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Six key findings
Of the surveyed companies...

860/0 610/0 670/0

communicate intensively
use digital tools for with their customers
their sales activities digitally in marketing
& promotion activities

use Microsoft Teams
for all communication
(B2B, B2C and internal)

88% 91% 17%

think that the usage of expect that digital
digital tools remains communication reduces
at same intensity level, business travel activities,
even after Covid-19 even after Covid-19

are interested in
open-source solutions and
3% already integrated them

—
Survey period: October 18-22,2021

Response rate: 17%

No. of surveyed German companies in Japan: 401
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Digitalisation of operations

For which business activities do you use digital tools?

Sales activities 86%
Marketing and promotion 80%
Project/Team management 68%
Technical/Engineering support 65%
File management 61%
Maintaining customer relations 57%
Commercial negotiations (contract, price) 52%

Remote service 45%

Privacy/Cybersecurity management 26%
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Frequency of use of digital tools in communication with customers

How often do you communicate with your customers digitally?

Marketing and promotion 61% 690 130% 10% |
Sales activities 55% 22% 16%

Project/Team management 559% 13% 16% 16%

Maintaining customer relations 40% % 16% 0%
Technical/Engineering support 41% 259 17% 17%
File management 3800 20% 16% 26%
Remote Service 35% % 23% 200 |
Commercial negotiations (contract, price) 29% 28% 0% 13%
Privacy/Cybersecurity management 20% % 6% 41%

M intensively ®mnormally mrarely m Noanswer
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Ranking of digital tools for business communication

Which tools do you use for your communication?

B2B B2C

Microsoft Teams Microsoft Teams

e e

4 Skype 23% 4  YouTube 20%
5 Line 20% 5 Instagram 17%
6 Facebook 14% 6  Skype 16%
7 Instagram 13% 7  Facebook 16%
8. Twitter (12%), 9. Webex (9%) 8. Twitter (14%), 9. Line (10%)

internal

Microsoft Teams

Online meeting tools such as Microsoft Teams and Zoom are the most used for all types of communication.

4  Line 14%
5 LinkedIn 14%
6  Webex 4%
7 Slack, Yammer 3%
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Devices for business communication

Which device do you use mainly for communicating?

88% use laptop PC/notebook PC and smartphone.
Desktop PC Desktop PC usage is at its lowest.
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Use of digital tools post-corona

Will the usage of digital tools remain at same intensity level, even after Covid-19?

mYes ®mNo = Noanswer
88% will continue to use digital
tools as often as they do now after
Corona, while 10% plan to reduce
their use.
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Business travel activities post-corona

Will digital communication reduce business travel activities of your company in Japan, even after Covid-19?

m Very significantly (50% less than before)
m Significantly (30% less than before)

91% think that the number of m Slightly (15% less than before)

business trips will decrease after
Corona. Of these, 26% expect a
50% decrease.

= No (back to before)

m No answer
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Open-source solutions of communication tools

Do you consider open-source solutions (e.g. BigBlueButton, Nextcloud Talk) in your company?

m Yes already do
m Plan to introduce

. Int t but still ific pl
Only 3% of companies have already = Interest but still no specitic plan

adopted open-source solutions and
17% are interested. 58 % of companies
have no interest.

= No

® No answer
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German presence in Japan

German business in Japan creates 2695.000 jObS
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Disclaimer

All content was created with the greatest possible care and to the best of our knowledge. The publisher assumes no
liability for the topicality, correctness, completeness or quality of the information provided. The publisher is not liable
for material or immaterial damage caused directly or indirectly by the use or non-use of the information provided,
unless it can be proven that he was guilty of willful intent or gross negligence.

Reprint only with source.

© Copyright 2021 AHK Japan. All rights reserved. The name and logo are registered trademarks of the German Chamber
of Commerce and Industry in Japan (AHK Japan).

German Chamber of Commerce and Industry in Japan (AHK Japan)
KS Sanbancho Bldg. 5F., Sanbancho 2-4, Chiyoda-ku, Tokyo 102-0075, Japan
info@dihkj.or.jp | www.japan.ahk.de
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