 
future?
Our main competitors are the major Chinese 
and other international training providers. 
German academies, with a range of over 200 
topics in the major business areas, are not 
represented in China, and we know this is a 
big advantage for us. With this approach, we 
can serve our customers in Germany, who are 
also represented in China, locally. But above all, 
we also work with Chinese, multinational and 
international companies that have valued the 
services of our company for 20 years. 

What is your personal and business back-
ground?
I have been working for the Haufe Group in dif-
ferent functions and areas, for almost 20 years. 
Prior to moving to China, I worked for almost 
12 years as the Head of Sales Marketing for the 
Haufe Academy, thus actively supporting the 
company’s strong growth. I studied at the Uni-
versity in Mainz and I am of course a certified 
business trainer.

What made you decide to go overseas?
To get the chance to have an experience that is 
unique was a great appeal after a long time in 
the headquarters in Germany. The opportunity  
to leave my comfort zone and get to know a 
country and its people from scratch is precisely 
what brings me to new insights day by day – 
for my business and personal life.

What has been your experience working and 
living in China and in how far is it different 
from other countries?
I have always been fascinated by countries who 
are on the move, moving from a very traditional 
to a more modern world, in which the new is 
clearly visible, but where it is also possible to 
discover the “old”. 
And that’s what makes China very appealing 
to me. What I enjoy for instance when I take a 
stroll through Beijing, is the contrast between 
the very modern parts of the city and the very 
traditional Hutongs.
I always try to immerse in a different country 
and its culture primarily by getting to know 
the people who are living there. The people in 
China fascinate me with their way of living and 
working and I can discover new aspects of the 
richness of their culture day by day. And their 
constant desire to learn and develop is a perfect 
match with our philosophy as an academy to 
facilitate development.
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Thomas Meierwisch
Company: 
Haufe Academy China, Beijing
Job Title/Position: 
Co-CEO Business Development
Year of Foundation: 
1999
HQ (location): 
Haufe Group, Freiburg im Breisgau, 
Germany
Main Business: 
Learning & Development
I look forward to your contact:
Thomas Meierwisch
Tel: 010 5875 0767
e-mail: meierwisch@haufe-academy.cn
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11th

September 2019 

Event: Policy Insights: Smarter, Faster, Digital 
- The E-Commerce Compliance Challenge
Venue: Grand Kempinski Hotel 
Speaker: Mr. Philip Lazare | Partner, Luther 
Law Offices
Moderator: Mr. Roger Haynaly | Partner, 
Rödl & Partner China

5th

September 2019 

Event: Diversity Insights: How Chinese 
Women Rise
Venue: HU Bar & Lounge, Le Royal Meridien
Speakers: Rosa Lee, Executive Vice President 
at Bosch (China), Brigitte Wolff, President at 
EIM Executive Interim Management China 
and Board Member of the German Chamber of 
Commerce and Qing Meyerson, Head of Finance 
and Administration at Bristol-Myers Squibb
Moderator: Doris Rathgeber, Founder and 
Doctor of Body & Soul

On 5 September 2019, the German Chamber of Commerce | Shanghai, 
in partnership with the American Chamber of Commerce in Shanghai 
and their Women Executive Network, held an event entitled, “How 
Chinese Women Rise”. With breathtaking views of Shanghai on the 
65th floor, it was the perfect setting to kick off the German Cham-
ber’s new “Diversity Insights” series.

Contrary to what most people in the West might expect, China has 
more women in senior executive roles than other countries, far out-
stripping Western countries such as the USA, France or Germany.

Dr. Bettina Al-Sadik Lowinski shared her book results, also entitled 
“How Chinese Women Rise”, and helped participants understand 
what makes Chinese women so successful. She was followed by a 
panel of three successful women from different origins, Rosa Lee, 
Brigitte Wolff and Qing Meyerson who presented and discussed their 
personal experience. After a Q&A session guests stayed to network. 

As information technology has fundamentally changed the products 
and services that we buy and has reshaped the entire relationship 
between companies and customers both B2B and B2C, the last event 
of the Legal and Tax workshop series for 2019 welcomed Mr. Philip 
Lazare, Partner at Luther Law Offices, covering the topic of “E-Com-
merce Compliance Challenges”. 

Mr. Lazare first introduced general aspects of E-Commerce, such as 
how to start a website and the access for foreign investors to the Chi-
nese E-Commerce industry. He then went into explaining how to oper-

ate the website and gave recommendations on how to protect person-
al information and the use of cookies and similar technologies. Legal 
aspects, such as legal requirements and disclosure rules for setting up 
and maintaining a website, advertising on social media and what you 
need to put into those “privacy statements” were also presented. 

With its series “Diversity Insights”, the German Chamber of Com-
merce | Shanghai aims to support companies with this challenge by 
providing a platform for intercultural exchange as well as input and 
learnings from the corporate, government, non-profit and higher 
education sectors.

17th

September 2019 

Event: Salary and Labor Market 
Developments 2019/2020: Presentation of 
the German Chamber’s 12th Annual Salary 
Survey
Venue (morning): Suzhou Pan Pacific Hotel
Venue (afternoon): German Center Taicang
Speaker: Mr. Juanjo Cardona | Marketing and 
Information Solutions Manager at Direct HR 
Group

16th

September 2019 

Event: [Shanghai] Salary and Labor Market 
Developments 2019/2020: Presentation of 
the German Chamber’s 12th Annual Salary 
Survey
Venue: Grand Kempinski Hotel Shanghai
Speaker: Mr. Juanjo Cardona| Marketing and 
Information Solutions Manager at Direct HR 
Group

17th

September 2019 

Event: [Taicang] German Chamber Open Day
Venue: German Center Office in Taicang

The German Chamber of Commerce Shanghai, in partnership with 
Direct HR Group, hosted the “Salary and Labor Market Develop-
ments 2019/2020: Presentation of the German Chamber’s 12th 
Annual Salary Survey”. The results of the German Chamber’s 12th 
Edition of the Labor Market and Salary Report 2019/2020 were 
presented by Juanjo Cardona of Direct HR Group and attracted over 
150 participants. 
After last year’s slight rise in the expected wage growth, the aver-
age expected wage growth for German companies in China resumes 
its downward trend reaching a record low of 5.53% for 2020 - the 
lowest growth expectation since the Chamber started collecting 
data at the China level in 2012. Overall, the expected average wage 
increase for 2019 from last year’s edition (5.99%) is comparable to 
the reported effective average increase for 2019 (5.87%), show-
ing only a deviation of 0.12 p.p. from the initial estimate. The wage 
developments were broken down by region, industry, company size, 
seniority and production roles developments. 

Salary Survey 
QR Code

On 17 September, the AHK held an open day at the German Center 
Office in Taicang. The event attracted more than 40 AHK members 
and non-members. Representatives from multiple departments of 
the AHK were there to meet face-to-face with all the attendees.
Ms. Simone Pohl, Executive Director and Board Member of the 
German Chamber of Commerce in China | Shanghai first gave the 
attendees an overview of the three pillars of the organization: The 
Delegation Office, German Industry & Commerce (GIC) and the 
German Chamber of Commerce (GCC). She went into great detail 
about the AHK so attendees could get to know more about the 
organization and the activities of the German Chamber of Com-
merce in China | Shanghai and German Industry & Commerce in 
East China. She was then joined by Christine Mueller, Deputy Gen-
eral Manager GIC Shanghai, who introduced the German Industry 
& Commerce (GIC) and Daisy Zhu, Regional Manager Shanghai, 
who introduced the German Chamber of Commerce (GCC).
After the speeches, guests had the opportunity to talk with the 
representatives from the various departments and inquired about 
their services as well as how to utilize their membership benefits 
while others got the opportunity to network extensively and in-
troduce their businesses to the other guests and representatives 
of the AHK.
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20th

September 2019 

Event: 7th Sino-German Controlling Forum: 
“Controlling 4.0: Efficiency & Digitalization” 
on 20 September 2019. 
Venue: Pan Pacific Suzhou

Under the core theme “Controlling 4.0: Efficiency & Digitalization”, 
the 7th Sino-German Controlling Forum provided a platform for in-
formation, communication and experience sharing among controllers 
and non-controllers, who are interested in the question on how to 
improve controlling and business efficiency in a time of increasing 
market uncertainties on the one hand and fast penetration of digital 
technology on the other hand in China. More than 120 finance & 
controlling managers and professionals, as well as controlling-mind-
ed non-financial executives coming from the Sino-German business 
community participated in the 7th Sino-German Controlling Forum in 
Suzhou. 

The event was moderated by Dr. Zhen Huang | Managing Consultant 
& Trainer at Shanghai De Chen Enterprise Management Consulting 
Co. Ltd., Mr. Alexander Prautzsch | Director at Tax Services of PwC 
China and Mr. Steve Froese | International Tax & Transfer Pricing Ex-
pert at PwC China. 

The forum was combined with two keynote speeches in the morning 
and six different workshops in the afternoon session, which enabled 
detailed discussions and experience sharing in the field of control-
ling, efficiency improvement and digitalization. 

The first keynote speaker was Ms. Helen Xie, Chief Operation Officer 
from SAP Lab China who highlighted the importance of digital trans-
formation of business and finance connected with sustainable com-
petitive advantages in the changing world of finance & risk manage-
ment. The CEO and CFO of ruhlamat China, Mr. Oliver Buergstein and 
Ms. Lily Wu presented in the second keynote speech their practice of 
and their vision on controlling in the environment of SMEs. 

•	 Workshop A: “Sales Controlling for Performance Improvement”, 
Ms. Andrea Keller, CFO of the Chinese subsidiary of the lead-
ing German machine tool and laser technology supplier Trumpf, 
delivered an interesting report on their efforts to enhance sales 
controlling practice and to start IT-supported transformation of 
sales organization from a gut feeling to fact-based planning and 
steering of sales activities. 

•	 Workshop B: “Digital Automation - Robotic Process Automation 
(RPA) and Planning & Budgeting Technologies”, Mr. Christian Keitel, 
Manager in Risk Assurance of PwC Hongkong, and Ms. Ling Chen, 

Partner in Risk Assurance of PwC China, showed latest develop-
ment trends in the field of Robotic Process Automation(RPA) and 
the impact of RPA and AI on future finance & controlling activi-
ties, such as planning and budgeting. 

•	 Workshop C: “Advanced Profitability Analysis in Times of Digitiza-
tion”, Mr. Mason Liu, Controlling Manager of Kern-Liebers Group 
(China), introduced the audience into the current practice and tool 
of multi-dimensional profitability analysis at Kern-Liebers China. 

•	 Workshop D: “Way to Digitization”, Mr. Eric Yang, Vice President 
Finance & Controlling in Bosch China, and Ms. Song Yang, Senior 
Manager at Accounting Center of Excellence Asia Pacific of Bosch, 
delivered an introduction into current practice of digitization in 
Bosch Group and showed some highlights, such as in the field of 
macro-economic analysis and forecast, controlling and finance. 

•	 Workshop E: “Lean Management in Finance”, Mr. Chaoting Chen 
(Ted), Senior Director of Financial Shared Service Center (FSSC) 
of Schaeffler Greater China, and Ms. Yunfang Liu (Rebecca), 
Controlling Manager at Schaeffler Friction Suzhou, delivered an 
interesting report on how to implement lean thinking and practice 
in finance function and how to build lean culture for sustainable 
performance improvement in the field of finance & controlling. 

•	 Workshop F: “Industry 4.0 and Production Controlling”, Ms. Jian 
Guo, Costing and Production Controlling Manager at WAGO Elec-
tronic (Tianjin) Co. Ltd. shared her insights and practical experi-
ence with production controlling in the context of industry 4.0 
and digitization. 

After the workshop sessions, Dr. Zhen Huang, Managing Consultant 
& Trainer at Shanghai De Chen Enterprise Management Consulting 
Co. Ltd., presented the preliminary result of “2020 Controlling Sur-
vey”, which is an ad-hoc online/mobile survey of forum attendants. 
With 60 confirmed effective responses or almost 50% feedback rate, 
the “Controlling Survey” of this year’s forum attracted large interest 
of all participants, as it tried to deliver a quick benchmarking tool 

which enables companies to check where they stand in the journey 
towards efficiency and digitization of finance & controlling. 

Before the forum was closed by Dr. Sigrid Winkler, Executive Cham-
ber Manager of the German Chamber of Commerce China, Shanghai 
who also delivered the opening remarks for this year’s forum, sev-
eral VIP speakers went to the stage and joined the panel discussion 
on the Forum. The 7th installment of the Sino-German Controlling 
Forum was jointly organized by German Chamber of Commerce in 
China | Shanghai and De Chen Enterprise Management Consulting 
Co. Ltd. It was supported by the International Association of Con-
trollers (ICV) and CA Controller Akademie from Germany as well as 
by Taicang Round Table TRT, DUSA European Association Suzhou, 
Changzhou International Managers Forum, and Wuxi International 
Chamber of Commerce. 

20th

September 2019 

Event: Learn how to make classic cocktails

On 19 September, the German Chamber of Commerce l Shanghai was 
inviting to a gin cocktails workshop with Ryan McLeod, founder and 
distiller at Peddlers Gin. Ryan was not only teaching guests how to make 
the best drinks but also shared insights about gin and his own distillery 
journey in China. Paired up with delicious delicacies from bird, this was 
the perfect opportunity to mingle in a relaxed atmosphere. 
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26th

September 2019 

Event: Chamber Meeting
Topic: “Opportunities and Challenges for 
German-Chinese Economic Relations”
Venue: Grand Kempinski Hotel Shanghai
Speaker: Dr. Clemens von Goetze | German 
Ambassador to China
Moderator: Bettina Schoen | Chairwoman 
at German Chamber of Commerce in China | 
Shanghai

Under the topic “Opportunities and Challenges for German-Chinese 
Economic Relations” the German Chamber of Commerce in Shanghai 
hosted its monthly Chamber Meeting with Dr. Clemens von Goetze, 
German Ambassador to China, as speaker of the event on 26 Septem-
ber 2019 at the Grand Kempinski Hotel Shanghai. 

After a short introduction of Bettina Schoen, Dr. Clemens von Goetze 
gave a speech about the opportunities and challenges of the rela-
tions between China and Germany. Throughout the changing struc-
ture of the Sino-German relations, relations have continuously made 
progress and have reached a good and solid base. Besides the oppor-
tunities that the Chinese market has to offer to German companies, 

challenges such as market access, the social 
scoring system and technology transfer still 
persist. Dr. Clemens von Goetze’s speech was 
followed by a lively Q&A session. Questions 
regarding the strength of China’s digital 
economy in a global context or the impact of 
the German political leadership on Sino-Ger-
man relationship were addressed. The event 
concluded with networking and exchange 
between the 250 participants. 

15th

October 2019 

Event: German Chamber of Commerce l 
Shanghai
Topic: Diversity Insights: Understanding 
Disability Inclusion in the Workplace
Venue: German Chamber of Commerce 
Shanghai
Speaker: Dr. Lu Jianzhong, President at Weir 
Group (China), Chyna Li, HR Director at 
SAP Greater China, Thilo Koeppe, Chairman 
Inclusion Factory; Managing Director North 
Asia of HUBER+SUHNER, Jeannette Yu, 
Partner and Head of Employment & Pensions 
Practice Area Group at CMS Shanghai and 
Jay Su, Tax Manager and General Manager 
at ECOVIS Ruide China
Moderator: Thilo Koeppe, Chairman Inclusion 
Factory; Managing Director North Asia of 
HUBER+SUHNER

On 15 October the German Chamber of Commerce l Shanghai held its 
second workshop out of the series “Diversity Insights”, entitled “Un-
derstanding Disability Inclusion in the Workplace’. 

Participants gained insights from CSR pioneer Dr. Lu Jianzhong on how 
diversity and inclusion shall be used as an integral part of sustain-
ability. Chyna Li introduced the project “SAP School 4 Autism at Work” 
which was launched to provide professional and other relevant coach-
ing to autistic people. Through this initiative, SAP hopes to help people 
to improve their understanding about autism, stimulate more change 
and enhance the inclusion and support within the society. Thilo Koeppe 
was not only moderating the event but also gave insights about how 
companies can be inclusive and integrate people with disabilities and 
how to work on eliminating the barriers to integrating people with dis-
abilities in the workplace. Finally, Jeannette Yu and Jay Su shared their 
knowledge about and benefits from employing people with disabilities 
from a legal and financial perspective.

The German Chamber will continue to host Social Responsibility relat-
ed events, according to the positive feedback of the event participants.
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On Thursday, 17 October 2019, the German Chamber of Commerce 
| Shanghai organized together with the support of Storymaker and 
UNICEPTA their first International Communication and Marketing 
Forum - maXcomm Shanghai 2019.

The event with the title “Engagement. Finding Fans and Followers – 
How Brands Survive in a Competitive Market” brought together over 
70 executives, leaders, and managers specialized in communications, 
public and media relations, marketing social media and digital com-
munications, human resources, and employer branding.

maXcomm Shanghai 2019 was opened by Dr. Sigrid Winkler, Execu-
tive Chamber Manager at the German Chamber of Commerce in Chi-
na | Shanghai and moderated by Dr. Evelyn Engesser from UNICEPTA 
and Dr. Stefan Justl from Storymaker.

“In the Chinese digital jungle of social media and communications 
you might feel overwhelmed and possibly lost at times. AHK Shang-
hai thankfully created this “helicopter” called maXcomm Shang-
hai with great speakers and experts to level you up and help you 
navigate and better oversee your path. Very nice format. Anyone 
in communications or marketing needs to stay tuned for the follow 
up. Well done!” Veli Polat, Senior Director Sales Greater China of 
Lufthansa German Airlines

The first keynote speech was given by Dr. Natalie Koeppe, Head of 
Talent Partnering APAC at Adidas, presenting “The Employer Brand – 
Engaging with the Talent Market in China”.

After a short coffee break the event moved on to a panel discussion 
on “Learning from the Numbers – Who are your customers and what 
do they want?” with Ashok Sethi, Head of Illuminera Institute, the Il-
luminera Group, Sameer Singh, Insight and Strategy Managing Direc-
tor of Publicis Media and Alex Duncan, Founder of KAWO. 

On the third panel of the day, Henrik Bork, Managing Director of Asia 
Waypoint, Falk Fuhrmann, Executive Strategy Director of Saatchi & Saat-
chi Worldwide, and Mark Tanner, Managing Director of China Skinny had a 
lively discussion on “Winning the Customer – Turn Customers into Fans”.

Closing maXcomm Shanghai 2019 with a second key note speech, Ulf 
Dressler, VP Corporate Communications APAC at LANXESS CHEMI-
CAL (China) Co., Ltd., shared his insights on “Impactful Integrated 
Communication in B2B Environments”.

The event concluded with some networking and drinks at the bar on 
the 65th Floor of Le Royal Meridien Shanghai Hotel.

We would like to thank the speakers, moderators, our supporters Sto-
rymaker and UNICEPTA, and our media partners Shanghai Daily and 
China Industry News. Special thanks also to all participants and their 
engagement

“A great mix of speakers together with an engaged audience made 
the first maXcomm an immediate success. I am certain the event 
will find a secure spot in busy executive schedules in the years to 
come”. Ulf Dressler, VP Corporate Communications APAC at 
LANXESS CHEMICAL (China) Co., Ltd.

First maXcomm Sh   anghai on "Engagement. Finding 
Fans and Followers   - How Brands Survive in a 
Competitivae Mar   ket" Succesfully Held 

Supported by Media Partners
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22nd

October 2019 

Event: Special Event
Topic: German Chamber - Members' Day - 
Open Day
Venue: German Chamber Office

24th

October 2019 

Event: Event: Innovation Insights: How to 
drive Technology Innovation with Process 
Mining and Robotic Process Automation
Topic: IT solutions for RPA and Process 
Mining
Venue: German Chamber Office
Speaker: Mr. Tunde Laleye | General Manager 
at BearingPoint
Moderator: Mr. Tombul Ahmet | General 
Manager at Vauman Information Technology 
Consulting (Shanghai) Ltd.

On 22 October, the German Chamber of Commerce in Shanghai host-
ed their second Members’ Day event in 2019 at the German Chamber 
Office, which attracted more than 50 representatives of member and 
non-member companies and interested individuals. Representatives 
from multiple departments of the AHK were there to meet face-to-
face with all the attendees.

Ms. Simone Pohl, Executive Director and Board Member of the 
German Chamber of Commerce in China | Shanghai first gave the 
attendees an overview of the three pillars of the organization: 
The Delegation Office, German Industry & Commerce (GIC) and 
the German Chamber of Commerce (GCC). She was then joined by 
Mr. Jan Jovy, General Manager GIC Shanghai, who introduced the 
services provided by German Industry & Commerce (GIC) and Dr. 
Sigrid Winkler, Executive Chamber Manager, who introduced the 
activities of the German Chamber of Commerce (GCC). The speeches 
were followed by a testimonial of Mr. Veli Polat, Senior Director Sales 
Greater China of Lufthansa German Airlines, who emphasized the 
benefits and support his company gained as a member of AHK.

After the speeches, guests had the opportunity to talk with the rep-
resentatives from various departments and exchange about their 
services and on how to even better utilize their membership benefits, 
while others got the opportunity to network extensively and intro-
duce their businesses to the other guests and representatives of AHK.

At the beginning of the workshop, Mr. Tunde Laleye introduced the 
background, goal and current industry development situation of 
process mining. Then a process mining demonstration was made 
based on the example of robotic process automation. The practi-
cal case study covered four aspects: the functionality of robotic 
automation solutions, the common process attributes that make 
them suitable for RPA, the challenges that RPA seeks to address 
and opportunities to leverage RPA across front and back offices. In 
the Q&A part, Mr. Laleye shared his own experience and answered 
questions from the participants. 

German Style, 
China Local Market

Unwrap your 
Design Package 

Today!
For more information please contact:

Ms. Fang Fang
Tel +86-21 3858 5066 | fang.fang@sh.china.ahk.de
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What is your personal and business background?  
In the last eight years, I have been working in 
China and Singapore for the manufacturing and 
service industry. Before that I gained work expe-
rience in the US (Florida) and Europe (Austria). 
During this period, I gathered many years of pro-
fessional experience in sales management and 
business development in the field of combustion 
and compression technology, turbo-machinery, 
gas engines and related services.

Tell us a little about your company and activities 
in China?
Today, SAACKE leads the field of Combustion 
Technology and the family owned company with 
its production facilities in Bremen (Germany), 
Zagreb (Croatia) and Qingdao (China) focuses 
intensely on research and development since its 
foundation in 1931. Our technological develop-
ments are driven by actual market requirements, 
international partners, as well as the company’s 
own drive for continuous improvement. We 
started our business in China in the early 1990’s 
and since then, China has played an important 
role in emission standards for Industrial firing 
systems, and our products fits the market per-
fectly. Among countless references, we recently 
implemented our Ultra Low-NOx technology in 
the prestigious New Beijing Airport. Concerning 
the Marine sector, we like to bring to light our 
cooperation with COSCO where we jointly pro-
duce Exhaust Gas Cleaning Systems (Scrubbers) 

which fulfils the strict regulations of the IMO 
(International Maritime Organization). 

Who is the driver of the innovation process in 
you company? 
Our 450 engineers globally, as well as our custom-
ers are constantly challenging the status quo. 
Take the example of NOx emission regulations: 
10 years ago, nobody would have believed that 
the NOx requirement for large combustion plants 
can achieve 30mg. Drivers for innovation can also 
come from governmental regulations and it is our 
duty and responsibility to find the right answers 
and technical solutions for such requirements.

How can SAACKE scope with the speed of in-
novation?
More and more of our knowledge is not only 
used by manufacturing quality products, but 
also to deeply understand customer needs, their 
plants and processes. With this engineering 
know-how and the experience from thousands 
of projects we gained the trust of over 7,000 
customers worldwide. When it comes to process 
automation, our engineering know-how for each 
single project comes to the forefront. This helps 
us to continuously improve our products and 
strengthen our understanding of complex plant 
engineering, to ultimately find the right solu-
tion for each customer. SAACKE is therefore the 
preferred choice for all plants with a requirement 
for thermal processes.

Gernot Puntigam
Company: 
SAACKE Energy Systems (Shanghai) 
Co.,Ltd
Job Title/Position: 
General Manager 
HQ (location): 
Bremen
Main Business: 
Combustion Solutions
Number of Employees: 
1.100 (450 engineers)
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More information available at:
 www.saacke.com

  Durable, modular design
  Complies with CE directives, 

type-tested
  Straightforward mounting, com-

missioning and maintenance
 Available as a natural gas, light oil     

     or dualfuel burner and combustion

  Short planning phase and custo-
mized engineering 

  Ideal for water-tube boilers, 
thermal fluid boilers and pro-
cess plants of varying sizes

  Air heating up to 300°C 
  Burner capacity of 10 - 80 MW 

     of special fuel gases
  Lowest emission values 
  Integrated combustion manage-

ment system (se@vis)

  Control range up to 1:8
  Pressure resistance less than 30 

mbar for the burner air
 Less maintenance and exceptionally

     long ife 
  NOX emission lower than 30 mg/

Nm3

SAACKE TEMINOX SAACKE ATONOX (gas)

SAACKE Shanghai 
North 6/F Mao Ming Building,  
35 Yongjia Road, Shanghai, China 
Phone: +86-21-6472 6822 | Fax: +86-21-6472 6220

SAACKE Bejing
Suite 2005 Area A, Zhu Bang Commercial Center No. 100, Baliz-
huang Xili, Chaoyang District, Beijing
Phone: +86-10-8586 2717 & -18  | Fax: +86-10-8586 2719

CLEAN COMBUSTION

BE
ST AVAILABLE TECHNOLOGY

 30 
LOW

NOX

mg/Nm3

31st

October 2019 

Event: October Chamber Meeting
Topic: “The Future of Automotive in China”
Venue: Mandarin Oriental Hotel
Greeting Remarks: Horst Koehler | Former 
Federal President of Germany
Panel Discussion Moderator: Jochen Siebert 
| Managing Director, JSC (Shanghai) 
Automotive Consulting Co., Ltd.
Panelists: Dr. Martin Koers | Managing 
Director, German Association of the 
Automotive Industry (VDA); David Powels | 
First Vice President & Commercial Executive 
Vice President, SAIC Volkswagen Automotive 
Company Ltd.; Jenny Xiang | President China, 
Browse China; Enno Tang | President & CEO, 
Continental China; Bernd Pichler | Chief 
Marketing Officer, ICONIQ MOTORS
Welcoming and Closing Remark: Richard 
Zhang |Board Member at German Chamber 
of Commerce in China | Shanghai, General 
Manager, KERN-LIEBERS (Taicang) Co., Ltd.

On 31 October 2019 the German Chamber of Commerce | Shanghai 
held its Chamber Meeting “The Future of Automotive in China” with 
around 300 attendees at the Mandarin Oriental Hotel. 

The evening was opened by Horst Koehler, Former Federal President of 
Germany, greeting the audience and sharing briefly his views on Sino-
German cooperation. 

After the dinner, Richard Zhang, Board Member at German Chamber of 
Commerce in China | Shanghai and General Manager at KERN-LIEBERS 
(Taicang) Co., Ltd. introduced the panel, moderated by Jochen Siebert, 
Managing Director at JSC (Shanghai) Automotive Consulting Co., Ltd. 

The panel discussion with Dr. Martin Koers, managing Director at Ger-
man Association of the Automotive Industry (VDA), David Powels, 
First Vice President & Commercial Executive Vice President at SAIC 
Volkswagen Automotive Company Ltd., Jenny Xiang, President China at 
Browse China, Enno Tang, President & CEO at Continental China, and 
Bernd Pichler, Chief Marketing Officer at ICONIQ MOTORS, addressed 

four main aspects of the future of automotive in China: market, tech-
nology, and opportunities and challenges. The Chinese automotive 
market is one of the most important global markets for the automotive 
industry. With the current economic developments, the market growth 
for the next few years is difficult to predict. Nevertheless, the used 
car market and replacement demand are factors that will have to be 
considered when analyzing the developments in the Chinese automo-
tive industry. Technological progression in EV, autonomous driving, and 
CO2 neutrality will further impact market trends. This huge dynamic 
market also bears many challenges like branding, cost efficiency, data 
access, service quality, and attracting talents. 

The insightful discussion was followed by an open Q&A session, where 
questions from the audience arose concerning the level playing field 
for EVs, design strategies, and the role of data in the automotive in-
dustry. 
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This year’s HR Summit was organized under the umbrella theme 
“Enabling Transformation”. As international companies in China 
are facing constant changes in their daily businesses, flexible HR 
management has become an important cornerstone for many of 
them. For the 9th time our Summit provided a unique platform 
for HR professionals from various industries to connect with 
each other, share their experiences and think beyond the current 
status quo of HR.
The event was opened with two extraordinary keynote speeches 
by Rosa Lee (EVP Bosch (China), Member of Bosch China Board) 
and Dr. Natalie Koeppe (Adidas, Head of Talent Partnering). Both 
speakers presented a deeper explanation of their internal HR 
management approach as well as dealing with constant changes 
and new requirements for future working models.
After the speeches, participants have been given the opportu-
nity to take part in four selected workshops further highlighting 
pressing concerns of the HR industry:

Enabling Transformation - 
HR Summit 2019 on 19 Sept. 2019

1.	 How Chinese Women Rise 
2.	 Agile Leadership for the VUCA World
3.	 Organization and Talent in Digital Era
4.	 Grow into a Resilient Leader

All workshops were led by experts in their field, providing insights 
and leaving room for further discussions.
The HR Summit program ended with a panel discussion including 
company representatives from Volkswagen, SAP, GEA Group and 
Teamacting China / EQ Asia. Participants shared their unique insights 
about HR management while also dealing with out of the box topics 
such as the role of HR in modern companies and inclusion. After the 
main event participants continued their discussions during a net-
working dinner at the 40th floor of the Kunlun Hotel. 
Once again, the HR Summit has been proven to be a valuable corner-
stone for the HR community in and around Shanghai, providing first-
hand knowledge and best practices to an highly engaged audience. 
We will transfer this unique event character into the year 2020 and 
are looking forward celebrating our 10th HR Summit anniversary 
with you next year! 

Chairwoman of the Board Becomes First German 
Woman to Receive Shanghai Municipal Govern-
ment’s Gold Magnolia Award 

Reaching out to Anhui Province
Participating at the World Manufacturing Conference held in 
Anhui on 19-22 September, Ms. Simone Pohl, Delegate and Chief 
Representative of the Delegation of German Industry and Com-
merce, met former German President Christian Wulff. The confer-
ence also provided a good opportunity to meet and discuss topics 
surrounding Sino-German business relations with high ranking 
officials of the Anhui government.

AHK at Annual CPPCC Briefing
In November 2019, Ms. Bettina Schoen, Chairwoman of the Ger-
man Chamber of Commerce in China | Shanghai was invited again 
to brief the CPPCC Shanghai Committee on the situation of the 
German business community. 

Her remarks on the Shanghai business environment from the 
perspective of German companies, including current regulatory 
challenges as well as feedback on the German participation at the 
2019 China International Import Expo (CIIE), were well received. 
This annual briefing was hosted by the Secretary-General of the 
CPPCC Shanghai Committee Bei Xiaoxi.

On 29 September, Shanghai Mayor Ying Yong presented Ms. Bet-
tina Schoen, Chairwoman of the Board of Directors of the German 
Chamber of Commerce in China | Shanghai and Freudenberg Group 
Regional Representative Asia with the Magnolia Gold Award for 
her outstanding contributions to the city. Ms. Schoen was among 
12 foreigners to receive the honor this year and she is the first 
German woman to be awarded this honor. 

The award recognizes her performance as Asia representative of 
German technology group Freudenberg as well as her role as Chair-
woman of the Board of the Shanghai German Chamber of Com-
merce. In this capacity she was instrumental in introducing the 
German dual vocational education system in Jinshan, Shanghai, 
and promoted “industry 4.0” for Shanghai. Through-out her career, 
Schoen has always acted as a bridge between the Chinese and 
the German governments: “I think of my role as a bridge builder 
to foster trust and communication among different communities, 
especially during the current challenging times”, Ms. Schoen said 
at the award ceremony.
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Outreach to Taicang Member Companies and the 
Government

Taicang is a key location for German companies in China, and the 
AHK has maintained a long standing relationship with the City 
Government. Ms. Simone Pohl, Executive Director and Board Mem-
ber of the German Chamber of Commerce (GCC), together with 
Richard Zhang, Board member of GCC, recently visited some of the 
Chamber’s member companies located in Taicang. After discussions 
with senior executives about the current business climate in China 
and Taicang, Ms. Pohl and Mr. Zhang had a meeting with Taicang’s 
Mayor Wang Jianguo and Vice Mayor Hu Jie to further improve 
Chinese-German business relations. The AHK also paid a visit to 
the impressive Sino-German Kindergarten – an initiative by one of 
our member companies – and the AHK also hosted the first Open 
Day in Taicang in the German Centre, where over 40 members and 
interested companies came together to mingle and network.

New Project Manager Events
In September 2019, Ms. Julia Schneider 
joined the German Chamber of Com-
merce Shanghai as Project Manager 
Events. After completing her bachelor’s 
degree in media management studies in 
North Germany she has been working 
as Marketing- and Project Manager in 
advertisement agencies, startup Com-
panies and also founded an own event 
agency. At the German Chamber of 
Commerce Shanghai she is responsible 
for key events such as the German Ball, 
Chamber Meetings and Workshops. Ms. 

Schneider can be contacted in German and English via phone at 
86-21-3858-5241 or via email at schneider.julia@sh.china.ahk.de

New Head of Fairs, Events & Delegations
Ms. Samantha Tillner joined the Ger-
man Industry & Commerce Shanghai as 
Head of the Fairs, Events & Delegations 
Department in the middle of July,. Sa-
mantha holds a B.A. in event, congress 
and exhibition management and has 
worked in the event and exhibition in-
dustry for almost 10 years. She moved 
to Shanghai in 2017 to join the subsidi-
ary of a German exhibition organizer, 
where she was responsible for inter-
national exhibitors and visitor delega-
tions. Samantha can be contacted in 
English and German via phone at +86-

21 3858 5076 or via email at tillner.samantha@sh.china.ahk.de.

China Wind Power 2019 Successfully Held 23rd Sino-German Job Fair

China Wind Power 2019, the largest exhibition for the wind energy 
industry in Asia, was successfully held in Beijing again from 22 to 
24 October 2019. As one of the largest country pavilions, the Ger-
man joint participation organized by GIC/AHK Shanghai gave the 
German wind power industry a platform to connect with poten-
tial buyers and business partners. This year, a total of 19 German 
companies joined the pavilion: Intorq, mayr, Klueber, Wingfan, 
Tuev Nord, Tuev Rheinland, Magnetec, FVA, eno energy, Lap, BEKA, 
Schaaf, Argo-Hytos, fos4x, GAT, Trans-textil, Lapp Kabel, DNV GL 
and Spinner. The total display area covered 336 sqm. This year, 
together 649 exhibitors participated CWP and the exhibition re-
ceived 66480 visitors in 3 days. The total exhibition area reached 
60000 sqm. Mr. Andreas Hänsch, VAP marketing & sales from 
Trans-Textil GmbH, mentioned that “Again we would like to thank 
[the AHK Shanghai] for the kind and professional cooperation and 
support at the CWP 2019. The show has been very successful for 
us and the German Pavillion is a perfect platform for our partici-
pation”. 

The 23rd Sino-German Job Fair, jointly organized by German Indus-
try & Commerce Greater China and the German Centre Shanghai 
on a regular basis since 2007, took place again on 26 October 2019 
at the German Centre Shanghai. 23 companies attended the fair 
as exhibitors. More than 600 job seekers with educational back-
ground from Shanghai’s prestigious universities, young profession-
als as well as specialized talents visited the Job Fair to find new 
employers. Companies and job seekers were both very satisfied 
with the outcome and gave positive feedback. The 24th Job Fair will 
be held in spring 2020. If you would like to invest in your employer 
branding and join this highly efficient recruiting event, don’t hesi-
tate to reach out to Ms. ZHOU Jiaxing via Zhou.jiaxing@sh.china.
ahk.de
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relevant to SMEs and JVs. They also reiterated the importance 
of the conclusion of the EU-China Comprehensive Agreement on 
Investment (CAI).

More than 200 German Companies Exhibiting
High-level visitors attended the fair where Germany’s most innova-
tive and high-quality products were on display. On the first day of 
the show, Federal Minister of Education and Research, Anja Karliczek 
visited several German exhibitors at the import expo, together with 
other guests such as Dr. Clemens von Goetze, German Ambassador 
to China. On her tour, she got diverse insights on how German com-
panies continuously tackle innovation and how they implement dual 
vocational training in China.

The following day, Simone Pohl, Delegate and Chief Representative of 
the German Delegation of Industry and Commerce Shanghai, as well as 
Dr. Christine Althauser, German Consul General in Shanghai officially 
welcomed the exhibitors of this year’s German joint pavilion organized 
by AHK. Chinese government officials such as Director Huang Guoliang 
from the Quality Development Bureau of the State Administration of 
Market Regulation also attended the welcome reception. 

Testimonials of German Technology,  Innovation and Lifestyle at 2nd CIIE

More than 200 German companies exhibited their products at the 
2nd China International Import Expo (CIIE). Smaller, highly special-
ized technology companies, as well as big German innovation lead-
ers and strong brands from the consumer electronics, food, medical 
equipment, accessory and apparel, and health care sectors took the 
opportunity to showcase their latest products and world-class tech-
nologies to the Chinese customer. AHK facilitated the participation 
of 40 German companies in joint pavilions on over 900 sqm in differ-
ent halls.
 
The EU Strong in China
French President Emmanuel Macron, German Federal Minister for Edu-
cation and Research Anja Karliczek, and EU Commissioner Phil Hogan, 
together with a large French delegation and around 20 German com-
panies pledged for a more level playing field for EU companies in China 
at an event co-organized by AHK in Shanghai, on the eve of the CIIE.

Participants discussed pressing issues for the European business 
community in China, such as innovation, IP protection or the regulatory 
challenges that companies, especially SMEs, face in the Chinese 
market. Dr. Stephan Woellenstein, Chairman of German Chamber of 
Commerce in China | North China, addressed challenges, especially 

Exchange with Local Government Alongside the Fair
During the course of CIIE, several local government representatives 
visited the AHK lounge, such as Sun Jinglin, Deputy Director-General of 
Commerce Department of Henan Province, as well as representatives 
of Shanghai Lujiazui Financial City Authority, China (Shanghai) Pilot 
Free Trade Zone Lujiazui Administration Bureau: Mr. Zhang Yuxiang, 
Director General, Mr. Neo Yuan, Deputy Director General and Mr. Liang 
Qing, Director and Mr. Duan Yimin, Vice Chairman of CCPIT Tianjin. 

There were also a range of side events at the CIIE with attendance of 
AHK representatives of which some are mentioned hereafter:

On 5 November, Jan Jovy, General Manager of German Industry & 
Commerce Greater China (GIC) | Shanghai (the service provider of the 
AHK network in Greater China) joined the Meeting and Reception Dinner 
for Businessmen attending CIIE hosted by Secretary Zheng Shanjie, 
Deputy Secretary of Zhejiang Provincial Party Committee, Secretary of 
Ningbo Municipal Party Committee. 

Zhejiang held the 3rd China (Zhejiang)-Europe (Germany) Digital Economy 
& High-Tech Industry Match-Making Conference on 6 November, which 
brought together 433 companies including 97 well-known European 
enterprises and 336 domestic Chinese companies from Zhejiang in the 
Digital Economy & High-Tech sector. Jan Jovy attended the evening 
reception and met with Sheng Qiuping, Party Secretary and Director-
General of Department of Commerce of Zhejiang Province.  

On the same day, the 2019 Shanghai City Promotion Convention took 
also place presenting Shanghai as a top location with technological 
infrastructure and a world class business environment. In their speeches, 
Ying Yong, Mayor of Shanghai Municipal People’s Government as well 
as Chen Yin, Executive Vice Mayor of Shanghai Municipal People’s 
Government, pointed out the role of Shanghai as a financial center and 
as the number one city for multinational companies’ (MNCs) regional 
headquarters in the country.

Christine Mueller, Deputy General Manager of GIC Greater China | 
Shanghai attended an exchange between the Vice-Wuhan Mayor, Ms. 
Xu Honglan and several German companies on the current investment 
situation in Wuhan.

T h e  C I I E  p r o v i d e d  t h e 
opportunity for our organization 
to meet with many local 
government representatives and 
to foster our business relations 
with them in the regions and 
provinces.

Before the closing of the 2019 
CIIE, AHK signed an MoU 
confirming their participation 
for next year.
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Training Calendar Shanghai

Shanghai
1 November 7 Steps to Effective Problem Solving for a High-

Performance Team

4 November Fundamentals of Access Database
5 November Effective Meeting Management CN 2200/2700 1
5-6 November Advanced Application of Access Database
5-6 November Working Smart with Word
6-7 November Lean Leadership Basics Module 1(together with Module 2)
7-8 November Excellence in Customer Service
7-8 November Production Management Skills for Front Line Supervisor
8 November Flexible Production Planning - The Key to Competitive Edge 
11-12 November Working Smart with PowerPoint
11-14 November ISO 14001&ISO 45001 Internal Auditor
11-15 November Six Sigma Green-Belt Training
12-13 November Complex Problem Solving Skills and Big Data Analysis 

(NEW)
13-15 November Controlling in 5 Stages: Stage 1 "Controlling & Controller" 

(Suzhou)
14-15 November "Strategic Thinking" in Digital Disruption Age (VUCA 

Environment)
14-15 November Lean & Smart Internal Logistics Management
14-15 November Working Smart with Excel
18-19 November Working with Excel Macro & VBA
18-20 November Controlling in 5 Stages: Stage 2 "Controlling Toolbox"
19 November Handling Antitrust Investigation and Establishing 

Compliance Policy (NEW)
19-20 November Coaching Propels Successful Change (NEW)
21-22 November Industry 4.0: From Roadmap to Realization
21-22 November Objectives & Key Results (OKR) for Performance 

Management (NEW)
22 November Say It with Charts: Business Diagrams with MS Office
25-26 November  Working Smart with MS Project
28-29 November Key Account Management Workshop
29 November Digital Shopfloor Management
3-4 December Cross-Cultural Training-Virtual Communication
5-6 December Interpretation of New Customs Policy and HS Code, 

Royalties for Customs Inspection under New Situation
6 December Changeable Manufacturing: Enabler for Meeting New 

Challenges
9-12 December Lean Trainer 

10 December Excel Data Management and Analysis 
10 December Shop Floor Management 
11 December Say It with Charts: Presenting Data Graphically in Excel
11-13 December ISO 9001:2015 Internal Auditor Course
13 December Business Models in the Era of Intelligent Manufacturing
16-18 December IATF 16949:2016 Internal Auditor Course
18 December Successful Design with PowerPoint
18-19 December Lean Leadership Basics Module 2 (together with Module 1)
20 December Data Analysis in Production
25 December Office 365/2019: Improved Experience in Desktop 

Productivity
14-15 November Working Smart with Excel
18-19 November Working with Excel Macro & VBA
18-20 November Controlling in 5 Stages: Stage 2 "Controlling Toolbox"
19 November Handling Antitrust Investigation and Establishing 

Compliance Policy (NEW)

19-20 November Coaching Propels Successful Change (NEW)
21-22 November Industry 4.0: From Roadmap to Realization
21-22 November Objectives & Key Results (OKR) for Performance 

Management (NEW)
22 November Say It with Charts: Business Diagrams with MS Office
25-26 November Working Smart with MS Project
28-29 November Key Account Management Workshop
29 November Digital Shopfloor Management
3-4 December Cross-Cultural Training-Virtual Communication
6 December  Changeable Manufacturing: Enabler for Meeting New 

Challenges
9-12 December Lean Trainer
10 December  Excel Data Management and Analysis
10 December  Shop Floor Management
11 December  Say It with Charts: Presenting Data Graphically in Excel
11-13 December ISO 9001:2015 Internal Auditor Course
13 December  Business Models in the Era of Intelligent Manufacturing
16-18 December IATF 16949:2016 Internal Auditor Course
18 December Successful Design with PowerPoint
18-19 December Lean Leadership Basics Module 2 (together with Module 1)
20 December  Data Analysis in Production
25 December  Office 365/2019: Improved Experience in Desktop Productivity

 
Training Highlight - Shanghai

Key Account Management Workshop
While you are aiming at the key account of your competitors, they 
are doing the same. To keep the major profit, you have to gain 
and manage all key accounts well. This workshop aims at helping 
participants to learn how to manage the key accounts well by: 
understanding the definition and the role of Key Account, ana-
lyzing the organization structure and political status of the Key 
Account, anticipating the activities of your competitors and the 
effective way to influence the decision makers. 

Interpretation of New Customs Policy and HS Code, Royalties 
for Customs Inspection under New Situation
During this course the participants will be given the advantages 
as follows: 1.Study the current national customs clearance reform 
and other related measures, understand the changes in customs 

reform and the concept of customs enforcement, know about the 
key points of customs inspection and the “bottom line”; 2.Under-
stand the national tax audit background and characteristics in 
2018, learn to pre-assess and prevent relevant customs affairs 
risks that may be in involved in business activities, actively re-
spond and solve various problems of enterprises involved in cus-
toms issues; 3. Truthfully, compliance, accurately determine the 
declaration HS code of import and export goods, fully understand 
the legal provisions of transfer pricing, royalties in the current 
“customs valuation” law, make fully use of these rules to reduce 
the corresponding risks and business costs, and to facilitate cus-
toms clearance .

Chinaccelerator 中国加速, wework labs, and StartupGrind. Big 
thanks also to all our food and beverage partners: Brander Urstoff 
and IN Wine Culture for their tasty drinks, Wartburg for their deli-
cious and healthy yoghurt, and Zeitgeist / MTL Group for providing 
the gift vouchers for the start-ups. Thank you to all our guests and 
participants who shared their innovations, projects, and insights! 

Stay tuned for more innovative events! We can’t wait for the next 
round at the Greater China Xceleration Days .

Testimonial from Lufthansa:
“What is the greatest innovational idea worth, if you cannot find 
the right company to test it? Thank you for starting the matchmak-
ing platform “AHK Innovation Night” and giving start-ups and cor-
porates the chance for their first speed-dating. I very much enjoyed 
it and took good connections with me.” Veli Polat, Senior Director 
Sales, Lufthansa Group Airlines Greater China.

In the lead up to the Greater China Xceleration Day, AHK Shanghai 
successfully hosted its first Innovation Night on Tuesday 12 No-
vember 2019. It was a special event at the co-working space People 
Squared, bringing corporates and startups together. During an open 
mic session, corporates such as BMW Group, Chinaccelerator 中国加
速, Covestro, Lufthansa, and Viessmann stated in an elevator pitch 
their interest in collaboration with start-ups and disruption for their 
daily business. Afterwards, 14 start-ups (ATIOM, Bluepha, Clever Ro-
bot Labs, Edugo.ai, Galixir, GloCoach, InHandPlus, KaiZao, LLVISION, 
NetLume, Neufast, Nusic, Scantrust and SPCTRM) of various indus-
tries pitched their innovative ideas and business concepts in front of 
an international audience - every start-up had a time limit of two 
minutes and the clock was ticking relentlessly! 

The evening was continued with active networking, while enjoying 
finger food, pizza and drinks. Start-ups and corporates exchanged and 
paved the way for future collaboration in a pleasant and casual atmo-
sphere. 

Every pitching start-ups received a voucher for the restaurant “Zeit-
geist” and free access to all People Squared co-working spaces all 
over China. The main prize was determined in a lucky draw: The win-
ning start-up, Galixir, won free access to the Greater China Xcelera-
tion Days and the chance to pitch at the nationwide AHK Innovation 
Night on December 3 in Shenzhen!

Special thanks to our partner and host of the evening: Martin Gothe 
of DC-Hub. We would also like to thank our partners People Squared, 

Innovation Night Shanghai
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Service WFOE in Shenzhen. The well-
known, distinguished manufacturer of 
branded measuring tools with a corporate 
history of 130 years will be even closer to 
its customers in China and Southeast Asia 
in the future. The product range comprises 
spirit levels, lasers, electronic measuring 
tools, folding rules, and tape measures. 
More than 600 employees are committed 
to STABILA’s success worldwide, including 
around 350 in Germany at the headquarters 
in Annweiler in the Palatinate. 

Shangri-La Hotel Guangzhou 
won the “Best Business Hotel in 
Guangzhou” Award
As a leading luxury five-star hotel and 
preferred destination of business travelers, 
Shangri-La Hotel, Guangzhou was awarded 
the “Best Business Hotel in Guangzhou” 
by Business Traveller Asia-Pacific for two 
consecutive years on 12 September 2019.

The Business Traveller Asia-Pacific Awards 
is now in its 28th year and continues 
to celebrate the best in the travel and 
hospitality industry as voted by some 
of the region’s most qualified judges: 
Business Traveller Asia-Pacific readers. 
These 30,000-plus individuals are frequent 
travelers – taking an average of 19 business 
trips a year – and their views provide 
valuable industry feedback. Today, the 
airports, hotels, airlines, and destinations 
that have most impressed this discerning 
audience have been crowned winners of 
their category.

RIB Software Releases Bauhaus 
Film this November
RIB Software realeased its much-awaited 
Bauhaus film - Bauhaus Meets Hong Kong 
- this November. Bauhaus was one of 
the most influential cultural movements 
of the 20th century, reaching far beyond 
architecture to affect all pillars of design, 
including graphics, typography, products and 
furniture, and even today’s digital gadgets. 
Originating from Germany, Bauhaus has 
been shaping cities and everyday life in all 
corners of the world.

The movie commences with the highlights 
of  the 20 th century ,  the b i r th of  the 
Bauhaus school and its evolution, and 
dives into the forward-thinking Bauhaus 
founder and how the Bauhaus movement 
has shaped today’s architecture and design 
with its “Less is More” and “Form Follows 
Funct ion”  concepts .  I t  a l so  exp lores 
Bauhaus from the eyes of Gen Z, the digital 
age and how to achieve sustainability and 
affordability with the new Bauhaus. 

Deloitte Greater Bay Area Center 
opened in Shenzhen
On 10 October, the Deloitte Greater Bay 
Area Center (the Center) opened in Shen-
zhen. The Center, covering 1,266 square 
meters with various innovation spaces and 
advanced facilities, will provide innovation 
support and resources for entrepreneurs 
and talent in Guangdong-Hong Kong-
Macau Greater Bay Area (GBA). It will also 
focus on “entrepreneurship, innovation 
and alliances” as its top priorities, provide 
a more efficient environment for entre-
preneurship and innovation by combining 
the advantages of participants to improve 
companies’ innovation capabilities and 
support the attraction and flow of talent, 
technology, and capital, thereby develop-
ing the GBA into world-leading technology 
innovation center. 

At the ceremony, Deloitte signed memo-
randums on strategic cooperation with 
renowned enterprises and institutions 
including the China Resources Institute of 
Science and Technology, HKUST Blue Bay 
Incubator, Green Pine Capital Partners, the 
Hong Kong Financial Services Institute and 

equipment, industrial applications and 
customized applications. The merger of 
two companies, with combined revenue 
of USD 80M, will provide the flexibility to 
continue their relationships with respective 
customers, bring more engineering and 
manufacturing expertise to new product 
solutions and market categories outside 
outdoor power equipment and power tools.

Mazars acted as the financial advisor to 
AEM during the transaction. Key members of 
Mazars involved in the transaction are Tim 
Yu (FAS Partner), Steve Mou (FAS Manager) 
and Paige Dai (Tax Senior Manager). 

STABILA New Sales and Service 
WFOE in Shenzhen
STABILA recently opened its Sales and 

the Outdoor Power Equipment industry has 
acquired a majority share of one of China’s 
premier DC motor manufacturers, Actuator 
Electric Motor Company (AEM, Yuyao, 
China) in August 2019 with a consideration 
of USD 21.5 M. 

For over 30 years, Actuator has produced 
PMDC and BLDC motors that are used in 
power tools, lawn and garden products, 
e l e c t r i c  h o m e  a p p l i a n c e s ,  m e d i c a l 

Bock Participates in China 
International Die-Casting 
Exhibition
Bock, a strong brand and engineering 
know-how in die casting, participated as 
an exhibitor for the first time in the China 
International Die-Casting Exhibition held in 
July 2019 in Shanghai. As the Chinese die-
casting industry has shifted from simple 
capacity competition to technology-driven, 
automated, safe and environmentally friendly, 
Bock strives under their slogan “One-Stop 
Die Casting Solution”, to offer services from 
tooling design to finished parts.

Mazars Assists AEM on Successful 
Equity Sale
General Transmissions (GT) ,  a leading 
global manufacturer of drive systems for 

Thanks to Our Yearly Sponsors 2019
Techcode. Furthermore, Deloitte and We-
Bank founded their open banking innova-
tion lab on the same day. 

Lufthansa Group Airlines Win 
Four Airline Oscars
Lufthansa Group is consistently delivering 
premium services every day, as accredited 
by the market research institute Skytrax 
surveying 20 million passengers. Lufthansa 
was chosen as “Best Airline in Europe” 
and “Best Western European Airline” for 
the third straight year. While SWISS and 
Austrian Airlines also notched up successes 
and were each given one award.

Relocation of Virion-Serion 
Biotechnology (Shenzhen) in 
Shenzhen Dapeng Bioscience 
Industrial Park
As a Joint Venture in China of Virion 
Institut Virion\ Serion GmbH, Virion-Serion 
Biotechnology (Shenzhen) Co. ,  Ltd is 
responsible for all the business operations 
in China and has become a leading IVD 
raw materials and reagents company. 

I n  2 0 1 9 ,  t o g e t h e r  w i t h  o t h e r  f o u r 
related companies (Shenzhen Klon New 
Biomaterials, Jingdifeng Technology Co., 
etc.), they relocated into the Bioscience 
Industr ia l  Park of  Dapeng Distr ict  in 
Shenzhen.

The relocation in Bioscience Industrial 
Park of Dapeng District is a milestone in 
the development history of the company, 
which is also planning to make a transition 
to the upstream of biotechnology industry. 

Guangzhou Office Chengdu Office

Shenzhen Office



REGIONAL NEWS | South & Southwest China | Member Affairs www.china.ahk.de

103103102 Winter 2019 Winter 2019

On 8 August, the German Chamber of Commerce launched the first 
“AHK Fireside Chat” in Chengdu. The “AHK Fireside Chat” series 
consist of a range of events, where both Chinese and German 
government officials and business representatives are invited to 
talk about news, political and economical updates, as well as 
current challenges and opportunities. We were honored to host 
the first AHK Fireside Chat with the Consul General of Germany 
in Chengdu, Mr. von Rimscha. As his posting is coming to an end, 
the event was also the occasion to bid him farewell in Chengdu. 
Mr. von Rimscha shared interesting insights from his daily work as 
Consul General and talked about his vision of the future between 

25th 
July 2019

Location: Chongqing
Event: GCC Roundtable Human Resources 
Management
Venue: Brose Chongqing Automotive Systems 
Co., Ltd.
Speakers: Mr. Jia Jing | HR Manager of Brose 
Chongqing

New Members South & Southwest China

Mr. Bing Liu
Managing Director
Max Boegl Technical Consulting Service 
(Tianjin) Co., Ltd. Chengdu Branch
 rfeng@max-beogl.com 
https://www.max-boegl.de 

Mr. Kai Sevinc
Director
Shenzhen Deying Import & Export Co., Ltd. 
+86 755 82765225
www.deyingmall.cn 

Mr. Lun Tan
General manager
Helvetia Migration and Education Consulting 
Ltd
+86 20 83526497 
 info@de-pl-at.com 
www.de-pl-at.com 

Mr. Marco Riecher
Managing Director
Groz-beckert Trading(Shenzhen) Co., Ltd.
+86 755 26874006
www.groz-beckert.com 

Mr. Michael Dammann
General manager
Stabila (Shenzhen) Measuring Tools Co., Ltd.
+86 755 21617615
info@stabila.com.cn 
www.stabila.com.cn 

Mrs. Panarat Airmarn
Manager
GAB (Dongguan) Co., Ltd.
+86 13798832492 
https://china.gab-corporation.com/ 

Mr. Richard Leong
Factory Manager
Guangzhou Outskin Sportswear Co., Ltd.
+86 20 34855881 
richard@outskin.com 
www.outskin.com 

Mrs. Shanshan Ruan 
General manager
Zhaoqing Plainvim Industrial Real Estate 
Development Co., Ltd.
+86 13600223368 
project@plainvim.com.cn
www.plainvim.com.cn 

Ms. Vicky Ning
General Manager
Virion-Serion Biotechnology(Shenzhen)Co., 
Ltd.
+86 755 22980686 
3392096828@qq.com 
www.virion-serion.net 

Mr. Xiao Shen
CEO
Guangzhou LintonPharm Co., Ltd. 
+86 20 80926031
www.lintonpharm.com

Mrs. Xingshu Zhao
General Manager
SinoJobs Chengdu Co., Ltd.
+86 28 62322960
contact@sinojobs.com.cn 
www.sinojob.com.cn 

Mr. Yongfeng Yang
General manager
RENOLIT Citiking Guangdong Ltd.
+86 757 88810826
meng.xu@renolit.com.cn  
www.renolit.com 

On 12 July, the German Cham-
ber of Commerce in China | 
South & Southwest, in coop-
eration with the China Australia 
Chamber of Commerce - South 
China and PW & Partners Law 
Firm, hosted the legal seminar: 
Environmental  Tax Law and 
Manufacturing in Guangzhou. 
 
During the seminar, participants 
participants gained informative 
insight into how to operate a 
business in compliance with en-
vironmental laws, and also how 
to act properly for manufacturers 
who might be facing possible le-
gal consequences.

12th 
July 2019

Location: Guangzhou
Event: Legal Seminar - Environmental Tax 
Law and Manufacture
Venue: The Canton Residence
Speakers: Mr. Guo Hui Chen | CEO of 
Yuekang Environmental Enginering Co.Ltd; 
Mr. James Peng | Executive Partner of PW & 
Partners; Mr. Richard Zhang | Lawyer

On 25 July, the German Chamber of Commerce Chengdu office or-
ganized the HR Roundtable for the member companies and friends 
in Chongqing. Mr. Wen Xiaofei, the Regional Director of Southwest 
China, gave a short welcome speech and introduced every partici-
pant. The main speaker of the roundtable, Mr. JIA Jing, HR manager 
of Brose Chongqing, shared his professional experiences with other 
HR managers. He also introduced introduced the management 
structure and difficulties of the HR management of Brose Chong-
qing. Afterwards, the participants had an intense discussion on their 
own difficulties and developed ideas together on how to solve them. 
  
The HR Roundtable was a great success. HR managers enjoyed 
sharing and discussing their different experiences.

8th 
August 2019

Location: Chengdu
Event: AHK Fireside Chat with Consul 
General of Germany in Chengdu	
Venue: NIO House
Speaker: Mr. von Rimscha | Consul General 
of Germany in Chengdu

Chinese and German trade, as well as the opportunities for German 
companies. Moreover, he highlighted the great creative industry in 
Chengdu and appreciated the close cooperation in the past years 
between the German Consulate General and the German Chamber 
of Commerce. Afterwards, the attendants had the opportunity for 
open conversations and networking while enjoying a good glass 
of wine. We are grateful for his outstanding support over the last 
years and we wish Mr. von Rimscha all the best for his future. 
The first “AHK Fireside Chat” was a great success and we are 
looking forward to the next “AHK Fireside Chat”!
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23rd 
August 2019

Location: Guangzhou
Event: Stammtisch Guangzhou
Venue: Brez'n

10th 
August 2019

Location: Chengdu
Event: Discover German Bread
Venue: VORWERK Thermomix

12th 
August 2019

Location: Guangzhou
Event: GCC Roundtable Human Resources 
Management
Venue: GCC Office Guangzhou
Speaker: Mr. James Peng | Executive Partner 
of PW & Partners

2nd 
September 2019

Location: Shenzhen
Event: TALK@AHK Shenzhen
Venue: Tongji Space
Speaker: Mr. Henning Harnisch | German 
basketball legend; Ingo Weiss | President at 
German Basketball Federation

On 12 August, the German Chamber of Commerce in China | South & 
Southwest, in cooperation with PW & Partners Law Firm, one of our Friends 
of the Chamber, hosted the 2nd HR Roundtable this year in Guangzhou.
James Peng, senior attorney from PW & Partners, gave his 
insights into the topic: Flexible Employment Management, 
by using various case studies and professional interpretation. 
Mr. Peng firstly explained the difference between "Standard 
Labor Relations", "Non-standard Labor Relations" and "Non-Labor 
Relations". Specifically, he gave a lively description by using real cases. 
The topic was also relevant for two types of short-term employment, 
followed-by a discussion about the concept of labor dispute. Mr. Peng 
outlined situations that HR might face regarding the dispute of labor 
relation, such as separation procedure and separation compensation. 
All the participants shared their working experiences, raised employee 
issues and discussed actively during the HR Roundtable.

GC DEALS

27th 
August 2019

Location: Shenzhen
Event: The 3rd AHK Innovation Night
Venue: Space Sixteen
Speaker: Mr. James Peng | Executive Partner 
of PW & Partners

On 27 August, German Industry and Commerce and the German 
Chamber of Commerce | South & Southwest China in coopera-
tion with the IHK Nord, hosted “The 3rd AHK Innovation Night”! 
There were five startups based in China competing against each other 
during a pitch; by presenting their innovative technologies, products 
and services in front of potential cooperation partners and investors. 
A big thank you to the start-ups who took part in the competition: 
dorabot, Insta360, Music Hotpot, Syrius Robotics and Lap Screen. 
Congratulation to both Mr. Max Richter from Insta360 and Mr. Ray-
mond Chen from Music Hotpot for being voted on the first place! 
It was a nice welcome back event for a total number of 140 mem-
bers, partners and local startups to build their business relationships 
and get innovation-related insights at a creative venue - Block 16. A 
special thank you to the venue, our partner Ping An Cloud Accelerator 
and also our F&B support from Residence G. 

On 2 September, the German Chamber of Commerce in China | South & 
Southwest launched a new event format – TALK@AHK! TALK@AHK is an 
evening event full of new ideas, different perspectives and multiple new 
points of view. The president of the German Basketball Federation Mr. 
Ingo Weiss, who gave the opening speech, and German basketball legend 
Mr. Henning Harnisch kicked-off this new event series. He shared with 
us his experiences in China, the purpose of his trip, how important com-
munication is for a team, and the connection between China and Germany 
not only about business but also about sports, education and culture. 
A special thank you to the German basketball club ALBA Berlin for the sup-
port before and during the event. A lot of inspiring talks were happening 
during the night, and we are looking forward to the next TALK@AHK!
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12th 
September 2019

Location: Foshan
Event: Foshan NewCity Visit and Mid-
Autumn Festival BBQ
Venue: Foshan NewCity & YouYuanHui

On 12 September, the German Chamber of Commerce South and 
Southwest China organized a visit to Foshan Newtown, in cooperation 
with the Foshan Sino-German Industrial Services Zone.
Our members and friends of the Chamber first visited the Robotation 
Academy Foshan. The College Exhibition Hall and the Industrial 4.0 
Intelligent Manufacturing Demonstration Line shows the strength of 
the robot industry in China and Germany. 
Robotation Academy Foshan is the first robotic college in China, 
which is also the only authorized overseas institution of the Hannover 
Robotics Institute in Germany. It has attracted more than 20 top 
international companies in the world and excellent local robot 
production, integration and application companies as its project 
partners. The delegation learned the construction situation of the 
Tanzhou Exhibition Center by the aspects of supporting facilities, site 
bearing capacity, exhibition scheduling, development planning, etc.
Afterwards, the delegation visited the Midea-KUKA Smart Manufacturing 
Industry Park afterwards, where particpiants had the opportunity to 
closely look at the production and manufacturing of robots.
The tour ended with a visit of the Foshan City Exhibition Hall, 
where the cultural heritage of Foshan was dsiplayed. In the evening, 
all participants celebrated the Mid-Autumn Festival together at 
Youyuanhui restaurant with delicious German food and fine wine.

The InterChamber Business Networking is a great platform for 
members and friends to connect, share and inspire at a fantastic 
venue with wonderful food and beverages.
 
The third InterChamber Business Networking event of the year was 
successful held at The Crowne Plaza Hotel Guangzhou on 3 September 
and at the The Langham Shenzhen on 10 September. This time the 

17th 
September 2019

Location: Guangzhou
Event: GCC Roundtable - Opportunities & 
Challenges in Myanmar, Cambodia & Laos
Venue: GCC Office Guangzhou
Speaker: Mr. Martin Klose | Delegate of 
German Industry and Commerce in Myanmar

On 6 September, the German Chamber of Commerce invited their 
members to the German Companies Gala Night on the Oktoberfest in 
the Paulaner Bräuhaus at the Kempinski Hotel in Chengdu, including 

3rd+10th 
September 2019

Location: Guangzhou & Shenzhen
Event: InterChamber Business Networking 
Guangzhou & Shenzhen
Venue: Crowne Plaza Guangzhou City Centre 
The Langham Shenzhen

event was organized by the China Australia Chamber of Commerce – 
South China and the British Chamber of Commerce Guangdong, along 
with the support of six other international Chambers.
 
All together around 300 business professionals attended the event, 
we were delighted to provide plenty of excellent business networking 
opportunities for our members and friends.
 
Beyond a great atmosphere, our guests enjoyed the delicious finger 
food, fine wine and refreshing beer with friends and business partners 
till late at night.

6th 
September 2019

Location: Chengdu
Event: 2019 German Chamber Oktoberfest – 
German Companies Gala Night
Venue: Paulaner Bräuhaus, Kempinski Hotel

GC DEALS

Herrenknecht, Thyssen Krupp, Messer, TUEV Reihland, Allianz, 
SinoGerman DeepFast, Sinojobs, G-Link and Freudenberg. The fully 
booked venue provided the festivities with German and local food as 
well as the highly welcome free flow of Bavarian beer underlined by 
music of two German-speaking bands. After the traditional Oktoberfest 
beer barrel was opened, the Oktoberfest was officially open, the band 
brought the most traditional and original performances. The members 
and guests of the gala night enjoyed the community evening and 
celebrated the beer festival until the early morning.
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20th 
September 2019

Location: Shenzhen
Event: 3rd HR Summit South China
Venue: The Langham Hotel
Speaker: Mr. Guido Maune | General 
Manager at Shenzhen Melitta Household 
Products Co., Ltd.; Mr. Victor Herrera | 
Accountant at CW Consulting Services 
(Shenzhen) Company Limited; Ms. Anqi Qin 
| Lawyer ; Ms. Zheng Zhang | Partner at 
Luther; Mr. Juanjo Cardona | Marketing and 
Information Solutions Manager at Direct 
HR; Mr. Valentino Lucini | Italian & Spanish 
Lawyer of Counsel at Wang Jing & Co. Law 
Firm; Ms. Betty Zhang | HR Expert at CW 
Consulting Services (Shenzhen) Company 
Limited; Mr. Sherman Chui | Business 
Trainer; Director of Advanced Jewelry Co. Ltd

On 20 September, the German Chamber of Commerce in China | South 
& Southwest held the 3rd HR Summit in Shenzhen. Human resources 
management is one of the key role within any companies these days. 
How to implement an effective human resources management has 
been continuously a hot topic accross all industries for many years.  
This year, more than 60 people joined the event, participants built 
their network, and enjoyed the knowledge-sharing and ideas-
exchanging platform.
The event started with the opening speech by Mr. Maximilian Butek, 
the Executive Director of the German Chamber of Commerce in China 
| South & Southwest, and was followed by a case study session, two 
workshops and the 2019/20 Wage and Salary Report Presentation 
and Panel Discussions. High level speakers coming from the industry 
pracitioners' side but also service providers presented their knowledge 
and shared their experiences on the most pressing HR issues. 
Special thanks to our speakers and sponsors: Gold Sponsors | CW 
and Luther, Exhibiton Partner | IQ Air. We are looking forward to 
welcoming you next year!

"The first AHK Soapbox was held on the 14 October 2019 in 
Shenzhen. 120 corporates, tech companies and start-ups from all 
over the world joined the first AHK Soapbox to share their innovative 
ideas and on-going projects. The first AHK Soapbox was opened by Dr. 
Martin Wansleben, CEO of the Association of Chambers of Commerce 
and Industry - DIHK, Peter Adrian, Head of the Financial Committee 
of DIHK and Board Member of TRIWO AG, and Dirk Lechelt, German 
deputy Consul-General in Guangzhou. AHK Soapbox aims to provide 
all entrepreneurs from different fields an interactive sharing platform 
to connect with the local startup community and look for potential 
cooperation.
 
During the events, around 20 startups went on the "AHK Soapbox" 
to present their innovative ideas and projects. The audience also got 
to actively interact with the speakers on the stage by giving support, 
challenging and asking questions. It was a night full of inspiration 
and exchanges, and we all look forward to the next AHK Soapbox.

19th 
September 2019

Location: Guangzhou
Event: Salary and Labor Market 
Developments 2019/2020
Venue: GCC Office Guangzhou
Speaker: Mr. Juanjo Cardona | Marketing 
and Information Solutions Manager at Direct 
HR Group

14th 
October 2019

Location: Shenzhen
Event: AHK Soapbox
Venue: Bee+ Shekou
Speaker: Dr. Martin Wansleben | CEO of 
DIHK; Mr. Peter Adrian, Head of the Financial 
Committee of DIHK and Board Member of 
TRIWO AG"
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18th- 20th 
October 2019

Based on the great success of the last two times, the German Chamber 
of Commerce in China South & Southwest held its third “Discover 
Germany” festival on Chunxi Road from 18 to 22 October 2019. This 
year, “Discover Germany” achieved an even greater success and reached 
a much wider audience than the previous two Discover Germany events.
 
“Discover Germany” is a platform for economic, trade and cultural 
exchange in order to support German companies to take root 
in Southwestern China, enhance brand awareness and expand 
their market influence. Furthermore, it helps local companies to 
better understand the German economy and culture and to find 
opportunities for cooperation.
 
The event is initiated by the German Chamber of Commerce in China 
South & Southwest under the patronage of the German Consul 
General in Chengdu and in cooperation with the Chengdu Municipal 
Bureau of Commerce and many other Chinese and German economic 
and cultural institutions.
 
Discover Germany not only has a series of activities throughout 
the year, but also an annual event gathering for German brands. 
Every year’s event focuses a different topic and contents. 2019 
“Discover Germany” chose the "German Living Space" as main topic 
and the special highlight was the debut of the German “Breathing 
House”. A sustainable, prefabricated and movable house that was 
conceptualized in Germany and fully furnished with German brands. 

It adapts to nowadays need for flexibility and contributes to finding a 
solution in terms of future living.
 
The event started with a big opening ceremony on the evening of 
18 October with more than 100 VIP guests and with welcoming 
speeches by representatives of the German Chamber of Commerce in 
China South & Southwest, the German Consul General in Chengdu, 
the Chengdu Municipal Bureau of Commerce, Prespace architects, 
Sichuan Renmin Building Industry Technology and Hager Electric. 
After the speeches, they jointly opened the “Breathing House” and 
gave the guests the very first insight into the house. In the following 
days, the house was open to the public and attracted more than 
10 thousand of visitors of all ages who also had the opportunity to 
win attractive prizes at participate in exciting interactive activities 
throughout the day.
 
Once again, “Discover Germany” was a big success and further 
strengthened its position as an important platform in Sino-German 
cooperation as it combined both big brands that are already strongly 
represented in the Chinese market but also new brands entering the 
Chinese market for the first time.
 

The German Chamber of Commerce in China South & Southwest 
would like to thank all spectators of “Discover Germany”. A special 
thank you goes to the co-organizers: The General Consulate of 
Germany in Chengdu, the Chengdu Municipal Bureau of Commerce, 
the Architectural Research Institute of Sichuan Renmin Building 
Industry Technology and the architecture firm Prespace. Furthermore, 
the German Chamber would like to thank all sponsors of “Discover 
Germany” who provided great support and contributed significantly 
in the success of the event. Sponsors including: Hager Electric, 
Feldschlößchen, Frosch, Hörmann, Schöner Wohnen Farbe, Sebamed, 
Viessmann and Sonett.
 
We are looking forward to the 2020 Discover Germany to be another 
big success with more interesting activities and a greater variety of 
German brands to expand the platform for Sino-German cooperation.

Discover Germany Chengdu
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11th- 12th 
October 2019

Location: Shenzhen
Event: Oktoberfest
Venue: G&G Creative Community

On 11 and 12 October, the German Chamber of Commerce in China 
| South & Southwest hosted the 1st German Chamber Oktoberfest 
in Shenzhen, entirely organized by GCC. More than 1,000 delighted 
guests had the opportunity over two days, to experience a new 
location, real German food and beer, interactive entertainment, 
and the most important part: a real Oktoberfest atmosphere! 
 
Members of the German Chamber brought their  business 
partners, family and friends, and created unforgettable memories! 
 
Thanks to Lufthansa Technik, Residence G, Paulaner Shekou, HB Beer, 
G&G Creative Community, the band Sakrisch Guat and all our members 
to make the event a great success!
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  Training Calendar - Guangzhou 

13th December Stress and Emotion Management (CN)
22nd–23rd February Procurement Strategy Establishment and Negotiation 

Skills (CN)

13th March Cross Department Communication Skills (CN)
27th March Conflict Management (CN)

New Project Manager of Market Entry & Fairs, 
Events and Delegations in Shenzhen

The German Chamber of Commerce in 
China | South & Southwest is pleased to 
announce the appointment of Mr. Kilian 
Schröder as Project Manager of Mar-
ket Entry, as well as Fairs, Events and 
Delegations in German Industry & Com-
merce Shenzhen office. Mr. Schröder 
has received his university degree in 
Chinese Studies and Business Adminis-
tration at the Georg-August-Universität 
Göttingen. Through positions in the in-
dustry and in government institutions in 
China and Germany, he has gained the 
experience to actively support the closer 

cooperation of German and Chinese businesses. Please feel free to 
contact him via phone at +86-(0)755- 8635 0487 or via email at 
schroeder.kilian@gz.china.ahk.de.

New Project Manager of Fairs, Events and Delega-
tions in Guangzhou

The German Chamber of Commerce in 
China | South & Southwest is pleased to 
announce the appointment of Ms. Emily 
Huang as Project Manager of Fairs, 
Events and Delegations in German In-
dustry & Commerce Guangzhou Office. 
Ms. Huang has worked as an intern for 
one year before officially starting her 
new position in 2019. Please feel free to 
contact her via phone at +86(0)20-8755 
2353 or via email at huang.menglin@
gz.china.ahk.de 

New Accountant in Guangzhou
The German Chamber of Commerce in 
China | South & Southwest is pleased 
to announce the appointment of Ms. 
Yuki Pang as the accountant of German 
Industry & Commerce in Guangzhou of-
fice. Ms. Pang received her bachelor’s 
degree in accounting from Zhongkai 
University of Agriculture and Engineer-
ing. By working in the Plateno Hotels 
Group, she gained three years of experi-
ence in hotel accounting. Please join us 
in congratulating Ms. Pang for her new 
role and wishing her success. Please feel 

free to contact her via phone at +86(0)20-8755 2353 * 238 or via 
email at pang.yuki@gz.china.ahk.de.

  Training Calendar - Shenzhen 
5th-6th December Key Account Management Workshop (CN)
19th March Excel Advanced Applications Tour (CN)
20th March PowerPoint Business Application Skills Elevation (CN)

  Training Calendar - Chengdu
10th December Nine Elements of Sales (CN)

  Training Calendar - Chongqing
17th December Warehouse Management and Inventory Control (CN)

  Follow German Chamber of Commerce in China | 
South & Southwest on WeChat

Scan here to follow us on WeChat

19th 
October 2019

Location: Guangzhou
Event: TALK@AHK Guangzhou
Venue: Beeplus IFC Space
Speaker: Mr. Roman Weidenfeller | BVB 
legend goalkeeper; Mr. Benjamin Wahl | BVB 
Head of China

"On 19 October, the German Chamber of Commerce in China | South 
& Southwest host the 2nd – TALK@AHK! This time, we were honored 
to invite the German BVB Legend Star - Mr. Roman Weidenfeller 
and BVB Head of China, Mr. Benjamin Wahl. At the beginning of the 
event, Mr. Christian Grueterich, General Manager of German Industry 
& Commerce Greater China Guangzhou Office warmly welcomed BVB.
As one of the most successful players who participated and won the 
2014 Brazil World Cup, Mr. Roman Weidenfeller shared his insights 
on how to create and implement a plan to achieve set goals, how to 
handle pressure and how to move on in case of failure. He also talked 
about how to improve teamwork, his current role and future plans 
within the BVB team. A special thank you to BVB for the support 
before and during the event. Thank you to all participants who spent 
this wonderful afternoon with us. TALK@AHK is an event format full 
of new ideas, different perspectives and multiple new points of view. 
We are looking forward to the next TALK@AHK!
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GCC BOARDS 

Ms. Bettina Schoen-Behanzin*
Chairperson
Regional Representative Asia 
Freudenberg Group
Freudenberg Management (Shanghai) 
Co., Ltd.

Mr. Jan Grigor Schubert
President
ZAMA Group

Mr. Clas Neumann
Senior Vice President, Head of SAP 
Global Labs Network
SAP China Co., Ltd.

Mr. David Powels
First Vice President & Commercial 
Executive Vice President
SAIC VOLKSWAGEN Automotive 
Company Co. Ltd.

Mr. Ulf Reinhardt*
Chairperson
Foshan ARC Industrial Equipment 
Manufacturing Co., Ltd.
Chairman

Mr. Tim Leitschuh
Treasurer
Bock China Ltd.
General Manager

Mr. Bernd Leuthner
Managing Director
Herrenknecht (Guangzhou) Tunnelling 
Equipment Ltd.

Mr. Ralf Mazet
Manager Manufacturing Services Asia
devolo Asia Consulting (Shenzhen) Co., 
Ltd.

Dr. Matthias Göbel
Chief Representative
Deutsche Lufthansa AG

Dr. Stephan Wöllenstein*
Chairperson
CEO of Volkswagen Group China
Member of the Board of Management of 
the Volkswagen Passenger Cars brand
CEO of Volkswagen Passenger Cars Brand

Mr. Dong Duong
General Manager
Trolli Guangzhou Confectionery Co., 
Ltd.

Mr. Titus von dem Bongart
Partner; Head of GBN Greater China, 
ASEAN, and Korea
Ernst & Young (China) Advisory Ltd. 
Shanghai Branch Office

Ms. Susanne Rademacher
Vice Chairperson
Partner
Chief Representative, Rechtsanwältin 
BEITEN BURKHARDT Rechtsanwaltsges.
mbH Beijing Representative Office 

Mr. Jochen Goller 
CEO & President
BMW Group Region China
BMW China Automotive Ltd.

Mr. Christoph Kaiser 
Managing Director
Turck (Tianjin) Technology

Mr. Xingliang Feng 
Treasurer
Chief Representative
NRW.INVEST China/Beijing 

Dr. Björn Lindemann 
General Manager
Haver Technologies Tianjin 

Mr. Lothar Grad
Vice Chairperson
Managing Director 
Suzhou Lentia Management Consulting 
Co., Ltd.

Ms. Brigitte Wolff
Treasurer
President
EIM Executive Interim Management 
China

Mr. Michael Maeder
Managing Partner
Direct HR Shanghai / Ward Howell 
Management Consulting (Shanghai) 
Co., Ltd.

Mr. Jens Hildebrandt*
GCC | North China 
Executive Director
Delegation of German Industry & 
Commerce Beijing
Delegate and Chief Representative

Ms. Simone Pohl*
GCC | Shanghai 
Executive Director
Delegation of German Industry &
Commerce Shanghai
Delegate and Chief Representative

Mr. Richard Zhang
General Manager
KERN-LIEBERS (Taicang) Co., Ltd.

Mr. Yongxin Wu 
Executive Vice President
Chief Government Affairs Officer 
General Manager Regional 
Organization
Siemens Ltd. China

GCC Board 
Shanghai

GCC Board 
North China

GCC Board 
South & Southwest China

Mr. Maximilian Butek*
GCC | South & Southwest
Executive Director 
Delegation of German Industry & 
Commerce Guangzhou
Delegate and Chief Representative

* GCC All-China Board Member
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